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Executive Summary

As Michigan faces unprecedented economic challenges related to the steep decline in traditional manufacturing sector employment, it is critical that we rapidly reposition the state to capture new economic opportunities that are characteristic of the diverse, global market.  Entrepreneurial enterprises – characterized by high growth, innovation in 21st century technologies, and operating across all economic sectors – hold great promise for moving Michigan forward.  Such enterprises are the foundation of economic success - the entire net job growth in the United States during 1980-2001 was contributed by firms under five years old. 

While formal education in general is at least modestly correlated with entrepreneurial activity, the highest levels of entrepreneurship are achieved by individuals with formal Entrepreneurship coursework and skill development. Thus, entrepreneurship academic program development plays a crucial role in economic growth and transformation. This fact is increasingly recognized by educators in Michigan, reflected in the highly dynamic nature of entrepreneurship program development, including many new programs and program enhancements.

The primary purpose of the “Profiles of Michigan Entrepreneurship Education Programs, 2008” Report is to offer a current and comprehensive picture of entrepreneurship education at the postsecondary level in Michigan, including educational institutional partnerships with organizations that enhance entrepreneurial learning. 
The Report offers a highly dynamic picture of Michigan’s entrepreneurship education, and one that is aligning more closely to our current economic realities. All of the institutional representatives interviewed indicated plans to improve and/or increase their offerings.  Programs are highly varied – aimed at traditional students, returning students, and youth; credit and non-credit offerings; classroom-based, extra-curricular, and co-curricular.  Two-year colleges are in particular aiming to serve the current labor force, from re-training auto industry workers to assisting their students in vocational disciplines to pursue self-employment to helping small businesses expand.  A focus on youth is also growing, including postsecondary collaborations with elementary, middle, and high schools to foster an entrepreneurial mindset and encourage enrollment in postsecondary entrepreneurship programs. While the reality of limited resources is a constraint, there appears to be a trend toward creative partnerships to leverage and maximize resources.

Our intent is to provide a starting place for further conversations and planning to catalyze Michigan’s entrepreneurial economy by informing institutional, community, and state-level program development and policy discussions related to supporting entrepreneurship education. The target audiences include faculty, administrators, alumni, and students affiliated with postsecondary Entrepreneurship programs; policymakers and legislators seeking information and guidance on stimulating entrepreneurship; foundations and other funding organizations that support entrepreneurship in the state; and service and support organizations fostering Michigan entrepreneurship.
1. Overview of Academic Offerings

The subjects of this analysis are the 71 Michigan postsecondary institutions. The methodology used to collect the data presented here is discussed in Appendix 1.  A profile of each institution appears in Appendix 2. 

Among Michigan’s 71 postsecondary institutions, 82% have some form of academic opportunity for students to learn about Entrepreneurship or Small Business. A formal academic program (i.e., major, minor, or certificate) is offered by 36 institutions (51%), while an additional 22 (31%) offer courses only.  By institution type, 100% (15 out of 15) of Michigan’s public four-year universities, 78% (20 out of 26) of Michigan’s private four-year colleges and universities, and 80% (24 out of 30) of Michigan’s two-year colleges offer at least one formal academic opportunity for students in Entrepreneurship or Small Business. The 12 (17%) institutions without any academic offerings include six two-year public colleges and six four-year private institutions.  (See Tables 1, 2, and 3).

In those institutions lacking a formal program (i.e., with courses only or no offerings), students often still have opportunities to develop entrepreneurial skills. For example, many classes in related business fields (e.g., management, marketing) incorporate real-world cases and projects from local small businesses or start-ups (this may not be evident from course descriptions). Students majoring in related business fields often are required to complete an internship as part of their degrees, and these placements are often in small, entrepreneurial firms.  Further, some of the institutions have extra-curricular opportunities that relate to entrepreneurship.

Entrepreneurship education programs have grown rapidly over the last several years, with many recent offerings.  Among the many examples is Kettering University’s “e-Kettering Initiative,” a long-term plan to build a strong entrepreneurial presence in the university’s curricular and co-curricular programs (supported by a grant from the NCIIA/Kern Foundation).  The first phase of the plan began in 2007 - including the establishment of a student organization with a mentoring program, business plan competition, and regular speakers/workshops - and will eventually include courses and a formal degree program. Other examples include: 

· Saginaw Valley State - Entrepreneurship Institute (Fall, 2007)

· Lansing Community College - certificate of Entrepreneurial Studies (Fall, 2007)

· Northwestern Michigan - two Entrepreneurship certificates (Fall 2007)

· Grand Valley State - certificate of Entrepreneurship (Fall 2007)

· Lawrence Tech - two Entrepreneurship certificates (Fall 2007)

· Oakland University -  Entrepreneurship minor for non-business majors (Fall 2007)

· Macomb Community College - associate’s degree and certificate programs (Spring 2007)

· Southwestern Michigan College - Entrepreneurship/Small Business program (anticipated 2008-09)

Table 1: Two-Year Colleges - Summary of Offerings

	Institution Name
	Sector of Institution
	Bachelor's Degree
	Associate's Degree
	Minor/ Specialization/ Concentration
	Certificate
	Courses Offered for Academic Credit
	MBA Specialization
	Dedicated Center

	Lewis College of Business
	2-year, Private not-for-profit
	
	
	
	
	X
	
	

	Alpena Community College
	2-year, Public
	
	X
	
	X
	X
	
	

	Bay de Noc Community College
	2-year, Public
	
	X
	
	X
	X
	
	

	Bay Mills Community College
	2-year, Public
	
	
	
	
	
	
	

	Delta College
	2-year, Public
	
	X
	
	X
	X
	
	

	Glen Oaks Community College
	2-year, Public
	
	
	
	X
	X
	
	

	Gogebic Community College
	2-year, Public
	
	
	
	
	X
	
	

	Grand Rapids Community College
	2-year, Public
	
	
	
	X
	X
	
	

	Henry Ford Community College
	2-year, Public
	
	
	
	X
	X
	
	

	Jackson Community College
	2-year, Public
	
	
	X
	X
	X
	
	

	Kalamazoo Valley Community College
	2-year, Public
	
	
	
	
	
	
	

	Kellogg Community College
	2-year, Public
	
	
	
	X
	X
	
	

	Kirtland Community College
	2-year, Public
	
	
	
	X
	
	
	

	Lake Michigan College
	2-year, Public
	
	
	
	
	X
	
	

	Lansing Community College
	2-year, Public
	
	
	
	X
	X
	
	

	Macomb Community College
	2-year, Public
	
	X
	
	X
	X
	
	

	Mid Michigan Community College
	2-year, Public
	
	X
	
	
	X
	
	

	Monroe County Community College
	2-year, Public
	
	
	
	
	
	
	

	Montcalm Community College
	2-year, Public
	
	X
	
	X
	X
	
	

	Mott Community College
	2-year, Public
	
	X
	
	X
	X
	
	

	Muskegon Community College
	2-year, Public
	
	
	
	X
	X
	
	

	North Central Michigan College
	2-year, Public
	
	
	
	X
	X
	
	

	Northwestern Michigan College
	2-year, Public
	
	X
	
	X
	X
	
	

	Oakland Community College
	2-year, Public
	
	X
	
	
	X
	
	

	Schoolcraft College
	2-year, Public
	
	X
	
	X
	X
	
	

	Southwestern Michigan College
	2-year, Public
	
	
	
	
	
	
	

	St Clair County Community College
	2-year, Public
	
	
	
	
	
	
	

	Washtenaw Community College
	2-year, Public
	
	
	
	X
	X
	
	

	Wayne County Community College
	2-year, Public
	
	
	
	
	
	
	

	West Shore Community College
	2-year, Public
	
	
	
	
	X
	
	


Table 2: Four-Year Public Colleges and Universities - Summary of Offerings


	Institution Name
	Sector of Institution
	Bachelor's Degree
	Associate's Degree
	Minor/ Specialization/ Concentration
	Certificate
	Courses Offered for Academic Credit
	MBA Specialization
	Dedicated Center

	Central Michigan University
	4-year or above, Public
	X
	
	X
	
	X
	
	X

	Eastern Michigan University
	4-year or above, Public
	X
	
	X
	
	X
	X
	X

	Ferris State University
	4-year or above, Public
	X
	
	
	X
	X
	
	

	Grand Valley State University
	4-year or above, Public
	
	
	X
	X
	X
	
	X

	Lake Superior State University
	4-year or above, Public
	
	
	
	
	X
	
	

	Michigan State University
	4-year or above, Public
	
	
	X
	
	X
	
	X

	Michigan Technological University
	4-year or above, Public
	
	
	X
	
	X
	
	X

	Northern Michigan University
	4-year or above, Public
	X
	
	X
	
	X
	
	X

	Oakland University
	4-year or above, Public
	
	
	X
	
	X
	X
	

	Saginaw Valley State University
	4-year or above, Public
	
	
	X
	
	X
	
	X

	University of Michigan-Ann Arbor
	4-year or above, Public
	
	
	
	
	X
	
	X

	University of Michigan-Dearborn
	4-year or above, Public
	
	
	
	
	X
	
	X

	University of Michigan-Flint
	4-year or above, Public
	
	
	
	
	X
	
	X

	Wayne State University
	4-year or above, Public
	
	
	
	
	X
	
	

	Western Michigan University
	4-year or above, Public
	
	
	
	
	X
	
	


Table 3: Four-Year Private Colleges and Universities - Summary of Offerings

	Institution Name
	Sector of Institution
	Bachelor's Degree
	Associate's Degree
	Minor/ Specialization/ Concentration
	Certificate
	Courses Offered for Academic Credit
	MBA Specialization
	Dedicated Center

	Adrian College
	4-year, Private not-for-profit
	
	
	
	
	
	
	

	Albion College
	4-year, Private not-for-profit
	
	
	
	
	
	
	

	Alma College
	4-year, Private not-for-profit
	
	
	
	
	X
	
	

	Andrews University
	4-year, Private not-for-profit
	
	
	
	
	X
	
	

	Aquinas College
	4-year, Private not-for-profit
	
	
	
	
	X
	
	

	Baker College of Auburn Hills /Cadillac /Clinton Township /Jackson /Muskegon /Port Huron
	4-year, Private not-for-profit
	
	X
	
	X
	X
	
	

	Calvin College
	4-year, Private not-for-profit
	
	
	
	
	X
	
	

	Cleary University
	4-year, Private not-for-profit
	X
	
	
	
	X
	
	

	Concordia University-Ann Arbor
	4-year, Private not-for-profit
	
	
	
	
	X
	
	

	Cornerstone University
	4-year, Private not-for-profit
	
	
	
	X
	X
	
	

	Davenport University
	4-year, Private not-for-profit
	X
	X
	
	
	X
	
	

	Finlandia University
	4-year, Private not-for-profit
	X
	
	
	
	X
	
	X

	Hillsdale
	4-year, Private not-for-profit
	
	
	
	
	X
	
	

	Hope College
	4-year, Private not-for-profit
	
	
	
	
	
	
	

	Kalamazoo College
	4-year, Private not-for-profit
	
	
	
	
	
	
	

	Kettering University
	4-year, Private not-for-profit
	
	
	
	
	
	
	

	Lawrence Technological University
	4-year, Private not-for-profit
	
	
	
	X
	X
	
	X

	Madonna University
	4-year, Private not-for-profit
	
	
	
	
	X
	
	

	Marygrove College
	4-year, Private not-for-profit
	
	
	
	
	X
	
	

	Northwood University
	4-year, Private not-for-profit
	X
	X
	
	
	X
	
	

	Olivet College
	4-year, Private not-for-profit
	
	
	
	
	
	
	

	Rochester College
	4-year, Private not-for-profit
	
	
	
	
	X
	
	

	Siena Heights University
	4-year, Private not-for-profit
	
	
	
	
	X
	
	

	Spring Arbor University
	4-year, Private not-for-profit
	
	
	
	
	X
	
	X

	University of Detroit Mercy
	4-year, Private not-for-profit
	
	
	
	
	X
	
	

	Walsh College
	4-year, Private not-for-profit
	
	
	
	
	X
	
	


An important issue faced by the field of Entrepreneurship education is that it is not as well-defined or clear-cut as traditional academic disciplines. Many academics and practitioners consider Entrepreneurship as a context or application of other disciplines (i.e., entrepreneurial marketing, entrepreneurial finance) rather than as a separate, discrete discipline. Reflecting this ambiguity, Michigan’s entrepreneurship programs and offerings are highly heterogeneous in philosophical and structural approaches. 

The student target audience has an impact on the nature of the offerings. The major, four-year research universities and some of the technological universities (e.g., University of Michigan, Michigan State, Wayne State, Michigan Tech, Lawrence Tech) often include courses focusing on high-technology and high growth start-ups; such programs might also be cross-disciplinary spanning such fields as engineering, science, and business. Michigan’s mid-sized teaching universities (e.g., Central Michigan, Eastern Michigan) tend to prepare individuals for the entire range of entrepreneurial environments, from small businesses to multinational corporations. The two-year colleges frequently target students desiring to be small business owners, often in specialized vocational areas offered by the college, tailoring courses and requirements to such areas as tax management, legal issues, or human resources (e.g., North Central Michigan).  Some of these programs integrate entrepreneurial skill development within a wide variety of vocational schools/departments (e.g., Schoolcraft Community, Macomb Community).  

2. Academic Programs

2.1 Bachelor’s Degrees – Majors and Minors 

There are 15 four-year public and 26 four-year private colleges and universities included in this report. At 8 of these – four publics and four privates – undergraduate students may declare Entrepreneurship as a major. Eight of the public universities offer an Entrepreneurship minor: two -  Northern Michigan and Michigan State - offer the minor only to Business students; three – Central Michigan, Eastern Michigan, and Oakland - offer it to non-Business students only; and three – Grand Valley, Michigan Tech, and Saginaw Valley State – offer a minor to both.  Three – Central Michigan, Eastern Michigan, and Northern Michigan – offer both a major and at least one minor. Table 4 indicates the universities with major and/or minor programs, and whether they are open to non-Business undergraduates. 

Table 4. Program Availability to Business and Non-Business Students

	Institution Name
	Undergraduate 

Major
	Undergraduate Minor/ 

Specialization/

Concentration

	
	
	Business
	Non-Business

	Central Michigan University
	X
	
	X

	Eastern Michigan University
	X
	
	X

	Northern Michigan University
	X
	X
	

	Ferris State University
	X
	
	

	Davenport University
	X
	
	

	Finlandia University
	X
	
	

	Cleary University
	X
	
	

	Northwood University
	X
	
	

	Grand Valley State University
	
	X
	X

	Michigan State University
	
	X
	

	Michigan Technological University
	
	X
	X

	Oakland University
	
	
	X

	Saginaw Valley State University
	
	X
	X


2.2 Entrepreneurship Course Sequences

Several institutions, while not offering a major or minor, have designed options for integrating Entrepreneurship courses within the Business School curriculum. Calvin College’s Small Business Institute allows students to organize their elective courses into a coherent Small Business and Entrepreneurship experience.  Students also participate in hands-on experiential learning by providing consulting services to local small businesses, community/economic development projects, and such non-profit organizations as local merchants' associations. Concordia University is currently developing a similar elective sequence, titled “Multipreneurial and Problem-Solving Electives.” The sequence is expected to consist of nine Entrepreneurship/Small Business elective credits, and nine credits tailored toward developing students’ problem-solving capacities.

2.3 Graduate Programs 

At the master’s graduate level, 17 universities offer at least one MBA entrepreneurship course. Offerings that are more comprehensive include:

· MBA specialization - EMU, Oakland

· Post-master’s certificate – EMU, Oakland

· Engineering Entrepreneurship – UM – Ann Arbor

· Law School Entrepreneurship - MSU

· Health Care Management – Oakland

· Human Nutrition – EMU

· Biomedical Sciences, Kinesiology, Occupational Therapy, Theater – Wayne State

None of Michigan’s institutions currently has a Ph.D program in Entrepreneurship. This is not surprising as there are only five such programs in the U.S., and their focus is on the training of research faculty.

2.4 Associate’s Degree Programs

Michigan has 29 two-year public colleges and one two-year private college.  Of these, 10 (34%) offer Associate’s degree programs in Entrepreneurship and/or Small Business. Mid-Michigan Community College offers two separate Associate’s degrees - one in Entrepreneurship and one in Small Business.  

Associate’s degrees in Entrepreneurship are also offered by some four-year private colleges (3 out of 26 – 12%). Six of Baker College’s campuses – Auburn Hills, Cadillac, Clinton Township, Jackson, Muskegon, and Port Huron – have Associate’s programs only. Northwood offers both Associate’s and Bachelor’s degrees in Entrepreneurship; the Associate’s is constructed for students to subsequently pursue the Bachelor’s degree if they so choose, and with smooth credit transfers.  Students at Davenport may choose to pursue a Marketing or Management degree with a specialization in Entrepreneurship, either at the Associate’s or Bachelor’s level. 

2.5 Certificate Programs

The most popular offerings in the state are certificates in Entrepreneurship or Small Business, designed for those desiring entrepreneurship skill development, yet who do necessarily intend to pursue a further Associate’s or Bachelor’s degree; anyone with a high school diploma or equivalent may enroll in the programs. Of the 30 two-year colleges, 18 (60%) have certificate programs; three of these  – Macomb Community, Northwestern Michigan, and North Central Michigan – have two certificate programs each.  

Of the 41 four-year colleges and universities, 5 (12%) offer certificate programs – Ferris State, Grand Valley State, Lawrence Tech, Cornerstone, and Baker (Auburn Hills, Cadillac, Clinton Township, Jackson, Muskegon, and Port Huron campuses). The certificates at Ferris State, Baker, and Cornerstone are similar to those of the two-year colleges in that non-degree seeking students may pursue them, and they are designed primarily for those interested in starting a small business.  

Several universities have relatively new certificate programs. Grand Valley State’s certificate, offered for the first time in Fall 2007, is for undergraduate business majors (students choose either a major or the certificate).  It is intended to be a more direct and immediate route to mastering the necessary skills for successful entrepreneurship. Lawrence Tech has two new certificate programs. The first is a 12-credit undergraduate certificate in Entrepreneurial Strategy offered by the Business Management program, and can be a stand-alone academic certificate or attached to any of the undergraduate management degrees.  Emphasis is on application - students either follow their own new business throughout the four required courses, or work on a product team in the College of Engineering. Second, Lawrence Tech’s undergraduate students in Mechanical Engineering, Civil Engineering, and Electrical & Computer Engineering may pursue an Entrepreneurship Certificate that emphasizes both start-up ventures and new business development in existing companies (often called “intrapreneurship”).

Eastern Michigan and Oakland are the only two institutions in Michigan with a post-master’s certificate in Entrepreneurship. Designed to be completed in one year, they focus on practical skills for starting a new venture or working for an existing start-up, including the fundamental steps of  identifying an entrepreneurial opportunity, designing the business, obtaining financing, and managing the growth process.  

2.6 Cross-Disciplinary Academic Programs

While the vast majority of Michigan’s postsecondary Entrepreneurship programs are housed in Business programs or colleges, several of the state’s four-year institutions offer explicitly designed cross-disciplinary programs. Institutions with missions that are engineering and/or high-tech focused - such as Michigan Tech and Lawrence Tech - have been particularly successful at encouraging non-business students to enroll in entrepreneurship courses and participate in related activities.  Institutions with broader missions that include the technological and scientific disciplines - University of Michigan, Michigan State, and Grand Valley State University for example – have had similar success.

The University of Detroit Mercy is implementing an Entrepreneurship minor targeting a mix of students from diverse disciplines, with courses taught by faculty from both Engineering and Business. A cornerstone of the program is the IDEAS (interdisciplinary design, entrepreneurship and service) studio-based design course in which a team of junior-year students from architecture, business administration, digital media, psychology and engineering work on projects that address critical needs of the Detroit community. In addition to IDEAS, offerings eventually will include an "entrepreneurship for engineers" course and a joint engineering and business senior product design course. 

Promoting entrepreneurship among art and design students has been successful at Finlandia University since 1995.  All majors are required to take six credit hours of entrepreneurship/ business creation courses, co-taught by art and business instructors.  To facilitate start-ups for students, faculty, and community members, Finlandia opened the Lily I. Jutila Center for Global Design & Business (CGDB) in 2005.  The CGDB and its incubator facility are housed in a former hospital, along with Finlandia’s Art & Design Department and Michigan Tech’s Enterprise SmartZone; the Business department may also move into the facility as renovations are completed.  The close physical proximity of the academic departments and companies housed in the on-site incubator has enhanced their working relationships, according to the CGDB’s Executive Director.  For example, Finlandia graphic design students are providing marketing assistance - brochures, website, t-shirts, slogan, and photos - to a software company as it launches its products to market.  

While several programs expressed interest in pursuing further cross-disciplinary program development, such initiatives face several barriers.  First is funding to support such key program investments as faculty release time to create new courses, a Center Director’s salary, and a budget for internships.  A further barrier is the highly prescribed curriculum - with few open electives or minor options - for those academic disciplines with a natural relationship to Entrepreneurship (Engineering as the prime example). Third, academic institutions have traditionally operated under a model supporting distinct disciplines, with separate and often autonomous administrative and funding structures and conventions.  Effective cross-disciplinary integration can therefore require substantial institutional change, requiring high level administrative commitment.

2.7 Non-Degree Programs

While the central focus of this report is on degree programs, non-degree offerings established outside formal academic structures are emerging among several of the four-year private institutions. Hillsdale College’s Department of Economics and Business Administration offers an annual seminar for its undergraduates detailing the essential steps in planning, operating and managing a small business. The seminar is held for one week during the December recess, and successful participants earn three credit hours and a $400 scholarship.  

Lawrence Tech’s Entrepreneurial Program offered a short non-credit course (Summer, 2007) to 30 undergraduates, titled “Understanding the World of Entrepreneurship.”  It is designed to create awareness and an understanding of the challenges and rewards of entrepreneurship; students are encouraged to develop insights into whether “business ownership is for you.” Sponsored by the National Collegiate Inventors and Innovators Association (NCIIA) through a KEEN Fellowship Grant, the course cost $100 per attendee and included 32 hours of in-class instruction..

Experiential learning is a critical component of the applied Entrepreneurship learning experience, and often students receive such experience without earning academic credit.  Schoolcraft College’s Business Development Center (BDC) has helped companies in southeast Michigan since 1985 build essential business capacity: strategic development, product development often incorporating new technologies, new market and customer development, and patent assistance. These services are provided by Schoolcraft faculty/staff and students, and also interns from four-year university programs. Since its inception, Schoolcraft has documented that the BDC’s services have allowed its clients to gain millions of dollars in new business.

3. Non-Traditional Target Audiences

Unlike most traditional academic disciplines, entrepreneurship education attracts a highly diverse and heterogeneous audience beyond traditional degree students – individuals who are entrepreneurs or aspire to be (including returning/retraining students).  Youth is also emerging as a group with high interest.  Providing effective entrepreneurship training to these broader audiences is critical to the economic health of Michigan.

3.1 Entrepreneurs

A number of institutions offer workshops for community members who are small business owners or who are interested in creating an entrepreneurial venture. Such opportunities take two forms: either single classes on specific topics - business plan creation, how to finance a new business - that are part of a broader continuing education program, or comprehensive programs specific to Entrepreneurship and/or Small Business. (Comprehensive programs are listed in Table 5.)  Lansing Community College’s Business and Community Institute, which administers the extra-curricular programmatic aspects of the mid-Michigan WIRED grant through its “Own a Business Initiative” has a comprehensive approach. It sponsored a series of workshops in Fall, 2007 for Mid-Michigan community members to gain basic skills, including “Information Session for Entrepreneurs;”  “Pick Your Enterprise” workshop to explore hot markets, business competition, and current industry trends; and an “Entrepreneurship Academy” to develop the venture’s business plan and structure – management, legal, and financial.  

Table 5. Opportunities for Non-Credit Courses/ Workshops in Entrepreneurship or Small Business 

	Institution Name
	Program Name

	Cornerstone University
	Professional Development Seminars

	Marygrove College
	Division of Continuing Education

	Lawrence Tech
	Professional Development Center’s Entrepreneurship Program

	Walsh College
	Business Leadership Institute Small Business Conference 

	Schoolcraft College
	Business Development Center

	Henry Ford Community College
	Center for Lifelong Learning

	Kellogg Community College
	Lifelong Learning Department

	Lake Michigan College
	Workforce Training Institute

	Lansing Community College
	Business and Community Institute

	Macomb Community College 
	Center for Continuing Education

	North Central Michigan College
	Community & Corporate Education Program

	St. Clair Community College
	Workforce Training Institute

	Washtenaw Community College
	Lifelong Learning Program


An important audience for entrepreneurship training is returning students who already possess four-year degrees, many of whom enroll in Entrepreneurship courses at the two-year colleges.  Macomb Community College’s Associate’s degree and Certificate program have both proven popular with former automotive industry employees interested in starting their own businesses.  The certificate may be earned in one semester, making it especially useful for those seeking to re-train or acquire skills quickly. Students can also pursue Entrepreneurship courses for credit through Macomb’s Continuing Education program, yet might choose not to pursue a degree or certificate (mainly those who already own a small business). Also, Macomb’s courses are available both on the college’s physical campus as well as on-line, broadening the program to serve students from the surrounding area (i.e., Macomb & Oakland counties) as well as across the entire state.

A consistent theme is the challenge of keeping entrepreneurs enrolled in formal schooling.  If a student has an idea for an innovative new product, he or she will not typically want to postpone its development for several years until coursework is finished.  This challenge has spurred innovative curriculum offerings – in particular the certificate - to efficiently teach these students the skills and principles necessary to starting their own venture in the shortest amount of time possible. 

3.2 Youth Entrepreneurship

Youth Entrepreneurship has gained much interest in recent years as the importance of exposing young students to the opportunity and culture of entrepreneurship has become greatly appreciated.  Several institutions have recently launched such initiatives. While the nature, funding, and level of institutional involvement for such programs varies widely, examples include NMU-CEEE (described earlier), Washtenaw Community College’s Tech Prep Entrepreneurship Program, University of Detroit Mercy’s role in the Detroit Area Pre-College Engineering Program, and Grand Valley State’s Teen Entrepreneur Summer Academy.

Plans are underway to create or expand Youth entrepreneurship offerings at several institutions.  Michigan Tech is developing a program similar to its Enterprise program aimed at the high school level, in partnership with two high schools in Detroit and three schools in the Upper Peninsula.  In the summer of 2007, Michigan Tech faculty trained teachers in the Enterprise program approach and curriculum.  At the two-year college level, Macomb Community College created a Summer Academy for local high school students, offering instruction in basic entrepreneurship principles and skills. Lansing Community College (supported by the Department of Labor WIRED grant for Mid-Michigan) is coordinating an initiative targeting K - 12 students, with the goal of introducing 250 students to entrepreneurship over three years. The program leverages LCC’s Continuing Education entrepreneurship programs/workshops and established high school entrepreneurial initiatives in the local three-county school districts. High school students can participate in “Own a Business” workshops, including the “Information Session for Entrepreneurs,” the “Pick Your Enterprise” workshop, and the two-day “Entrepreneurship Academy.”  Further, LCC’s youth entrepreneurship efforts build upon a high school entrepreneurship curriculum developed by Junior Achievement (supported by a Department of Labor and Economic Growth (DLEG) grant in 2004). The JA curriculum is offered directly in the high schools, with focus placed on those schools with articulation agreements with LCC’s Entrepreneurship certificate program.  JA also has curriculum developed for elementary and middle school students, which is being purchased for local schools through the WIRED grant.

4. Courses

Of Michigan’s postsecondary institutions, 58 (82%) offer at least one course with dedicated content to Entrepreneurship or Small Business.  Thirteen (18%) offer only one course - typically electives in small business-specific instruction for business undergraduates, offered annually or every other year. Institutions with multiple courses often span academic fields – 13 (18%) offer undergraduate courses in at least one discipline in addition to business, ranging from Engineering to Fine Arts to Hospitality & Tourism. 

At the graduate level, 17 (24%) universities offer courses through their MBA programs. At several, the Entrepreneurship courses are cross-listed for both MBA and undergraduate enrollment (faculty approval required).  Graduate level Entrepreneurship courses in non-Business disciplines include:  Engineering at the University of Michigan; Law at Michigan State University; Health Care Management at Oakland University; Human Nutrition at Eastern Michigan University; and Biomedical Sciences, Kinesiology, Occupational Therapy, and Theatre at Wayne State University. 

4.1 Course Content

An essential distinction exists between two types of courses offered – one type focuses on Entrepreneurship, the other on Small Business.  An Entrepreneurship curriculum will emphasize creativity, innovation, risk-taking, idea generation, recognition of business opportunities, business planning, and equity (venture capital) investments. Often the nature of the opportunities will involve new technologies with fundamental competitive differentiation leading to high growth and profitability in which risk (equity) capital is often essential. Entrepreneurship is typically offered by the larger public universities, as well as Lawrence Tech and the University of Detroit Mercy.

Entrepreneurship programs emphasize experiential learning through placements with local small businesses and start-ups. Wayne State University’s MBA market research course places students with start-ups or small businesses in need of market consultation at the nearby SmartZone.  Working in teams, students conduct market feasibility and customer assessments.  University of Michigan’s Zell-Lurie Entrepreneurship Center faculty engage with the Technology Transfer office to match MBA students with faculty (and often their students) with start-up opportunities needing  tailored business start-up assistance. 

By contrast, a Small Business curriculum is aimed at “lifestyle” businesses, i.e., those that provide employment for the entrepreneur and a small number of employees (e.g., restaurants, small retail stores, consulting services). Such programs address such issues as the legal structure of small businesses, marketing techniques, personnel management, franchising, location considerations, accounting, and other operational issues. 

A Small Business curriculum is typically offered by the two-year community colleges, and often complement vocational programs wherein self-employment is an option. Small Business content is also the main focus at many of the four-year colleges that offer courses, yet no degree programs - Alma College, Calvin College, Siena Heights University, Rochester College, Marygrove College, and Walsh College. 

Several community colleges - Macomb, Schoolcraft, Jackson, and Kellogg – also offer a broader training in entrepreneurship to prepare graduates for employment in larger companies, as well as start-ups. Kellogg’s eight entrepreneurship courses emphasize practical techniques tailored to small businesses as an important element, yet also include entrepreneurial values.  Students are introduced to the entrepreneurial discovery processes, how to assess opportunities for venture creation, and presentation skills to convince resource providers of the venture’s potential.  

Experiential learning is also essential within a Small Business curriculum. Washtenaw Community College’s Student Enterprise Zone course (developed with a Tech-Prep grant) is designed to give students an opportunity to apply their knowledge and skills in running a small business, interest students in an entrepreneurial approach to the occupational areas of the college, and/or develop an entrepreneurial attitude to traditional jobs in their chosen field.  A main element of the program is a web-based directory listing of WCC students who are offering products and/or services; students plan and implement the marketing and operational strategies for the directory which they then market to the WCC community (not to the general public to preserve the college’s 501(c)(3) status). Students plan and host a showcase event to celebrate those listed in the directory.

Several institutions have incorporated Entrepreneurship concepts in courses in other disciplines.  The University of Detroit Mercy Engineering program (with funding from the Keen Foundation) has developed a course that integrates a set of technical entrepreneurship cases to introduce students to the business aspects of technical discoveries, intellectual property issues, and the process of bringing products to market. The cases are in-depth profiles of actual start-ups, including taped interviews with the founders.  Examples include a voice filtering device used in cell phone hands-free devices presented in the engineering measurements course and a beer tap attachment device presented in the fluid mechanics course. This approach also circumvents the difficult issue of adding electives within the tightly structured Engineering curriculum.

4.2 Capstone Experiences

Capstone courses and/or experiences are a common component of an Entrepreneurship curriculum for programs with majors or minors. A business plan development course is the required capstone experience for all eight of the universities with Entrepreneurship majors - Northern Michigan, Ferris State, Central Michigan, Eastern Michigan, Cleary, Davenport, Finlandia, and Northwood. 

Projects involving students’ assisting small businesses are another type of capstone.  Eastern Michigan’s capstone experience consists of student teams placed in entrepreneurial firms to analyze the company’s problems and to make recommendations in a comprehensive final report. Northwood’s students complete at least two terms of a required internship with placements with small businesses or start-ups. 

Central Michigan has the most extensive capstone requirements for majors - the ENT 419 (Business Planning) course, an internship, and a consulting project.  The top four business plans from the ENT 419 course are chosen each semester to present to the program’s advisory forum, with the top-ranked plan receiving a $1,000 prize.  In at least one case, this approach was very effective in stimulating entrepreneurship – the 2006 winning business plan gained a $100,000 investment by a local angel capital group, and the student is actively launching the company.  The internship program is also potentially quite extensive - students receive up to 10 credits (1 credit for each 100 hours of work) for work at a local business or non-profit organization.  A unique aspect of this program is that 50% of the student’s grade is determined by the employer.  Finally, the consulting requirement is often team-based, addressing specific business planning issues for small businesses or start-ups. For example, a recent team assisted a non-profit organization develop plans to build a hospice program.

Opportunities for students to create an actual business while still enrolled are gaining popularity. Michigan Tech’s Enterprise Program’s Entrepreneurial Enterprise Team – an academic minor program – provides students both an entrepreneurial learning experience, and an opportunity to launch their companies. Students from across the disciplines work collaboratively in the Entrepreneurial Enterprise in their sophomore through senior years to identify promising applications of specific technologies, research the market potential for those applications, perform developmental work to enhance those technologies for particular applications, and develop plans for commercialization. The technologies include both “on the shelf” technologies owned by MTU, and those developed by the students. The two most recent teams developed their products into prototypes, and are working to bring them to market. Over time, it is hoped that the Entrepreneurial Enterprise will spawn some number of new technology based businesses in Michigan.

5. Activities to Support Entrepreneurship

5.1 Dedicated Centers

Thirteen universities - 10 public, 3 private - have established a Center related to entrepreneurship education on campus (see Tables 2 & 3), while none of the Community Colleges have done so (some house SBTDC offices, however). Typically, the centers coordinate curricular offerings for both graduate and undergraduate students.  Co-curricular programming is an important aspect of several, including those at the University of Michigan-Ann Arbor, University of Michigan-Flint, Central Michigan, Eastern Michigan, and Grand Valley State. Representative programs and activities include: business plan competitions and start-up seed money; speakers and workshops, often open to community members and non-business students; and student clubs that provide advisors and co-sponsor programming.  

Programs designed for local community members and youth complement the postsecondary student programs at some Centers. Central Michigan’s LaBelle Entrepreneurship Center (LEC) has partnered with Michigan Rehabilitation Services to provide alternative employment options for individuals with disabilities; LEC assists with business plan creation and secures funding.  The program initially targeted the seven counties with proximity to CMU, yet has since expanded to the entire state. Northern Michigan’s Center for Economic Education and Entrepreneurship (NMU-CEEE) acts as a clearing house for Upper Peninsula teachers by providing access to courses, workshops, and resources (e.g., a web collection – “Marketplace for Economics and Entrepreneurship” - is a collaboration between the Center and the Marquette-Alger Regional Intermediate School District).  Community educational outreach is conducted by CEEE’s Director, staff, and student interns, including presentations each year to school boards, economic clubs, service clubs, and other community groups.  Topics address entrepreneurship, marketplace economics, financial literacy, career preparation, money and banking, decision-making, and consumerism.  Also, several workshops were held this past summer for elementary school students. While the CEEE is not directly connected to NMU’s academic Entrepreneurship programs, undergraduates from all fields can participate through NMU’s service learning program.  Students work with the CEEE staff to create new materials for Upper Peninsula classrooms and parents, conduct pre-service workshops for future teachers, and other types of internships.

Saginaw Valley State University’s Center for Entrepreneurship and Commercialization (CEC) was established in 2007 with a regional U.S. Department of Labor grant.  The CEC engages in a wide variety of activities to promote small businesses development and entrepreneurship, aimed at both the university community as well as the broader communities across Bay, Midland, Saginaw, Huron, Sanilac, and Tuscola counties.  Its programs consist primarily of incubation support, consulting, and testing labs.  To increase SVSU undergraduate awareness of entrepreneurship and its associated principles, the CEC co-sponsored a fall (2007) campus presentation by the “Extreme Entrepreneurship Tour.”  Further, a key educational component is aimed at K-12 teachers, employing a “train the trainer” approach through SVSU’s Summer Teacher Institute.  The CEC programmed two days around principles of “thunderbolt thinking” and how to bring it into the classroom; approximately 50-60 K-12 teachers attended.  The CEC will track the teachers’ success in integrating the concepts into the classroom, and plans to offer a similar training in subsequent summers. 

Establishing a national presence in entrepreneurship research is the goal of the University of Michigan-Dearborn’s Center for Innovation Research (“iLabs).  Launched in 2006, the Center’s Entrepreneurial Cities Index annually measures factors that influence entrepreneurial growth and community-level economic development, with the intent of assisting Michigan communities to promote new business development and innovation.  The 2007 study examined 14 cities in Macomb, Oakland, Washtenaw, and Wayne counties; future studies will be expanded to 50 to 60 communities, and more closely assess “best practices”.  In addition, iLabs engages in a wide range of consulting projects for local and regional companies.

5.2 Incubators

Some institutions have established strong relationships with local venture incubators and SmartZones, including their support organizations - venture capital groups, angel networks, and SBDTCs.  Some share physical space (e.g., Finlandia University) and/or personnel (e.g., Eastern Michigan).  The primary goal of such partnerships is to provide experiential learning opportunities for students, and, in turn, to provide local entrepreneurs with student talent.  Typical programmatic ties include class speakers, consulting projects, and internships.

Collaboration across a number of educational institutions and their incubator partners has occurred in the mid-Michigan region (supported by Department of Labor WIRED grant). The “Mid-Michigan Innovation Team” (MMIT) - comprised of Saginaw Valley State, Michigan State, Kettering, Lansing Community College, Mott Community College, Genesee Regional Chamber of Commerce, Greater Lansing Chamber of Commerce, and Michigan Works! -  collaborate to promote entrepreneurship across business sectors and to increase economic development opportunities.  The program has been valuable in building both local and regional relationships among the different institutions and organizations.  Saginaw Valley, for example, has developed 18 local incubation service partners for outsourcing, including specialized services to bio-based product and computing ventures; consulting services to help diversify manufacturer’s customers and markets; and training in technology business development fundamentals. 

6. Program Outcomes

The programs with the largest number of bachelor’s degrees granted in Entrepreneurship annually (based on the Department of Education’s Integrated Postsecondary Data System - IPEDS) are Central Michigan, Eastern Michigan, and Northwood.  Yet an assessment of educational program outcomes beyond the number of degrees earned is often difficult, in part based on the longitudinal nature of the phenomenon. The majority of the state’s academic programs were created within the past five years, and program administrators were typically unable to estimate the number of Entrepreneurship degree recipients who immediately created their own venture or joined a start-up.  Many of those interviewed noted that Entrepreneurship students often begin their careers with an established business to gain additional experience before setting out on their own.  

Michigan’s post-secondary entrepreneurship educational community has in recent years established a strong set of programs, addressing the broad spectrum of needs and students.  At this juncture, a comprehensive and systematic measurement of the outcomes of these investments is now necessary to guide students’ career and educational choices, to support further institutional investments, and to inform public policy.

7. Recommendations

This Report is very encouraging in its depiction of an environment in Michigan that increasingly reflects the importance of and commitment to entrepreneurship education.  As described earlier, entrepreneurship program development is highly dynamic - with many new programs and program enhancements – and many plans to improve and/or increase offerings.  However, there is much more development needed to ensure Michigan’s future as an entrepreneurial, innovative, and thriving culture and economy.

Specifically, we support the following recommendations: 

· Provide funding for program development.  A common theme among higher education institutions in Michigan is their difficulty in funding entrepreneurship program plans, exacerbated in recent years by Michigan’s budget situation.  An Entrepreneurship Education Fund - supported by the state, foundations, and philanthropic organizations – would have a substantial impact on strengthening existing programs and developing new ones. 
· Emphasize experiential learning. Entrepreneurship, by its nature, is an applied field. The impact of entrepreneurship education programs is greatly enhanced when connected to opportunities for experiential learning within the broader community.  Programs linking with incubators and Smart Zones to provide “hands-on” experience for their students in startups are very effective, for example.  Experiential learning should be an essential program component.

· Develop regional collaborations and partnerships. A regional network of organizations with common or complementary entrepreneurship goals – including economic development and workforce development organizations, for example - can greatly enhance effectiveness.  Examples include: industry partnerships for joint technology development can accelerate commercialization of technology through the involvement of entrepreneurship students;  business plan competitions engaging several institutions in a region enhances the quality of plans and increases the interest of venture capital judges to participate; involvement of students in community entrepreneurship networking groups to create companies’ access to talent and internship/employment opportunities for students.

· Focus on non-traditional students.  The needs of practicing and prospective entrepreneurs – often including laid off workers and management – must be met.  Educational material must be tailored to address the specific educational needs of the individual, be easy to access in the most convenient delivery mode, and be available with or without credit.  

· Measure entrepreneurship education outcomes. A comprehensive and systematic measurement of outcomes is essential to establish a clear understanding of which components work and how programs could be improved, support investments in entrepreneurship education, build Michigan’s entrepreneurial culture, and guide public policy.
8. About MEEN

The Michigan Entrepreneurship Education Network (MEEN) is a program of SBAM’s Small Business Foundation of Michigan, and is funded by the The Herbert H. and Grace A. Dow Foundation.  It was launched in 2002 with support from the State of Michigan's MEDC (Michigan Economic Development Corporation), and sponsored by the University of Michigan Business School’s Samuel Zell & Robert H. Lurie Institute for Entrepreneurial Studies. MEEN is dedicated to the development and strengthening of entrepreneurship education and training programs in Michigan. Its focus is on direct assistance to educational institutions - traditional degree-granting public universities, private universities, community colleges, non-degree programs, web-enabled education and resources - and building regional collaborations. 

Dr. Karen Bantel serves as the MEEN Executive Director.  Prior to joining MEEN, Dr. Bantel was on the faculty of the University of Michigan Business School, and founding Managing Director of its Samuel Zell & Robert H. Lurie Institute for Entrepreneurial Studies.  In her teaching role, she taught several courses in entrepreneurship and strategic management, including Business Planning, Acquisitions, and High Growth Strategies. She also served as the Faculty Director of the UMBS Wolverine Venture Fund.  In her teaching and Wolverine Venture Fund roles, Dr. Bantel directed students in all aspects of new venture formation. Additional previous experience includes serving as President of CyberMichigan (an Institute of Altarum), a nonpartisan, nonprofit policy research, analysis, and advocacy institute in the area of information and communications technology. In this capacity, she directed all activities related to strategic direction, program concept development, partnership development, program implementation, and funding development related to the practice areas of entrepreneurship/economic development, healthcare, and government. Dr. Bantel’s research career took place at Wayne State University’s School of Business where she served on the faculty for eight years and earned tenure. Dr. Bantel holds a Ph.D. and MBA from the University of Michigan Business School.

Ms. Molly Ott conducted the research for this Report. She is a third-year doctoral student in the Center for the Study of Higher and Postsecondary Education at the University of Michigan.  She holds a Bachelor’s in Business Administration degree from the University of Notre Dame and a Master’s degree in Educational Policy and Leadership from Marquette University.  Molly’s work experience includes several years as a consultant for Ernst & Young and student affairs positions at Alverno College and DePauw University. Her research interests are related to the sociology of higher education, especially social and institutional stratification.  She recently co-authored a study sponsored by the Knight Commission on Intercollegiate Athletics and is also involved in a project measuring the short and long-term effects of a national scholarship program for low-income minority students. 

Appendices


9. Methodology

9.1 Sample

In order to identify an accurate list of institutions for inclusion, the Integrated Postsecondary Educational Dataset (IPEDS), which tracks all postsecondary institutions that receive federal funding,
 was used. IPEDS reports 178 active postsecondary institutions in the state of Michigan during 2005-06.  Only not-for-profit institutions with degree-granting status are included in the analysis, and institutions classified as theological seminaries or other specialized faith-related institutions, schools of art/music/design, or specialized graduate institutions are excluded.  After removing these, a total of 80 colleges and universities were identified for review.  A special case is Baker College, with ten campuses reported separately to IPEDS, six of which offer an Entrepreneurship program.  Due to the similar nature of course offerings and program requirements related to Entrepreneurship, Baker is considered to be one institution for purposes of this report.  The working sample for analysis is therefore 71 colleges and universities. 

9.2 Data

A profile was constructed for each of the 71 institutions to illustrate its Entrepreneurship and Small Business activities.  Following Katz (2003), this report is inclusive in its definition of “Entrepreneurship”, and includes all programs, courses, and activities labeled as “Entrepreneurship” and “Small Business” by the institution.  

Entrepreneurship is traditionally housed in business programs, with courses taught by business faculty; this is true of the majority of Michigan’s institutions.  Some institutions have curricular and co-curricular options for Entrepreneurship education embedded in other disciplines, typically Engineering.  While few if any national studies sample for courses or programs outside of business schools (Katz, 2003), all attempts were made to capture the full breadth of disciplinary offerings in Michigan.  

Three secondary sources of data were used to construct the profiles: IPEDS student completion counts for certificate and degree awards for 2002-03, 2005-06
 ; University Catalogs (undergraduate and graduate, where available) for the most recent year available; and institution/ college/program current websites.  Keyword searches utilized the terms “entrepreneurship,” “small business,” “venture,” and “incubator.”  

Primary data was collected for a subset of institutions through structured interviews, conducted both in-person and on the telephone, with institutional representatives identified either by MEEN or through university websites (i.e., center or program directors).  Interviews were requested from representatives of each college and university that offered a bachelor’s and/or associate’s degree in Entrepreneurship, as well as those institutions with dedicated Entrepreneurship centers on campus.  Where interviews were not conducted, confirmation of the secondary data findings were requested through e-mails to program representatives or admissions/advising representatives.

All institutional profiles appear in Appendix 2.  Nine institutions were not profiled if they lack a formal degree program, course offerings, or co-curricular activities - Albion College, Adrian College, Hope College, Olivet College, Bay Mills Community College, Kalamazoo Valley Community College, Monroe County Community College, Southwestern Michigan Community College, and Wayne County Community College.  While all efforts were made to capture a full perspective on each institution, the decentralized nature of colleges and universities and the cross-disciplinary nature of entrepreneurship suggest that some activities might have been omitted.

Institutional Profiles
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Academic Programs

UNDERGRADUATE 

An undergraduate Entrepreneurship major and minor are offered through Central Michigan’s College of Business. Several key features distinguish Central Michigan’s entrepreneurship program:
· Involved faculty entrepreneurs with personal experience operating small businesses 

· Personal advising on major and minor options and small business opportunities 

· Small classes and hands-on learning experiences through the LaBelle Entrepreneurial Center 

· Small-business resources and contacts through Students in Free Enterprise (SIFE) and other student and professional organizations.

The entrepreneurship major prepares students to begin their own business, take over a family owned business or work in a not-for-profit organization.  Students develop the background needed to market products, manage personnel, develop and maintain accounting systems and use a computer to manage small-business resources. Business plan preparation and evaluating market and profit potential of a small-business venture are also an important part of the curriculum.

	Entrepreneurship Major(s)
	Yes.

	School/College
	College of Business Administration

	Name of Major
	Entrepreneurship

	Name of Degree 
	Bachelor of Applied Arts

	Admissions Requirements
	A student is required to earn a C (2.0) or better in both ENT/BLR 200 and ENT/ECO 213 prior to signing the major.

	Required Courses
	Entrepreneurship Major Required Courses  (34-40 hours)  

  ENT 200    Introduction to Entrepreneurship Law  

  ENT 210    Accounting Information for Entrepreneurial Decision Making    

  ENT 213    Economics for Entrepreneurs   

  ENT 221    Marketing Strategies for Entrepreneurs  

  ENT 300    Software Applications in Business    

  ENT 320    Financial Management of the Entrepreneurial Venture    

  ENT 416    Entrepreneurship in the Global Economy    

  ENT 419    Entrepreneurship and Small Business Management  

  ENT 444    Internship in Entrepreneurship/Not-For-Profit  

  ENT 492    Special Issues in Entrepreneurship    

  STA 282    Introduction to Statistics    

	Graduation Requirements
	124 hours total.  Entrepreneurship majors are required to complete three capstone experiences:  the ENT 419 course, an internship, and a consulting project. ENT 419 requires students to write a business plan, The top four are chosen each semester to present to the program’s advisory forum, and the winner receives a $1,000 prize.  Many go on to become actual start-ups; for example, last year’s winning business plan was given $100,000 by a local angel capital group and the student is actively developing the idea into a company.  For the internship, students receive up to 10 credits (1 credit for each 100 hours of work) for work at a local business or non-profit organization.  A unique feature of CMU’s internship program is that 50% of the student’s grade is assigned directly by the employer.  Finally, the consulting requirement is often a team project, where students assist an existing business or start-up with a specific project (e.g., develop a business plan).  For example, one group of students in the last semester assisted a non-profit organization with plans to build a hospice. 

	Entrepreneurship Minor(s) 
	Yes.

	School/College
	College of Business Administration

	Open to non-Business Majors
	Yes. This minor offers a unique learning experience to non-business students who aspire to begin a business of their own or secure employment in a non-business career which is dependent upon entrepreneurship. This minor is not available to students seeking the Bachelor of Science in Business Administration Degree.

	Required Courses
	Entrepreneurship Minor Required Courses (9 Hours):

  BIS 300/ENT 300 - Software Applications in Business 

  ENT 210/ACC 210 - Accounting Information for Entrepreneurial Decision Making 

  ENT 221/MKT 221 - Marketing Strategies for Entrepreneurs 

  ENT 200/BLR 200 - Introduction to Entrepreneurship Law) 

Electives I (9 Hours): 

  ENT 213/ECO 213 - Economics for Entrepreneurs 

  ENT 320/FIN 320 - Financial Management of the Entrepreneurial Venture 

  ENT 416/MGT 416 - Entrepreneurship in the Global Economy 

Electives II (3-4 hours):

  ENT 444 - Internship in Entrepreneurship/Not-For-Profit 

  ENT 492 - Special Issues in Entrepreneurship 

	Graduation Requirements
	21-22 semester hours


Entrepreneurship & Small Business Courses
Sixteen courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 online Undergraduate Academic Bulletin. Nine are cross-listed between Entrepreneurship and another program.

	Discipline
	Number
	Name
	Description
	Credits

	Accounting / Entrepreneur
	ACC 210/  ENT 210*
	Accounting Information for Entrepreneurial Decision Making
	Accounting concepts and practices for entrepreneurs/small business owners. Emphasis given to the use of accounting tools to solve small business problems. 


	3 credits

	Entrepreneur
	ENT 101
	101 Introduction to Entrepreneurship
	This course presents the growing phenomenon of entrepreneurship in the domestic and international environments.
	3 credits

	Entrepreneur / Business Law
	ENT 200/   BLR 200*
	Introduction to Entrepreneurship Law
	A course to introduce future entrepreneurs to the legal requirements for forming a business in Michigan.
	3 credits

	Entrepreneur / Economics
	ENT 213/   ECO 213*
	Economics for Entrepreneurs
	Introduction to the economic way of thinking and its applications to decision making in the business world. Emphasis on understanding and applying economic concepts. 
	3 credits

	Entrepreneur / Business Information Systems
	ENT 300 / 

BIS 300*
	Software Applications in Business
	The application of database and spreadsheet software as integrated business problem solving tools.
	3 credits

	Entrepreneur / Finance
	ENT 320/    FIN 320*
	Financial Management of the Entrepreneurial Venture  
	A practical application of basic financial management principles to the operation of a small business. Identical to FIN 320. Credit may not be earned in more than one of these courses. Current PC software and casework utilized as the teaching medium. Prerequisite: ACC 210; signed major in Entrepreneurship. 
	3 credits

	Entrepreneur
	ENT 444*
	Internship in Entrepreneurship /Not-For-Profit
	Course provides students with 400 or more hours of work experience. Employer evaluations required syllabus as well as a final written report. Prerequisites: ENT 200, ENT 210, ENT 213, ENT 221; 56 semester hours completed; signed major in Entrepreneurship.
	4 credits

	Entrepreneur
	ENT 492
	Special Issues in Entrepreneurship
	This course provides students with an opportunity to analyze the Accounting, Finance, Marketing, Production, Information Systems, and Economic strategies of an on-going small business. Prerequisites: 56 semester hours completed; permission of instructor and signed major in Entrepreneurship 
	3 credits

	Entrepreneur / Management
	MGT 416 / ENT 416*


	Entrepreneurship in the Global Economy  
	Course focuses on how small companies recognize and seek out business opportunities worldwide; primarily a case-based course with a major field-study component. Prerequisites: ENT 213, ENT 221; 56 semester hours completed; signed major in Entrepreneurship.
	3 credits

	Entrepreneur / Marketing
	MKT 221/  ENT 221*
	Marketing Strategies for Entrepreneurs  
	Marketing for small business; identification of a product and/or service potential; advertising plans, marketing strategy, store location, purchasing procedures and inventory control.
	3 credits

	Business Information Systems
	BIS 190 


	Entrepreneurship for Small Business  
	Basic entrepreneurship information. For non-business students only. Prerequisite: Permission of instructor.
	3 credits

	Business Information Systems
	BIS 445 


	Small Business Organization and Operation
	Practical study of location, layout, organization, buying, and merchandising as applied to marketing education. Project method will be used. Prerequisites: MGT 312; MKT 300 or MKT 220; 56 semester hours completed; either admission to Professional Business Studies or listed on a signed major or minor.
	3 credits

	Management
	MGT 310
	Small Business Management  
	The course covers concepts, processes, and techniques for starting and managing a small business. It focuses on management processes that are unique to small businesses. Will not count for credit on College of Business Administration majors. Prerequisites: 56 semester hours completed. 
	3 credits

	Entrepreneur / Management
	MGT 419  /ENT 419*
	Entrepreneurship and Small Business Management  


	This course covers concepts, processes, and techniques for managing small business. The course focuses on aspects that are unique to small business management and small business ownership. This course is the capstone course on the entrepreneurship major. Prerequisites: ENT 200, ENT 210, ENT 213, ENT 221, ENT 320; 86 semester hours completed; signed major in Entrepreneurship.  
	3 credits

	Marketing
	MKT 399
	Marketing Strategies for Small Business  


	Marketing for a small business: identification of a product and/or service potential; advertising plans, marketing strategy, store location, purchasing procedures and inventory control. Will not count on College of Business Administration majors. Prerequisites: 56 semester hours completed. 
	3 credits

	Cross list
	MKT 492/  ACC 492/   BIS 492/     FIN 492/   MGT 492
	Practicum In Small Business 


	Provides the student an opportunity to analyze the accounting, finance, marketing, management, and production systems of an ongoing small business. 

Prerequisites: permission of instructor; 56 semester hours completed; admission to Professional Business Studies or listed on signed major or minor.
	3 credits


* Required for Entrepreneurship Major

GRADUATE 

MBA students can obtain a concentration in any one of the following areas: Accounting, Management Information Systems, Business Economics, Finance, General Business Management, Marketing, Management Consulting, or International Business by completing a minimum of eight elective credits.  A specific concentration in Entrepreneurship is not offered, and a keyword search for “Entrepreneur” or “Small Business” of the 2007-08 and 2006-07 Graduate Bulletins did not produce any current MBA or other master’s level courses offered in the discipline. 

Institution Contacts

	Entrepreneurship Faculty
	No full-time tenure track faculty who are solely located in the LEC. Entrepreneurship professors are drawn from various departments throughout the College of Business.

	Full-time faculty with Entrepreneur teaching or research interests
	Name: James Damito, Director, Entrepreneurship Program, College of Business Administration &

Chairman, College of Business Entrepreneurship Committee

Contact Information:

  Office Location: Applied Business Studies Complex 168

  Office Phone: (989) 774-3699

  Email: damit1j@cmich.edu

Area of Expertise:

	
	Name: Michael Vuillemot

Contact Information:

  Office Phone: (989) 774-1884

  Email: vuill1mw@cmich.edu

Area of Expertise: Michael Vuillemot is associate director of the LaBelle Entrepreneurial Center. He is the lead administrator of a Michigan Rehabilitative Services Innovation and Expansion grant to assist persons with disabilities who wish to start their own businesses.

	
	Name: Yae Sock Roh, Marketing & Hospitality Services Administration
Contact information: 
  Office Phone: (989) 774-1285

  Department Phone: (989) 774-3701

  Email: roh1yy@cmich.edu
Area of Expertise: Yae Sock Roh is an authority in the area of international franchising, the economics of franchising, real estate and hospitality investment. He helps entrepreneurs with financial feasibility studies to get businesses started. He also offers advice and recommendations for the potential buyers and sellers of hotels and restaurants. 

	
	Name: Theodore Bolema, Finance & Law

Contact information:

  Office Phone: (989) 774-4429

  Email: bolem1tr@cmich.edu
Area of Expertise: Theodore “Ted” Bolema is an expert on business mergers and antitrust law. He teaches regulatory law, entrepreneurship law and legal environment of business. Bolema is a practicing attorney licensed in the State of Michigan and is the author of more than a dozen articles on antitrust law and the law of e-commerce


Student Characteristics

Over the past eight years, the College of Business Administration has graduated 582 students with an undergraduate Entrepreneurship degree.  According to the LaBelle Entrepreneurial Center’s director, traditionally around 90% of graduates remain in state.  Due to economic conditions, however, he believes only around 70% of the past year’s graduates have been able to find employment in Michigan, and the rest are being forced to look elsewhere.

Bachelor’s degrees awarded over the past three years to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Undergraduate Major Completion

	2005-06
	98

	2004-05
	110

	2003-04
	93


Activities to Support & Develop Entrepreneurship

The LaBelle Entrepreneurial Center (LEC) in the College of Business Administration at Central Michigan University was initiated by a 'Research in Excellence' grant.  The LaBelle Entrepreneurial Center is a focal point for new business development and educational activities related to entrepreneurship and small business management.

	Dedicated Entrepreneurship Center
	Yes.

	Name
	The LaBelle Entrepreneurial Center (LEC)

	Contact Information
	Director: Mr. Charles J. Fitzpatrick
Central Michigan University

LaBelle Entrepreneurial Center

Applied Business Studies Complex (ABSC) 170

Mount Pleasant, MI 48859

Email:   Fitzp1c@cmich.edu

	Leadership
	Currently, an advisory board of 23 entrepreneurs helps to direct the LEC.  In addition, a committee of faculty members from the College of Business Administration meets regularly to help guide the LEC.

	Mission 
	"The LaBelle Entrepreneurial Center is devoted to synergistically unite CMU students and faculty, current and potential small business owners and other business educators in central and northern Michigan, in a learning partnership for the mutual benefit of all."

	Key Programs & Activities
	The LEC has a number of programs and services available including a major and minor in entrepreneurship, training and educational programs, consulting services, and publications. The LEC also assists in providing specialized programs for women business owners, minorities, veterans, persons with disabilities, international trade, and rural development.

Management Development and Training The LaBelle Entrepreneurial Center has become a premier provider of corporate training and consulting services.  Educational products include custom-designed solutions as well as "off-the-shelf" certificate and other non-credit  programs.  These offerings reflect some of the special competencies that exist within CMU's  College of Business Administration, including: Management Consulting, SAP/Enterprise Resource Planning (ERP) systems, Logistics and Supply Chain Management, Gap Analysis/Strategic Business Planning, and New Product Development.
LaBelle Institutes Entrepreneurship is a topic of vital interest to government, business, and educational institutions alike. The LaBelle Center is addressing this need by developing a series of related institutes: 
  Institute for Entrepreneurs with Disabilities 

  Institute for Native American Entrepreneurs 

  Institute for Minority Entrepreneurship 

  Institute for International Entrepreneurship 

  Institute for Intrapreneurship

	Major Funding/Grants
	~ 2004: Four-year innovation and expansion grant from Michigan Rehabilitation Services to the LEC to develop a model to assist MRS customers to successfully develop and launch businesses

    $150,000 in community match funding

    $40,000 local match made up of $15,000 from CMU & a $25,000 gift from Comerica

	Exploratory Learning Opportunities

	Entrepreneurship Clubs
	Students in Free Enterprise chapter

	Lectures & Workshops
	Minority Entrepreneurship Institute was held in 2005 and the LEC plans to conduct another institute in the future. The Institute consisted of six free workshops to help prospective entrepreneurs gain practical information on how to start a business, develop skills for navigating in the business world and manage personal financial issues. Participants heard  from area experts in accounting, finance, business planning, marketing, investing, legal issues, and human resource management. 

Website: http://www.cba.cmich.edu/lec/workshops/minority/

	In-Depth Experiential Learning Opportunities

	Business Plan Competitions
	“Make a Pitch” Competition co-sponsored by the LEC and the College of Business Administration and held 2-3 times per semester. Open to any currently registered CMU undergraduate student from ANY academic discipline. At the competition, students are allowed 5 minutes to present their idea as a potential product or service for a targeted market, describe the need for the product or service and how their product or service satisfies that need. One winner is awarded $500. 

Business Plan Competition currently in development, seeded by a 2006 alumni gift.

	Internships
	The newly revised BSBA program requires that all undergraduate Business majors complete at least one Professional Experience prior to graduation. This requirement can be fulfilled by an internship, mentorship, consulting experience, or study abroad.

The college has a full-time internship coordinator to help students identify, select, and apply for desired internships.  Students also routinely secure internships with assistance from the staff at Career Services, faculty members and advisors or through events like career fairs, Internship Day, Dialogue Day, Meet the Recruiters Day, and the Corporate Spotlight program—all held regularly on campus.

In addition, this requirement may be fulfilled through participation in a small business practicum at the LaBelle Entrepreneurship Center, where teams of business students may act as consultants to real businesses facing real business decisions.

	Outreach Initiatives & Partnerships

	Local Partnerships
	The Home-based Business Center was developed by Central Michigan University’s LaBelle Entrepreneurial Center in partnership with Michigan Rehabilitation Services, to provide alternative employment options for people with disabilities.  The job market is difficult for those with disabilities and many are successful when given the opportunity to work from home. Michigan Rehabilitation Services conducts intakes with their clients and sends them to the LEC, which assists with business plan creation and secures funding.  The program began to serve the seven county area around CMU but now serves individuals across the entire state of Michigan.

	Venture Incubators
	The Central Michigan University Research Corporation (CMU-RC) is a not-for-profit organization established to facilitate innovative research and development opportunities between the university and high technology companies. CMU-RC is dedicated to:

~ Establishing and operating a national center of excellence in the research fields of business intelligence and nanoscale sciences

~ The pursuit of innovative, industry-driven applied research opportunities

~ Providing mutually beneficial research opportunities to both our industry sponsors and university faculty researchers

~ Encouraging entrepreneurial activity through CMU-RC business acceleration services

CMU-RC serves as the single point of contact to help start-up businesses leverage the unique strengths of each of the following centers: the National Dendrimer & Nanotechnology Center, Business Insight Services, Geographic Information Systems, and Supply Chain Management

Website: http://www.cmurc.com

	
	The Mt. Pleasant SmartZone is currently comprised of The Center for Applied Research, one of Michigan’s 11 technology-oriented centers throughout the state. The Center is focused on attracting and stimulating high-tech businesses involved in business intelligence, nano scale sciences and biotechnology.

Mount Pleasant SmartZone is maintained and supported by four key partners, including Central Michigan University, the City of Mount Pleasant, the Middle Michigan Development Corporation, and MEDC (Michigan Economic Development Corporation).

	
	Part of the Mt. Pleasant SmartZone, Central Michigan University Research Corporation’s accelerator program provides entrepreneurs with the expertise, networks and tools they need to make their enterprises successful. High-tech start-ups at CART’s incubator facility have access to office space, office equipment, administrative services, conference areas, high-speed web access, and a collaborative environment.

	Technology Transfer

	Dedicated Technology Transfer Office
	The Office of Research and Sponsored Programs (ORSP) fosters high-quality scholarship and sponsored projects throughout the CMU community and assures compliance with university and sponsor regulations.  Student programs administered through the ORSP include Dissertation Support Program, Graduate Student Research & Creative Endeavors Grants, Graduate Student Publication & Presentation Grants, McNair Scholars Program, Student Research & Creative Endeavors Exhibition Undergraduate Student Research & Creative Endeavors Grant, Undergraduate Student Publication & Presentation Grant, and Undergraduate Student Summer Scholars Program

Website: http://www.orsp.cmich.edu/
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Academic Programs

`

UNDERGRADUATE 

Eastern Michigan offers an Major and Minor in Entrepreneurship for undergraduate students. The program’s curriculum uses an innovative sequence of courses designed to give the undergraduate student an in-depth understanding and appreciation of new-venture creation and growth management. These courses provide the needed basic concepts and help develop skills while exposing students to best practices in various functional areas. 

	Entrepreneurship Major(s)
	Yes.

	School/College
	College of Business

	Department
	Management

	Name of Major
	Entrepreneurship

	Year of Inception
	The Entrepreneurship program at Eastern Michigan University was developed with the help of a 1997 Coleman Foundation Grant for Entrepreneurship Awareness and Education.

	Name of Degree 
	Bachelor of Business Administration

	Admissions Requirements
	Admission is dependent on admission to the College of Business.  A minimum GPA of 2.5 is required, as well as 56 semester hours. 300 level and above business courses are for students admitted to the College of Business or approved by the College of Business Undergraduate Advising Office.

	Required Courses
	General Education Requirements (42-47 credits)

Business Core (36 credits)

COB 200 Introduction to Business

MGMT 202 Business Communication

IS 215 End-User Computing

ACC 240 Principles of Accounting I

ACC 241 Principles of Accounting II

LAW 293 Legal Environment of Business

DS 265 Business Statistics I

FIN 350 Principles of Finance

POM 374 Introduction to Production/Operations Management

MKTG 360 Principles of Marketing

MGMT 386 Organizational Behavior and Theory

MGMT 490 Business Policy

Entrepreneurship Major (15 credits)

MGMT 388 Intro to Entrepreneurship

MGMT 460 Management Skills

MGMT 480 Management Responsibility and Ethics

MGMT 481 Managing the Entrepreneurial Venture

MGMT 488 Field Studies in Entrepreneurship

Additional Marketing Requirement (3 credits)

MKTG 363 Retailing OR MKTG 374 Business-to-Business Marketing OR MKTG 430 Marketing of Services OR MKTG 473 Marketing and Product Innovation

Restricted Electives (6 credits)

MGMT 384 Human Resource Management

ACC 342 Managerial Cost Accounting

FIN 352 Financial Management for Entrepreneurs

ACC 344 Tax Accounting 

Open Electives (non-Business) (12-23 credits)

	Graduation Requirements
	124 credits.

	Entrepreneurship Minor(s) 
	Yes.

	School/College
	College of Business

	Open to non-Business Majors
	Yes.  All non-business majors enrolling in 300- and 400-level business courses must have their enrollment form approved by the College of Business. Students must be of good academic standing (minimum GPA 2.00) to enroll in 300- and 400-level College of Business courses.    A minor in Entrepreneurship is particularly useful to students in the College of Arts and Sciences, Education, Technology, or Health and Human Services who wish to utilize their education to start their own firm or work for a new business.

	Required Courses
	Requirements (12 credits)

MKTG 360 Principles of Marketing

MGMT 388 Intro to Entrepreneurship

ACC 240 Principles of Accounting I

MGMT 386 Organizational Behavior and Theory

Restricted Electives – 3 From the Following (9 credits)

MGMT 202 Business Communications

MGMT 480 Management Responsibility and Ethics

MGMT 481 Managing the Entrepreneurial Venture

MGMT 488 Field Studies in Entrepreneurship

LAW 293 Legal Environment of Business

POM 374 Introduction to Production/Operations Management

ACC 241 Principles of Accounting II

FIN 352 Finance for Entrepreneurs

MKTG 363 Retailing

MKTG 374 Business to Business Marketing

MKTG 473 Marketing and Product Innovation

MKTG 430 Marketing of Services

COB 200 Introduction to Business

IS 215 End-User Computing

	Graduation Requirements
	21 credits


Entrepreneurship & Small Business Courses
Seven courses with content focused on Entrepreneurship and/or Small Business were identified through a review of Eastern Michigan’s 2005 -07 Undergraduate Course Catalog. All are offered through the College of Business.  

	Discipline
	Number
	Name
	Description
	Credits

	Finance
	IN 352
	Financial Management for Entrepreneurs
	A continuation of FIN 350, but with an emphasis on financial management for growth of the small to medium-sized firm. Working capital management, short-term financing, equipment financing and other topics pertinent to the growth firm.

Prerequisites: FIN 350 or equivalent
	3 hours

	Management
	MGMT388*
	Introduction to Entrepreneurship
	This course emphasizes the role of the entrepreneur in making integrated managerial and growth decisions for a start-up enterprise. The focus will be on developing a business plan for a new venture.
	3 hours

	Management
	MGMT460*
	Management Skills
	This course will provide students with extensive practice in critical management skills such as group facilitation, project management, supervising employees and individual career management. Multiple participative techniques will be used such as case study, exercise, group projects, and student presentations.

Prerequisites : MGMT384 and MGMT386
	3 hours

	Management
	MGMT480*
	Management Responsibility & Ethics
	Social, legal, and moral pressures of external and community groups on business operations; management’s role of responsibility and leadership in interacting with these forces, and reducing and resolving conflicts with them.

Prerequisites: Senior standing or department permission
	3 hours

	Management
	MGMT481*
	Managing the Entrepreneurial Venture
	This course focuses on managing an entrepreneurial venture in an increasingly professional manner. Topics include: Management control systems, integrating short and long range plans, financial planning, developing and implementing human resource systems, and developing a management team.
	3 hours

	Management
	MGMT488*
	Field Studies in Entrepreneurship
	This course puts student teams in entrepreneurial firms to study and analyze the problems of an actual business. A comprehensive final report to the firm is required. 

Prerequisites: Junior standing or department permission
	3 hours

	Business Education
	BEDU461
	Projects & Simulations in Marketing Education
	Projects and simulations methods in marketing education are explored with a major focus on the organization and coordination of the school store. Implementation steps for the entrepreneurship simulation are developed. Small scale simulations and projects are also studied as well as procedures for developing simulations and projects. 
	2 hours


* Required for Entrepreneurship Major

GRADUATE 

Graduate students at Eastern Michigan may choose from a general master of business administration (MBA) degree or a specialized MBA degree in E-Business, Entrepreneurship, Enterprise Business Intelligence, Finance, Human Resource Management, Internal Auditing, International Business, Marketing, Nonprofit Management or Supply Chain Management. The Entrepreneurship specialization is designed to develop competencies for students who are either interested in becoming entrepreneurs or are currently involved in growth businesses. The competency areas cover practical skills including identifying an entrepreneurial opportunity, designing the business, obtaining financing and managing the growth process. In addition, the student should have first-hand experience with a young company, or spend time observing how entrepreneurs confront and solve problems, or work on the creation of a new business enterprise. Coursework focuses on skill development for practical development of start-up and growth businesses. The specialization includes three courses (9 credit hours) drawn from the College of Business. Full-time tenured and tenure-track faculty teach these courses.

	MBA
	Yes. Specialization in Entrepreneurship offered.

	Admissions Requirements
	Applicants must be graduates of regionally accredited colleges and universities and have achieved grades and GMAT scores indicating an aptitude for advanced study in business. The standards for degree admission are a 2.5 minimum undergraduate GPA and a GMAT score of at least 450. 

	Required Courses
	The MBA curriculum is based on a model of competencies employers expect of our MBA graduates. Competencies are developed in the program in four stages: foundation (21 credits), core skills (12 credits), cross-functional core (12 credits), and capstone (3 credits). Students are expected to complete each stage before proceeding to the next stage. Elective courses may be taken at any time during the program as long as prerequisites are met.

To receive an MBA with an area of specialization, students must complete all MBA foundation, core-skills, cross-functional core, and capstone courses plus any additional courses required for that particular area of specialization. The following are the Entrepreneurship specialization courses:

MGMT 570 New Venture Creation (3 hrs)

MGMT 614 Growth Strategies for Entrepreneurial Ventures (3 hrs)

MGMT 603 Corporate Entrepreneurship OR MGMT 636 Current Topics in Entrepreneurship OR MGMT 660 Fields Studies in Entrepreneurship 

	Graduation Requirements
	Students must complete course work in each of the foundation areas or have acceptable undergraduate equivalents, in which case the course may be waived.

     Program Total With Foundation Requirements: 57-63 hours

     Program Total With All Foundation Courses Waived: 36-42 hours

[Entrepreneurship Specialization is 9 hours]

Graduate students with a GPA below 3.0 may be dismissed from their program if after two semesters of enrollment they have not restored their GPA to 3.0. Graduate students may be dismissed from a graduate business program if they receive more than two grades below B- (2.7) in any of the required foundation and core courses. 

	Certificate(s)
	The Entrepreneurship certificate program is designed to develop competencies for students who are either interested in becoming entrepreneurs or are currently involved in growth businesses. The competency areas cover practical skills including identifying an entrepreneurial opportunity, designing the business, obtaining financing and managing the growth process. In addition, the student should have first-hand experience with a young company, or spend time observing how entrepreneurs confront and solve problems, or work on the creation of a new business enterprise. Coursework focuses on skill development for practical development to start-up and growth businesses. The certificate may provide a foundation for additional graduate work in business administration, or enhance the skills of those who have a degree and are looking to start a business or are involved in a growing business. 

The certificate offers lifestyle-oriented scheduling for working adults when possible, and it is possible to complete the program in one year. Features of the certificate include: 

~ Individuals can obtain the Certificate without enrolling in the MBA program. 

~ At least one course is offered in an on-line format, other courses may be offered in a hybrid format.

~ Courses may be offered at convenient times (eg: evenings and weekends at the Livonia site as well as in Ypsilanti). 

~ Instructional strategies are oriented toward active learning methods including on-site projects with entrepreneurial organizations.

The certificate includes five courses (15 credit hours) drawn from the College of Business. Full-time tenured and tenure-track faculty teach these courses. 

Required Courses: 

MGMT 570 New Venture Creation
MGMT 614 Growth Strategies for Entrepreneurial Ventures

Select 2 Courses from the Following:

MGMT 603 Corporate Entrepreneurship

MGMT 636 Current Topics in Entrepreneurship

MGMT 660 Field Studies in Entrepreneurship

Elective Courses (Select 1):

MGMT 509 Human Resource Management

MGMT 600 Management Skills

ACC 501 Accounting Principles

LAW 503 Legal Principles: Forms of Enterprise and Ethics


Entrepreneurship & Small Business Courses

Seven graduate courses with content focused on Entrepreneurship and/or Small Business were identified through a review of Eastern Michigan’s 2007-08 Graduate Course Catalog. The majority are offered through the College of Business Management Program.  Courses offered in other disciplines that specifically target entrepreneurial development were identified in Business Education and Human Nutrition.  

	Discipline
	Number
	Name
	Description
	Credits

	Business Education
	BEDU560
	Entrepreneurship Education
	Provides orientation to the entrepreneurial process and development of a philosophical base for teaching.  Curriculum and methods appropriate to the participants’ school setting are identified. Plans for implementation are designed.
	2 hours

	Human Nutrition
	DTC659
	Development of the Entrepreneurial Dietician
	Advanced analysis of the process used by successful dieticians in the pursuit of an entrepreneurial career path. Focus will be on tools, techniques and resources necessary for both the experienced and entry level practitioner.

Departmental permission is required for students not in the human nutrition program. 
	3 hours

	Management
	MGMT570
	New Venture Creation
	This course develops students’ abilities to formulate a business plan for new ventures. Using a specific idea, students examine opportunity, market options, entry modes, financial projections and overall strategy for a new venture. The emphasis is on developing the ability of students to start a new profit or non-profit venture. 
	3 hours

	Management
	MGMT603
	Corporate Entrepreneurship: Innovation and Technology Commercialization
	Students will develop an awareness of the range, scope and complexity of issues involved in creating and growing entrepreneurial activities inside established firms. They will gain insight into the effective commercial exploitation of technological and organizational innovation in such a context.
	3 hours

	Management
	MGMT614
	Growth Strategies for Entrepreneurial Ventures
	This course focuses on the opportunities and challenges of managing growing ventures. The course provides students with frameworks and expertise that are essential for developing and executing functional decisions in entrepreneurial firms. Students will propose specific functional decisions and project financial performance of the venture based on those decisions. 
	3 hours

	Management
	MGMT636
	Current Topics in Entrepreneurship
	This course focuses on issues and topics of interest to entrepreneurs. Topics will vary from semester to semester but may include: family business, corporate entrepreneurship and franchising. 
	3 hours

	Management
	MGMT660
	Field Studies in Entrepreneurship
	This course will provide hands-on experience in the challenges of building an entrepreneurial venture. Possible projects include feasibility studies, assessing value chain, technology transfer, or merger and acquisition. Students will develop a variety of skills including decision making under uncertainty and delivering projects under strict cost, time and quality guidelines. 
	3 hours


Institution Contacts

The Entrepreneurship area has a group of five core faculty members including two recent hires, besides two adjuncts, who are local entrepreneurs. All are active researchers. 

	Entrepreneurship Faculty
	

	Full-Time
	Name: Kunal Banerji

Rank: Assistant Professor, Management

Office: 461 Gary M. Owen Building

Phone: 734.487.1722

Email: kunal.banerji@emich.edu

Courses taught: Dr. Banerji teaches undergraduate and graduate courses in the field of entrepreneurship and strategic management

	
	Name: Pradeep Chowdhry

Rank: Associate Professor, Management

Office: 559 Gary M. Owen Building

Phone: 734.487.6516

Email: pradeep.chowdhry@emich.edu

Courses taught: Dr. Chowdhry teaches entrepreneurship, strategy and international management.

	
	Name: Sanjib Chowdhry

Rank: Associate Professor, Management

Office: 458 Gary M. Owen Building

Phone: 734.487.2215

Email: sanjib.chowdhry@emich.edu

Courses taught: Dr. Chowdhury teaches undergraduate and graduate courses in the field of Strategic Management and Entrepreneurship.

	
	Name: Stephanie Newell

Rank: Associate Professor, Management

Office: 459 Gary M. Owen Building

Phone: 734.487.0141

Email: Stephanie.newell@emich.edu

Courses taught: Dr. Newell has been involved in the development of the entrepreneurship major and minor, teaching the growing venture course, the field projects for both undergraduates and graduates, and an online, new-venture creation course for graduate students.

	
	Name: Diana Wong

Rank: Associate Professor, Management

Office: 520 Gary M. Owen Building

Phone: 734.487.6823

Email: Diana.wong@emich.edu

Courses taught: Dr. Wong teaches graduate and undergraduate strategic management, organization development and change, entrepreneurship, and teams and teamwork.


Student Characteristics

Approximately 120 undergraduate students are enrolled in the Entrepreneurship major or minor. 

Bachelor’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000):

	Academic Year
	Undergraduate Completion
	Master’s Completion

	2005-06
	12
	2

	2004-05
	7
	1

	2003-04
	-
	-

	2002-03
	-
	-


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	The Center for Entrepreneurship at Eastern Michigan University (CEEMU)

	Contact Information
	300 W. Michigan Avenue

306D Owen

Ypsilanti, Michigan 48197

	Leadership
	Director: Richard F. King 

Michigan Small Business and Technology Development Center, Region 9

Email: Richard.king@emich.edu

	Mission 
	The Center for Entrepreneurship at Eastern Michigan University has the following mission: 

i. Encourage EMU students to explore entrepreneurship or working for an entrepreneurial firm as a viable career option.

ii. Facilitate interaction between the entrepreneurial community in Southeastern Michigan and EMU students and faculty.

iii. Be the key resource and catalyst to foster and nurture entrepreneurship and innovation in Southeastern Michigan.

	Key Programs & Activities
	The Center for Entrepreneurship at Eastern Michigan University was established in 2000 through the Office of Business Partnerships to create, encourage and sustain the entrepreneurial spirit through its various activities. It assists emerging growth companies in the South-Eastern Michigan region with mentoring, seminars, business plan reviews and structured mentoring and networking between entrepreneurs and various resource providers. Some of the major initiatives include: 

Within the College of Business

* Curriculum: MBA Specialization and a Graduate Certificate in Entrepreneurship

                  Undergraduate Major and Minor in Entrepreneurship

* Collegiate Entrepreneurs Organization (CEO Club)

* Annually host the Regional Collegiate Entrepreneur Organization’s Conference

* Speaker Series

* Host research brown bags and provide support for faculty research

Across EMU

* Regular presentations to make the entrepreneurial spirit pervasive throughout the campus.

* Strong linkages with the New Product Development Center, GIS, Paints and Coatings, Textiles, Dietetics, Bioinformatics and other areas with high entrepreneurial promise.

In the Community

* Actively participate and collaborate with numerous organizations that promote entrepreneurship. These include the New Enterprise Forum, The Indus Entrepreneurs, Great Lakes Venture Quest (Business Plan Competition), Great Lakes Angel Forum, MIT High Tech Forum, ACE (Annual Collaboration of Entrepreneurs) and Automation Alley.

* Host or co-sponsor events to promote various industry verticals with other organizations: Biomed (bio-informatics), Digital Detroit (information security), Ann Arbor IT Zone (IT). 

* Promote Ethnic Entrepreneurship by collaboration with the President’s Council of African-American, Arab, Asian Indian, Asian- Pacific, Chaldean, Hispanic groups.

	Affiliates/Partners
	Ann Arbor/Ypsilanti SmartZone

	Exploratory Learning Opportunities

	Entrepreneurship Club
	The Entrepreneur's Club is a forum where entrepreneurial-minded students, faculty, and alumni can network with leading and budding local entrepreneurs. The club organizes networking and guest-speaker events. The Club is affiliated with the Collegiate Entrepreneurs Organization, CEO, a global entrepreneurship network serving more than 500 colleges and universities.

http://www.emich.edu/studentorgs/ceoclub/about.html

	Lectures & Workshops
	Working Paper Series: a  platform to share and provide feedback for faculty research initiatives.

Research Brown Bag Lunch: Twice a semester to foster collaboration between faculty in the College of Business and beyond

	In-Depth Experiential Learning Opportunities

	Business Plan Competitions
	CEEMU’s initiatives includes a partnership with the Great Lakes Venture Quest Business Plan Competition.
The Entrepreneurs’ Club sponsors the annual Midwest Regional Collegiate Entrepreneurs Organization conference, and one of the major events is a business plan competition open to all attendees sponsored by EMU. 

	Internships
	MGMT 488 Field Studies in Entrepreneurship is required of all undergraduate Entrepreneurship majors and serves as the program capstone. A similar course is available to MBA students specializing in Entrepreneurship.

	Outreach Initiatives & Partnerships

	Local Community Partnerships & Outreach
	The Michigan Small Business & Technology Development Center serves Wayne, Oakland and Monroe counties, satellite offices are located at eight locations throughout the three county region.  The Regional Host, located at Eastern Michigan, handles the administration of the region.

MI-SBDC Business Resource Center (BRC) hosted by EMU’s COB and serving MI-SBDC Region 12. The BRC offers business startups help in researching business plans, information and counseling on starting or growing small businesses as well as a complete library of business materials to assist.

	Venture Incubators
	The Ann Arbor/Ypsilanti SmartZone is a partnership among the Cities of Ann Arbor and Ypsilanti, the Ann Arbor IT Zone, the University of Michigan, Eastern Michigan University, ERIM and the Washtenaw Development Council. The zone envisions the entire community functioning as a virtual business incubator taking advantage of the region's rate of business formation, which is fourth in the nation. 

In keeping with Eastern Michigan University's goals pertaining to economic development and community outreach, the five colleges at EMU have embarked on a series of actions to leverage the University's key strengths. The Center for Entrepreneurship is designated as a key catalyst for this effort. 

The goals are to:

• Connect the technology based research efforts in 20 different departments to the regional organizations that would have an interest in developing commercial applications.

• Assist in the development of businesses to commercialize emerging technology.

• Organize or co-sponsors at least 4 conferences or workshops in different industry verticals each year.

• Involve more than 50 companies in internships and student field projects. 

At the present time five EMU centers are associated with this program: 

* Center for Regional and National Security

* Coating Research Institute

* Center for Product and Research development

* Textiles Research Institute

* Center for Environmental Technology and Applications

	Technology Transfer

	Dedicated Technology Transfer Office
	College of Technology’s Center for Product Research and Development Founded in 2002, the Center helps manufacturing companies to grow and innovators to develop prototype and new products. It offers a wide variety of services from working with concepts and patent searches to completed prototypes.
Website http://www.emich.edu/cprd/
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Academic Programs

UNDERGRADUATE 

The Small Business and Entrepreneurship major is designed to provide potential small-business owners and managers with the knowledge and skills to operate a successful business. More than half of the program's courses relate to managing a small business, including accounting, finance, marketing, human resource management, economics, computer systems and law. In addition to management knowledge and skills, the program offers the chance to explore entrepreneurial opportunities, and to gain practical knowledge, students visit and interview small business owners.  

In addition, a certificate in Small Business Management is offered for individuals interested in starting a business.  The four-course sequence guides students through the process of developing a business plan, legal and government forms.  Students are instructed in small business accounting systems, and interpreting financial reports relative to developing business strategy.  Students implement a business accounting system using currently available small business software and are introduced to promotion and marketing strategies to grow the business. 

Ferris State’s Academic Senate approved a minor in Small Business and Entrepreneurship in April 2007, and the target date for implementation is Fall 2007. In addition to offering the program at its main campus, administrators plan to create an evening/weekend accelerated program targeting non-traditional students at its Grand Rapids campus. The minor will be similar to the current SBM certificate program, with the addition of MGMT 415 (“Capitalizing on Entrepreneurial Opportunities) and a required internship.

	Entrepreneurship Major(s)
	Yes.

	School/College
	College of Business / Management Department

	Name of Major
	Small Business and Entrepreneurship

	Name of Degree 
	Bachelor of Science

	Admissions Requirements
	Applicants must present evidence of graduation from high school or the GED and are expected to meet two of the following: a minimum high school grade point average of 2.50 (on a 4.00 scale); ACT math score of 19 or higher; an ACT reading score of 19 or higher.

	Required Courses
	Business Core: (31 credits)
ACCT 201 Principles of Accounting 1 

ACCT 202 Principles of Accounting 2 

BLAW 321 Contracts & Sales 

BUSN 499 Integrating Experience   

FINC 322 Financial Management 1   

ISYS 321 Business Information Systems 

MGMT 301 Applied Management 

MGMT 370 Quality/Operations Mgmt 

MKTG 321 Principles of Marketing 

STQM 260 Introduction to Statistics 

Major: (30 credits)

ECOM 200 World of E-Commerce 

ISYS 200 Database Design & Implementation 

MGMT 302 Organizational Behavior 

MGMT 310 Small Business Management 

MGMT 373 Human Resource Management   

MGMT 410 Entrepreneurship & Planning   

MGMT 447 Business Ethics & Social Responsibility   

Electives: 9 credits    

General Business

 Communication Competence   (12 credits)

COMM 121 Fundamentals of Public Speaking 

ENGL 150 English 1   

ENGL 250 English 2   

ENGL 325 Advanced Business Writing  

 Scientific Understanding  (7-8 credits)

 Lab Science Elective  

 Science Elective   

 Quantitative Skills   (3 credits)

MATH 115 Intermediate Algebra    

Social Awareness  (12 credits)

ECON 221 Principles of Macroeconomics

ECON 222 Principles of Microeconomics

PSYC 150 Introduction to Psychology 

Social Awareness Elective 

General Education 

Additional: (15 credits)  

ISYS 105 Intro Micro Sys & Software   

Electives:  Directed  9 credits

                  Free  3 credits

	Graduation Requirements
	A minimum 2.0 GPA in core classes, in the major and overall, and a total of 124-125 credits.

	Entrepreneurship Minor(s) 
	No.

	Certificate(s)
	Yes.

	School/College
	College of Business

	Name of Certificate
	Small Business Management

	Admissions Requirements
	Any person who is admitted to the university or the University Center for Extended Learning is welcome to seek the attainment of this certificate.  Applicants must present evidence of graduation from high school with a 2.35 grade point average.

	Required Courses
	MGMT 315 Entrepreneurial Strategy-Plan 

MGMT 320 Growing the Small Business   

MGMT 350 Tools for Decision Making 

MGMT 410 Entrepreneurship & Planning  

	Graduation Requirements
	Ferris student will receive this certificate after completion of the requirements for the certificate with a minimum 2.0 grade point average in the certificate courses.  No more than 50% of the credits required for this certificate may be transferred from another institution, nor will this certificate be granted if more than six of the certificate credits are specifically required in the student’s major.


Entrepreneurship & Small Business Courses
Five courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the online Course Catalog. All are offered through the Department of Management.  The program is currently undergoing revision, and additional courses (such as MGMT 415 – Capitalizing on Entrepreneurial Opportunities) will be offered in the upcoming academic year. 

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 310
	Small Business Management
	Fundamentals of starting and operating a successful small business. Traces the development of a business from the entrepreneurial concept to the profitable operating stage. Provides opportunities to discuss and solve small business problems in such areas as marketing, personnel, finance, and operations.
	3

	Management
	MGMT 315
	Entrepreneurial Strategy – Plan **
	Introduce the student to the hyper-growth, highly-specialized entrepreneurship industry. Prepare students to recognize business opportunities, screen venture prospects, model and assess commercial potential, cultivate innovations, build distinctive competencies, and develop investment-grade entrepreneurial strategy and business models. Prepare students to purposefully manage in a highly-creative, rapid-paced venture environment.
	3

	Management
	MGMT 320
	Growing the Small Business **
	The student will focus on those activities that identify, database, and promote a small business, with the objective of a planned growth in volume of revenue and profitability. Small businesses have the potential for substantial growth, but this needs to be done in the context of company strengths and resources. Also, a structured, repeatable and transferable approach is needed to professionally create as much value as possible.
	3

	Management
	MGMT 410
	Entrepreneurship & Planning **
	Examines the concepts and approach required to develop an idea from the conceptual stage to the marketplace; discusses techniques for identifying and developing ideas, preparing a business plan, starting a new venture, and expanding a successful venture. Students prepare a business plan for a business of their choice.
	3

	Management
	MGMT 420
	Small Business Consulting
	Students participate in the Small Business Institute assisting entrepreneurs and small business owners in solving business problems. Assignments involve a wide array of business problems including marketing, cost analysis, organization, facilities planning, product line, profitability, and business start-up. Students are assigned to a business based on their academic pursuits and areas of interest. A comprehensive report and presentation of student recommendations are provided to the business owner. This course can be taken multiple times for credit. Practicum Hours: 1 credit hour granted for each 45 hours of consulting.
	1-4


* Required for Entrepreneurship Major

** Required for Small Business Certificate

GRADUATE 

The College of Business graduate program at Ferris State offers a general MBA as well as concentrations in Management Tools & Techniques and Design & Innovation Management.  A review of the curriculum indicated that one of the nine core required courses for all MBA’s includes entrepreneurship/small business in the course description. 

Entrepreneurship & Small Business Courses

	Discipline
	Number
	Name
	Description
	Credits

	Business
	MMBA 710
	Strategic Planning Systems
	This course will present strategic planning processes within the context of a performance-metric-based management philosophy. Course coverage includes implementation and execution of business strategy at the corporate-level, SBU-level, and functional-level. Patterned strategies will be examined along with their associated environmental and resource underpinnings. An appreciation for the concept of ‘sustainable competitive advantage’ will be cultivated. The concept of fact-based strategic decision-making will be introduced. Finally, neo-strategies tracing to globalization and entrepreneurship will be examined.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name: William Smith, Coordinator of Educational Partnerships

Contact information:

  Office: College of Business Office BUS 212

  Phone: (231) 591-2481

  Email: SmithW@ferris.edu

Areas of Expertise: Professor Smith has a great interest in entrepreneurship and international trade. When not teaching at the University, he spends a great deal of his time overseas engaged in international commerce, particularly in West Africa and Russia. 

	
	Name: C.J. Bolling, Assistant Professor of Management

Contact information:

  Office: College of Business Office BUS 374

  Phone: (231) 591-2492

  Email: BollingC@ferris.edu

Areas of Expertise: Dr. Bolling joined FSU's College of Business in August, 2002. He came to FSU from industry where he has held various senior-level managerial and consultative positions. Most recently, he directed strategic activities for a Fortune-250 diversified energy holding company. 

	Adjunct faculty with Entrepreneur teaching interests
	Name: Rick Saliers, Adjunct in Department of Management

  Office: College of Business Office BUS 324

Contact information:

  Phone: (231) 591-2449

  Email: richardsaliers@ferris.edu

Areas of Expertise: President and Owner of CyberGear, a sales and marketing firm located in West Michigan, representing industrial marking and identification systems. Includes hardware, software and systems integration services.


Student Characteristics

Bachelor’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000):

	Academic Year
	Bachelor’s Degree Completion
	Certificates Below BA Awarded

	2005-06
	12
	11

	2004-05
	14
	4

	2003-04
	7
	2

	2002-03
	8
	6


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	In-Depth Experiential Learning Opportunities

	Internships
	MGMT 491 – Management Internship will be required of students enrolled in the new minor in Small Business & Entrepreneurship

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	Ferris State and The University Center for Extended Learning have entered into various partnerships with community colleges and other organizations which enable people with many commitments to earn a higher education close to home.  Several of these agreements are specific to Small Business & Entrepreneurship: 

Montcalm Area Career Center Business Entrepreneur Program - 3 Credits of Free or Directed electives in any Ferris Management Department major

Careerline Technical Center Cosmetology Program - Small Business & Entrepreneurship BS degree - 15 credits of free and directed electives, Associate Degree in General Business - 12 credits of free and directed electives

Elkhart Area Career Center Cosmetology Program - Small Business & Entrepreneurship BS degree - 12 credits of free and directed electives, Associate Degree in General Business - 12 credits of free and directed electives, Business Administration BS Degree  

GASC Technology Center Small Business & Entrepreneurship (Cosmetology) Program - Small Business & Entrepreneurship BS Degree, Associate Degree in General Business

Kent Career Technical Center Marketing – Entrepreneurship Program  - MGMT 310

Mecosta – Osceola Career and Technical Center Cosmetology Program  - Small Business & Entrepreneurship BS Degree, Associate Degree in General Business

Montcalm Area Career Center Business – Entrepreneur Program - 3 Credits of Free or Directed electives in any Management Department major

Montcalm Area Career Center Small Business – Cosmetology Program - Small business and entrepreneurship BS degree, associate degree in general business

Muskegon Area Career Tech Center Cosmetology Program - Small Business & Entrepreneurship BS Degree, Associate Degree in General Business

Newaygo County RESA Cosmetology Program - Small Business & Entrepreneurship BS Degree, Associate Degree in General Business

Van Buren Technology Center Cosmetology Program - Small Business & Entrepreneurship BS Degree, Associate Degree in General Business 

Source: http://www.ferris.edu/admissions/articulation/agreements/CTC/

	Other Postsecondary Partnerships 
	Ferris State has transfer agreements with a number of postsecondary institutions. A list of in and out-of-state institutions may be found at http://www.ferris.edu/admissions/Transfer/WebPages/equivalencies.htm
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Academic Programs

Grand Valley State offers a minor in Entrepreneurship open to both business and non-business majors.  The goal of the Entrepreneurship program at GVSU is to provide the opportunity for students from any functional major (e.g., Art & Design, Computer Science, Software Design, Hospitality & Tourism) to learn the process, tools, and to develop the skills and experiences that will facilitate the start-up of a new venture.  Students who are interested in creating new ventures need to develop an array of skills that are not currently available in a succinct, harmonized program.  The entrepreneurship minor facilitates the students’ pursuit of launching a new venture by providing a coordinated set of knowledge and experiences in the areas of planning, risk-taking, market analysis, problem-solving, creativity, and capital development.

In Fall 2007, GVSU will begin offering a Certificate in Entrepreneurship for business majors.  While business students are able to choose either the major or certificate, the certificate is meant to be more direct route to mastering the necessary skills for successful entrepreneurship.

UNDERGRADUATE 
	Entrepreneurship Minor(s) 

	School/College
	Seidman College of Business Center for Entrepreneurship

	Open to non-Business Majors
	Yes.

	Year of Inception
	The minor has been offered for 3 years 

	Required Courses
	ENT 150- Entrepreneurial Quest

ENT 151- New Venture Feasibility

ENT 250- Entrepreneurial Finance and Accounting

ENT 251- Entrepreneurial Management and Marketing

ENT 350- Entrepreneurial Business Plan

ENT 351- Entrepreneurial Project

	Graduation Requirements
	18 credit hours. Students must achieve a cumulative 2.5 GPA in these courses to receive the entrepreneurship minor designation. Courses cannot be taken on a credit/no credit basis.

	Certificate(s)

	School/College
	Seidman College of Business, Center for Entrepreneurship

	Open to non-Business Majors
	No.  Customized program for Seidman business students only.

	Year of Inception
	New at GVSU.

	Coursework
	Required courses:

MGT 330- Small Business Management

ENT 350- Entrepreneurial Business Plan

ENT 351- Entrepreneurial Project

One of the following electives:

ACC 322- Cost Systems and Control Technology

ACC 340- Accounting Systems

ECO 341- Economics of Business Strategy

ECO 436- Real Estate Economics

FIN 350- Real Estate Finance

MGT 360- Business Process Redesign

MGT 364- Service Operations Management

MGT 437- Family Business

MGT 451- Introduction to E-Commerce Applications

MKT 352- Marketing Research

MKT 354- Distribution Institutions and Logistics

MKT 357- Retailing

MKT 370- New Product Development

	Graduation Requirements
	In order to graduate, admitted upper-division business students must achieve a 2.5 minimum cumulative GPA and a 2.5 minimum cumulative GPA in all Seidman business courses.


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2006-07 Undergraduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Entrepreneurship
	ENT 150*
	Entrepreneurial Quest
	In this course, students will explore the entrepreneurial journey beginning with the myths and realities of entrepreneurs, student self-analysis, and creativity and idea generation through to the recognition of a business opportunity and the introduction of the business plan.  Key motivators and the drivers for success will be analyzed along with several case studies and entrepreneurial speakers.  Students will be required to conceptualize a new venture idea and sketch out their initial plan.
	3

	Entrepreneurship
	ENT 151*
	New Venture Feasibility
	This course focuses on the process of developing an idea for a service or product into a business concept that has market and commercial feasibility.  Students will have "hands on" and applied opportunities to develop their concepts within different environments including engineering prototyping, graphics and software development, and entrepreneurial locations.
	3

	Entrepreneurship
	ENT 250*
	Entrepreneurial Finance and Accounting
	This course begins the process of entrepreneurial tool development within the framework of the business plan.  Students will research and extend their plan into the areas of identifying start-up and continuing cash flows, budgeting and control processes, accounting and information systems, risk assessment and management, and the various sources of venture funds. Students will pull all materials together in the final presentation of a comprehensive business plan.
	3

	Entrepreneurship
	ENT 251*
	Entrepreneurial Management and Marketing
	This course continues the process of developing the entrepreneurial toolset within the framework of a comprehensive business plan.  Students will further research and develop their business concepts within the areas of customer and market assessment, the competitive environment, business legal formation, intellectual property protection, and human resource and management development.
	3

	Entrepreneurship
	ENT 350*, **
	Entrepreneurial Business Plan
	In this course, student teams will work with an entrepreneurial client in developing a business plan for client implementation.  In addition, the student will individually refine their own comprehensive business plan and submit it for competitive evaluation at a business plan competition to be judged by local entrepreneurs, investors, and faculty.
	3

	Entrepreneurship
	ENT 351*, **
	Entrepreneurial Project
	In this course students will extend principles to real world entrepreneurial projects.  The course involves individual project work such as the launching and/or growing the student business, conduct in-depth research on current entrepreneurial issues, or assisting area entrepreneurs.
	3

	Management
	MGT 330*, **
	Small Business Management
	Application of management principles to the everyday operating problems of small, evolving businesses. Designed for persons considering entrepreneurial careers and those already operating small businesses.
	3

	Management
	MGT 672
	Creativity and Entrepreneurship
	Examination of personal barriers to creativity and entrepreneurship, and of characteristics and the roles of entrepreneurs in society. Each student completes a business plan to be judged for an award by professionals. Issues of franchising, purchase of a firm, and corporate entrepreneurship are considered.
	3

	Management
	MGT 673
	Small Business Management
	This course is about the reality of operation of a small enterprise. Students will meet owners in class and join them at work. Broader issues of ethical pressures, family transitions, and building the organization's culture will also be considered. Course is not a basic introduction to operational aspects but builds on that knowledge. 
	3

	Art
	ART 445
	Business Practices for  the Artist
	Focus on business practices necessary to operate a small business in art production. It will cover time management, advertising/marketing, purchasing, bookkeeping, tax information, networking, shipping/claims, etc. 
	2

	Hospitality and Tourism Management
	HTM 235
	Tourism and Commercial Recreation Systems
	An introduction to tourism and commercial recreation as one of tourism's largest growth industries, focusing on its strong linkages to leisure and travel services, entrepreneurship, and economic development. Trends in tourism, commercial recreation and the operation of specialty businesses are explored as well as the general tourism system. Offered on sufficient demand.
	3


*Required for Entrepreneurship Minor

**Required for Entrepreneurship Certificate

Institution Contacts

Grand Valley has intentionally designed its Entrepreneurship program to be cross-disciplinary and jointly owned by the entire College of Business. Faculty with entrepreneurial interests are thus drawn from all of the business departments and the program is governed by an Entrepreneurship Committee comprised of faculty from each of the business disciplines. The faculty who teach the Entrepreneurship courses are all full-time. Due to the program expansion, four adjuncts will be used in the fall 2007 semester for the first time.  Some are affiliated with the SBDTC.

While there are pockets of interest in entrepreneurs development in other disciplines on campus other than business (e.g., Hospitality & Tourism, Engineering), the College of Business is currently the major source of entrepreneur education. The College is looking to engage these other programs and create better partnerships especially in relation to the Entrepreneurship minor, but budgetary constraints currently limit progress in this area.

	Entrepreneurship Faculty
	

	Endowed Faculty Chair
	Dr. Thomas V. Schwarz, Director, Seidman College of Business Center for Entrepreneurship and the Family Owned Business Institute

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Dr. Thomas V. Schwarz

Rank:  Director, GVSU Center for Entrepreneurship

Office:  388 C

Phone:  (616) 331-7582

Email:    schwarzt@gvsu.edu
Bio:  Tom joined Grand Valley State University in July of 2000 and is responsible for the Seidman College of Business Center for Entrepreneurship and the Family Owned Business Institute.  Earlier, Tom served as a Chief Operating Officer for a local manufacturing firm and as an Entrepreneur/Owner of a firm.

	
	Name:  Dr. Paul Lane 

Rank:  Professor, Seidman College of Business
Office:  307 C

Phone:  (616) 399-9593

Email:  lanepa@gvsu.edu
Bio:  Dr. Paul Lane is an entrepreneur.  The Seidman Chair was awarded to him for his innovation in Business and that work continues in Entrepreneurship.  You will find him to be involved in numerous entrepreneurial projects inside academia, in the areas of social entrepreneurship, sustainable business, and in building micro businesses.

	
	Name:  Dr. John Farris

Rank:  Associate Professor of Engineering

Office:  618 EC

Phone:  (616) 331-7267

Email:  farrisj@gvsu.edu
Bio:  Dr. John Farris is currently an associate Professor in the Padnos College of Engineering and Computing at Grand Valley State University.  His teaching interests lie in the first year design, design for manufacture and assembly, product design, entrepreneurship and innovation.

	Adjunct faculty with Entrepreneur teaching interests
	Name:  Professor John Rumery 

Rank:  Visiting Professor, Seidman College of Business

Office:  380 C

Phone:   (616) 331-7401

Email:  rumeryjo@gvsu.edu
Bio:  Professor John Rumery is a Visiting Faculty in the Marketing Department. He has over sixteen years of experience working with global entrepreneurs in a corporate setting. He also founded and ran his own specialty retail business for six years before selling it and beginning his career at Grand Valley.


Student Characteristics

Approximately 100 students are currently in the Entrepreneurship minor program; it has not yet been in place long enough to accurately estimate the number of annual graduates.  A number of current students have already launched their own local businesses (e.g., coffee shop, real estate rental properties). According to a survey of GVSU business graduates (none of whom were in the Entrepreneurship program), approximately 4-5% own their own businesses. Most graduates remain in the general Grand Rapids region.

According to the Director of the Center for Entrepreneurship, demand for courses is strong from both business and non-business students. A challenge, however, especially with non-business students is facilitating awareness of the entrepreneurship program, the value of the skills learned in the courses and related activities, and the relationship between entrepreneur content and the students’ career plans.

Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	The Center for Entrepreneurship at Grand Valley State University

	Contact Information
	401 Fulton St. West

Suite 388 C

Grand Rapids, MI  49504

http://www.gvsu.edu/business/entrepreneurship/

	Leadership
	Name:  Dr. Thomas V. Schwarz

Rank:  Director

Office:  388 C

Phone:  (616) 331-7582

Email:    schwarzt@gvsu.edu

	Mission 
	The Center for Entrepreneurship at the Seidman College of Business serves to promote, preserve, influence, and impact students, faculty, and the community through quality academic research, curriculum development and information services in the field of entrepreneurship.  The Center fosters interaction with the state and local community through its sponsorship and co-management of Great Lakes Venture Quest (a statewide business plan competition), sponsorship of various workshops and seminars, and through coordination of programs with other local business organizations.

	Key Programs & Activities
	Entrepreneurship Minor, Entrepreneurship Certificate, CEO-College Entrepreneurs’ Organization, GVSU Idea Pitch Competition, Teen Entrepreneur Summer Academy, Great Lakes Venture Quest.

	Funding
	GVSU does not currently have any major external grants for Entrepreneurship.

	Affiliates/Partners
	MI-SBDTC state headquarters are located on Grand Valley’s campus, and the organization supports the Entrepreneurship program in several ways. The SBDTC’s director sits on the Entrepreneurship program’s governance committee and several staffers serve as adjunct faculty.  GVSU students are often placed in internships through the SBDTC.

	Exploratory Learning Opportunities

	Entrepreneurship Clubs
	College Entrepreneurs’ Organization:  The C.E.O. is a non-profit student group that strives to provide distinctive, constant and effective aid for college students looking to become entrepreneurs of a certain craft. The organization does this by maintaining a reliable and knowledgeable executive board, and by bringing in prudent, experienced business leaders to clearly explain the nitty-gritty processes one has to work through to start and grow a successful enterprise.  

Website: http://www.gvsuceo.com.

	Lectures & Workshops
	The College Entrepreneurs Organization (CEO) regularly hosts speakers to teach business fundamentals and build student interest in entrepreneurship.

Self-Employment for the Arts Conference (SEA).

	
	

	In-Depth Experiential Learning Opportunities

	Business Plan Competitions
	Sponsorship and co-management of Great Lakes Venture Quest (a statewide business plan competition).

Annual Idea Pitch Competition:  GVSU has held an Idea Pitch competition in each of the last two years. 

Students present their individual 90-second business idea in front of judges from the local entrepreneurial community and GVSU faculty/students.  The student entrepreneurs compete for three top cash prizes totaling $2800, and the competition also prepares them for the National CEO Elevator Pitch Competition. Students from any discipline are able to participate; last year’s winner was from the Hospitality and Tourism Management program and the runners-up were from Mathematics, Biology, Engineering, and Graphic Design.

Website: http://www.gvsu.edu/business/entrepreneurship/index.cfm?id=EBE31FBB-AE90-0C8A-63F785A201C31513

	Internships
	The ENT 351 Entrepreneurial Project course is intended to be the capstone for both minor and certificate students and will be taught for the first time in January 2008.  Ideally students will launch their own business as part of this course, but GVSU faculty recognize this might not be feasible in all cases and an internship may be substituted.

Close relationships with the SBDTC help to identify internship opportunities, and many students have contacts of local businesses.

	Scholarships
	Robert H. and Barbara Wood Entrepreneurship Scholarship:  This scholarship is available to upper class students in the Seidman College of Business who demonstrate interest in and a passion for entrepreneurship. The goal of the Seidman entrepreneurship program is to provide the opportunity for students to learn the process and tools, and to develop the skills and experiences necessary to identify and create a sustainable business opportunity that integrates the necessary human, financial, physical, and technological resources, and to manage the entity on an ongoing basis in periods of rapid growth and competitive uncertainty. Junior level status enrolled in the Seidman College of Business in pursuit of an Entrepreneurship Certificate or Entrepreneurship minor, minimum cumulative GPA of 2.5.  Scholarship is for $1500 per year.

	Local Community Partnerships
	Teen Entrepreneur Summer Academy:  The initiative was born out of the desire to facilitate a community based entrepreneurial activity focusing on growing the awareness and possibility of small business opportunities for youth in the West Michigan area. Students involved in the program become aware of the importance of networking, target market research and financial planning as an Entrepreneur. Students are introduced to the wealth of resources available in the West Michigan area to assist young entrepreneurs with the growth, management, marketing and sustainability of future business endeavors.  The first Summer Academy occurred in the Summer 2007 and GVSU plans to replicate and expand upon it in the future.

Website: http://www.gvsu.edu/business/entrepreneurship/index.cfm?id=4D3BC320-0399-ADA3-AEC73DA85B148C64

	Venture Incubators
	The Grand Angels are an angel capital group located nearby GVSU; according to the Director of the Center for  Entrepreneurship, however, the organization does not typically fund initiatives that are smaller in scale such as those proposed by undergraduates. 

In the future, GVSU would like to establish a student-run venture fund but currently does not have the funding to do so. 

	Technology Transfer

	
	Member of the Michigan Universities Commercialization Initiative, a collaboration with nine other educational institutions and organizations designed to complement and enhance the technology transfer at Michigan academic and research institutions by supporting commercialization of Intellectual Property. 

The program manages the MUCI Challenge Fund, which provides awards to commercialization projects at member institutions, engages in joint activities to disseminate information in the field of technology transfer, and facilitates the development of performance indicators related to technology transfer, and mechanisms to report these data.

Website: http://www.muci.org/Home/default.asp
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Academic Programs

Currently, Lake Superior State does not offer a degree program for undergraduate or graduate students in Entrepreneurship or Small Business Management. 

Undergraduate Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Office Administration
	OA 119
	Computerized Accounting Procedures
	Accounting experiences common to small business or professional offices; development

of basic principles underlying accounting procedures; techniques and records used in

analyzing, classifying, recording and summarizing transactions; accounting procedures applied to a computer simulation for small businesses.
	4

	Recreation Studies
	RC 375
	Commercial Recreation
	An introduction to the scope, characteristics and management aspects of the commercial recreation industry. Substantial coverage of entrepreneurial strategies, economic concepts applied to commercial recreation, steps for creating feasibility studies, and operation management. An in-depth study of specific commercial recreation programs including travel, tourism, hospitality, club, and the entertainment industry will be included with

emphasis on present and future trends and career opportunities.
	3

	Business
	BUSN 300
	Special Topic:  Entrepreneurship
	On tentative fall 2007 schedule.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Valerie Filek

Rank:  Assistant Professor of Business and Economics

Office:  Lib 225

Phone:  (906) 635-2450
Email:  vfilek@lssu.edu
Bio:  Taught Special Topics:  Entrepreneurship in 2006


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Entrepreneurship Clubs
	Chapter of Students in Free Enterprise (SIFE)

	Lectures & Speakers
	SIFE periodically brings guest speakers from various aspects of business to campus to speak.

	Outreach Initiatives & Partnerships

	Grants
	A 21st Century Jobs Fund Grant proposal submitted by Jim Devaprasad and Morrie Walworth was recently approved. The grant will provide funding for the establishment of a prototype development center. The grant, valued at $580,000 was reviewed by the Michigan Economic Development Corporation (MEDC), American Association for the Advancement of Science (AAAS) and the Strategic Economic Investment and Commercialization (SEIC) Board. It will be a collaboration between LSSU and the Michigan Small Business and Technology Development Center (MI-SBTDC).
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Academic Programs

Currently, no specific major, certificate, or specialization is offered in Entrepreneurship or Small Business at Michigan State, but a number of courses do focus on entrepreneurship-related topics. The Eli Broad School of Business has put together an undergraduate specialization in entrepreneurship which has been submitted for approval. Some courses have been created explicitly for the Entrepreneurship specialization, others have been offered already.  There are two requred courses and several elective courses offered in the specialization. One of the required courses is a hands-on opportunity for students to gain experience in the operations and advising of start-ups, integrating university entrepreneurs into class projects and content. MSU is also planning to develop an Entrepreneurship Learning Community for undergraduates, which will be a unique co-curricular chance for students to gain even more hands-on learning.  There are entrepreneurship courses offered in the MBA program as well. These courses are popular among both MBA students and business undergraduates (honors level undergraduates are able to take MBA level courses, including those in entrepreneurship).  

UNDERGRADUATE* 

	Entrepreneurship Specialization(s) 
	Approval Pending

	
	Required & Elective Courses: 

MSC 480 Entrepreneurship Capston Experience (Marketing) (required)

FI 444 - Entrepreneurial Finance (Finance) (elective)

GBL 467 - Emerging Enterprise Law (Finance) 

MGT 352 - Entrepreneurship: New Venture Process (Management) (required) 

MSC 355 – Entrepreneurship: Strategic Market Planning and Launch (elective)

ACC 333 – Taxation and Accounting for the Entrepreneur

ITM 322 Technological Entrepreneurship


* The School of Hospitality Business also intends to offer an entrepreneurship specialization in the future.
Entrepreneurship & Small Business Courses
Eleven courses with content focused on Entrepreneurship and/or Small Business available for undergraduate enrollment were identified through a review of the Spring 2007 & Fall 2007 online undergraduate course catalogs. 
	Discipline
	Number
	Name
	Description
	Credits

	Accounting
	ACC 333
	Taxation and Accounting for the Entrepreneur (Interim New)
	Basic concepts of income taxation and accounting applicable to business entrepreneurs and their business enterprises.   

Restrictions: Open to undergraduate students in the Eli Broad College of Business and The Eli Broad Graduate School of Management and not open to students in the Department of Accounting and Information Systems. 
	3

	Finance
	FI 444
	Entrepreneurial Finance
	Financing, valuation and sale of entrepreneurial ventures. Business plans, financing sources, financial contracting, real options, staged investments, exit strategies.  

Restrictions: Open to juniors or seniors in the Eli Broad College of Business and The Eli Broad Graduate School of Management. 
	3

	Information Technology Management
	ITM 322
	Technological Entrepreneurship
	 Focuses on models of technological innovation. The course provides both principles and hands-on practice for entrepreneurial ventures using technology, particularly the Internet and information technologies.  

Restrictions: Open to juniors or seniors in the Information Technology Specialization and not open to students in the School of Hospitality Business.
	3

	Management
	MGT 352
	Entrepreneurship: New Venture Process
	Focuses on the decision to become an entrepreneur, developing successful business ideas, moving from an idea to an entrepreneurial firm and managing and growing an entrepreneurial firm.  

Restrictions: Open to juniors or seniors in the Eli Broad College of Business and The Eli Broad Graduate School of Management and not open to students in the School of Hospitality Business. 
	3

	Marketing & Supply Chain Management
	MSC 355
	Entrepreneurship: Strategic Marketing Planning & Launch
	The process of planning, starting, and positioning new businesses which link directly to customer requirements. Understanding unmet market opportunity due to competitive gaps or customer needs (realized or not) for both consumer and industrial products/services.  

Restrictions: Open to undergraduate students in the Eli Broad College of Business and The Eli Broad Graduate School of Management or in the Department of Marketing and Supply Chain Management or approval of department. 


	3

	Marketing & Supply Chain Management
	MSC 480
	Entrepreneurship Capstone Experience
	Entrepreneurship and business development projects, defining marketing intangibles, defining scope of work, engagement management, and preparing deliverables for entrepreneurial firms. Hands on, experiential course teams of students will work with entrepreneurs to solve real problems ranging from initial visioning and planning to grow to size.  

Restrictions: Open to undergraduate students in the Eli Broad College of Business and The Eli Broad Graduate School of Management or in the Department of Marketing and Supply Chain Management. 
	3

	Retailing
	RET 373
	Retail Entrepreneurship
	Small retailing and service businesses and the economy. Problems and strategies for effective management. New venture creation.  

Restrictions: Open to juniors or seniors
	3

	Marketing & Supply Chain Management
	MSC 856
	Consulting Practicum For Emerging Firms
	Classroom and field experience on business consulting, defining marketing intangibles, defining scope of work, engagement management, and preparing deliverables for entrepreneurial firms. Topics include small business market research tools, marketing planning, financial management and growth management.  
	3

	Park, Recreation & Tourism Resources
	PRR 360
	Marketing Communications in Recreation and Tourism
	Marketing concepts and methods in commercial recreation and tourism management, planning and decision making. Corporate, small business and destination marketing.  
	3

	Park, Recreation & Tourism Resources
	PRR 473
	Commercial Recreation and Tourism Businesses and Organizations
	Start-up and management of commercial recreation and tourism businesses with an emphasis on small businesses. Roles and responsibilities of industry associations. Establishment and operation of tourism marketing organizations.  

Restrictions: Open only to juniors or seniors or graduate students. 
	3

	Chemical Engineering
	CHE 491
	Engineering Entrepreneurship
	Course funded by a $10,000 grant from the Kauffman Foundation. Students are exposed to the “entrepreneurial process” with learning of issues such as the nature of entrepreneurship, opportunity identification, intellectual property creation and strategy, market research, operations, financing, valuation of technology, and cash flow analysis. They learn to integrate their engineering skills with business concepts and become better prepared to bring sound innovative new products to commercial reality. Students apply their classroom learning and developing entrepreneurial skills to real-world problems of technology business – working as a two-student team with a company to develop feasibility plan on a specific idea/product opportunity. Alternatively, if the student has an idea that they wish to pursue, they will develop a feasibility plan for their product idea and establish whenever their idea represents a ‘business opportunity.
	3


GRADUATE 

The Broad School currently offers several electives in the Full-Time MBA Program on private equity and venture capital, business development and new business planning.  Four of these courses are open to MBA students only, and graduate students may also enroll in undergraduate courses as indicated in the previous table. Three courses are offered through the College of Law that address legal issues for entrepreneurs and small businesses. 

Entrepreneurship & Small Business Courses

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 852
	Entrepreneurship: New Venture Strategy
	Starting a new business. Identifying a viable business opportunity, recognizing the risks and challenges of starting a new venture, and developing a business plan.  

Restrictions: Open to graduate students in the Eli Broad College of Business and The Eli Broad Graduate School of Management or approval of department. 
	3

	Marketing & Supply Chain
	MSC 858
	Corporate Entrepreneurship
	New venture strategies within corporate business environment. Market and analysis and planning. Product development, sales force deployment, and advertising and promotion strategy. Funding, and asset utilization and deployment. Exit and spin-off strategies. Employs team-based, non-traditional, and experiential learning methods.  

Restrictions: Open to MBA students in the Department of Marketing and Supply Chain Management or approval of department.
	3

	Marketing & Supply Chain 
	MSC 856
	Consulting Practicum For Emerging Firms
	Classroom and field experience on business consulting, defining marketing intangibles, defining scope of work, engagement management, and preparing deliverables for entrepreneurial firms. Topics include small business market research tools, marketing planning, financial management and growth management.  
	3

	Law
	LAW 506D
	Bankruptcy Reorganization: Personal/Small Business
	This course focuses on Chapter 13, & Chapter 7 of the Bankruptcy code.  

Restrictions: Open to students in the MSU College of Law.
	2-4

	Law
	LAW 630E
	Small Business & Nonprofit Law Clinic
	This is a supervised clinical practice that requires students to assume substantial responsibility for representing clients with various business & transaction matters.  

Restrictions: Open to students in the MSU College of Law.
	2-4

	Law
	LAW 630J
	Small Business and Nonprofit Law Clinic II
	Supervised clinical practice involving business transactions.  

Restrictions: Open to students in the MSU College of Law. 


	1-4


Faculty with Entrepreneur teaching or research interests
	Full-time faculty with Entrepreneur teaching or research interests
	Name: Dr. Roger Calantone, The Eli Broad Chaired University Professor of Business; Director, Information Technology Management Program

Contact information:

  Phone: (517) 432-6400

  Email: rogercal@msu.edu

Research: Product design and development processes, decision support and group decision support systems, technology market models and international development.

	
	Name: Dr. Zsuzsanna Fluck, Associate Professor of Finance, 

Contact Information:

  Phone: (517) 353-3019

  Email: fluck@bus.msu.edu

Research: Financial contracting, security design, mergers and acquisitions, corporate restructuring, corporate governance, venture capital and private equity.

	
	Name: Dr. Jeffery D Elsworth, Associate Professor of Hospitality Business
Contact Information:  

  Phone: (517) 353-9211

  Email: elsworth@bus.msu.edu

Background: Jeffery D Elsworth is Associate Professor in the Hospitality Business Entrepreneurship in the School of Hospitality Business at Michigan State University. Dr. Elsworth is developing two new courses in in Hospitality Business entrepreneurship;  a “survey” course and an advanced-level course. He leads the development of a Hospitality Business Entrepreneurship Specialization at both the undergraduate and graduate level, incorporating courses from within the School and from other majors on campus. Dr. Elsworth also conducts scholarly research on entrepreneurship. 

	
	Name: Ramani Narayan, University Distinguished Professor of Chemical Engineering and Materials Science

Contact information:

  Phone Number: (517)432-0775

  Email Address: narayan@msu.edu 
Dr Narayanan is a distinguished entrepreneur in chemical engineering and the material sciences. He teaches  Engineering Entrepreneurship at MSU.


	
	

	Adjunct faculty with Entrepreneur teaching interests
	Name: Blake Ashdown, Professor of Practice 

Contact information:

  Phone: (517) 432-6329

  Email: ashdown@bus.msu.edu

Background: a successful entrepreneur who has started 10 different businesses over the past 

25 years.   The scope of his business experience includes commercial and recreational real estate 

development, sales, recreational vehicle dealerships, commercial real estate acquisitions and 

investments, Hotel development and operations, consulting services including strategic planning, 

marketing, and training


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	The Institute for Entrepreneurship

Center for Venture Capital, Private Equity and Entrepreneurial Finance (CVCPE)

Center for Entrepreneurial Strategy (CES)

	Contact Information
	307 North Business Complex 

Michigan State University

East Lansing, MI 48824

Website: http://www.bus.msu.edu/ie/

	Structure
	The institute is comprised of two centers, the Center for Venture Capital, Private Equity and Entrepreneurial Finance (CVCPE): directed by Zsuzsanna Fluck and the Center for Entrepreneurial Strategy (CES): directed by Roger Calantone 

	Mission 
	The Institute for Entrepreneurship was created to bring together the teaching and research activities of Broad School faculty working on entrepreneurial issues across several disciplines into a more effective, concentrated initiative with strong ties to the business community.

The Center for Entrepreneurial Strategy, led by Professor Roger Calantone, draws on all departments in the Broad School. This center focuses on fast-growing, late stage 2 and stage 3 companies and the positioning of these firms for accelerated growth and job creation.

The Center for Venture Capital, Private Equity and Entrepreneurial Finance (CVCPE), led by Professor Zsuzsanna Fluck, is attached to the Finance Department. This center advances, promotes and disseminates academic and applied research on venture capital, private equity investments and entrepreneurial finance and supports teaching and outreach activities in these areas.

	Key Programs & Activities
	The two centers aim to disseminate academic and applied research and core knowledge on entrepreneurship, venture capital and private equity to constituents, including university and alumni high-tech and biotech entrepreneurs, private equity and venture capital practitioners, the State legislature, and the Michigan Economic Development Corporation. Beyond research and education, one of the primary goals of the Institute for Entrepreneurship is to help stimulate economic development in the State of Michigan and to support the commercialization of Michigan State University’s own innovative ideas based on a wide range of research projects. The Broad School works closely with the MSU Foundation to develop these ideas and provide real-world learning opportunities for students.

Teaching. At the graduate level: five courses in entrepreneurship are offered (FI 870, MSC 858, MSC 856, and MGT 852). For the undergraduate specialization (approval pending)  two required and five elective courses will be offered (see under Entrepreneurship Specialization). Courses at both the graduate and undergraduate level combine traditional lectures, case studies, and spreadsheet analysis with practicum – hands on projects. In addition, several courses discuss the social responsibility of entrepreneurs, and how entrepreneurs have a positive impact on their communities, their countries and the world.

Outreach. The Entrepreneurship Institute serves as a bridge between Broad School alumni and university entrepreneurs in the material and health sciences, human medicine, agriculture and biomass and the business and financial community. These connections create hands-on entrepreneurial and venture capital projects for student participation, including student internships; independent study courses and team projects in venture capital and private equity investments; new product development; and commercialization of actual ventures.
The institute plans to host an entrepreneur-in-residence program to provide students and faculty with access to distinguished practitioners.

	Affiliates/Partners
	Beyond research and education, one of the primary goals of the Institute for Entrepreneurship is to help stimulate economic development in the State of Michigan and to support the commercialization of Michigan State University’s own innovative ideas based on a wide range of research projects. The Broad School is working closely with the MSU Foundation to develop these ideas and provide real-world learning opportunities for students. The initiative is also supported by a $2 million Robert K. Burgess Faculty Endowment.

	Exploratory Learning Opportunities

	Entrepreneurship Clubs
	Students Consulting for Non-Profit Organizations (SCNO) is a group of dedicated students seeking to make a difference in their community by providing pro-bono consulting to local nonprofit organizations. The initiative is mutually beneficial to the nonprofit organizations and the students: the organizations benefit from the business and entrepreneurship knowledge, enthusiasm and objectivity of our students, while students gain invaluable experience applying skills learned in the classroom to real-world situations.

	In-Depth Experiential Learning Opportunities

	Business Plan Competitions
	MSU students learn to create business plans through their courses, which may informally organize small competitions for those enrolled each course.  Currently, there is no university-wide business plan competition.

	Venture Incubators
	MSU is a partner in the Lansing SmartZone, which aims to create a method and environment for identifying commercial opportunities within MSU and other places, and to grow or attract businesses by providing incubator space, entrepreneurial expertise, exposure to potential markets, access to capital, incentives, and long-term profitable locations. The long-term goal is to retain these businesses in the SmartZone area or, at the very least, in the Lansing regional economy. 

For incubators, the SmartZone will utilize MBI International as its initial primary incubator facility. Additionally, the SmartZone will explore financing a portion of the cost to construct and install an access road, utilities, and telecom infrastructure into the south end of the University Corporate Research Park (UCRP). Inside this portion of the UCRP, plans call for the construction of a development named Research Village, which will provide up to 100,000 square feet of space for businesses graduating from the SmartZone's incubators. 

The SmartZone will also explore the creation of a Technology Incubator in downtown East Lansing. This facility will cater towards developing MSU spin-offs, while also supporting other local high-tech ventures. The facility is expected to create physical incubator space in downtown with professional staff providing traditional incubation services, i.e., low-cost rent, shared equipment, business consulting, and mentoring programs. The initial facility would be located within existing downtown office space with the future goal of expanding or relocating it into the East Village redevelopment project area. 

The East Lansing Technology Incubator is currently being phased in. It is expected that within the first several years, resources will be dedicated for use with SmartZone partners, e.g., MSU's Office of Intellectual Property, to provide incubation and accelerator services.

MSU faculty are actively generating spin-off companies in the Lansing area, such as AFID Therapeutics, Inc.; Airways Innovations LLC, Biophotonic Solutions, Inc.; Claytec, Inc.; ERL LLC; GEMA LLC; Geopathway LLC; Intermediary Biochemicals LLC; KTM Industries, Inc.; Mid-Michigan Research LLC; NamesforLife LLC; Qtox LLC; and Red Cedar Technologies, Inc. Two of these firms are currently incubating at MBI International. 

Website: http://special.newsroom.msu.edu/smartzone/faq.html

	Outreach Initiatives & Partnerships

	Local Community & Other Partnerships
	Entrepreneurship Training Program: A Ghana-United States Exchange Program A MSU and University of Ghana exchange program, in cooperation with the ZONTA International chapters in Lansing, Michigan and Accra, Ghana,  that will strengthen institutional linkages between the two countries and enhance the capacities of Ghanaian institutions to promote and develop women’s workforce participation by providing entrepreneurship training in Ghana. Funded by the U.S. Department of State, Bureau of Educational and Cultural Affairs.  Faculty/Staff involved: Jeffrey Riedinger (ISP Dean), Rena Harold (Social Work), and DeBrenna Agbenyiga (Social Work).

	
	MSU Product Center for Agriculture and Natural Resources (ANR) was established in Spring, 2003 with funds from the Michigan Agricultural Experiment Station and Michigan State University Extension to improve economic opportunities in the Michigan agriculture, food and natural resource sectors. The Product Center helps individuals develop and commercialize high value, consumer-responsive products and businesses in the agriculture and natural resource sectors. 

Website: http://www.productcenter.msu.edu/index.htm

	
	MSU Urban and Regional Planning Program engages in a number of outreach activities to support Michigan community economic development.  Some of these activities address creating an infrastructure for potential community entrepreneurs or small business owners, including incubators and other start-up services. 

Website: http://www.spdc.msu.edu/urpp/outreach/index.htm

	Technology Transfer

	Dedicated Technology Transfer Office
	Office of Intellectual Property provides information and assistance to small businesses pursuing start-up opportunities in the Greater Lansing area. If the business is being contemplated by a member of the MSU faculty or staff, conflict of interest management as well as licenses based on MSU's platform technologies are managed through OIP. Staff also helps existing ventures and ventures not associated with an MSU faculty or staff person to succeed by putting them in touch with Michigan resources and programs.

Website: http://oip.msu.edu
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UNDERGRADUATE 

Michigan Tech does not currently offer an undergraduate major, minor, or certificate in Entrepreneurship, although the School of Business is currently having conversations about adding either a minor or certificate in the future. 

Students are able to pursue an Enterprise minor.  Michigan Tech's Enterprise Program gives interdisciplinary teams of students the opportunity to participate in real-world settings to solve technical problems supplied by industry partners. Each enterprise is intended to operate like a real company in the private sector and is run by the students. Depending on student demand and industry support, 10-20 engineering entities are established by the College of Engineering and the University. Each consists of 20-30 student team members and has a specific engineering or interdisciplinary mission or set of expertise. All of the teams must understand the key elements of a new business start-up  and establish the framework around which their business will be run (i.e., a sound business plan, organizational structure, mission, goals and objectives, and the business processes and procedures that will support a sustainable organization). Of these, one team is especially geared toward Entrepreneurship: the Entrepreneurial Enterprise Team. 

The Entrepreneurial Enterprise Team was initiated by the School of Business, with the goal of giving students an entrepreneurial experience and (unlike other Enterprises) bringing their project to market. Students in their sophomore through senior years from all disciplines work in the Entrepreneurial Enterprise to identify promising applications of specific technologies, research the market potential for those applications, perform developmental work to enhance those technologies for particular applications, and develop plans for commercialization. The technologies used include both “on the shelf” technologies owned by MTU, and technologies developed by the students themselves. Learning objectives include developing the ability to think creatively, to work effectively in a multi-disciplinary group, to perform a search for assessing the distinctive features of a technology, to identify possible commercial applications of a technology, and to formulate a plan for marketing a technology. Hands-on work modifying products and developing prototypes is also involved.  Recently, two products developed into prototypes by the Team were a flashlight without batteries and a security system for taxicabs.  Over time, it is hoped that the Entrepreneurial Enterprise will spawn several new technology based businesses in Michigan.

	Entrepreneurship Major(s)
	No.

	Entrepreneurship Minor(s) 
	Enterprise Minor or Concentration (especially Entrepreneurial Enterprise Team)

	School/College
	Engineering

	Open to non-Engineering Majors
	Yes. 

	Year of Inception
	Fall of 2000 (originally funded by National Science Foundation)

	Required Courses
	The following courses are included in the curriculum for both the Enterprise Concentration and Minor:

Six Credits of Enterprise Project Work:

ENT 2950 - Enterprise Project Work I (1 unit)

ENT 2960 - Enterprise Project Work II (1 unit)

ENT 3950 - Enterprise Project Work III (1 unit)

ENT 3960 - Enterprise Project Work IV (1 unit)

ENT 4950 - Enterprise Project Work V (2 units)

ENT 4960 - Enterprise Project Work VI (2 units)

Six Credits of Enterprise Instructional Modules (* designates Gen Ed.-applicable Courses):

A minimum of 3 of these credits must be modules in business and/or communications selected from the following list of courses: 

ENT2961 - Teaming in the Enterprise (2*) 

ENT2962 - Communications Contexts (1*)

ENT3962 - Communication Strategies (1*)

ENT4952 - Complex Communication Practices (1*)

ENT3954 - Enterprise Market Principles (1)

ENT3961 - Enterprise Strategic Leadership (1*)

ENT3963 - Enterprise Entrepreneurship (1)

ENT3964 - Project Management (1)

ENT3971 - Seven Habits of Highly Effective People (1)

ENT4951 - Budgeting - Intrapreneurial Engineering (1)

ENT4954 - Global Competition (1*) 

The remaining 3 credits can be selected from the above list, or the following additional courses:

ENT2963 - Electronic Circuit Design and Fabrication (1)

ENT3955 - Conceptual Design/Problem Solving (1)

ENT3956 - Industrial Health and Safety (1)

ENT3957 - Product and Process Development I (1)

ENT3958 - Engineering Ethics in Design and Implementation (1)

ENT3966 - Design for Manufacturing (1)

ENT3967 - Product and Process Development II (1)

ENT3968 - Manufacturing Processes and Simulation (1)

	Graduation Requirements
	Enterprise Minor: 20 semester credits.

Enterprise Concentration: 12 semester credits

No capstone or internship requirements for graduation.

	Certificate(s)
	No.


Entrepreneurship & Small Business Courses
One course in the Business program with content specifically focused on Entrepreneurship and/or Small Business was identified through a review of Michigan Tech’s 2007-08 Undergraduate Course Catalog. Demand for the course is high; according to its instructor, Robert Mark, the course enrollment was capped at 50 students, and some students had to be turned away. In addition, listed below - and marked with an asterisk - are courses that are a part of the Enterprise Program’s Entrepreneurship Enterprise Team curriculum – the “Enterprise Instructional Modules”.

	Discipline
	Number
	Name
	Description
	Credits

	Business Administration
	BA3780
	Entrepreneurship
	Covers management issues associated with establishing a successful new enterprises as a small business or part of an existing firm. Create a business plan. Case studies develop understanding of opportunity recognition, entrepreneurial teams, reward systems, financing alternatives, family ventures, ethical and legal contractual considerations, and resource needs.  An emphasis is placed on practice, with examples of real world case studies and examples from small businesses.

Restrictions: Must be junior or senior standing, but may be from any discipline.
	3 credits

	Enterprise Program
	ENG 2950
	Enterprise Orientation
	An orientation for students to their specific enterprise. Covers enterprise specific topics but should include organizational structure; past, present, and future projects and their results; an evaluation of learning and personality preferences; and exploring the MTU challenge course. 


	1 credit

	Enterprise Program*
	ENG 2961
	Teaming in the Enterprise
	Develops group problem-solving skills. Stresses interpersonal skills and skill assessment, communication, group process and teamwork, and action planning. Uses active, hands-on learning. 
	2 credits

	Enterprise Program*
	ENG 2962
	Communication Contexts
	An introduction to the demands of technical and professional communication in workplace settings, through analyzing project design team experiences.  
	1 credit

	Enterprise Program*
	ENG 3954
	Enterprise Market Principles
	Fundamental principles of marketing in a lecture format augmented by a simulation played in small groups. The course is completed in two day-long Saturday sessions separated by one week. Examines marketing in the six stages of product life cycle (opportunity identification, product development, introduction, growth, maturity, and decline).
	1 credit

	Enterprise Program*
	ENG 3961
	Enterprise Strategic Leadership
	This 1-credit module focuses on exploring research findings about leadership, the practice of leadership, and providing skill assessment and development opportunities. Topics include leadership traits, behaviors, theories, and leadership of change. Combines a variety of teaching methods, including self-assessment, cases, discussion, experiential exercises, role-playing, videotaping.  
	1 credit

	Enterprise Program*
	ENG 3962
	Communication Strategies
	Drawing on the broad understanding of workplace communication developed in ENG2962, students will learn and practice strategies for effective oral and written communications in technical and professional settings. Emphasis is on audience adaptation of technical information and on achieving clearly specified purposes.
	1 credit

	Enterprise Program*
	ENG 3963 
	Enterprise Entrepreneurship
	This course emphasizes the financial, marketing, and technological challenges faced by entrepreneurs. The course will help the student learn how to establish a business plan and assess opportunistic risk for new business ventures. Alternative product and/or process innovations can be evaluated and implemented.
	1 credit

	Enterprise Program*
	ENG 3964
	Project Management
	Project definition, developing a work breakdown structure, responsibility assignment and milestone development. Covers techniques for project scheduling and practical application of Gannt and PERT/CPM charts; resource management and application of critical chain method; project budgeting and cost estimation; project monitoring, control, evaluation, and termination; and project teams, their structure, and interactions.
	1 credit

	Enterprise Program*
	ENG 3971 
	Seven Habits of Highly Effective People 


	Focuses on personal and professional effectiveness through greater productivity, increased influence in key relationships, stronger team unity and complete life balance. This course will explore these areas through interactive exercises, case studies, videos, and sharing of experiences.
	1 credit

	Enterprise Program*
	ENG 4951
	Budgeting Intrapreneurial Engineering
	Introduction to the mechanics and dynamics of the financial budgeting process. Emphasizes their use in planning and evaluating engineering projects and enterprises. Topics and activities include budget preparation, performance assessment, and emerging issues analysis. 
	1 credit

	Enterprise Program*
	ENG 4952
	 Complex Communication Practices
	Students apply strategies and knowledge learned in ENG2962 and ENG3962 to the achievement of more complex communication practices demanded in technical and professional settings. Emphasizes creating professional identities, management communication skills, and responsible messages within teams and organizations and for a variety of technical and nontechnical audiences.  
	1 credit

	Enterprise Program*
	ENT 4954
	Global Competition
	Emphasizes unique economic, market, and political risks faced by organizations as operations expand beyond domestic borders. Discusses establishing risk profiles to analyze new labor, product, capital markets on a global scale and appropriate market entry strategies. Small teams will do a risk profile and recommend market entry strategies for selected countries. 
	1 credit


* Indicates a course included in the Entrepreneurship Enterprise Team curriculum

GRADUATE 

Entrepreneurship & Small Business Courses

Two graduate courses with content focused on Entrepreneurship and/or Small Business were identified through a review of Michigan Tech’s Fall 2007 Graduate Course Catalog. Both are offered through the College of Business Master’s in Business Administration program.  MBA students may enroll in these courses to fulfill a portion of the program’s four electives (which usually consist of advanced coursework in the business functional areas).  

	Discipline
	Number
	Name
	Description
	Credits

	Business
	BA 5720
	Entrepreneurship I – Launching Entrepreneurial Ventures
	Focuses on the development of new technology-based businesses. Topics include creativity, screening technological opportunities, analyzing markets, testing business concepts, protecting intellectual property, strategy development, entrepreneurial team selection, securing financing, and developing a business plan.
	3 credits

	Business
	BA 5730
	Entrepreneurship II – Growing and Managing New Ventures
	Focuses on growing new technology-based businesses. Topics include building an effective entrepreneurial team, ethics and social responsibility, financial planning/reporting, working capital management, growth marketing, product/process development, raising capital, managing change and development, and planning for succession. 
	3 credits


Institution Contacts

Enterprise courses are taught by faculty across a wide range of disciplinary expertise (e.g., Business, Economics, Communication, Engineering, Ethics, Globalization). One faculty member, Paul Nelson, acts as the Entrepreneur Enterprise Team Advisor and teaches courses in the field.  In addition, Joanne Scillitoe in the School of Business has entrepreneurship teaching and research interests.

	Entrepreneurship Faculty
	

	Endowed Faculty Chair
	Charles C. and John G. Gates Faculty Distinguished Professorship in the University's Center for Technological Innovation, Leadership, and Entrepreneurship (CenTILE)

	Full-time faculty with Entrepreneur teaching or research interests
	Name: Robert Mark

Rank: Charles C. and John G. Gates Faculty Distinguished Professorship in the University's Center for Technological Innovation, Leadership, and Entrepreneurship (CenTILE)

Office: 1400 Townsend Drive

Phone: (906) 487-2710

E-Mail: remark@mtu.edu
Courses taught: BA3780, Entrepreneurship (undergraduate course)

	
	Name: Paul A. Nelson 

Rank: Associate Professor of Economics and Engineering Management

 (Entrepreneur Enterprise Team Advisor)

Office: 125 Academic Offices Building 

Phone: (906) 487-2809

E-Mail: pnelson@mtu.edu 

Courses taught: BA5720 Entrepreneurship I (graduate course), ENT2950 Entrepreneurial Enterprise

	
	Name: Joanne Scillitoe 

Rank: Associate Professor of Management (School of Business & Economics)

E-Mail: jilscilli@mtu.edu

Areas of interest: Incubators, incubation process, technological development of technology-based 

entrepreneurial ventures, university technology transfer, biotech-pharmaceutical alliances 

	Adjunct faculty with Entrepreneur teaching interests
	N/A – none of the faculty are adjunct


Student Characteristics

Although Michigan Tech was unable to provide specific numbers as to how many students start their own businesses immediately after graduation, the Director of CenTILE, Robert Mark, did note that many feel they need “real world” experience before doing so.  Several do become small business owners although not all of these remain in-state (e.g, bicycle shop in Oregon, winery in New Mexico). The SmarTrac start-up (see below) has a high potential to remain in Michigan if it is successful.

Enterprise Enrollment Statistics

(Retrieved 7/15/07 from http://www.ece.mtu.edu/faculty/rmkieckh/abet/REPORTS/External-Publications/PUB-enterprise-IJEE-04.pdf)

	Academic Year
	Sophomore Enrollment
	Junior Enrollment
	Senior Enrollment
	Total Enrollment
	# of Enterprises

	2003-04
	166
	139
	161
	466
	18

	2002-03
	120
	122
	140
	382
	17

	2001-02
	140
	85
	86
	311
	15

	2000-01
	85
	60
	85
	230
	11


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	Yes.

	Name
	The Center for Technological Innovation, Leadership, and Entrepreneurship (CenTILE) 

Website: http://www.centile.mtu.edu/index.html 

	Contact Information
	Director: Robert Mark

School of Business and Economics

Michigan Tech University

1400 Townsend Drive

Houghton, MI 49931-1295

Phone: 906-487-2710

email: remark@mtu.edu

	Mission 
	CenTILE is charged with the responsibility of promoting interdisciplinary education and research at Michigan Tech. In addition, it seeks to develop cooperative initiatives across the campus aiming at advances in technological innovation, leadership, and entrepreneurship. The Michigan Tech Center for Technological Innovation, Leadership and Entrepreneurship (CenTILE) is an intercollegiate/interdepartmental unit with a mission to promote education and research activities on the campus in accordance with the following (initial) mission statement: "Integrate multi-disciplinary undergraduate and graduate education with research in business, engineering, and the sciences to advance innovation, leadership, and entrepreneurship. The Center will be a catalyst in the conversion of technology into economic value to businesses in Michigan and throughout the nation." 

	Key Programs & Activities
	The new Director of CenTILE began his position in January 2007 and plans to expand the Center’s activities in the future.  Currently, in addition to working with the SmartTrac program, CenTILE provides:

Start-Up Support - The CenTILE office on Michigan Tech’s campus is staffed with SmartZone personnel and provides consultation to anyone who would like to bring a product to market. 

Entrepreneurial Mini Seminar Series – see below description

	Affiliates/Partners
	Michigan Tech Enterprise Corporation (MTEC) is a private, non-profit corporation that was set up to manage the SmartZone.

	Exploratory Learning Opportunities

	Entrepreneurship Clubs
	Entrepreneurs’ and Inventors’ Club (http://eiclub.students.mtu.edu/index.html)

The Entrepreneurs' and Inventors' club is sponsored by CenTILE.  Membership of the Club includes MTU students, faculty and staff as well as community organizations interested in:

~Starting their own business or improving a business they already own. 

~Learning from experienced entrepreneurs. 

~Understanding the mechanisms of entrepreneurial activity. 

~Learning how to develop a business plan. 

~Developing an invention. 

~Commercializing an invention. 

~Patent protection for an invention. 

~Networking with students and others who have similar interests in entrepreneurship and innovation. 

Club activities include:

~Regular club meetings with lectures by invited speakers or discussions on ideas and experiences of the members (approximately 3-4 times per semester). 

~Visits to selected companies. 

~Invention and innovation development projects. 

~Business plan projects and workshops. 

~Participation in national conferences. 

~Participation in the national Collegiate Entrepreneurs Organization (CEO).

	Lectures & Workshops
	Entrepreneurial Mini Seminar Series via the MTU Enterprise SmartZone and CenTILE

Past topics include “Securing Funding for High-Tech Businesses”, “Effectively Using Business Contracts and Licenses”, “Capital Funding Sources”, and “Technology Market Research”.

	In-Depth Experiential Learning Opportunities

	Business Plan Competitions
	Michigan Tech students participate in the Great Lakes Entrepreneurs' Quest, a five-month business plan competition, which offers a total of $175,000 in prizes for the best business plans submitted. In phase 1, a winner and two runners-up were selected from each of the three regions of Michigan: north, east and west. Winners were given $10,000, with runners-up receiving $5,000. The Quest also provides opportunities for education, mentoring, networking and visibility for participants and their business concepts. It is supported by the Herbert H. and Grace A. Dow Foundation, the Michigan Economic Development Corporation and the W. K. Kellogg Foundation.

CenTILE plans to sponsor an Upper-Peninsula wide business plan competition and is in the process of seeking funding for this program.

	Internships
	No specific program.

The Enterprise program is itself essentially an internship program, as students have the opportunity to participate in real-world settings to solve engineering problems supplied by industry partners.   

	Venture Incubators
	SmartTrac is a new program supported by an initial grant from the MTEC SmartZone with the goal of advancing innovations from the Michigan Tech Enterprise Program.  SmartTrac teams are comprised of engineering, business, and industrial design students from Michigan Tech and Finlandia University working in an accelerated business environment at the MTEC SmartZone. The students commit to, and are compensated for, two summers of work for the SmartTrac program, with the first summer devoted to researching technology to create a business and the second summer devoted to bringing the product to market.  

The first group of SmartTrac students began in the summer of 2007.  The team has surpassed the original timeline by developing a product, forming an LLC, and pitching the produce to Striker Technology in Kalamazoo, which has expressed a great deal of interest in bringing it to market.  The product has also been met with a positive reception from Michigan hospitals as a viable and useful lifesaving medical device that fills a hole in the market.  According to the Director of cenTILE at Michigan Tech, if the start-up is successful, it has a high potential to remain in the state.

	
	The Great Lakes Angel Investors, a venture capital group located in Grand Rapids, offers seminars several times per year through the SmartZone for those interested in creating a start-up.  These workshops are open to students, faculty, and community members.

	Outreach Initiatives & Partnerships

	Local Community Partnerships/Programs
	The Michigan Tech Enterprise SmartZone (MTEPS) is a partnership of the cities of Houghton and Hancock in cooperation with Michigan Tech, and supports technology transfer and high-tech economic development in the region.  The Michigan Tech Enterprise Corporation (MTEC) is a private, non-profit corporation that was set up to manage the SmartZone. While MTEC and the SmartZone incorporate Michigan Tech’s name to identify the affiliation, MTEC is an independent corporation and is not financially supported by the university.

MTEC is accomplishing its mission by offering programs and services that encourage entrepreneurial development and that help ensure the success of start-ups and small companies. These programs and services include the following activities:

• Incubators: three different incubators to attract start-ups and corporate branch offices, with flexible leases and shared office equipment and services;

• Business Development Programs: programs that are designed to address specific needs of entrepreneurs, such as Investment Forums, Educational Workshops, and Networking Events;

• Business Services: access to a network of Financial, Legal, Business and Marketing consultants and service providers, usually at reduced rates;

• Student Programs: entrepreneurial internships and co-op opportunities that provide real-world experiences for the students and inexpensive quality assistance to the entrepreneur.

Website: http://www.mtecsmart.com/

	
	K-16 Enterprise Initiative – Michigan Tech is working to create a program similar to its Enterprise program at the high school level.  The institution has partnered with two high schools in Detroit and three schools in the Upper Peninsula.  In the summer of 2007, Michigan Tech faculty trained teachers from these high schools in the Enterprise program approach and curriculum.  Implementation is contingent upon the approval of a grant , but the program is poised for execution.

	Industry Partnerships
	Enterprise Program Partnerships

Industrial participation is a critical component of the Enterprise program. Sponsorship of an Enterprise takes several forms including:

~ designation of professionals within the company to serve as mentors who communicate with students about technical matters.

~ provision of materials relevant to the project

~ visits to the campus from program planning and evaluation of student reports and presentations

~ provision of testing and processing facilities not available on campus

~ financial support of $35,000 per year (at the partnership level)

	Technology Transfer

	Dedicated Technology Transfer Office
	Office of Technology and Economic Development (TED) TED facilitates connections between Michigan Tech's research capabilities and prospective industrial partners by identifying people, facilities and technologies that can develop unique and innovative solutions to challenging technical problems. The TED office also supports the transfer of knowledge and technology from the Michigan Technological University campus to the private sector. TED works with faculty, staff, and student inventors, including those in the SmartTrac program, and with prospective licensees to evaluate disclosures, obtain proprietary protection, market technology, and negotiate the terms and conditions of license agreements. Michigan Tech currently holds 46 active patents, including 32 U.S. and 14 foreign patents.

Email: ted@mtu.edu

Address:  ATDC Building

   1400 Townsend Dr. 

   Houghton, MI 49931

Phone: (906) 487-2228
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Academic Programs

An undergraduate Entrepreneurship major and minor are offered through Northern Michigan’s College of Business.  The program is designed for students who desire to develop their own businesses. It provides a comprehensive knowledge of accounting, finance, management, marketing, and computer information systems as these areas relate to entrepreneurial business. This includes an understanding of how to develop a new business plan, conduct marketing research to determine the feasibility of a new business, obtain capital resources for a new business enterprise, manage the case flow of a new business, and understand the legal issues related to entrepreneurial endeavors. 

UNDERGRADUATE 

	Entrepreneurship Major(s)
	Yes.

	School/College
	College of Business

	Name of Major
	Entrepreneurship

	Name of Degree 
	Bachelor  of Business Administration 

	Admissions Requirements
	Admission to the university does not guarantee admission to the College of Business or Entrepreneurship program. All baccalaureate majors must apply for admission. To be eligible for admission, applicants must:

1. Successfully complete the following pre-admission courses: College Composition I and II (EN 111, 211); Finite Mathematics (MA 103); Introduction to Probability and Statistics (MA 171); Principles of Accounting I and II (ACT 230, 240); Microeconomic/Macroeconomic Principles (EC 201, 202); CIS 112 Microsoft Applications for Business Students (except CIS majors); CIS 212 Computer-Assisted Problem Solving; eight credits of liberal studies courses; and other elective credits to total 48 semester credit hours.

2. Complete the 48 semester credits listed above with a minimum grade point average of 2.25. Current enrollment can count toward meeting the minimum requirements; however, formal admission will not be granted until after successful completion of the minimum credits.



	Required Courses
	Liberal Studies (40 credits)

Health Promotion (2 credits)

Business Core (32 credits)

  ACT 230 Principles of Accounting I

  ACT 240 Principles of Accounting II

  FIN 351 Management of Financial Resources

  MGT 221 Business Law I: Legal Environment of Business

  MGT 325 Operations Management

  MKT 230 Introduction to Marketing

  MGT 240 Organizational Behavior and Management

  MGT344 Managerial Communications

Entrepreneurship Required Courses (15 credits)

  MGT121 Introduction to Business

  MGT 215 introduction to Entrepreneurship

  MGT343 Human Resource Management

  MKT 310 Marketing for Entrepreneurs

  MGT 414 Small Business Management

  FIN 413 New Venture Finance

  CIS112 Microsoft Applications for Business Students

  CIS212 Computer Assisted Problem Solving

  MGT436 Strategic Management

Other Business Requirements (7 credits)

  IS Electives

  MGT 436 Strategic Management

Business Electives (10 credits)

  MGT 343 Human Resource Management

  MGT 344 Managerial Communications

  MGT 475 International Business

  OIS 121 Introduction to Business

Other Requirements (32 credits)

  EC 201 Microeconomic Principles

  EC 202 Macroeconomic Principles

  MA 103 Finite Mathematics

  MA 171 Introduction to Probability and Statistics

  PY 100 Psychology as a Laboratory Science or Psychology as a Social Science

  SO 101 or 113 Introductory Sociology or Social Problems

  SP 100 Public Address

  SP 100 Interpersonal Communication

General Electives outside Business (8 credits)

	Graduation Requirements
	128 total credits. All other baccalaureate degree students must obtain a 2.00 GPA in their business core and major courses as well as a 2.00 cumulative Northern Michigan University GPA. 

	Entrepreneurship Minor(s) 
	Yes.

	School/College
	College of Business

	Required Courses
	MGT 215 Entrepreneurship

MKT 230 Introduction to Marketing or MKT 310 Marketing for Entrepreneurship

ACT 230 Principles of Accounting I

ACT 240 Principles of Accounting II

FIN 351 Management of Financial Resources

FIN 413 New Venture Finance: Capital & Legal Issues

	Graduation Requirements
	24 credits. All business minors must earn a 2.00 GPA.


Entrepreneurship & Small Business Courses
Seven courses with content focused on Entrepreneurship and/or Small Business were identified through a review of Northern Michigan’s 2007-08 Undergraduate Course Catalog. All are offered through the College of Business.  

	Discipline
	Number
	Name
	Frequency
	Description
	Credits

	Accounting
	ACT325*
	Financial Management for Entrepreneurship
	Every other winter
	Builds upon the basic introductory material of Principals of Accounting I and II. Topics include business taxes, cash flow forecasting, and cost analysis. 

Prerequisites: Completion of the business core, relevant business experience, or approval of the Entrepreneurship Development Program Committee and junior standing.
	4 credits

	Finance
	FIN413*
	New Venture Finance: Capital Formation and Legal Issues
	Every other winter
	Summarizes and ties together the materials presented in the entrepreneurship core of classes. Extends the student’s knowledge in this area through the incorporation of cases based on creating and managing new business ventures; this includes various methods of raising capital for new and growing ventures and a thorough examination of the legal issues involved in such an undertaking.

Prerequisites: ACT 325; junior standing, or instructor’s permission.
	4 credits

	Management
	MGT215*
	Introduction to Entrepreneurship
	Winter
	A study of people who create new businesses in the face of risk and uncertainty for the purposes of achieving profit and growth potential. This includes a study of identifying opportunities and assembling the necessary resources to capitalize on these opportunities.
	4 credits

	Marketing
	MKT310*
	Marketing for Entrepreneurship
	Every other fall
	Applies the basic tools of marketing to entrepreneurial settings. The focus of this course includes principles and applications of marketing plans and strategies for entrepreneurs, generation and evaluation of product/market concepts, and the development, testing and commercialization of new products and businesses.

Prerequisites: Junior standing
	4 credits

	Information Systems
	IS112
	Computerized Small Business Accounting
	Winter
	This course will provide students with basic business literacy by having them operate a business using a popular small business accounting software program. Students develop confidence in recording business transactions using an up-to-date commercial software program designed for small to mid-size businesses. 

Prerequisites: IS100
	1 credit

	Management
	MGT414*
	Small Enterprise Management
	Fall
	Survey of information and assistance helpful in the initiation, operation, and growth of a small business enterprise. Each student develops a complete prospectus for starting and operating a small business.

Prerequisites: MGT240, junior standing, or instructor’s permission
	3 credits

	Management
	MGT415
	Small Business Consulting
	Winter
	Application of students’ skills, developed in their academic programs, to real problems faced by independent businesses in this area. Teams are formed to provide a blend of academic disciplines and to be responsive to the situation and problems of the client
	3 credits


* Required for Entrepreneurship Major

Institution Contacts

Northern Michigan’s College of Business website identifies one current faculty member affiliated with the Entrepreneur program.  The College is currently seeking to fill its Chair of Entrepreneurship faculty position. 

	Entrepreneurship Faculty
	

	Endowed Faculty Chair
	Cohodas Chair of Entrepreneurship: Open (will be filled in August 2007)

	Full-time faculty with Entrepreneur teaching or research interests
	Name: Bruce Sherony

Rank: Professor, Management

Office: 310 Cohodas

Phone: 906.227.1236

Email: bsherony@nmu.edu


Student Characteristics

Bachelor’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000):

	Academic Year
	Undergraduate Completion

	2005-06
	18

	2004-05
	9

	2003-04
	12

	2002-03
	7

	2001-02*
	4


*1990 CIP Classification was used in 2001-02; the appropriate category is Enterprise Management and Operations.

Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	The Center for Economic Education and Entrepreneurship

	Contact Information
	1401 Presque Isle Ave

Marquette, MI 49855

Phone: 906.227.1218

Website: www.nmu.edu/ceee

	Leadership
	Director: Tawni Ferrarini, Associate Professor of Economics

Email:  tferrari@nmu.edu

	Mission 
	The center consults with educators and promotes, develops and implements economic education courses, workshops, materials and programs across the Upper Peninsula. Through a coordinated effort between the center, a strong network of K-12 Michigan Development Economic Evaluation Partners and a consortium of school districts, the CEEE strives to advance the understanding of the economic way of thinking and its applications in order to foster a growing population of responsible, knowledgeable, and effective participants in the global marketplace.

	Key Programs & Activities
	1. Summits, Programs, Workshops and Courses

- NMU and MARESA, Marketplace Economics and Entrepreneurship Summer Institute, Graduate credit and non-credit options. 

-  NMU and MCEE, Mini-Society, Graduate credit and non-credit options. 

-  NMU and ISD -- Marketplace Economics and Entrepreneurship Workshop.

- Online Professional Development, In-service Workshops, Pre-service Workshops, and Classes

2. Stock Market Game and Entrepreneurship Workshops An educational simulation that teaches about the stock markets, the American economic system, and the global economy. Students in grades 4-12 are responsible for developing and managing hypothetical investment portfolios worth $100,000. Over 1,000,000 Michigan students have participated since the beginning of the program in 1980. 

3. Economics for All Teachers Courses and Workshops

- Virtual Economics 3.0 Online Workshop - This workshop focuses on effectively utilizing the Virtual Economics CD-ROM 3.0 in K-12 classrooms across the curriculum. 

4. Contests in Economic Education. Students in grades 1-8 illustrate in poster from one of the following economic concepts: entrepreneurship, scarcity, productive resources, opportunity cost, specialization, producers and consumers, goods and services. Each of twelve winners receives a $50 U.S. Savings Bond. 

5. Pre-service Workshops at NMU. Pre-service workshops in economic education are designed to reach future K-12 teachers. Education majors or instructors of methods courses are encouraged to contact the NMU-CEEE to get information on how to arrange for a pre-service workshop.

6. Professional Materials. NMU students interested in economics education are encouraged to develop materials for NCEE publication consideration

	Funding
	Northern Michigan University, through its College of Arts and Sciences, has committed office space, granted reallocation time for the Center Director, and promised funding for the Center’s website, brochure, and annual expenses. The Michigan Council on Economic Education has provided several administrative grants for miscellaneous expenses and research.

	Exploratory Learning Opportunities

	Entrepreneurship Clubs
	Northern Entrepreneurship Organization.

Hosts local entrepreneurs who speak to students about woning their own businesses.

Contact: Rob Carpenter (rcarpent@nmu.edu)

Advisor: Ray Amtmann (ramtmann@nmu.edu)

	In-Depth Experiential Learning Opportunities

	Business Plan Competitions
	First annual New Business Plan Competition will be held during the 2007-08 academic year. The competition is open to all undergraduate students, irrespective of their majors.  Students will compete as teams of two to five members and they can have non-student advisors.

The competition will culminate on Friday, April 25, 2008, with a “trade show”, a one-minute elevator pitch, and a presentation of the business plan in Marquette, MI.  A panel of judges will select the winners for the first, second, and third prize.  Cash prizes of $5,000, $3,000, and $2,000 will be awarded to the winning teams.  

www.nmu.edu/business/bizplancompetition

	Internships
	No required internships for degree. NMU advocates for students to pursue a professional-related internship in order to develop professional skills and gain experience and the Academic and Career Advisement Center posts opportunities on their website. Among NMU’s most well-known internship sponsors are American Express Financial Advisors, General Motors, Hudson’s Corporation, Dendreon, Mayo Clinic Marquette General Health Systems, Marshfield Clinic, Michigan State Police, Michigan DNR, Northwestern Mutual Life, Six Flags Great America, State Farm Insurance, the U.S. Marshal Service, and Wal-Mart.
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Academic Programs

Beginning in Fall 2007, Oakland University will offer an undergraduate Entrepreneurship minor for the non-business student. The institution is considering adding a minor for business majors in the future.  For graduate students, an MBA with Entrepreneurship concentration and a Post-Master’s Graduate Certificate Program in Entrepreneurship are offered. 

UNDERGRADUATE 

	Entrepreneurship Minor(s) 
	Yes.  Entrepreneurship minor for non-business student s who want to some day run his/her own business.

	School/College
	School of Business Administration

	Year of Inception
	Fall 2007

	Required Courses
	* No prerequisites are required for the minor*

18 Credit hours: 

ENT 300 Foundations of Entrepreneurship (3 credits)

ENT 305 Creativity and Innovation (3 credits)

ENT 310 Structure and Management Behavior in the Entrepreneurial Organization (3 credits)

ENT 320 Accounting and Finance for the Entrepreneurial Organization (3 credits) 

ENT 330 Marketing for the Entrepreneurial Organization (3 credits)

ENT 340 Strategy Development / Writing the Business Plan (3 credits)

	Graduation Requirements
	Students must have completed at least 128 credit hours and maintain a cumulative grade point average of at least a 2.0. The ENT 340 course, in which students will write an actual business plan,  is designed as the minor capstone.


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2006-07 Undergraduate and Graduate Course Catalogs. The Foundations of Entrepreneurship (ENT 300) course is the gateway for the undergraduate minor and will be offered for the first time this coming semester.

	Discipline
	Number
	Name
	Description
	Credits

	Information Technology
	CIT 450*
	CIT Project Management 
	This course presents the theory and practice of IT project management. Topics include financial modeling, cost and effort estimation, project risk management, and project evaluation and selection as well as topics in IT project sponsorship, stewardship and leadership. IT entrepreneurship and marketing are emphasized throughout the course.

Prerequisites: Major standing in IT.
	4

	Entrepreneurship
	ENT 300**
	Foundations of Entrepreneurship
	Addresses the challenges of creating and sustaining organizations in today's global environment. Provides an overview of the role and importance of entrepreneurship in the global economy and in society. Examines how individuals use entrepreneurial skills to craft responses to societal needs. 
	3

	Entrepreneurship
	ENT 305**
	Creativity and Innovation
	Interactive seminar introduces the students to writings from various disciplines that elucidate the nature and function of creativity and the conditions that stimulate it. Students engage in dynamic creative processes and projects in order to develop critical creativity. Includes writing and design assignments and group projects. Discussions include non-traditional thinking, receptivity, risks, ethics, personal mastery and social responsiveness with the express objective of fostering creative potential in all aspects of work and life. 
	3

	Entrepreneurship
	ENT 310**
	Structure and Management Behavior in the Entrepreneurial Organization
	Addresses concepts of organizational structure and design as they relate to new ventures. Focuses on the decision making processes of entrepreneurs. Leadership patterns and group dynamics will be introduced and examined as they relate to the development of effective entrepreneurial based businesses.
	3

	Entrepreneurship
	ENT 320**
	Accounting and Finance for the Entrepreneurial Organization
	A practical application of basic accounting and financial management principles to the operation of a small business. Addresses the development and use of fundamental financial tools including Income Statements, Balance Sheets and Statements of Cash Flow. Reviews concepts involved in forecasting working capital needs experienced with start-up and small business enterprises. In addition the course will cover sources of capital. 
	3

	Entrepreneurship
	ENT 330**
	Marketing for the Entrepreneurial Organization
	A strategic marketing process approach will be taught emphasizing the design of entrepreneurial marketing plans, innovation and new product or service processes. Emphasis will be given to the integration of product, price, place and promotion goals in the development and implementation of marketing plan and programs. Methods of evaluation and control of marketing variables will be presented. A special emphasis will be placed upon those elements of the marketing mix that are crucial to new venture success. 
	3

	Entrepreneurship
	ENT 340**
	Strategy Development / Writing the Business Plan
	A comprehensive course integrating all internal aspects of a business and its relationship to the external environment in which it competes. Strategy concepts including competitive analyses, competitive differentiation and advantage, market segmentation and dynamics, and implementation contingency planning will be illustrated. Case studies will be used to illustrate how strategic concepts are applied to business situations. Students will write a business plan applying strategic principles to a start-up.  
	3

	Management
	MGT 656***
	Entrepreneurship
	Study of entrepreneurship (including intrapreneurship) for students who are thinking of starting their own company or are striving to promote innovation within an established company. The course focuses on assessing venture feasibility, analyzing and planning product and service initiatives, and obtaining financing. The course will also provide a realistic preview of the challenges and excitement of entrepreneurship.
	3

	Management
	MGT 660
	Launching and Managing Small Businesses
	Analysis of the role of small businesses in the U.S. economy, the Small Business Administration, franchise opportunities, consulting as a business and the launching, financing and managing of a small business. A significant project is required.
	3

	Management
	MGT 682
	Special Topics in Entrepreneurship
	The analysis of topics of current interest in entrepreneurship. Topics vary. See Schedule of Classes for current offering.
	3

	Management
	MGT 692
	Independent Study in Entrepreneurship
	Independent individual research on a topic chosen by the student in consultation with the instructor. Written contract must be prepared and approved by Department Chair and Office of Graduate Business Programs before registration is permitted.
	3

	Health Care Management
	HCM 643
	New Ventures in Health Care
	The emphasis of the course is to introduce the student to the process of developing a medical services company. This requires the introduction of new concepts and the application of management and organizational theory to the entrepreneurial process in health care delivery. Contemporary and emerging issues in developing a new medical services company will be examined.
	1


*Course offered through non-Business disciplines

**Required for Entrepreneurship Minor

*** Required for MBA with Entrepreneurship concentration

GRADUATE 

The MBA program is designed for undergraduate majors from any discipline, including business or management. It is preferred that students with an undergraduate degree in business or one of the functional areas of management have two years of work experience before entering the MBA program. A typical entering class may consist of undergraduate majors from engineering, the natural sciences, the social sciences, computer science, mathematics, business, health care, education and the humanities.

	MBA
	Yes.  MBA with Entrepreneurship concentration.

	Year of Inception
	Program has been in place approximately six years

	Admission Requirements
	Applicants must meet the general admission requirements for graduate study at Oakland University. In making admission recommendations, the admission committee assesses the potential of applicants for success in the MBA program by examining their undergraduate records, their GMAT scores, their responses to questions on the supplemental application and their work experience. Letters of recommendation are not required.

	Required Courses
	The length of the MBA program varies from 36 to 48 credits, depending on the student’s prior preparation. The minimum program consists of 36 credits of required courses and electives that must be completed by all candidates.  In addition to the standard MBA Program, students may choose to concentrate their elective work in a given discipline or inter-disciplinary area, including entrepreneurship.  

Required Course:

MGT 656 – Entrepreneurship
And two electives from the following list:
ACC 625 - Federal Income Taxation for Business
FIN 633 - Advanced Financial Management
FIN 650 - Real Estate Investment Analysis
MGT 660 - Launching and Managing Small Businesses
MGT 670 - Business Ethics
MGT 682 - Special Topics in Entrepreneurship
MGT 692 - Independent Study in Entrepreneurship
MKT 608 - Strategic Marketing
ORG 635 - Decision Making in Organizations
ORG 636 - Leadership and Group Performance
ORG 640 - Quality and Operational Excellence
POM 640 - The Management and Control of Quality
POM 648 - Project Management Techniques

	Graduation Requirements 
	36 credit hours, minimum of 9 credit hours for Entrepreneurship concentration.  The student must complete the designated set of courses with a grade of 3.0 or better in each course.

	Post-Master Graduate Certificate Program
	Yes.  Post-Master Certificate Program in Entrepreneurship The purpose of the certificate is to provide more

background in the strategic aspects of entrepreneurship, startups and small businesses.

	Year of Inception
	Program has been in place approximately six years

	Admission Requirements
	Applicants to the Post-Master Certificate Program must hold an MBA or the equivalent of an MBA degree to be considered for admission. The applicant should have a cumulative GPA of 3.00 or better in the MBA or MBA equivalent master's degree. The applicant would be required to submit the Application for Graduate Study, the application fee, the program supplemental application form and official graduate and undergraduate transcripts to the Office of Graduate Study. The GMAT is not required for admission to the Post-Master Certificate Program.  Graduates of the Oakland University Master of Science in Engineering Management program are eligible for admission.  Applicants who do not hold an MBA degree may have their degree evaluated by the Office of Graduate Business Programs.

	Required Courses
	Required Course:

MGT 656 Entrepreneurship 

Four additional courses (12 Credits) from the following: 

ACC 625 Federal Income Taxation for Business 
FIN 633 Advanced Financial Management 
FIN 650 Real Estate Investment Analysis 
MGT 526 International Business 
MGT 660 Launching and Managing Small Businesses 
MGT 670 Business Ethics 
MGT 682 Special Topics in Entrepreneurship 
MGT 692 Independent Study in Entrepreneurship 
MKT 608 Strategic Marketing 
ORG 635 Decision Making in Organizations 
ORG 636 Leadership and Group Performance 
ORG 640 Quality and Operational Excellence 
POM 640 The Management and Control of Quality
POM 648 Project Management Techniques 

	Graduation Requirements 
	15 credits beyond the credits earned in their master’s degree program or another certificate program. To qualify for the certificate, the student must complete the designated set of courses with a grade of 3.0 or better in each course.


Institution Contacts

Oakland plans to add another faculty member to teach Entrepreneurship courses and is currently conducting a search to fill this position.

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name: Professor Ronald L. Tracy

Rank:  Associate Professor of Economics, Dean, Coordinator of Entrepreneurship Minor

Office:  427C Elliott Hall

Phone:  (248) 370-3514

             (248) 370-3283 (secretary)

Fax:  (248) 370-4275 

Email:  Tracy@oakland.edu
Bio: Ronald L. Tracy came to Oakland University from a faculty position at Southern Illinois University and served as Chair of the Department of Economics at OU from 1985 until 1993. He was the principal investigator of the Oakland County labor study that identified the skills needed in the county (and was referred to throughout this proposal). He has also been the principal investigator for three funded National Science Foundation grants and a funded grant from General Motors. He has published two books, The Economic Legacy of the Reagan Years: Euphoria or Chaos? And Visual Statistics (2nd edition), and numerous journal articles in such journals as The Southern Economic Journal and Journal of Macroeconomic.  

	
	Name:  Mark Simon

Rank:  Associate Professor of Management

Office:  319 Elliott Hall

Phone:  (248) 370-3295

              (248)370-3279 (secretary)

Email:  simon@oakland.edu

Bio: Mark Simon specializes in the area of strategic management. His current research examines risk taking, proactive behavior and entrepreneurship. Related areas include market pioneering, information processing and decision making. He has published papers in multiple journals including The Academy of Management Journal, Journal of Business Venturing, Entrepreneurship: Theory & Practice, Journal of Small Business Management, Business Horizons, and Group and Organizational Behavior.  Currently managing SBA Research Scholar Program in Entrepreneurial Decision Making and Company Success.

	Adjunct faculty with Entrepreneur teaching interests
	All of Oakland’s faculty for Entrepreneurship & Strategy courses are full-time.


Student Characteristics

The undergraduate minor for non-business majors was approved in late Spring 2007 and will be formally offered to students beginning in Fall 2007. Because the program was passed after fall class registration, the number of students currently in the minor and affiliated courses is low, but Oakland administrators estimate that approximately 50 students per year will be in the program.  While students from any academic college other than business are able to enroll in the minor, there will likely be a strong interest from General Studies students (who are required to take a minor) and Arts & Sciences students (who are able to take two minors rather than one major if desired).  

Approximately six MBA students annually graduate with a concentration in Entrepreneurship, which is around 3% of the total, and the number of Certificate completions is about six per year as well.  The majority of Oakland’s MBA students are working business people from the Detroit area, so most of the MBAs are more interested in issues related to larger corporations.

Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No, but a faculty taskforce is examining the breadth and depth of entrepreneurship offerings at OU currently and discussions about establishing a formal center are taking place.

	Exploratory Learning Opportunities

	Entrepreneurship Clubs
	Students in Free Enterprise (SIFE) Oakland University's SIFE team was named first runner-up in the semi-finals at the 2004 SIFE USA National Exposition and Career Opportunity Fair. The OU team won $4,000, which was used to support continuing programs in the community aimed at teaching business principles to underprivileged youth.

Website: http://www.ousife.org/ 

	In-Depth Experiential Learning Opportunities

	Business Plan Competitions
	None currently.

	Internships
	Business students at Oakland do not receive credit for internships, so while many students do opt to pursue this type of experience, it is not required as part of the program. 

	Scholarships
	SBA Theme Scholars Programs This program is designed for Oakland’s top SBA students.  For their junior and senior years, a cohort of 20-30 students will work and study together around a single theme. 

SBA Research Scholars work under the supervision of a faculty member up to 10 hours per week on the faculty member's research project and take a 3-credit academic year long course related to the topic.  There is a $500 scholarship to help defer part of this course, and students will be paid  for work done for the faculty member's research project during both fall and winter semester.  

Included in the research scholar project proposals for 2007-08 is Entrepreneurial Decision Making and Company Success (under the supervision of Mark Simon) 

	Venture Incubators


	OU INCubator  Oakland University's SmartZone Business Incubator (OU INC) provides entrepreneurial resources and strategic business solutions to develop intellectual property. The incubator supports existing and grows new technology-based and life science businesses with university resources, decision support technology, business counseling services and financial/capital acquisition assistance. The state of Michigan, city of Rochester Hills and Oakland University created a certified technology park (CTP) under the auspices of the Michigan Economic Development Corporation (MEDC) that is part of the Great Lakes Interchange, an Oakland County Automation Alley SmartZone, and includes tax increment financing to support OU INC.

Currently, Oakland faculty are involved in the incubator but there are no formal programs to involve students specifically.  If the business minor in Entrepreneurship is added, this may be one potential source for students to gain hands-on experience. 

Corporate Partners: BDO Seidman, LLC, Butzel Long, Comerica Bank, Contract CFO Services, Doeren Mayhew, General Dynamics, Harness, Dickey & Pierce, McCann Worldgroup, and Pariveda Solutions.

Contact: David A. Spencer, Executive Director.

  Phone: (248)-648-4800

  Email: daspence@oakland.edu
Website: http://www4.oakland.edu/?id=110&sid=117

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	Transfer equivalency guides are available online at http://www2.oakland.edu/admissions/tce/ for two-year colleges located near Oakland.  At this point, no specific agreements are in place regarding Entrepreneurship credit transfers.

	Local Community Programs
	The Entrepreneurship Institute (EI) was launched by the School of Business Administration at Oakland University in 2001 to provide entrepreneurship education to economically disadvantaged teens. In just a few years we have successfully provided this region with a variety of programming options that have been made possible by a unique collaboration structure that utilizes volunteer support of local entrepreneurs, business people, teachers, administrators and Oakland University students who are members of Students in Free Enterprise (SIFE). This volunteer structure enables a rich support system for the teens. Entrepreneurs and corporate professionals provide their time and talent to mentor, to judge contests and to provide feedback on business plans and just to serve as a “credible” ear to the passion and ambitions of these teens. This unique approach also creates a learning opportunity for our own students who are members of SIFE. These college students supply EI with instructional manpower to help teach these teens. http://www.sba.oakland.edu/entrep/

	Technology Transfer

	Dedicated Technology Transfer Office
	The office of Grants, Contracts and Sponsored Research directs and facilitates pre- and post-award processes by ensuring compliance with Federal, State and University guidelines.  It also oversees regulatory compliance activities to ensure safe, ethical and responsible conduct of research. In addition, the office is responsible for enhancing the research infrastructure of the institution as well as developing and monitoring policies related to the stewardship of research activities, intellectual properties, and technology transfer.

 Website: http://www2.oakland.edu/research/research2/index.cfm
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Academic Programs

An undergraduate Entrepreneurship minor is open to all undergraduate students. The Minor in Entrepreneurship requires 18 credit hours or six courses in various departments for non-business majors. Two of the six courses may be waived for business majors, requiring only 12 credit hours. Electives include real-world projects with “hands-on” experience. 

UNDERGRADUATE 

	Entrepreneurship Minor(s) 
	Yes.

	School/College
	College of Business and Management

	Open to non-Business Majors
	Yes.

	Year of Inception
	Winter 2006

	Required Courses
	Required Courses (12 credit hours):

ACCT 352 Accounting for Entrepreneurs 

FIN 311 Entrepreneurial Finance 

MGT 351 Introduction to Entrepreneurship 

MGT 459 Business Plan Seminar

Electives (Choose 6 credit hours):

MGT/MKT 346 Franchising 

MGT 353 Family Business 

ECON 356 Economics for Entrepreneurs

MGT/MKT 455 Special Topics: Entrepreneurship Project 

	Graduation Requirements
	18 credit hours for non-business students and 12 credits for business students


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Accounting
	ACCT 352*
	Accounting for Entrepreneurs


	This course is designed to address the needs of the entrepreneur as they relate to financial and managerial accounting issues. Topics will include a basic understanding of financial statements, internal control techniques, relevant business practices and performance measurement concepts. Not open to business majors.
	3

	Economics
	ECON 356**
	Economics for Entrepreneurs
	Understanding and application of economic concepts for a successful entrepreneurship. Examples of topics are: an overview of macroeconomic environment for business supply and demand, analysis of cost and production and profit, efficient resource allocation, international aspects, government regulations, labor market conditions, market structure and competition, fiscal and monetary policies affecting entrepreneurs, decision making under uncertainty, and forecasting for business success and planning.
	3

	Finance
	FIN 311*
	Entrepreneurial Finance
	Topics covered will include business life cycle financing, forecasting, cash flow burn, securities laws, financial planning, types and costs of financial capital, venture capital, alternative financing, financial distress, exit strategies. Applied methodologies will be used to teach this course.
	3

	Management/Marketing
	MGT/MKT 346**
	Franchising
	This course takes an entrepreneurial view of starting and managing a new franchise from both the perspective of the franchiser and franchisee. Emphasis is placed on recognizing and evaluating opportunities for franchise entrepreneurs, the development of appropriate strategies and plans, and the implementation and launch of a new franchise.
	3

	Management
	MGT 351*
	Introduction to Entrepreneurship
	Examines the nature of entrepreneurship, the role of entrepreneurship in business and society, and the characteristics of the entrepreneurial individual as well as the entrepreneurial organization. A variety of issues facing entrepreneurs will be covered, such as new venture creation, entrepreneurial marketing, deal structure, financing the venture, harvesting, and ethical issues.
	3

	Management
	MGT 353**
	Family Business
	Explores the unique issues of managing a family owned business. Topics include leadership, roles in a family business, next generation, succession, governance, strategic growth, and family culture. Students have the opportunity to see the application of academic concepts and frameworks to real-world situations through guest speakers and experiential learning activities.
	3

	Management/Marketing
	MGT/MKT 455**
	Entrepreneurship Project
	The focus of this course is on developing the knowledge and skills to facilitate the survival and growth of existing small businesses that are owned and managed by local entrepreneurs. Students will be organized into teams, and each team will be assigned a consulting client. Through a series of steps, each team will identify value-creating deliverables for the client and produce a final consulting report.
	3

	Management
	MGT 459*
	Business Plan Seminar
	The Business Plan Seminar focuses on the mechanics of constructing a creative, realistic, and effective business plan for a new concept developed by the student. The course is intended as a “hands-on” experience that explores the process of creating a processional business plan for a new venture either in an existing business or as an entrepreneur.
	3


*Required for Entrepreneurship Minor

** Electives for Entrepreneurship Minor

Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Dr. Shiv Arora

Rank:  Chair of the Department of Marketing and Management, Professor of Marketing

Office:  Curtiss 308
Phone:  (989) 964-4323
Email:  skarora@svsu.edu
Bio: Professor Arora specializes in marketing research, advertising, retailing, and international marketing. He teaches courses at both the undergraduate and graduate level in the marketing and management area including Business Policy and Ethics.   

	Adjunct faculty with Entrepreneur teaching interests
	Name:  Kenneth W. Kousky

Rank:  Dow Entrepreneur in Residence

Office:  Curtiss 326

Phone:  (989) 964-2651

Email:  kwkousky@svsu.edu

Bio: Ken Kousky is a veteran of the IT software and services industries. He is a visionary in the computing technology, education and marketing industry with three successful start-ups, two major mergers and an IPO under his belt.  


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	The Center for Entrepreneurship and Commercialization (CEC)

Website: www.svsu.edu/cbed

	Contact Information
	Dulcey Simpkins, Ph.D., Director

Entrepreneurship & Commercialization

Center for Business & Economic Development

Phone: (989) 964-2165

Fax: (989) 964-2656

Email:  dlsimpki@svsu.edu

	Mission 
	The CEC is one of seven entities making up the Center for Business and Economic Development (CBED) at Saginaw Valley State and was created when SVSU became a Wired grant recipient in 2006. The acronym “Wired” stands for “Workforce Innovation in Regional Economic Development” and is a program of the US Department of Labor focused on increasing economic development opportunities through entrepreneurship. Through the grant, SVSU’s CEC collaborates with Michigan State University and other partners making up a larger “Mid-Michigan Innovation Team.”  

The CEC is the Wired grant’s administrator and will administer nearly $3 million over three years to catalyze job and business opportunities.  

	Key Programs & Activities
	SVSU’s CEC and its eighteen partner organizations have funding and information/data networks to provide many services to entrepreneurs especially in the sectors of advanced manufacturing, medical device manufacturing, alternative energy and bio-based technologies, and advanced computing and informatics (wireless, encryption, internet security).  While these are the primary areas identified by the grant, the CEC provides support to start-ups and small-businesses who approaches the center for assistance – both university stakeholders such as faculty or students as well as community members.

The CEC and its partners are already involved in the following: 

~ cultivating an angel network in the area;

~ increasing regional business exposure to alternative energy manufacturing opportunities; 

~ providing incubation services to biobased product and computing ventures; 

~ supporting the Saginaw Bay Sustainable Business Forum; organizing trainings in technology business development fundamentals; 

~ providing consulting services to help diversify manufacturer’s internal and external client base; 

~ partially subsidizing testing and business development for bioeconomy and manufacturing innovations; 

~ and developing on-campus partnerships with science or business experts to develop testing protocols, prototypes, and marketing plans for high-growth ventures.

As grant administrator, the CEC coordinates services and matches entrepreneurs to organizations that can be of assistance.  For example, the CEC subcontracts to local incubators for physical housing, networking, and other services needed by start-ups.  Partners like Michigan Works! and Delta College have established skilled worker training programs, so the CEC also works to match these organizations with local entrepreneurs. The CEC leverages the existing infrastructure and resources of SVSU as well.  For example, the center has a testing lab supported by Wired resources for entrepreneurs to use.

SVSU’s Wired service territory includes Bay, Midland, Saginaw, Huron, Sanilac, and Tuscola counties. SVSU also works with the larger 13 county Mid-Michigan area that is also served by the entire group of grantees making up the Mid-Michigan Innovation Team, but less directly. Clients are referred to the CEC from a variety of sources, including community references, campus departments, and marketing/networking efforts (e.g., this Fall’s opening of SVSU’s new science building).  Project-based learning is an important part of SVSU’s curriculum, so students may develop ideas in the classroom that lend themselves to the CEC’s services. Since the center was created, approximately 20 small businesses and start-ups have received assistance from the CEC.

The CEC’s overarching mission is to promote entrepreneurship in the region, including to students on SVSU’s campus.  For Fall 2007, the CEC has partnered with the College of Business & Management’s Entrepreneur-in-Residence to provide funding for and sponsor a campus presentation by the “Extreme Entrepreneurship Tour”.  This program encourages students to think entrepreneurially and pursue their dreams and includes a keynote speaker, workshop, speed networking, panel discussion, and after-event community.

	Funding
	After Wired the grant is finished, the CEC has plans to continue its activities contingent upon procuring further financial support.  A few of its activities are currently (or may be in the future) transitioned to fee-for-service, and royalty streams are beginning to materialize, but ongoing funding needs have not yet been completely addressed, although several years remain on the original grant.  

A key role that the CEC has played through the Wired grant is in developing relationships among the Wired grant’s many partners.  Although the Center’s director is hopeful in its l sustainability, even if this is not the case, the relationships and networks are established and should continue to be important over the long-term in developing ventures in the region.

	Affiliates/Partners
	The eighteen partner organizations with Wired grant:  Bay Area Chamber of Commerce, Bay Future, Inc., Central Michigan Research Alliance, Delta College Corporate Services, MI Small Business & Technology Development Center, Huron County Economic Development Corporation, Michigan Works! Saginaw Midland Bay, MidMichigan Innovation Center, Midland Area Chamber of Commerce, Midland Tomorrow, MiTech+, Saginaw County Business and Education Partnership, Saginaw County Chamber of Commerce, Saginaw Future, Inc., Saginaw Valley Manufacturers’ Association, Sanilac County Economic Development Corporation, Thumb Area Michigan Works!, Tuscola County Economic Development Corporation.

Mid-Michigan Innovation Team for Wired Grant:  Michigan State University, Genesee Regional Chamber of Commerce, Greater Lansing Chamber of Commerce, Kettering University, Lansing Community College, Michigan Works!, Mott Community College.

Small Business & Technology Development Center (SBTDC) at Delta College

	In-Depth Experiential Learning Opportunities

	BEST Program
	BEST (Business and Entrepreneurship Skill Training Program) is a team-based program to enhance the leadership skills of specially selected high-potential business majors and minors. BEST connects students with regional business executives, community leaders and entrepreneurs, and offers unique opportunities for students to learn and practice the leadership skills needed to succeed in a dynamic global economy.  BEST participants network with professionals in the region, gain hands-on experience in solving small business problems, and network with a group of similar students.  This networking includes joint residential space in SVSU’s Living Center North and membership in a student organization comprised of BEST student members.  

Contact information:  Barbara Sageman

Rank:  Special Assistant to the Dean, College of Business and Management

Office: 320 Curtiss Hall

Phone: 989-964-4064

E-mail: sageman@svsu.edu

	Scholarships
	Paul J. Uselding Endowed Scholarship for Family Business:  Eligible students must be a second generation or beyond in a family that owns and operates a family business.  They must also be a resident of Michigan, have achieved a minimum 3.0 cumulative grade point average, be a full-time student, have junior standing, major in the College of Business and Management, and demonstrate the potential to contribute to the success of the family business.

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	Articulation agreements in business courses with Delta College and St. Clair County Community College.  

	Youth Entrepreneurship
	There is an education component of the Wired grant to help cultivate fiscal and entrepreneurial skills in the K-12 system, which will help students in the Saginaw Valley build local high growth and/or sustainable businesses—and grow the local economy at the same time.  The CEC is engaged in a “train the trainer” approach to youth entrepreneurship.  Through SVSU’s summer teacher institute for approximately 50-60 K-12 teachers from the region, the CEC programmed two days around principles of “thunderbolt thinking” and how to bring it into the classroom.  The CEC will track the teachers to determine how they integrating the concepts into the classroom – and plans to offer a similar training in subsequent summers.

	Local Community Partnerships
	Family Business Program:  The SVSU Family Business Program supports the success and growth of mid-Michigan family businesses through community and academic learning opportunities which focus on issues unique to family business. The Family Business Program at Saginaw Valley State University has provided resources and support for the unique needs of family owned businesses since 1999.  Part of the SVSU College of Business and Management, the Family Business Program has several components, including a major event series, membership program, and academic coursework in family business.

	Center for Business and Economic Development (CBED)
	The parent office of SVSU’s Center for Entrepreneurship and Commercialization provides other types of support and encouragement for entrepreneurship on campus and in the community.  Its seven entities are:

1. Saginaw Valley Research & Development Corporation (SVRDC):  In addition to internally developed ideas, SVRDC also works with regional businesses and entrepreneurs assisting them in a similar fashion. Students are encouraged to take that leap in entrepreneurship and take ownership of their cutting edge ideas, taking that next step to commercial viability.

2. Center for Manufacturing Improvement (CMI):  The world of manufacturing is witnessing unparalleled competitive pressures. Helping companies find ways to surmount these pressures and strive to be the best, both for growth and long term survival, is what the Center for Manufacturing Improvement (CMI) is all about.

3. Office of Continuing Education and Professional Development

4. The Osher Lifelong Learning Institute (OLLI)

5. Independent Testing Laboratory (ITL):  The lab's primary function is to provide regional business and industry with access to the latest laboratory equipment necessary to improve existing products and bring new products to market.

6. Center for Rapid Prototyping and Innovation (CRPI):  The Center turns manufacturing ideas into products.

7. Center for Entrepreneurship and Commercialization (CEC):  Catalyze job and business opportunities in sectors that have high growth potential.
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Academic Programs

The Ross School of Business does not designate majors, concentrations, or minors for its undergraduate business students. No undergraduate majors, minors, or certificates in Entrepreneurship are currently offered at the University of Michigan-Ann Arbor, in Business or any other discipline.  The College of Engineering is discussing plans to create an Entrepreneurship certificate program for both undergraduate and graduate students and has developed a formal proposal but the program has not been approved yet.

UNDERGRADUATE 

Entrepreneurship & Small Business Courses
A review of the Winter 2007 and Fall 2007 Undergraduate Course Catalogs for the Colleges of Business, Engineering, and Liberal Studies & Arts revealed several courses with entrepreneurship content that are offered for undergraduate students at the University - the majority through Engineering programs.  
Three courses with specific entrepreneurship focus are offered for undergraduates in the College of Business.  Some MBA Entrepreneurship courses are cross-listed with BBA course numbers (see graduate course list below). Also, undergraduate business students are permitted to enroll in graduate business courses (numbered 500 or above) on a limited basis - with instructor approval after earning 90 credits.
	Discipline
	Number
	Name
	Description
	Credits

	Finance
	FIN 325
	Entrepreneurial Finance
	This course is open to all BBA students and presents the fundamentals of venture capital and private equity finance. It is focused on financing startup and early stage, technology-based firms, later stage investment and buyouts. The course covers venture capital and private equity market structure and institutional arrangements and the application of financial theory and methods in a venture capital and private equity setting. Four men aspects of venture capital and private equity are covered: valuation, deal structuring, governance, and harvesting. "Live" case studies are used in demonstrate the practical, hands-on application of techniques following their development in class. 
	3

	Entrepreneurial Studies
	ES 395

Cross-listed with: CSIB 395
	Entrepreneurial Management
	This course is a pragmatic, "real-world" orientation to the entrepreneurial process of conceiving and implementing an idea for a new venture. It is intended for students who have strong aspirations to eventually develop their careers in the context of entrepreneurial firms. Specific objectives of the course are for students to: gain experience identifying and screening potential business ideas; understand the early stage development of a business idea into a opportunity with the potential to generate profits or other desirable returns; understand capital and other resource requirements, and how to gain access to them; develop managerial confidence through the creation of a compelling business plan; and to experience the intensive, give-and-take of a team effort directed toward a specific goal.
	3

	Entrepreneurial Studies
	ES 399 


	Research Projects in Entrepreneurial Studies
	Individual and group research projects. 
	1-3

	Electrical Engineering and Computer Science
	EECS 498
	Special Topics in Electrical Engineering
	High Tech Entrepreneurship - Seminar on Entrepreneurship in Computing


	3-4

	Electrical Engineering and Computer Science
	EECS 496
	Major Design Experience Professionalism 


	Design principles for multidisciplinary team projects, team strategies, entrepreneurial skills, ethics, social and environmental awareness, and life long learning. 

Prerequisite: Senior Standing. 
	2

	Industrial and Operations Engineering
	IOE 422
	Entrepreneurship 


	Engineering students will explore the dynamics of turning an innovative idea into a commercial venture in an increasingly global economy. Creating a business plan originating in an international setting will: challenge students to innovate; manage risk, stress and failure; confront ethical problems; question cultural assumptions; and closely simulate the realities of life as an entrepreneur.

Prerequisite: Senior Standing. Not for graduate credit. I, II 
	3

	Industrial and Operations Engineering
	IOE491
	Special Topics Industrial Engineering
	Entrepreneurship

Prerequisites: senior standing.


	3

	Chemical Engineering
	CHE496
	Special Topics in Chemical Engineering
	Problem solving, troubleshooting, entrepreneurship, and making the transition to the workplace.  Class open to all engineering students.
	3-4


GRADUATE 

Through the Zell Lurie Institute (ZLI), which was founded in 1999, MBA students can choose from over 25 courses in entrepreneurship which offer instruction on the formation, financing, and management of ventures, and on special topics, including urban entrepreneurship, turnaround management, franchising, legal, and non-profit aspects of entrepreneurship.  The MBA courses are mapped to every stage of the venture process, from opportunity identification through start-up.  A specific goal of the curriculum is to better bridge the relationship between science (where many new ideas are generated) – and graduate students in Engineering and other science fields – with business (where implementation knowledge is) and MBA students.  The ZLI has created an Introductory course for engineering graduate students that introduces them to business fundamentals and an Introductory course for graduate business students that introduces them to science fundamentals.

The 18-member faculty, composed of academics and proven leaders in the entrepreneurial community, prepare students in their areas of interest. The Business School enables students combine theoretical and experiential learning with opportunities for VC/private equity investing, the Wolverine Venture Fund (a $3 million early-stage venture capital fund), seed money for a start-up through the Dare to Dream Grant Program (up to $10K per business concept, per term), and funding for summer internships at start-ups.  Each of these experiences is mapped to specific courses that are intended to expose students to the entire process of developing a business venture. 

Entrepreneurship & Small Business Courses

	Discipline
	Number
	Name
	Description
	Credits

	Entrepreneurial Studies
	ES 504
	Legal Aspects of Entrepreneurship
	Law provides entrepreneurs with many opportunities for competitive advantage. This course, cross-listed in LHC, offers an examination of the issues that every entrepreneur should understand, from start-up to IPO. These issues include legal concerns that arise when you leave your current employer to start a business, creating an appropriate ownership structure, funding the venture, contracting with vendors and customers, hiring and retaining the best staff, protecting your intellectual property, and going public. This course fulfills the MBA Law/Ethics requirement beginning with the winter 2003 offering. There are no prerequisites.
	

	Entrepreneurial Studies
	ES 516
	Entrepreneurship via Acquisitions
	This course is a pragmatic, "real-world" orientation to entrepreneurship through acquisition of a company. Many entrepreneurial oriented managers find that their skills are best utilized in the context of an acquisition and running of an existing firm, rather than via the start up of a new venture. This course addresses the range of relevant topics; acquisition restructuring, and the LBO search fund. 
	1.5

	Entrepreneurial Studies
	ES 581
	Urban Entrepreneurship
	This course addresses the specific challenges and opportunities to be found in urban areas, with special focus on entrepreneurship among ethnic-racial minorities and, particularly African Americans. The lectures, discussions, and presentations by urban and minority entrepreneurs will address issues of product design, marketing, access to capital and strategic targeting of business initiatives. Impacts of public and private policies, such as tax incentives and franchising methods will be considered.
	1.5

	Entrepreneurial Studies
	ES 569
	Managing the Growth of New Ventures 


	The purpose of the course is to increase our collective understanding of the environment of high growth potential entrepreneurial companies and, specifically, of why some managers succeed while others fail in this environment. It is hoped that the student will take away some concepts, frameworks and tools that will help the student both anticipate and deal with management issues that the student is likely to encounter in a growing company. It is our belief that the environment of entrepreneurialism differs in significant ways from that of traditional companies. It is our belief that rapid growth adds a new level of management complexity, intensifying the problems that are encountered, as well as increasing the opportunities that may be capitalized upon.

Defining entrepreneurial is not a scientific task. We use it in the course to describe an approach to business that is individualistic versus bureaucratic; an endeavor that is initiated, shaped and driven by the vision of a highly energized, creative and independent individual or small team; and a solution to a market need that is novel, often addressing a market that itself is new or just emerging. Entrepreneurial companies are of varying sizes and experience varying rates of growth, driving toward various size objectives. 

In this course, we will focus on those issues that are more relevant in managing a company that is on a path to become a fairly large and complex enterprise. This changing complexity will be a result of revenue growth that is rapid and trending toward tens of millions of dollars. Thus, while the proverbial store front operations on Main Street may be owned and operated by entrepreneurs, that is not the business model this course will address. The course professor will be joined by executives from successful growth companies during the term. 
	

	Entrepreneurial Studies
	ES 615 


	New Venture Creation
	This course focuses on the preparation of the business plan for new ventures. Competitive positions, marketing policies, research surveys, production methods, financial projections and organizational assignments all have to be included in this document. The course is taught both through the case method and through team projects involving 4-6 students working on a business development project for the entire term. The business plan project requires a substantial amount of research, team and faculty meetings, detailed and carefully constructed deliverables, and the final delivery of a full business plan. 

Advisory Prerequisites: Completion of MBA core
	3

	Entrepreneurial Studies
	ES 623 Cross-listed with: FIN 623
	Venture Capital Finance
	This course covers venture capital market structure and institutional arrangements and the application of financial theory and methods in a venture capital finance setting. It presents and applies the fundamentals of venture capital finance, employing "live" case studies to focus on financing startup and early stage, technology-based firms. 
	1.5

	Entrepreneurial Studies
	ES 624 Cross-listed with: FIN 624  
	Private Equity Finance
	This course presents the fundamentals of private equity finance, focusing on financing mezzanine deals and buyout transactions. The course covers the private equity and buyout market structure, institutional arrangements and application of financial theory and methods in a private equity and buyout setting. The course covers four main aspects of private equity mezzanine investment and buyout transactions: valuation, deal structuring, governance, and harvesting. "Live" case studies are used to demonstrate the practical, hands-on application of techniques following their development in class. 
	1.5

	Entrepreneurial Studies
	ES 627
	Continuing a Legacy: Leading a Family Business
	This course explores the strategic, operating, financial, legal, family, career and business issues found in family-owned and managed companies or privately-held firms. The challenge of the course is to provide the tools to be successful, whether as part of a family business, work for one, or want to be a consultant to a family business. 
	1.5

	Entrepreneurial Studies
	ES 629 Cross-listed with: FIN 329, FIN 629 


	Financing Research Commercialization
	This course is a practicum, offering an opportunity to apply collective team work of a student/mentor alliance to building a launch pad for a technology-based venture. This course is open to Ross School MBA and BBA students as well as all UM graduate students. Student teams will work with mentors and principal investigators (PI) from UM faculty in the Medical School, College of Engineering and other divisions to build a business and marketing plan for a new technology or invention. Projects are based upon disclosures made to UM Office of Technology Transfer, other universities and industrial companies. 

Advisory Prerequisites: MBA Core or permission of instructor
	3

	Entrepreneurial Studies
	ES 701
	Wolverine Venture Fund 
	The Wolverine Venture Fund was launched at the University of Michigan in Fall 1997, with a dual mission: to earn a venture rate of return, and to support the educational missions of the Ross School of Business in the area of private equity investing and entrepreneurship. Students have substantial input into decisions to invest in start-up ventures. This course is designed to give students "hands-on" experience in the entire process of venture investing, including: sourcing applicants, initial analysis, due diligence investment negotiation, and monitoring the portfolio of investment. An external advisory board provides assistance and input.


	

	Entrepreneurial Studies
	ES 702
	Frankel Commercialization Fund 


	The Frankel Commercialization Fund places teams of MBAs with University of Michigan researchers. Frankel Fund participants evaluate and invest in early stage entrepreneurial opportunities, and learn about the commercialization evaluation process and how to be a seed investor. Teams work closely with medical and engineering research units and with the Office of Technology Transfer for University-owned ideas in the process of commercialization. The Fund is also supported by an advisory board comprised of individuals who have been successful in developing early-stage companies, markets and technologies. 
	

	Entrepreneurial Studies
	ES 715
	Driving the Innovation Process  
	This course is a graduate-level elective designed to provide you with the understanding, skills and tools to implement an innovation process. This course combines insights from recent research in innovation, marketing, management, economics and sociology with cutting-edge tools and techniques being employed by leading companies around the world. The course is offered to both MBA students and graduate students in engineering.
	

	Entrepreneurial Studies
	ES 735
	Entrepreneurial Turnaround Management
	Turnaround management techniques will be examined in this course, led by an experienced practitioner. This "hands on" course evaluates analysis techniques, prioritization of tasks, communication strategies, strategic repositioning, financial restructuring, and the psychological aspects of troubled situations. Mr. Alessi has over 20 years of senior executive experience specializing in "turnaround" situations.
	

	Entrepreneurial Studies
	ES 750
	Independent Studies/Research Projects
	Individual and group research projects, supervised by faculty, are available to graduate business candidates in good academic standing. To select a project, students should consult the appropriate professor about the nature of the research and the number of credit hours the work would garner. Students earn one to three credit hours per project and may elect only one research project in a term and no more than three over the course of their program. No more than six credit hours from research projects will count toward degree requirements.
	

	Strategy
	STRAT 553
	Intellectual Property and Competitive Strategy 
	From start-up companies to multinational enterprises, the effective management of intangible assets such as patents, secrets, or copyrights is often critical to a firm's success. This course examines the strategic value of intellectual property (IP) and its use in controlling, defending, or exchanging knowledge assets. Topics include: Linking IP strategies to a firm's competitive environment; factors driving asset valuation and licensing decisions; the promise and pitfalls of on-line IP exchanges: and special challenges in emerging economies. The material is especially relevant for students interested in managing a business with significant technical or scientific content and for those pursuing careers in consulting or venture capital. This course is a seven week strategy elective. There are no prerequisites. 
	

	Strategy
	STRAT 746
	Strategies for Global Competition 


	This course will explore the opportunities and challenges that managers face in emerging markets. The course is designed to enhance students' ability to start, manage, and invest in businesses in developing countries. Emerging markets (EMs) are home to nearly 80% of the world's population and are expected to account for nearly half of global GDP growth over the next 25 years. They represent tremendous potential markets and will be an increasingly important source of supply, demand, and rivalry in many industries. The course explores the issues faced by entrepreneurs and managers in multinational enterprises in emerging markets. It is organized into three modules. The first develops a set of "tools" that are essential for managing in volatile environments (e.g. country analysis, FX volatility and business unit economics, cross-border valuation, dealing with corruption, etc.). The second explores opportunities to serve customers in EMs, particularly in the tumultuous periods following economic liberalization. The third module explores opportunities to serve regional and global markets from emerging markets, with an emphasis on the globalization of services.
	3

	Law, History, & Communication
	LHC 504 Cross-listed with: ES 504
	Legal Aspects of Entrepreneurship
	Law provides entrepreneurs with many opportunities for competitive advantage. This course offers an examination of the issues that every entrepreneur should understand, from start-up to IPO. These issues include legal concerns that arise when you leave your current employer to start a business, creating an appropriate ownership structure, funding the venture, contracting with vendors and customers, hiring and retaining the best staff, protecting you intellectual property, and going public. Advisory Prerequisites: No JD students  
	2.25

	Law, History, & Communication
	LHC 521 


	Writing Fundamentals for Entrepreneurs
	This course explores fundamental communication principles for writing required in entrepreneurial contexts. The course overviews relevant business writing principles giving participants an opportunity to complete entrepreneurial documents including personal biographical statements, product descriptions, industry overviews, value propositions, target market analyses, and mission statements. Participants also evaluate business plans and solicitations for funding.
	1.5

	Business Administration
	BA 553
	Multidisciplinary Action Projects - Entrepreneurial MAP
	MAP is a field study program in which teams of students apply structured problem-solving techniques to develop improvements or designs for business processes. It is a unique feature of the Michigan MBA program and the experiential learning it provides is central to the School's curriculum. Entrepreneurial type projects are typically hosted by U.S. based start-up firms or internationally based incubators in Ireland, Scotland and Israel. In Entrepreneurial MAP, students learn how businesses apply and integrate multiple functions, and gain an appreciation of the value of teamwork through an intense hands-on project at a sponsoring start-up company.
	

	Business Administration
	BA 675
	Social Entrepreneur
	This course explores important trends in the private and social sectors, which are creating space for innovation and opportunities for individuals with business skills to drive positive change. Students will look at innovative business strategies that domestic and international nonprofits are adopting to enhance their sustainability and social impact such as launching social enterprises (revenue generating enterprises).
	2.25

	Business Economics
	BE 887
	Topics in IB-BE I
	This course covers topics of relevance to research in the fields of international business and business economics. Over a two-year cycle, these courses provide coverage of topics such as Foreign Direct Investment, International Cartels, Productivity and Growth, International Corporate Finance, as well a Entrepreneurship, Labor Markets, and Regulation in the Global Economy. 

Advisory Prerequisites: PhD students only
	1.5

	Business Information Technology
	BIT 582
	Enterprise Systems Strategy  


	Enterprise Systems Strategy covers technology and business issues in managing the various pieces in enterprise application architecture to create value for customers and shareholders. The perspectives of both the users and vendors who create the technology behind this infrastructure will be addressed. On the technology front we will discuss the evolution of this infrastructure, the challenges and benefits posed in successful implementations of various pieces in the enterprise application infrastructure. The goal is to provide a basic understanding of the challenges posed. 
	

	School of Information
	SI 663
	Entrepreneurship in the Information Industry
	Prepares students to start businesses in the information industry or to work effectively in new start-up businesses. Discusses aspects of creating a business and expects students to develop an idea into a business plan that could be used to either guide the creation of the business or secure funding for a new business.

MSI students
	3

	School of Information
	SI 626
	Management of Specialized Information Services
	Various professions, including archivists, entrepreneurs, information specialists, and librarians, devise and manage information services. Once considered primarily the responsibility of library and archives organizations, the functions of information service management have enlarged, merged, or been subsumed within management information services and systems. This course surveys the highly diverse organization and management of information services with a special emphasis on corporate information provision. 

Because more than half of the services are staffed by a single professional, solo practice demands a knowledge of all aspects of management and service delivery. At the same time, rapidly-advancing information technology applications require attention so that efficient and cost-effective use timely access to information critical in highly competitive and highly specialized venues. 

As work environments become increasingly information intensive, complex, multi-layered services have grown in large organizations. In these venues, technical competency in narrowly focused areas may be decentralized yet team-driven. These generally technologically sophisticated and networked environments require skills and knowledge quite different from those of the solo practitioner. 

Information professionals find that no matter whether they choose a career as a single entrepreneur, solo librarian, archivist, or whether they join a large organization, they become managers -- of themselves, of clients or staff, and sometimes of substantial systems and services. 

Through classroom instruction, eight one-hour mini-workshops on specific management skill, assignments, readings and discussion, tours and guest lecturers, this course studies types of practice, considers the users' information needs and seeking behavior, and examines highly dynamic, current issues in systems and services.
	3 

	Electrical Engineering and Computer Science
	EECS 498 
	Special Topics
	The technology sector represents a significant portion of the economy of every industrialized nation. In the U.S., more than one third of the gross national product and about half of private-sector spending on capital goods are related to technology. Therefore, particularly in the U.S. economic growth depends on the health and contributions of technology businesses. 

This course is about Technology Entrepreneurship, which is a style of business leadership that involves identifying high-potential, technology-intensive commercial opportunities, gathering resources such as talent and capital, and managing rapid growth and significant risks using principled decision-making skills. Technology ventures exploit break-through advancements in science and engineering to develop better products and services for customers. The leaders of technology ventures demonstrate focus, passion, and an unrelenting will to succeed.
	4

	Electrical Engineering and Computer Science
	EECS 598
	Special Topics in Electrical Engineering
	Seminar on entrepreneurship in computing
	1-4

	Engineering – Undergraduate
	ENGR 599
	Special Topics - Engineering
	Entrepreneur Bus Fund Eng & Sci


	

	Engineering – Undergraduate
	ENGR 599
	Special Topics - Engineering
	CleanTech Entrepreneurship 


	


Institution Contacts

	Entrepreneurship Faculty
	

	Endowed Faculty Chair
	Thomas C. Kinnear, MBA, Ph.D. 

Eugene Applebaum Professor of Entrepreneurial Studies; Professor of Marketing; Executive Director, Samuel Zell & Robert H. Lurie Institute for Entrepreneurial Studies; and Managing Director, Wolverine Venture Fund 

Zell Lurie Institute Executive Committee Member (Ex-officio)

	Full-time faculty with Entrepreneur teaching or research interests
	 David J. Brophy, MBA, Ph.D. 

Associate Professor of  Finance; and Director, Center for Venture Capital & Private Equity Finance 

Zell Lurie Institute Executive Committee Member 

Fred Feinberg, Ph.D. 

Michael R. and Mary Kay Hallman Fellow; and Associate Professor of Marketing 

	
	M.S. Krishnan, MS, Ph.D. 

Michael R. and Mary Kay Hallman Fellow; and Associate Professor of Business Information Technology 

	
	Francine Lafontaine, Ph.D. 

Jack D. Sparks Whilrpool Corporation Research Professor of Business Administration; Professor of Business Economics & Public Policy; and Professor of Economics, UM Department of Economics Chair of Business Economics

	
	Scott E. Masten, MA, Ph.D. 

Professor of Business Economics & Public Policy 

	
	Cindy A. Schipani, J.D. 

Professor of Business Law; Chair Law, History and Communication 

	
	Janet A. Weiss, Ph.D. 

Dean, Rackham Graduate School; Mary C. Bromage Collegiate Professor of Business Administration; ; Professor of Public Policy; and Vice Provost for Academic Affairs 

	
	Arvids A. Ziedonis, MBA, Ph.D. 

Assistant Professor of Strategy 

	
	Rosemarie Ziedonis, Ph.D. 

Assistant Professor of Strategy

	Adjunct faculty with Entrepreneur teaching interests
	Keith E. Alessi, MBA 

Adjunct Lecturer of Entrepreneurial Studies; Adjunct Professor of Law, Washington & Lee University School of Law; and Chairman & CEO, Lifestyle Improvement Centers 

Zell Lurie Institute Advisory Board Member

	
	Peter T. Allen, MBA 

Adjunct Lecturer of Real Estate; and Adjunct Lecturer of Urban Planning, Taubman College of Architecture and Urban Planning

	
	Albert A. Bogdan, MBA, Ph.D. 

Adjunct Lecturer of Entrepreneurial Studies; and Founder, AAB Development Strategies LLC 

	
	Hal N. Davis, MBA 

Adjunct Lecturer of Corporate Strategy & International Business; and CEO of BlueGill Network 

Zell Lurie Institute Advisory Board Member 

	
	Timothy L. Faley, MBA, Ph.D.

Adjunct Professor of Entrepreneurial Studies; Managing Director, Samuel Zell & Robert H. Lurie Institute for Entrepreneurial Studies

	
	J. Michael Davis, MBA 

Adjunct Lecturer of Entrepreneurial Studies; and President & CEO of Wolverine Capital Partners

	
	Vinay Gupta, MBA 

Adjunct Lecturer of Corporate Strategy & International Business; and President, Midwest Member Companies, Ardesta

	
	Kenneth G. Hardy, MBA, Ph.D. 

Visiting Professor of Entrepreneurial Studies; and Professor of Marketing & Entrepreneurship, University of Western Ontario

	
	Nancy A. Kotzian, Ph.D. 

Lecturer of Business Communication and Coordinator of BBA Communication Program

	
	Andrew F. Lawlor, MBA 

Lecturer of Entrepreneurship and Strategy; and Director of Global MBA Projects:  Business School & William Davidson Institute 

Zell Lurie Institute Executive Committee Member 

	
	Len M. Middleton, MBA 

Lecturer of Entrepreneurship and Strategy; Co-Director, Global MBA Projects; and President, Middleton & Company

Zell Lurie Institute Executive Committee Member

	
	William F. Pickard, MBA, Ph.D. 

Adjunct Professor of Entrepreneurial Studies; and Adjunct Research Scientist, Institute of Labor & Industrial Relations

	
	Thomas S. Porter, MBA 

Adjunct Lecturer of Entrepreneurial Studies; Executive-in-Residence of the Samuel Zell & Robert H. Lurie Institute for Entrepreneurial Studies; and General Partner, Trillium Ventures

	
	James Price, MBA 

Adjunct Lecturer of Entrepreneurial Studies; and President, CompanyCrafters LLC

Zell Lurie Institute Advisory Board Member 

	
	Robert A. VanOrder 

Adjunct Lecturer of Finance 


Student Characteristics

According to the Lurie Institute’s managing director, there is a high demand for entrepreneurship courses from both undergraduate and graduate students. The undergraduate courses offered through the Business school fill quickly and, because Business undergraduates have priority enrollment for these courses, rarely are open to students from other disciplines.  

The balance of the Lurie Institute’s programs and courses are targeted to MBA students.  All take at least one academic class and, according to a recent survey, approximately 2/3 of all MBA students participate in at least one of the Entrepreneurship co-curricular programs during their time at U-M.  With the approach of the Institute’s ten-year anniversary, the staff plans to survey program graduates as to how many have become involved in start-ups.  Most U-M MBAs do leave the state after graduation. 

Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	Samuel Zell & Robert H. Lurie Institute for Entrepreneurial Studies

Website: http://www.zli.bus.umich.edu

	Contact Information
	Samuel Zell & Robert H. Lurie Institute for Entrepreneurial Studies 

Ross School of Business 

University of Michigan 

701 Tappan Street

Ann Arbor, MI 48109-1234 

Phone: 734-615-4419 

Fax: 734-615-4420 

E-mail: zlicontact@umich.edu 

	Leadership
	Thomas Kinnear, Executive Director 

Phone: 734-764-1388 

E-mail: tckinnea@umich.edu 

	
	Tim Faley, Managing Director 

Phone: 734-615-4425 

E-mail: faley@umich.edu

	Key Programs & Activities
	The globally recognized Samuel Zell & Robert H. Lurie Institute for Entrepreneurial Studies provides the curriculum, program initiatives, community involvement, and alumni outreach activities that deliver exclusive resources for future entrepreneurs of the Ross School of Business at the University of Michigan. 

In addition to those listed below in this matrix and overseeing the Entrepreneurship curricular offerings, the Lurie Institute’s Program Initiatives include:

Two annual events that attract over 400 participants. Entrepalooza and the Michigan Growth Capital Symposium cover a range of entrepreneurial topics and bring together students, nationally recognized business leaders, and alumni. The Institute also partners with community organizations and other University of Michigan schools on numerous events throughout the year, giving students exposure to entrepreneurial activity, technology, and people in emerging companies. 

Case Writing Lurie’s case writing program provides a unique opportunity for MBA students to contribute to the education of future entrepreneurial leaders by researching, developing, and writing the case and its supporting teaching notes. Successful cases discuss specific dynamics of an entrepreneurial company's growth, management, or marketplace positioning. These published cases also serve to highlight and promote companies within the Business School's global community.  

Scholarships & Awards including the annual BBA and MBA Entrepreneurial Awards by which Selected MBA and BBA students receive $1,000 and $500 respectively.  Also, the Zell Lurie Institute Scholarship Program was established in 2003 in order to reward and encourage the participation, academic performance and entrepreneurial potential of MBAs at the Ross School of Business. Students are awarded for exemplary academic standing, strong entrepreneurial knowledge and interests, and engagement with courses, programs and leadership at the University of Michigan. 

Research. The Business School actively contributes to entrepreneurial research in the areas of venture capital and private equity finance through the efforts of Professor David J. Brophy. As Executive Director of the Center for Venture Capital and Private Equity Finance, Dr. Brophy and colleagues pursue the latest developments in these areas in collaboration with the Institute. Books and case studies, published by leading University of Michigan faculty, explore other areas of research pertinent to entrepreneurs. The University of Michigan also contributes to ongoing entrepreneurial-focused research conducted through the Kauffman Foundation. 

	Funding
	The Samuel Zell & Robert H. Lurie Institute for Entrepreneurial Studies was established at the University of Michigan Business School with an endowment of $10 million from Samuel Zell and Ann Lurie, on behalf of her late husband Robert H. Lurie, in 1999.

	Affiliates/Partners
	The Institute works with other acclaimed University research units, such as the Medical Center and College of Engineering, to introduce students to new venture opportunities and to accelerate the commercialization process for University of Michigan ideas and technologies. 

Extending its reach beyond the University, the Institute plays an active role in the management of several statewide initiatives, and supports regional entrepreneurial organizations that serve as a catalyst for economic development. The Institute's outreach efforts further enhance the student learning experience through symposia, internships, entrepreneurial clubs and organizations, and alumni events that serve to provide a viable entrepreneurial network and engage the business community. 

	Exploratory Learning Opportunities

	Entrepreneurship Clubs
	The Business School's student led High-Tech Club and Entrepreneur and Venture Club offers members exclusive networking opportunities with potential employers and alumni. The Institute maintains ties with these clubs through the sponsorship of events and activities to further promote the interest of entrepreneurship and venture capital.

Website: http://www.evc-club.com/
Michigan Entrepreneurs (UME) are a unique student group that is open to any students on campus, including engineers, musicians, LS&A students, and business students. UME brings in various guest speakers who have started their own businesses and are willing to share their stories with other students on campus. They also plan social events for members to establish professional relationships and sponsor professional workshops to enhance their skills that are essential to becoming a successful entrepreneur.

Website: http://www.maizeweb.com/um/UME/

	Lectures & Speakers
	The Lurie Institute regularly hosts lectures pertaining to a number of entrepreneurship topics.  This past year, speakers included Jeffrey Schox’s presentation about intellectual property to encourage students to consider the IP issues in their own businesses. 

	Workshops & Conferences
	Entrepalooza is the Business School's signature event celebrating entrepreneurship and new business formation. Presented by the Zell Lurie Institute for Entrepreneurial Studies and the Entrepreneur and Venture Club, Entrepalooza provides students, venture capitalists, and business executives an outstanding networking opportunity, in addition to exposing attendees to the various facets of entrepreneurship.

Website: http://www.epalooza.bus.umich.edu/

	In-Depth Experiential Learning Opportunities

	Multidisciplinary Action Projects (MAP)
	MAP is an important part of the first year MBA curriculum, accounting for 25% of the credit load. Many students choose Entrepreneurial MAP for the challenge of working in a start-up environment where they develop entrepreneurial leadership skills and exercise their ability to drive results. This program also provides a unique opportunity for U.S. based start-up companies to tap into a highly motivated and talented team of MBA students with a passion for entrepreneurship. MAP student teams spend seven weeks working directly with entrepreneurs and key company executives to offer solutions that make a dramatic difference to the companies start-up strategy and growth plans. Business plan development, new market identification, product launch, and distribution studies are examples of previous MAP projects. For students seeking an international assignment, many international MAPs are seeking MAP teams to put together business plans that focus on entering the North American market to achieve their global potential. 

	Business Plan Competitions
	Michigan Business Challenge A campus wide business plan competition. Participating teams write an executive summary, a marketing and financial overview, and a complete business plan as they advance from Round One to Round Two, the Semi-Finals, and Finals. During each round, teams stand before a panel of judges comprised of area entrepreneurs and investors to pitch their business concept and answer questions. Various cash prizes are awarded, including the $15,000 grand prize. 

In addition, the Lurie Institute sponsors and supports motivated student teams to attend the national Venture Capital Investment Competition. The event offers teams invaluable feedback; networking opportunities with venture capital, strategy, and finance professionals; access to capital with awards of up to $100,000, and real-time business development efforts. 

Quick Pitch Competition is hosted by the Entrepreneur and Venture Club in conjunction with the FuturTech Forum and is sponsored by the Zell Lurie Institute. Competing teams have a few minutes to make their pitch to a panel of professional investors

	Internships
	Marcel Gani Internship Program  The summer internship program provides tremendous learning opportunities where MBA students are afforded the benefit of exclusive placement at domestic start-up and venture capital firms, and firms are provided the opportunity to access talented, highly motivated students committed to entrepreneurship. 

	Outreach Initiatives & Partnerships

	Local Community Partnerships
	The Ann Arbor/Ypsilanti SmartZone concentrates its efforts on growing small companies that are established and/or currently exist in the community. While remaining open to new technologies, the SmartZone focuses its efforts on industries with high potential for utilizing two or more of the area's historic competencies, which include: advanced manufacturing, alternative energies, information technology, small technology, life sciences and wireless technology. The SmartZone is also home to Ann Arbor SPARK, a public-private partnership whose mission is to advance innovation-based economic development in the greater Ann Arbor region. SPARK’s members represent the area's university, business, government, entrepreneurial, and community leaders. SPARK's services focus on building an innovation-focused community through continual proactive support of entrepreneurs, regional businesses, university tech transfer offices, and networking organizations. This SmartZone is supported by the Cities of Ann Arbor and Ypsilanti, in partnership with Ann Arbor SPARK, the University of Michigan, and Eastern Michigan University.

	Venture Incubators & Programs
	Center for Venture Capital and Private Equity Finance (CVP) oversees the finance and investment component of entrepreneurial studies at the Stephen M. Ross School of Business at the University of Michigan. ). The Center offers research, teaching and practitioner involvement programs to encourage the channeling of equity capital to build companies and harvest and recycle capital in new and emerging fields of opportunity.  

Website: http://www.bus.umich.edu/CVP/about/index.html

	
	The $3.5 million dollar Wolverine Venture Fund invests primarily in early stage companies. The Fund is one of the world's first VC funds where students are partners in the investment decision-making process. The Fund's students members seek, screen and negotiate investments and develop significant experience in these areas - and in working with VCs and entrepreneurs. An eight-member advisory board of professional venture capitalists and entrepreneurs, and 18 MBA students participate in managing this multi-million dollar fund.

	
	The pre-seed Frankel Commercialization Fund places teams of MBAs with University of Michigan researchers. Frankel Fund participants evaluate and invest in early stage entrepreneurial opportunities, and learn about the commercialization evaluation process and how to be a seed investor. Teams work closely with medical and engineering research units and with the Office of Technology Transfer for University-owned ideas in the process of commercialization. The Fund is also supported by an advisory board comprised of individuals who have been successful in developing early-stage companies, markets and technologies.

	
	Dare to Dream Grant Program This program provides the financial resources for University students to engage in entrepreneurial activity and risk-taking while earning their degree. University of Michigan teams are encouraged to apply for financial assistance of up to $10,000 to explore and advance their businesses through various development stages from the concept to assessing feasibility to the business plan to implementation.

	Technology Transfer

	Dedicated Technology Transfer Office
	UM Tech Transfer is the University organization responsible for the transfer of University technology to the marketplace. The organization consists of our central Office of Technology Transfer – especially for inventors in the UM Medical School and College of Pharmacy and inventors from other UM units; industry partners, entrepreneurs and students interested in licensing and participating with our opportunities should also contact this office –  and one satellite office in the College of Engineering – especially for inventors in Engineering. 

The tech transfer team offers a full set of services to ensure effective technology transfer: 

~ Disclosure Facilitation - Professionals work with researchers and faculty to provide advice about potential tech transfer issues during research activities and to assist in the invention disclosure process.

~ Patenting and Other Protections - Guidance in planning an effective patent copyright or trademark strategy and handle all implementation details during the implementation stage.

~ Start-up Assistance - Assistance in analyzing potential opportunities to form a start-up with UM technology and encourage this interaction during the early disclosure process. New Business Development Staff also provide hands-on business assistance, project planning and links to funding and people resources.

~ Licensing - Assist in technical and market assessments and actively market UM technologies to industry partners. Ceate secrecy, evaluation, material transfer, option and license agreements with these industry partners to effectively get the technology into commercial use.

~ Legal Support - Two full-time tech transfer staff attorneys, in partnering with the Office of the General Counsel, provide legal guidance and assistance for all UM Tech transfer activities.

~ Decision Support - Business support and administrative staff provide information and guidance to conduct our business and expedite decisions by internal and external partners. 

The Tech Transfer office partners with the Lurie Institute to identify opportunities for MBA students to gain hands-on experience with real ventures in development; these are often introduced in the academic courses that map to the appropriate stage of development or are used as internships.

Website: http://www.techtransfer.umich.edu

	Business Plan Competitions
	Michigan Business Challenge A campus wide business plan competition. Participating teams write an executive summary, a marketing and financial overview, and a complete business plan as they advance from Round One to Round Two, the Semi-Finals, and Finals. During each round, teams stand before a panel of judges comprised of area entrepreneurs and investors to pitch their business concept and answer questions. Various cash prizes are awarded, including the $15,000 grand prize. 

In addition, the Lurie Institute sponsors and supports motivated student teams to attend the national Venture Capital Investment Competition. The event offers teams invaluable feedback; networking opportunities with venture capital, strategy, and finance professionals; access to capital with awards of up to $100,000, and real-time business development efforts. 

Quick Pitch Competition is hosted by the Entrepreneur and Venture Club in conjunction with the FuturTech Forum and is sponsored by the Zell Lurie Institute. Competing teams have a few minutes to make their pitch to a panel of professional investors

	Internships
	Marcel Gani Internship Program  The summer internship program provides tremendous learning opportunities where MBA students are afforded the benefit of exclusive placement at domestic start-up and venture capital firms, and firms are provided the opportunity to access talented, highly motivated students committed to entrepreneurship. 
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Academic Programs

UNDERGRADUATE 

Currently, no undergraduate major, minor, or certificate is offered in Entrepreneurship or Small Business at the University of Michigan-Dearborn. According to the Assistant Director of iLabs, however, 67% of undergraduate seniors last year responded to an exit survey that they had an interest in seeing entrepreneurship added as a concentration.  Of nine possible concentration additions, entrepreneurship was the most desired.  This data, along with UMD’s general commitment to entrepreneurship and innovation, has made creating an entrepreneurship concentration part of their short-term strategic objectives.

Entrepreneurship & Small Business Courses
One course with content focused on Entrepreneurship and/or Small Business was identified through a review of the 2006-08 Undergraduate Course Catalog.  The course, Intro to Entrepreneurship is one choice of an elective on the Marketing major track and the Marketing concentration track, and an elective option for students in the Industrial and Systems Engineering Program.

	Discipline
	Number
	Name
	Description
	Credits

	Entrepreneurship
	ENT 400
	Intro to Entrepreneurship
	This course describes the entrepreneurial process and explores issues, concepts, and procedures involved in conceiving of, planning for, and creating a new business. It emphasizes the need for careful identification of products or services to be offered, specification of the target market(s), and the benefits the enterprise will provide to prospective customers, determining resource requirements, locating resource providers, and developing essential operating and administrative systems. Students will identify an actual business venture they are considering , develop a business plan, and present that plan at the end of the term
	3


GRADUATE 

The University of Michigan – Dearborn’s MBA program does not offer a concentration in Entrepreneurship (concentrations are available in Finance, International Business,  Workforce Management, Marketing, Accounting, and Supply Chain Management), although three graduate business courses do have a Entrepreneur/Small Business focus.

Entrepreneur tailored degrees were not found in other disciplines through a review of online program descriptions, although the Master’s of Public Policy program (MPP) is described as “an interdisciplinary public policy program, designed for adult, part-time, college-educated students who are already working in related policy positions and for students who wish to prepare for careers in public service and public affairs. The program is aimed at developing analytical skills essential to understanding and improving public policy for persons engaged in a wide range of professional careers in the public, non-profit, and private sectors. It is designed to produce researchers, policy analysts, problem-solvers in the public and private sector, and policy entrepreneurs.”

Entrepreneurship & Small Business Courses

	Discipline
	Number
	Name
	Description
	Credits

	Entrepreneurship
	ENT 626
	Introduction to Entrepreneurship
	This course focuses on the process of new enterprise creation.  It will examine how the interplay of personal and group creativity and market demand provides a basis for the conception, design and launch of new ventures.  Although a variety of business options will be considered, emphasis will be placed on the creation of technology-driven growth enterprises.  The course content will familiarize students with the tasks of capital formation, business planning, staffing, systems design, and operations management in the entrepreneurial context.  Students taking the course should have an interest in creating a new firm or initiating an entrepreneurial venture within a larger organization.  All students will develop and present a business plan for their venture. 

Prerequisite: Graduate Standing
	3

	Entrepreneurship
	ENT 627
	Managing the Entrepreneurial Firm
	This course addresses the issues of managing an existing enterprise.  It gives special emphasis to the challenges associated with growth and maturation of the firm.  These include second round and mezzanine financing, market penetration and new market entry, expanding the product lines, building the management team, formulating operating policies and procedures, strengthening the firm’s competitive position and establishing market entry barriers, and creating harvest options. 

Prerequisite: Graduate Standing
	3

	Accounting
	ACC 637
	Small Business & Estate/Trust Taxation
	This course covers the basics of estate, gift, and trust taxation and tax issues encountered by small businesses.  Topics include tax planning techniques to minimize the tax-burden on intergeneration transfers of wealth, tax planning for the closely held business, capital formation and preservation, tax compliance and tax alternatives.

Prerequisite or Concurrent:  Communication for the Tax Professional (ACC 630).
	3


Student Characteristics

The undergraduate Entrepreneurship class is capped at 35 or 40 students and usually it is full.  Although the course is offered through the business program, between 20-30% of the enrolled students are from other programs, mostly liberal arts and engineering. The graduate Entrepreneurship introductory course enrolls between 10 and 15 students and as with the undergraduate course, summer sessions have fewer students.

Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name: Kim Schatzel, Interim Dean of College of Management

Contact information:

  Office: 141 FCS

  Email: schatzel@umd.umich.edu

  Phone: 313-593-5106


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	The University of Michigan-Dearborn’s Center for Innovation Research – iLabs – is housed within the University’s School of Management. iLabs, a research institute established in 2006, is dedicated to advancing the understanding of corporate, entrepreneurial, and institutional innovation. iLabs emphasizes the study of practices and processes that foster the identification and exploitation of opportunities that culminate in the creation of value for organizations and their stakeholders. Research is conducted through direct observation of organizational practices via interviews and site visits, behavioral and economic experiments, quantitative modeling, and survey research. Resources include faculty and staff experienced in experiments, data collection and analysis, and innovation issues. iLabs’ infrastructure includes web and database servers that support online experiments, quantitative and qualitative data gathering, large scale data modeling, and other specialty websites.

	Contact Information
	Timothy Davis, Assistant Director of iLabs

Contact information:

  Office: 100 FCN

  Email: tadavis@umd.umich.edu

  Phone: 313-593-4060

	Partnerships
	iLabs has conducted research for a number of Michigan companies, including Ford Motor Company, Escort, University of Michigan-Dearborn, and Wayne County Airport Authority.

	Entrepreneurship Research
	UMD’S Entrepreneurial Cities Index – an annual study which in 2007 looked at 14 cities in Macomb, Oakland, Washtenaw and Wayne counties. In September 2007, UM-Dearborn will launch a link to the site so that other Michigan cities can enter their own data to benchmark themselves against the best practices and to participate in upcoming studies. It hopes to expand participation in next year's study to 50 to 60 Michigan communities and to name the top 10 employing best practices in 2008.
According to Crain’s Detroit Business, “Through reviews of public records, the UM-Dearborn center assembled an index to measure entrepreneurial activity based on six factors for each community: clustering or critical mass of an industry or industries, tax incentives, economic growth in terms of commercial building activity and property values, local policies such as the existence of a downtown development authority and brownfield redevelopment credits, the community's crime rates and the education rates of its residents. After it collected the data on each city, the center asked the leaders in the top-10 cities select questions such as what the local governments do to attract and maintain entrepreneurial growth, what policies and internal procedures are critical to the process, their views on the role of partnerships in local economic development and how they marketed their community to prospective entrepreneurial firms.”

 

	Exploratory Learning Opportunities

	Entrepreneurship Clubs
	Students in Free Enterprise (SIFE) has several major activities that promote hands-on entrepreneurship learning:

~ Fresh Start: program to develop and deliver courses aimed at improving the lives of clients for the Detroit Rescue Mission

~ Young Detroit Builders: program to provide help to graduates who recently completed a 10-month program to earn their GEDs, coach the students on how to participate in a successful job interview and arrange for sessions with entrepreneurs and other business professionals.

~ Hidden Treasures of the World: program to develop a strategy to help people in Malawi, Africa become more self-sufficient by developing an import business, initially bringing products from Native American Tribes into the U.S.

Website: http://sife.umd.umich.edu/

	Lectures & Workshops
	C.H.A.T. - Career Hour on Assorted Topics: sponsored by UM-Dearborn Career Services

“Career Paths as an Entrepreneur “ presentation on Thursday, February 8, 2007 with guest speakers, Joe LaRussa, LaRussa Engineering & Consulting, UMD Alumnus '99 & '03 and Scott Takacs, Rapid Ink Refills, UMD Alumnus '95

	
	International Leadership Institute in Operations and Technology : a continuing education training program offered through the Department of Engineering and Professional Development in the College of Engineering and Computer Science. One class that is part of the training curriculum in Entrepreneurship, described as “explore the process of new enterprise creation. Participants will examine the interplay of personal and group and market creativity demand provides the basis for launching a new enterprise.”

Website: http://epd.umd.umich.edu/international/2005ILI/

	In-Depth Experiential Learning Opportunities

	Internships
	Students pursuing Business Administration degrees have the opportunity to work on the iLabs research projects and treat participation in the organization as an internship in applied marketing research. They are directly involved in the design, administration, analysis, and presentation of a broad-range of projects. Since 2006, iLabs has had over 45 student researchers work on a wide-range of research projects that have helped numerous organizations with strategic goals.  In Spring 2007, a team of four students in iLabs were one of ten student projects selected to represent the University of Michigan-Dearborn at the Michigan Undergraduate Research Forum. The students presented their research -- The Entrepreneurial Cities Index.

	Hartmann Family Entrepreneurship Scholarship
	Renewable scholarship awarded to graduate and undergraduate students with an interest in entrepreneurial studies and business ownership. Applicants must be Michigan residents, in good academic standing with a GPA of 3.0 or better.  

	Outreach Initiatives & Partnerships

	
	Both the University and the School of Management, have both formal and informal partnerships with a number of organizations that support entrepreneurship and economic development.  Among those are the Detroit Regional Chamber of Commerce, Detroit Renaissance, Wayne County Economic Development, Oakland County Economic Development, various city and township economic development departments, Michigan Suburbs Alliance, the Southeast Michigan Community Alliance, and Entrepreneurs' Organization.  Involvement with these groups (and others) varies--it can be as informal as meeting to discuss common concerns, but can be as formal as partnering to conduct research and provide education.  

ILabs has been involved with some of these groups doing specific research on key topics of entrepreneurship, workforce development, innovation, and economic development.  Still other groups are partners in offering seminars for technology transfer.  

	Local Community Partnerships & Outreach
	UMD has received part of the WIRED (Workforce Innovation in Regional Economic Development) funding for the State to design and offer seminars to individuals with a technology product that need assistance with funding, marketing, and business development.  In essence they are creating a seminar to turn people with technology products into entrepreneurs.  

	
	Young Detroit Builders – partnership between Oakland University and University of Michigan-Dearborn's Students In Free Enterprise organization giving Young Detroit Builders students the opportunity to participate in the Fifth Annual Entrepreneurship Institute Camp, funded by the Comerica Foundation. Four students from Young Detroit Builders were selected to participate along with nineteen students selected from the Pontiac area. The economically disadvantaged high school students and Young Detroit Builders participants lived on campus and attended classes to learn about entrepreneurship for two weeks. While exploring entrepreneurship concepts, each student was placed in a team to create an innovative business plan. Each student who completed the program and successfully presented a business plan receives a $500 scholarship.

	
	Entrepreneurship and Small Business Development in Yemen In September 2006, The University of Michigan-Dearborn School of Management (UMD-SOM) was awarded a grant by the Department of State’s Office of Citizen Exchanges to support entrepreneurship and small business growth in Yemen.  The $250,000 program has four phases and will take place over the next 18 months.  The first phase will involve two seminars in Yemen (one in Sana’a and one in Aden) for 50 entrepreneurs and/or small business owners delivered by University of Michigan faculty and by Arabic speaking American business people.  In Phase II, 15 Yemeni entrepreneurs will spend three weeks in the US to attend workshops and hold internships in local small businesses.  During Phase III, the Yemeni participants will incorporate their US experience -- what they have learned in the workshops and internships -- into the management of their businesses.  The final phase involves longer-term, ongoing mentoring by the Arab-American business community, which will include one-on-one advising as well as seminars and workshops in Yemen. 

The University of Michigan-Dearborn is partnering with the American-Arab Chamber (AACC) of Commerce, the Federation of Yemen Chambers of Commerce and Industry (FYCCI), the Sanaa Chamber of Commerce and Industry, and the Aden Chamber of Commerce and Industry to implement this project.  Aaron Ahuvia, who is the Director of International Programming for Europe and Emerging Markets at the University of Michigan – Dearborn’s School of Management, is the Primary Investigator on this grant. Barbara Peitsch, formerly the Director of Business Development at the William Davidson Institute, University of Michigan Ann Arbor, manages this grant. 

	
	Having Our Potential Empowered (H.O.P.E.) Mentoring Program The University of Michigan - Dearborn’s Women’s Resource Center has partnered with Southwestern High School in Detroit, MI in a mentoring program with the focus of Education, Entrepreneurship, and Civic Engagement.  This program has a three-fold purpose - to expose girls and young women of color to higher education preparation, life-skills, and leadership and entrepreneurship development, to engage girls and young women in civic engagement activities, and to empower girls and young women through a mentoring process.  Partners include Americorp, Students in Free Enterprise (SIFE), and World View International.  The program will culminate in a civic engagement project conducted in Hope Village, Malawi, Africa.
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Academic Programs

UNDERGRADUATE 

Currently, no undergraduate major, minor, or certificate is offered in Entrepreneurship or Small Business at the University of Michigan-Flint. The campus’s Center for Entrepreneurship is in the process of organizing an undergraduate certificate program targeted toward non-business undergraduates (e.g., nursing, computer science, etc.) but due to a change in the leadership of the business school, implementation of the certificate is on hold until this transition is complete.  The certificate is being created using the Kauffman Foundation’s model of interdisciplinary entrepreneurship and is intended to be application-focused with courses taught by local business people, School of Management faculty and recent UM-Flint alumni.

Entrepreneurship & Small Business Courses
No undergraduate courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-09 Course Catalog. 

GRADUATE 

The MBA program at the University of Michigan-Flint offers students the choice of several concentrations. While a specific concentration in Entrepreneurship is not offered, the description for the Organizational Leadership concentration suggests entrepreneur-specific content: “the MBA with an Organizational Leadership concentration will be valuable to students who are choosing a position in general management or leadership or who are seeking to improve their management and leadership skills. This concentration focuses on leadership issues from a variety of perspectives. Specifically, it addresses innovation and entrepreneurship, explores organizational change, examines contemporary issues in leadership, and analyzes the most effective ways to recruit, choose, train, place, and develop human resources in organizations.”

Entrepreneurship & Small Business Courses
One graduate course with content focused on Entrepreneurship and/or Small Business was found through a review of the 2007-09 Course Catalog.
	Discipline
	Number
	Name
	Frequency
	Description
	Credits

	Management
	MGT 545
	Innovation Management/ Entrepreneurship
	
	Qualities and requirements of both entrepreneurship and intrapreneurship; management of entrepreneurial efforts and innovations. Case studies, discussions, and lecture. Students develop own plans for new endeavor.

Course is open only to students admitted to MBA program
	3


Institutional Contacts

	Dedicated Entrepreneurship Faculty
	No.

	Faculty with Entrepreneur teaching or research interests
	Name: Michael Stouder, Assistant Professor of Strategic Management and Entrepreneurship

Contact information:

  Office: 3127 Williams S. White Building

  Phone: (810) 762-3268

  Email:mstouder@umflint.edu


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	Yes.

	Name
	The Center for Entrepreneurship and Business Development  (CE)

	Contact Information
	207 Northbank Center

Phone: (810) 767-7373

Website: http://www.umf-outreach.edu/business/about.htm

	Leadership
	Joel Rash

Manager, Center for Entrepreneurship

University Outreach, University of Michigan-Flint

432 N. Saginaw St., Suite 207

Flint MI 48502

Email: joelrash@umflint.edu 
Phone: 810 767-7373 

	Mission & Purpose
	The Center for Entrepreneurship, part of University Outreach, coordinates technical and research assistance to small businesses, entrepreneurs, and nonprofit organizations; assists with community development projects; offers business and nonprofit education workshops; and has created an online directory of businesses and services in the Genesee County area.

In addition, the Center is in the process of developing several new initiatives to address defined community needs and fill gaps in existing programming, many of which are outlined below. The programs fall within six core service areas: Center Programs, Campus Partnerships, Youth Entrepreneurship, Business Association Assistance, Micro Enterprise, and Social Entrepreneurship. These focus areas have a crucial common thread - the very spirit of entrepreneurship - whether providing free services to walk-in clients, leveraging campus resources, promoting entrepreneurship to young people, assisting local business associations, exploring micro enterprise or aiding non-profits that wish to become more sustainable by using an entrepreneurial model. Refining and expanding programs in these fields is the Center’s immediate goal. Securing additional funding will help expand outreach, launch pilot programs, and offer additional opportunities for providing technical assistance.

	Key Programs & Activities
	Currently, the Center’s main programs are threefold: 

Workshops - The Center offers small business owners and entrepreneurs workshops at little or no cost. Our goal is to make small businesses successful by giving business owners the tools and information they need to grow. Attendees receive hands-on, practical information taught by industry professionals. Some topics covered include start-up information, financing options, legal questions and marketing. 

Reference Library - The Center houses a reference library containing Entrepreneur Magazine’s “How to Start a” book series. These books guide individuals through the start-up process with detailed information about dozens of common and not-so-common businesses. There is also have a reference section containing books that cover a wide variety of topics in entrepreneurship and business development, including but not limited to; Start-up, Taxes, Financing/Accounting, Marketing, Internet and Management/Leadership. Books can be used on-site or checked out.

Technical Assistance - The Center has a bank of free public computers with high speed internet and specialized software programs including Business Plan Pro 2006. Experienced Center staff are available to assist individuals looking to craft a business plan that will eventually lead to securing financing and opening the doors. Entrepreneurs and small business people can request technical assistance in a range of areas, either in a class format or one-on-one.

	Funding
	Partial funding for the Center currently comes from 5/3 Bank and Chase Bank.

	Affiliates/Partners
	The CE has developed strong partnerships with many academic and other units at UM-Flint. In addition, partnerships with local businesses (especially through the Business Association Assistance Program) and Youth Entrepreneurship organizations are being cultivated as the Center expands its services.

	Exploratory Learning Opportunities

	Student Entrepreneurship Clubs
	None currently but CE is working with a group of interested students to launch an Entrepreneurship Club this fall.

	Lectures & Workshops
	Workshops for Community Members The Center for Entrepreneurship offers local small business owners and entrepreneurs workshops at low or no cost.  

Social Entrepreneurship

~ Board Development for Non-Profits:  Good staff is essential for carrying out the work of a non-profit, but a good board is the difference between fulfillment and fiasco, especially for new organizations.  Learn about the various function that boards can perform, the importance of a diverse board, and how to improve an existing board that is ineffective.

~ How to Start a 501(c)3 Non-Profit (and why you don't really want to):  Non-profits can be incredibly effective tools for social change.  This is your chance to talk about your ideas for forming a non-profit, learn how to avoid common mistakes, and get honest feedback about the viability and prospects for a start-up group in today's economic climate.

Small Business Workshops

~ Legal Aspects of Business:  Learn when to seek legal help in a business start-up, form of entity and company policies from a legal perspective.  This class is repeated once every other month.

~ Understanding Basic Financial Statements:  Accurate accounting records are the basis of critical business decisions.  Learn about the three primary financial statements:  the balance sheet, income statement, and statement of cash flows, and how they can help you manage  your business.

~ Doing Business with the VA

~ Pricing for Profitability:  Only when products of services are priced appropriately does a company make both a sale and a profit.  Learn how to plan to make a profit by using activity-based pricing, how to predict customer demand, and how to accurately predict the cost of products and services.

~ Developer's Roundtable:  Join in a open discussion of the possibilities and pitfalls of developing commercial, residential and mixed-use properties.  Topics will include new builds, renovations, insurance, site selection, tenants and general market conditions.

~ Insuring Small Business Success:   This workshop will focus on major issues facing small business owners, and those that are considering starting a small business.  Topics that will be covered will be health, disability, liability, and business planning and succession planning.  This class is repeated once every other month.

~ Government Contracting 101:  What does it take to be a successful government contractor?  What services and resources are available to a small business pursuing the government market?  If your company has been considering the field of government contracting, this seminar will give you the insight you have been seeking.

~ How To Research Your Business Idea:  Learn how to read Census reports and other types of research businesses should use.  Great information if your trying to write a business plan.

~ Legal Aspects of Business:  Learn when to seek legal help in a business start-up, form of entity and company policies from a legal perspective.  This class is repeated once every other month.

~ Create Your Marketing Plan:  Every business should have a marketing plan.  Learn research techniques, advantages, and disadvantages of advertising and promotional methods, along with tips on creating a valuable, workable plan.

~ Myths Busted!  The top 10 Small-Business Myths:  In the business world small does not mean simple.  Starting your own business takes a great deal of research, and first on the list is debunking the common myths that can lead one astray.

~ Credit Repair for Bank Financing:  Learn how to rebuild & repair your credit for bank financing.  This session will also discuss credit from a lender's perspective and the importance of having a good credit score.

	In-Depth Experiential Learning Opportunities

	Business Plan Competitions
	None currently but a business plan competition would be at the core of the planned student club.

	Internships
	Marketing Assistance Program The Center for Entrepreneurship links local small businesses to School of Management students at the University of Michigan-Flint. Students work closely with businesses on semester-long group projects that help to solve marketing issues and develop strategies for success. Students are involved in a challenging project that can teach them more about their career field than typical classroom work. Businesses receive answers to complicated questions they have about marketing their company. Together, they work to better the community that they live, attend school, and work in. This program is free for the CE’s business partners.

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	Online transfer & articulation guide may be found at https://birch.umflint.edu/prod/zwskxfer.find_state

	Community Outreach & Partnerships
	Placemaking  Project for Public Spaces Inc. (PPS) and the University of Michigan-Flint have proposed to launch a Placemaking initiative to better link the university’s campus to community public spaces in downtown Flint. PPS has been engaged in projects with the Ruth Mott Foundation, the Downtown Development Authority, the Flint Farmer’s Market, and the public spaces of Flint, including its streets, parks, markets, and public buildings over the last year or so to address similar usage, image and connectivity issues. Institutions have a great potential to be true catalysts for Flint’s revitalization. It has been recognized by these partners that such revitalization cannot have the desired impact if done in isolation. The Placemaking approach looks to both enhance the character of public spaces while building on existing initiatives in the city, and connect spaces physically and thematically through partnerships and cooperation. While this will be a campus-wide effort, coordination and leadership will come from CE.

	
	Business Association Assistance Program The Center for Entrepreneurship is working to strengthen local business organizations and help stabilize commercial areas so that they contribute to the economic growth of their members and assist the region in attainment of its economic development objectives. The Center plans to provide new and/or existing business associations with technical assistance in three key program areas:

~ Start-Up - including initial meetings in order to identify significant issues facing local business associations, how to build a sense of business identity to the associations within the community, and determine organizational needs, advise on the creation of by-laws, and possible selection of a fiduciary. 

~ Organization - CE will assist in organizing and holding regular, open meetings for which everyone can attend and participate. Issues will be discussed and all voices will be heard. 

~ Operation - CE will have organized and detailed information on programs available to business associations, and to businesses, on hand. CE will also have mapped out zones of locations/properties that qualify for city programs. CE can also report to the municipal governments to keep them informed of the associations’ responses to available programs. Grant Writing could be included in this stage, as it is an integral part of requests for many of these programs.

	Youth Entrepreneurship
	The CE’s goal is to support the growing interest in entrepreneurship among teens and serve as a small business portal for young entrepreneurs that will provide resources and information essential to realizing their dreams of business ownership.  Several conversations are underway to build relationships between UM-Flint and existing programs that encourage youth entrepreneurship: 

Distributive Education Clubs of America (DECA) Operating in nine local schools, DECA works with students to develop business plans for local, state, and national competition. CE’s role has included providing guest speakers, tours of the CE site, and judging of the business plan competitions.

Future Farmers of America (FFA) is a program that is dedicated to making a positive difference is the lives of students by developing their potential for premier leadership, personal growth, and career success through agricultural education.

CE is interested in participating in the Agri-Entrepreneurship Education Program, which is designed to increase the amount of entrepreneurship being taught in local agriculture programs across the county. With this information, students will b e better prepared to become entrepreneurs and will begin to perceive entrepreneurship as a viable career choice. CE’s role would include providing guest speakers, tours of the CE site, and possibly sponsoring or being involved in competition programs.

Junior Achievement (JA) uses hands-on experiences to help young people understand the economics of life. In partnership with business and educators, JA brings the real world to students, opening their minds to their potential.

JA has several programs focusing on entrepreneurship from the elementary to high school level. One program CE could be involved in is the JA Enterprise in Action. This program is for middle school students and describes the principal characteristics of the U.S. economic system and the role of business in it as students discover what it takes to start and run a business. This program requires volunteer-led activities, which CE could participate in. At the high school, level there is the JA Company Program. With this, program students analyze and explore personal opportunities and responsibilities within a student-led company. This requires 12 volunteer-led meetings, which CE could facilitate.

Inner City Union Youth Development Organization Inner City Union’s goal is to provide participating teens with a realistic look at their lives, and encouragement in the pursuit of personal goals. Inner City provides training sessions designed to give each participating teen the opportunity to identify, enhance and begin to develop the skills and confidence needed to succeed in life. CE would partner with Inner City Union and provide entrepreneurship workshops and promote the use of our facility to the teens participating in this program. ICU is currently providing business education for the Carrera Program, along with other clients.
4H Youth Entrepreneurship This program is currently run by MSU Cooperative Extension.  CE would partner with MSU to provide these programs locally.  One program that CE could be involved in is the “Be Your Own Boss” session.  This program teaches students about becoming entrepreneurs. Students participate in setting up their own businesses and learning about business practices. This hands-on approach to business ownership gives the 4-Hers opportunities to create their own jewelry and explore marketing, target markets, pricing, advertising, competition, networking, fiscal management and lots more. During this session, students work in teams to set up businesses selling the jewelry they made. These teams have the opportunity to pick their target market and to decide how much they would sell their jewelry for. Using a computer simulation to enter the information about each company, the teams could see their profit and losses for each quarter.

	Venture Incubators
	The Genesee Regional Chamber of Commerce recently organized and manages a traditional business incubator.  So as not to duplicate local efforts, the Center for Entrepreneurship at U-M Flint is developing the

eCubicle Student Hatchery that will bring together students, faculty, staff, alumni and community leaders to leverage ideas and connections. The effort will not directly compete with more traditional off-campus incubators because university initiatives are rarely dealing with traditional manufacturing or services, or established retail or service businesses. Furthermore most international students on F1 visas are restricted to working in a university environment. A student hatchery will allow the CE to provide facility, legal, finance, marketing and mentoring to project teams. These teams can turn classroom-inspired ideas into viable business products. As the Center prepares to start a pilot program it is UM-Flint international student community that has shown the most interest in participating.

	Technology Transfer

	Dedicated Technology Transfer Office
	The U-M Flint has an Office of Research to assist UM-Flint faculty, students, and staff interested in conducting research.  However, the majority of the office’s activities are not related to technology transfer but rather more traditional research support, including locate funding opportunities, assist with proposal preparation, secure institutional approvals, design systems to streamline the paperwork process, communicate news of UM-Flint research, and assist with the oversight of projected budgets
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Academic Programs

Currently, Wayne does not offer an undergraduate or graduate major, minor or certificate in Entrepreneurship or Small Business.  Wayne has had conversations about creating a formal degree program in the future, as there is a great deal of student interest, but funding issues are prohibitive.

Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate and Graduate Course Catalogs.  Wayne has offered courses related to Entrepreneurship through the Business School for the better part of a decade.

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 5650
	The Entrepreneur & Venture Creation
	Open only to upper division students admitted to School of Business Administration; others by consent of adviser. Offered for undergraduate credit only. Nature of entrepreneurship and the role of the entrepreneur in American society. Focus on the critical factors and special problems associated with the process of creating new business ventures. Emphasis on development of a business plan.
	3

	Management
	MGT 5660
	Managing Small & Emerging Enterprises
	Currently not offered.
	3

	Mortuary Science Courses
	M S 4450
	Small Business Management in the funeral service program
	Financial aspects of starting and operating a small business; dealings with fellow professionals and government agencies.
	3

	Biomedical Science
	BMS 6100*
	Introduction to the Business of Biotechnology
	Basic elements of entrepreneurship in the biotechnology industry; activities necessary to move technology from research into commercialization.
	2

	Kinesiology, Health and Sport Study 
	KHS 7580*
	Entrepreneurship and Fund Raising in Kinesiology, Health, & Sport Studies.
	Entrepreneurial opportunities created by changing trends and developments in athletics and KHS; development and study of current fundraising concepts and ideas.
	2

	Management
	MGT 7660*
	Entrepreneurial Management
	Nature of entrepreneurship and role of entrepreneur. Focus on problematic issues involved in creating and managing a small business. Emphasis on special knowledge and skills required of an entrepreneurial manager. Individual students may act as consultants to entrepreneurs or small business owner/managers.
	3

	Occupational Therapy
	OT 7200*
	Program Administration and Entrepreneurship
	Open only to O T students. Development, management and administration of established and emergency occupational therapy programs; exploration of career development.
	3

	Theatre
	THR 7320*
	Entrepreneurship in the Theatre
	M.F.A. candidate in theatre management or consent of instructor. Elements involved in new theatre development, including business plan, municipal coordination, financing of new projects, creation of a theatre business office, long-term strategic planning, creation of a 501(c)(3), and board development.
	3


*Denotes Graduate Level courses

Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Richard Beltramini

Rank:  Professor of Marketing & Associate Dean of Business School

Phone:  (313) 577-5431
Email:  busassocdean@wayne.edu 

	Adjunct faculty with Entrepreneur teaching interests
	Name:  Terry Cross

Rank:  Executive-in-Residence for Entrepreneurship, School of Business Administration
Phone:  (313) 577-9314
Email:  cross@wayne.edu
Bio:  Currently the owner of Windward Associates, a venture consulting business, and contributes time and expertise for the benefit of Wayne State’s School of Business Administration as both an Executive in Residence and serving on the Board of Visitors


Student Characteristics

Although Wayne does not have a formal degree program in Entrepreneurship, the Associate Dean of the Business School, Richard Beltramini reports that student interest in the subject is very high. Wayne’s Business School courses in Entrepreneurship are popular with both MBAs and undergraduates, although (since most of Wayne’s MBAs are part-time students and employed full-time in industry) the balance of interest lies with undergraduates. Dr. Beltramini does not believe the courses currently offered are adequate to address student demand for Entrepreneurship content.  Most undergraduates in the Entrepreneurship courses are business students, although students from other disciplines do frequently enroll in them as well. 

Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.  Wayne has considered establishing an Entrepreneurship Center in the future to coordinate the myriad activities occurring on and off  campus related to entrepreneurship, but no firm plans have been approved.

	Exploratory Learning Opportunities

	Entrepreneurship Clubs
	Collegiate Entrepreneur Organization (CEO) chapter formed in 2007 by students in the College of Engineering. Students began to meet informally in Fall 2006 when they invited Engineering Alum Jim Anderson to share his experience starting his one-man consulting service, Urban Science, in 1977. His company has grown to a global engineering services company with $70 million in revenue. Anderson is mentoring the students in developing their own individual entrepreneurial career plans.

The new CEO group is open all Wayne State students. On its agenda for the coming year, the group plans to meet with the WSU Technology Office to learn about starting their own companies, visit TechTown, and to organize a panel of WSU professors who have formed their own companies.

	In-Depth Experiential Learning Opportunities

	Annual Entrepreneurship Conference
	E2detroit (Entrepreneurship and Economic Development) An annual forum organized through the Technology Commercialization office, which brings together expert authors and speakers, successful leaders from the Detroit community, high-powered investors and Wayne State University MBA students for a two-day program including a student competition, keynote addresses and panel discussions. The event is aimed at bolstering the economy of the State of Michigan and allowing small businesses to access the necessary tools for maintaining. This conference features parallel activities: a business plan and marketing competition and an entrepreneurship symposium.

E2adventure –2 day competition for Wayne business students –  this reality-based business encounter provides insight into the importance of a creative and collaborative management team, experienced leadership and copious amounts of faith and mettle. Over the course of the day, five teams consisting of one faculty member, one venture capitalist mentor and three business school students, with representation from management, entrepreneurship and marketing classes, will compete and take home true-to-life experience. Each team receives $100 seed money to create a product/service and marketing campaign and execute the plan on the Wayne State University campus. In addition, they will control a budget of “virtual dollars” to purchase prime booth space, advertising and other marketing tools for on-campus use. On day two, the E2adventure teams will be evaluated on the number of business units sold and other key criteria by an expert panel of judges. E2detroit will award valuable prizes to the winning students and reward the winning faculty member with a research grant.

E2conference  - Built upon the theme of entrepreneurship, the E2conference equips attendees with the knowledge to create start-up companies and jobs. Experts from across the country address topics designed to inspire and educate, and CEOs of local start-ups share their successes and challenges in a panel discussion. Nationally recognized speakers partner with local experts for information sharing and educational sessions.

	Business Plan Competitions
	E2Detroit  is open to graduate students from the WSU School of Business Administration, who form teams, which include a WSU professor and a venture capitalist. Over a one-week period, the teams choose a product or service and compete to sell that product or service to the entire campus community. 

	Internships
	Adams Entrepreneur Fellowship program for undergraduates is administered by Terry Cross, Executive in Residence at the School of Business Administration, the program selects an Adams Fellow to work with an entrepreneur for one year. The award recipient participates in the assessment of new ventures as well as the management of an entrepreneur-established firm.

	Raymond M. Genick Endowed Scholarship in Small Business Management/Entrepreneurship
	Any student enrolled in the School of Business Administration degree program, majoring or concentrating in Small Business Management/Entrepreneurship. Recipients are selected on the basis of scholastic achievement, leadership qualities and financial need.

	T. Norris and Vivilore Hitchman Endowed Scholarship and Mentorship Fund
	Any undergraduate student in the School of Business Administration who is majoring in Small Business Management/Entrepreneurship. Recipients are selected on the basis of scholastic achievement, leadership qualities and financial need.

	Bruce E. Mullican Scholarship
	Any student enrolled in the School of Business Administration and who demonstrates interest in entrepreneurship. Recipients are selected on the basis of scholastic achievement, leadership qualities and financial need.

	Engineering Ventures – undergraduate Engineering Student Entrepreneurs
	"Engineering Ventures" is a program through the College of Engineering underwritten by a $500,000 endowed fund established by alum James Anderson.

The fund supports both research and education in Engineering Ventures, which will 1). identify students with high potential for pursuing an entrepreneurial career 2). train students using inter-disciplinary methods and scientific problem-solving tools in a real-world environment that also develops interpersonal and other non-technical skills necessary for success as an entrepreneur, and 3). mentor students so that they can develop a realistic career plan that includes entrepreneurial ventures.

	Outreach Initiatives & Partnerships

	The Beta Gamma Sigma (BGS) Medallion for Entrepreneurship
	This honor has been awarded annually since 1986. Established to recognize individuals and firms that contribute significantly to the vitality and strength of the economy, the award honors recipients who combine innovative business achievement with service to humanity.

	Community Outreach & Partnerships
	The Professional Development Division. Building on twenty years of success, PDD's Small Business Programs continue to attract people from all walks of life who want to learn how to start and run their own small businesses. These practical, step-by-step, hands-on programs are offered throughout the nation and have recently been underwritten by DTE Energy as a resource for their business customers. Recently, PDD introduced a Small Business Consulting Workshop to assist accountants in expanding their practices by growing their consulting services.

Website: http://www.pdd.wayne.edu/

	Youth Entrepreneurship
	Wayne’s Business School is in discussions now to develop a program to encourage entrepreneurship among high school students.  One opportunity may be to partner with the Detroit Business Roundtable for a joint program, but nothing has been created yet.

	Venture Incubators
	Tech Town, a 501(c)3 nonprofit organization, is a community of entrepreneurs, investors, mentors, service providers and corporate partners creating an internationally recognized entrepreneurial village in the city of Detroit.  The organization provides support and access to capital needed to build high tech companies and also serves as a developer, facilitating commercial and residential projects.   

	Technology Transfer

	Wayne State Technology Commercialization 
	Wayne State Technology Commercialization (TC) is responsible for the identification, protection, marketing and licensing of intellectual property (e.g., patents, unique biological or other materials, and copyrights) developed by WSU faculty. In addition, TC reviews and negotiates material transfer, non-disclosure and sponsored research agreements when they relate directly to WSU inventions. The goal of TC is to effectively manage and constantly improve technology transfer services at Wayne State University to provide the highest possible level and quality of assistance to all WSU researchers and our industry partners thereby maximizing the availability of new technology to society. TC handles all aspects of the invention development process including the encouragement, assessment, protection and licensing of inventions; the post-licensing oversight of agreement compliance; distribution of royalties and fees; and record keeping for all aspects of WSU intellectual property technology transfer.

Website: http://www.techtransfer.wayne.edu/

	Wayne State Venture Development Office
	The Venture Development Office works with faculty, staff, students, and alumni to leverage Wayne State innovations and create early-stage technology companies. The focus of Venture Development is to establish the tools and relationships necessary to launch successful technology businesses. WSU entrepreneurs can r

The inventor, Venture Development staff, and other professionals working with the university examine product viability and develop plans for eventual profitability. The Office can help analyze the needs of a skilled management team for high-tech ventures in almost any professional area. Support is also given to venture financing and connections to a variety of resources are provided, including introductions to angel and venture capital professionals. In addition, the Office facilitates space and other location issues through the university’s research park initiative, TechTown. 

	
	The WSU Entrepreneur's Network was established in 2007 to foster an entrepreneurial environment among faculty on campus. Participants several times per semester to:

1.  Discuss the dynamics of spin-out company formation based on WSU innovations

2.  Interact with role models and professional resources for faculty who want to explore starting a company without leaving the university 

3.  Identify opportunities to serve on technical advisory boards for new ventures. 

The Venture Development Office facilitates the organization and scheduling of the meetings, and  manages an e-mail list of interested faculty; periodically articles addressing selected topics are circulated to the list.
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Western Michigan University
1903 West Michigan Avenue, Kalamazoo, MI  49008-5200 • 269-387-1000
http://www.wmich.edu

Academic Programs

Currently, Western Michigan does not offer an undergraduate major or minor in Entrepreneurship/Small Business.  According to the Management program chair, Western is in discussions to create a cross-disciplinary Entrepreneurship program, likely for graduate students, through the Business School. Dialogue between the Engineering and Business schools about adding an Entrepreneurship component to the Engineering curriculum has also taken place, although the high number of requirements for Engineering students is a challenge.

Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate and Graduate Course Catalogs. 

	Discipline
	Number
	Name
	Description
	Credits

	Family and Consumer Sciences
	FCS 3300
	Entrepreneurship in Family and Consumer Sciences
	The course provides students with economic, cultural, political, sociological, and psychological perspectives on the creation and evolution of entrepreneurial ventures. It will provide a broad, practice-based experience in the process of creating and managing a small business in family and consumer science professions with a focus on service-based businesses. This course is approved as a writing-intensive course which fulfills the baccalaureate-level writing requirement of the student's curriculum.
	3

	Finance
	FIN 3420
	Entrepreneurial Finance
	This course provides an understanding of the financial decision-making process facing entrepreneurs in small business firms. The course is conducted on a lecture-case discussion basis. Among the topical areas covered are the following: Financial sources available, working capital management, capital budgeting, assessment of risk and valuation techniques. These and other areas are treated from the viewpoint of the entrepreneur in a small business setting.
	3

	Management
	MGMT 3140
	Small Business Management
	The knowledge and skills a business-trained individual needs after founding or buying an independent firm are introduced in this course. Specific applications of business areas such as finance, advertising, accounting, and tax law for the owner/operator of a small business will be addressed. It is assumed that students have a basic knowledge of business fundamentals before taking this course.
	3

	Management
	MGMT 4140
	Entrepreneurship
	An elective for students interested in entrepreneurial careers. Primary attention is given to managing a new or rapidly growing business. Alternative sources of capital are examined. Various growth strategies are considered along with personal requirements for entrepreneurial success.
	3

	Statistics
	STAT 3910
	Statistical Consulting
	An undergraduate course on the practice of statistical consulting in industry. This course will consider both the statistical and the nonstatistical aspects of consulting: statistical modeling, statistical judgment, quality improvement technology, the psychology of consulting, the importance of communication and the entrepreneurial role. Students will work in groups to solve problems arising with real data or with class experiments.
	1


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Dr. Tom Carey

Rank:  Professor and Chair, Department of Management

Office:  Schneider Hall Room 3390

Phone:  (269) 387-5860

Email:  tom.carey@wmich.edu
Bio:  His research interests include small business development, leadership and strategic management.  Has taught both MBA and undergraduate Entrepreneurship courses.


Student Characteristics

Enrollment in the undergraduate Entrepreneurship and Small Business Management courses is primarily Business students, although several students from other disciplines take the classes each semester. According to the Management Department Chair, demand for the courses is high among both undergraduate and graduate students.  In the past, Western Michigan offered a Venture course for MBA students, which was among the most popular courses.  The instructor passed away several years ago and due to budgetary constraints, the course has not been offered since. 

Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.  The College of Business hopes to establish a Center for Entrepreneurship as well as create an endowed professorship within the next twelve months and currently is pursuing funding to achieve these initiatives.

	In-Depth Experiential Learning Opportunities

	Internships
	All business students enroll in an internship, many of which are with local start-ups/entrepreneurs, SBTC’s & SCORE.  No specific figures are available for annual placements.

	Outreach Initiatives & Partnerships

	Venture Incubators (SmartZone)
	Business & Technology Research Park The focus of the BTR Park – one of Michigan’s SmartZones – is on the development of mutually beneficial relationships that involve resident businesses, the University and the Kalamazoo community. The private-sector firms that locate at the park are recruited from three key business sectors—life sciences, advanced engineering and information technology.  In less than five years, up to 30 private-sector businesses have been attracted to the BTR Park — 16 life-science companies, 12 advanced engineering firms and two information technology companies. Of these businesses, eight have constructed their own facilities and 16 have had laboratory and office space in the Southwest Michigan Innovation Center. More than 85 percent of the 137-acre BTR site have been developed, are under construction or are under option.

Website: http://www.wmich.edu/btr/

The BTR Park is also home to two important resources:
1. Southwest Michigan Innovation Center, a state-of-the-art high-tech/wet lab business incubator, which was launched by the regional economic development agency Southwest Michigan First  through a $5 million grant from the Michigan Legislature.

2. Biosciences Research and Commercialization Center at WMU, which provides commercialization expertise, funding, and research support to emerging life sciences ventures.

Website: http://www.brcc.wmich.edu/

	Angel Capital Groups
	The Management Department chair encourages students to work with angel rather than venture capital organizations, and a number of strong and on-going relationships have been fostered between Western’s business students and individual investors.  Individual investors prefer to remain unidentified publicly but networks based upon like-minded ethnic backgrounds, such as Middle Eastern or American Indian, are frequent.  

	Technology Transfer

	Dedicated Technology Transfer Office
	The Western Michigan University Research Foundation, housed in the Office of the Vice President for Research, is responsible for the management and commercialization of WMU's intellectual property. WMURF provides advice on general issues related to patents, copyrights, and commercialization (licensing of technology). The WMURF conducts an internal evaluation of the IP/Technology Disclosure  and, when appropriate, obtain the advice of legal counsel regarding the patentability of the invention.

Website: http://www.wmich.edu/ovpr/technology-transfer/index.html
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Alma College
614 W. Superior St. Alma, Michigan 48801  • 989-463-7111
http://www.alma.edu

Academic Programs

Currently, Alma does not offer a major, minor or a certificate in Entrepreneurship. Students may major in Business Administration, and the program’s website identifies the following emphases into the business curriculum: analytical and critical thinking skills, conceptual skills, communication skills, interpersonal skills, entrepreneur skills, global perspective, student interaction with business professionals, and international travel opportunities.

Entrepreneurship & Small Business Courses
One course with content focused on Entrepreneurship and/or Small Business was identified through a review of the 2007-08 Undergraduate Course Catalog. 
	Discipline
	Number
	Name
	Description
	Credits

	Business Administration
	BUS 423
	Small Business Management
	Entrepreneurial approach to small business management issues utilizing actual business start-ups as real-world experiences for students. Examines the principles and practices pertaining to the operation of small business enterprises. Students are required to apply skills learned in the core business courses, with a special emphasis on management. Opportunities and risks inherent in starting small businesses are analyzed and the skills needed to successfully run a small business are discussed.
	4


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name: Ronald Lemmon

Rank:  Assistant Professor of Business Administration and International Business Administration

Office:  Swanson Academic Center 245

Phone:  (989) 463-7918

Email:  lemmon@alma.edu
Bio:  Teaches Small Business Management course and advises Alma’s SIFE organization.


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Entrepreneurship Club
	Students in Free Enterprise (SIFE) chapter, with the mission "to raise the standard of living in Mid-Michigan by teaching the principles of free enterprise through a variety of educational outreach programs developed and implemented by dedicated Alma College students."

Website: http://www.alma.edu/organizations/sife/index.html
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Andrews University

Berrien Springs, Michigan 49104  •  1-800-253-2874  
http://www.andrews.edu

Academic Programs

Andrews does not currently offer a major, minor or a certificate in Entrepreneurship. 

Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. Both are offered by the Department of Management, Marketing and Information Systems.

	Discipline
	Number
	Name
	Description
	Credits

	Business Administration
	BSAD410
	Entrepreneuring*
	A systematic study of entrepreneuring, with an emphasis on contemporary trends. The creation, assessment, development, and operation of new and emerging ventures, including home-based businesses, franchises, and existing business purchases. Addresses entrepreneurial profiles and elements required to write a business plan.

Prerequisites: BSAD355 and MKTG310
	3

	Business Administration
	BSAD210
	Small Business Management
	A practical curse on the principles and problems of organizing and operating a small business. Topics include a procedural system for establishing a new business, providing physical facilities, financing, organizing, and management of the small business.  Does not apply towards a management major during junior and senior years. 
	3


* BSAD 410 is a required course for those who are pursuing a Bachelor of Business Administration major in Management or a major in International Business and Language, or a minor in Management, and it is among the elective major courses for Marketing majors.

Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name:  Robert Schwab

Rank: Chair, Dept. of Management, Marketing, and Information Systems and Professor of Management

Office:  218C Chan Shun Hall 

Phone:  471-6859

Email:  schwab@andrews.edu


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Entrepreneurship Club
	Students in Free Enterprise (SIFE) chapter. A partnership between higher education and business in which student teams connect with each other and teach how market economies and businesses operate. SIFE student teams present their projects to panels of top-level business executives and entrepreneurs in competition with other teams. The experience enables SIFE students to acquire stronger communication, team building, and management skills and connects students to business leaders, who may ultimately recruit SIFE students for employment.

	Lectures & Workshops
	Periodic speakers sponsored by the School of Business include entrepreneurs.
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 Aquinas College
1607 Robinson Road S.E., Grand Rapids, MI 49506-1799 •  616-632-8900
http://www.aquinas.edu

Academic Programs

Aquinas does not currently offer an Associate’s degree, Bachelor’s degree, or certificate in Entrepreneurship or Small Business.  

UNDERGRADUATE 
Entrepreneurship & Small Business Courses
One course with content focused on Entrepreneurship and/or Small Business was identified through a review of the 2007-08 Undergraduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	
	BS 310
	Small Business Management
	Deals with the successful start-up, operation, and growth of a small business with emphasis on entrepreneurship, the business environment, financial controls and planning, and administrative control.
	3 


GRADUATE

Entrepreneurship & Small Business Courses
One course with content focused on Entrepreneurship and/or Small Business was identified through a review of graduate course listings.  It is an elective option for students in the Master’s of Management program.

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MG 693
	Entrepreneurship and Small Business Management
	Students will examine the issues faced by entrepreneurs in starting and operating new businesses. Topics include business selection, venture financing, cash flow, marketing strategies, human resources, MIS, and organizational behavior. As an integral part of the course, students will develop a business plan, including financial statements.

 Prerequisites: MG 520, MG 530, and MG 580.
	3


Baker College

Baker has 17 campuses across Michigan • Phone
http://www.baker.edu

Academic Programs

Baker offers an Associate’s degree and a Certificate in Small Business Management/Entrepreneurship. The Certificate program is designed for those individuals who are operating small business and wish to enhance their small business management knowledge and skills. It is also appropriate for those individuals who desire to work in a small business environment, or begin their own small business.  The program is offered at Baker’s Auburn Hills, Cadillac, Clinton Township, Corporate Services, Jackson, Muskegon, and Port Huron campuses.

The Associate of Business program is designed for those who desire to own, operate or manage a small business and focuses on establishing, financing, marketing, and managing a small business. The program is offered at Baker’s Allen Park, Auburn Hills, Cadillac, Clinton Township, Coldwater, Jackson, Muskegon, and Port Huron campuses.  In addition, Baker has an Associate of Business Degree Articulated Credit Program, intended for those individuals who have licensure in an occupation that has been approved for articulated credit by Baker College.  

While Baker does not currently offer an undergraduate or graduate major or minor in Small Business Management/Entrepreneurship, the College does have a Smart Degree Option, which provides the opportunity for students to simultaneously work on their Associate’s degree in Small Business Management/Entrepreneurship and a Bachelor of Business Administration-Management, a Bachelor of Business Administration Accelerated Program, or a Bachelor of Business Leadership.

UNDERGRADUATE 


	Entrepreneurship Major(s)
	No.

	Entrepreneurship Minor(s) 
	No.

	Associate’s Degree
	Yes.  Baker offers an Associate’s degree in Small Business Management/Entrepreneurship, as well as an Articulated Credit Program.

	Required Courses
	Major Core (28 hours)

MGT 231 Small Business Management (4)

SBM 121 Small Business Marketing (4)

SBM 131 Managing Small Business Operations (4)

SBM 211 Financial Management in Entrepreneurial Firms (4)

SBM 221 Entrepreneurship Law and Ethics (4)

SBM 231 Small Business Field Studies (4) 

Select either: WRK 201 Internship (4) OR WRK 211 Cooperative Education I (4)

Business Core (28 hours)

ACC 121 Fundamentals of Accounting I

ACC 122 Fundamentals of Accounting II

ECN 201 Principles of Macroeconomics

ECN 202 Principles of Microeconomics

LAW 211 Business Law

MGT 101 Introduction to Business

MKT 111B Principles of Marketing

General Education Core (37 hours)

ENG 101 Composition I

ENG 102 Composition II

INF 112 Word Processing

INF 113 Electronic Spreadsheets

INF 114A Introduction to Database Applications

INF 121 Introduction to Windows

MTH 101 Mathematics for Business

MTH 111 Introductory Algebra

SPK 201 Oral Communication

WRI 115 Workplace Communication

WRK 291B Professional Career Strategies

Select either PSY 101 Human Relations OR PSY 111 General Psychology 

	Articulated Credit Program
	Articulation Credit – 40 hours

Students still enroll in the same 28 credits as the regular Associate’s program, but are only required to take 4 hours of Business Core courses and 33 hours of General Education Courses

	Graduation Requirements
	105 quarter credit hours

	Certificate
	Yes. Baker offers a certificate in Small Business Management/Entrepreneurship

	
	24 quarter hours required for graduation:

MGT 231 Small Business Management (4)

SSBM 121 Small Business Marketing (4)

SBM 131 Managing Small Business Operations (4)

SBM 211 Financial Management in Entrepreneurial Firms (4)

SBM 221 Entrepreneurship Law and Ethics (4)

SBM 231 Small Business Field Studies (4)

	
	The Professional Development Division of Baker’s Corporate Services program delivers non-credit courses and programs to employees at their work sites. Programs include, but are not limited to project management, leadership, organizational development, managing the family-owned business, sales and customer service, and quality tools and methods. Training can be delivered on-site or at a local Baker College campus, and can be tailored to meet specific needs including content and scheduling.  For the family-owned business programs, Baker College planning consultants offer practical, structured services that include: Succession Planning, Leadership Development, Enhancing Family Relationships and Communication, Strategic Planning, Articulating Family Dreams and Values, and Facilitating Family Meetings. 


Entrepreneurship & Small Business Courses
The following courses with content that includes Entrepreneurship and/or Small Business were identified through a review of the 2006-07 Undergraduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 101
	Introduction to Business
	Provides a basic understanding of many aspects of business.  It gives an overview of the changing business environment, the roles of small businesses, entrepreneurs, and the importance of customer relations, management, and marketing. It also provides an overview of the fundamentals of business and personal finance, accounting, and banking. 
	4 quarter hours

	Management
	MGT 231
	Small Business Management
	Examines the role of small businesses in the economy, with emphasis on marketing, human resources, management, and financing of the small business.  The role of the entrepreneur in business will be examined.
	4 quarter hours

	Small Business Management/ Entrepreneurship
	SBM 121 
	Small Business Marketing
	Examines the marketing plan for small businesses focusing on product or services marketing. Other topics include identifying your target market, pricing your product or service, effective advertising approaches, and selection of appropriate media for effective advertising.
	4 quarter hours

	Small Business Management/ Entrepreneurship
	SBM 131
	Managing Small Business Operations
	Establishes a framework for an entrepreneur to manage day-to-day operations of a small business.  Students learn to develop an understanding of short-term cash and credit operations, managing resources, accounting for inventory, establishing pricing policies, and recognizing changes in the industry that affect day-to-day operations. 
	4 quarter hours

	Small Business Management/ Entrepreneurship
	SBM 211
	Financial Management in Entrepreneurial Firm
	Examines the available sources for raising initial capital within the small business environment. Establish a solid understanding of personal and business financial statements. Recognize the importance of measuring financial performance. Develop an understanding in financial forecasting/budgeting. Access and manage risk exposures.
	4 quarter hours

	Small Business Management/ Entrepreneurship
	SBM 221
	Entrepreneurship Law and Ethics
	Explores state and federal laws and ethics that impact the decision-making policies of entrepreneurs. Topics to be discussed include: forms of ownership, federal tax identification number, assumed name, state sales tax, franchising, intellectual property, negotiable instruments, secured transactions, debtor and creditor disputes, bankruptcy, contract law, Uniform Commercial Code, covenants not to compete, e-commerce, tort law, criminal law, bailment agreements, insurance, consumer laws, environmental laws, labor laws, employment laws, agents and principles, and the importance of securing legal counsel.
	4 quarter hours

	Small Business Management/ Entrepreneurship
	SBM 231
	Small Business Field Studies
	Assigns students to assist an entrepreneur or small business and provide assistance in solving operational problems in the small business environment. Class time will be spent discussing the various assigned problems and potential resolution strategies.

Prerequisites: SBM 211, MGT 231, SBM 131, SBM 121.
	4 quarter hours


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	In-Depth Experiential Learning Opportunities

	Internships
	Both the Associate’s degree and Certificate require students to take SBM 231, Small Business Field Studies, which assigns students to assist an entrepreneur or small business and provide assistance in solving operational problems in the small business environment. 

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	None of the entrepreneurship courses are listed as eligible for transfer credit.

https://www.baker.edu/departments/academic/articulation/ArticulationHome.cfm
However, the College does have a Smart Degree Option, which provides the opportunity for students to simultaneously work on their Associate’s degree in Small Business Management/Entrepreneurship and a Bachelor of Business Administration-Management, a Bachelor of Business Administration Accelerated Program, or a Bachelor of Business Leadership.
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Calvin College

3201 Burton SE Grand Rapids, MI, 49546 • (616) 526-6000 
www.calvin.edu
Academic Programs

No undergraduate or graduate degree programs or certificates are offered in Entrepreneurship. Calvin’s Small Business Institute program, however, provides an opportunity for students to gain Small Business and entrepreneurial experience as part of their elective courses in the business program.


SBIDA's mission is to provide entrepreneurial education, strengthen the small business sector of the free enterprise system, enhance the small business environment, support economic development and diversification through small business teaching, consultation, and basic or applied research with small businesses and communities. Students participate in hands-on experiential learning by providing consulting services to local small businesses as well as to community/economic development projects and special clients such as non-profit organizations and local merchants' associations. The SBI program at Calvin College engages primarily junior and senior-level undergraduate students under faculty supervision, and these students participate in SBI projects as part of their course work in Bus. 367 (Small Business Management), Bus. 381 (Marketing II), and Bus. 382 (Buyer Behavior).

The purpose of the SBI program is to provide high quality business consulting to small business clients requesting assistance while providing an extraordinary learning experience for college students. High quality business consulting is comprised of direct contact between the student team and the client, detailed analysis of the client's business, thorough research, and a useful project report. Each report is tailored to the individual client's business and embodies sound business principles. It is understood that sound analysis of a business may not always yield a positive outlook to the client; however, the goal of this program is to improve the economic health of the client business whenever possible.

The consulting to take place is a deliverable and is professional and thorough. There are usually at least six client meetings per project, of which a minimum of three are personal visits to the client's place of business. The final report contains, at a minimum, the following:

· A copy of the signed Letter of Engagement.

· An Executive Summary, no more than three pages long, that outlines the problem area(s) identified, methodologies used, conclusions reached, and recommendations made.

· A section that defines the business problem area(s).

· A section that describes the analysis conducted and the conclusions reached.

· A section that describes the solutions recommended and implemented.

· A section that describes the solutions recommended but not yet implemented.

· A client letter acknowledging receipt and presentation of the report - attached only to the copies of the project delivered to the SBI Director. 

The Small Business Directors' Association (SBIDA) serves as the coordinating body of the SBI program. SBIDA provides guidance in quality assurance, program operations, and policy development for the over 200 SBI programs. SBIDA also holds the trademark for the Small Business Institute name. Professor Jack Brothers brought the SBI program to Calvin College in the early to mid 1980s.

Entrepreneurship & Small Business Courses
Two undergraduate-level courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog; no graduate level courses were found. 

	Discipline
	Number
	Name
	Description
	Credits

	Economics & Business
	BUS 367
	Small Business Management
	An integrative study of the business management principles applicable to the challenges and opportunities unique to small businesses. The course emphasizes strategic analysis of management, marketing and financial issues facing small firms primarily from an entrepreneurial perspective. This course includes lectures, case studies and experiential learning through consulting activities with local firms.
	3

	Engineering
	ENG 294/394
	Engineering Seminar
	A seminar devoted to an exploration of topics in engineering. Seminars will cover areas such as the practice of engineering design, non-technical issues in engineering practice, engineering graduate studies, and aspects of engineering analysis. Students receive transcript recognition for Engineering 294 if they attend eight (8) seminars before being admitted to a BSE concentration and will receive transcript recognition for Engineering 394 if they attend eight (8) seminars after being admitted to a BSE concentration. 

In Spring 2007, the seminar series included a number of sessions focused on the intersection of engineering and entrepreneurship.  Titles were “Entrepreneur Group Seminar: A Christian Entrepreneur - Our Life Walk Journey of Mind and Heart”, “Entrepreneur Group Seminar: 

Entrepreneurship; Risks, Rewards and True Returns”, and “Entrepreneur Group Seminar: My Story of Going Somewhere Slow and Nowhere Fast”.

Website: http://www.calvin.edu/academic/engineering/events/seminar/seminarSP-07.html
	0


Institution Contacts

	Entrepreneurship Faculty
	

	Economics & Business Department Professors
	Name:  David Cook

Rank:  Economics and Business Department Chair

Office:  North Hall Room 167
Phone:  (616) 526-7191
Email:  dcook@calvin.edu
Bio:  Professor of Business, MSACC from Western Michigan University, MBA from Grand Valley State University and CPA. Prof. Cook teaches courses in accounting and taxation. His research interests include socially responsible investing. He has written extensively on the adoption credit. Prior to teaching at Calvin, Prof. Cook was in public accounting.

	
	Name:  Robert Medema
Rank:  Economics and Business Department Chair

Office:  North Hall Room 167

Phone:  (616) 526-7191
Email:  rmedema@calvin.edu
Bio:  Masters in Business Administration (University of Michigan, 1972) and Certified Public Accountant (Illinois, 1972). His academic fields include finance, accounting and small business management. Prior to coming to Calvin, Prof. Medema worked as a C.P.A., held a variety of management positions in Fortune 500 companies, and developed two successful businesses. His research and reading is focused on articulating success for a Christian in business.

	
	Name: Glenn Triezenberg, Director of Calvin College Career Development and the Spoelhof Family Institute

Office: Career Development Hekman Library 372D
Telephone: 616-526-6484

Email: gtriezen@calvin.edu


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Entrepreneurship Clubs
	Students in Free Enterprise (SIFE) chapter is active at Calvin. The SIFE team exists to provide students with an opportunity to learn and facilitate the principles of free enterprise and develop leadership skills through the bases of the institution’s Christian faith.

	Scholarships
	Warren and Dorothy Koop ScholarshipFor a business student with an entrepreneurial spirit who is successfully coping with learning challenges in the academic environment.
Deb Deters Business Scholarship Recipients must be female students with strong business skills and an entrepreneurial interest.
Potvin Scholarship This scholarship is designed to attract other Catholics to Calvin, especially those students that have an entrepreneurial spirit and fascination for the business world.
Charles J. and Marianne Stehouwer Business ScholarshipThe Stehouwer scholarship is targeted toward the student that has high potential to become an entrepreneur and has a wide variety of interests.
Patricia S. Duthler Scholarship Preference is given to an international student who plans to return to his or her native country and begin his or her own business.
Janson Entrepreneurial Scholarship Candidates must be entering their junior or senior year and show a concrete example or a desire to start his or her own business.
Scholarship for Women in Business Barbara and Melvin VanderBrug of Detroit, Michigan established this scholarship to encourage women students, particularly those with entrepreneurial interests, to enter the for-profit business world.
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 Cleary University
3750 Cleary Drive, Howell, MI 48843• 517.548.3670
www.cleary.edu
Academic Programs

Cleary University offers a BBA in Entrepreneurship, which provides the student with a well-grounded degree in entrepreneurship and management, for the establishment of a new business. This preparation is well suited for the student who wants to open a new business, plans to enter into the management of an existing family business, or is currently managing a small business.

UNDERGRADUATE 

	Entrepreneurship Major(s)
	Yes.

	School/College
	Loyd and Mable Johnson Center for Business and Community Excellence (building to be completed in Fall 2007)

	Name of Degree
	Bachelor of Business Administration 

	Admissions Requirements
	Minimum grade point average of a 2.0.

	Required Courses
	Major Courses - 28 credits. No substitution. All courses must be taken at Cleary University.

ENT 400 Entrepreneurship

ENT 405 Creativity and Innovation

ENT 410 Marketing the New Business

ENT 430 New Business Finance

ENT 490 Business Plan

MGT 400 Management Skills Seminar

MGT 425 Negotiations

Business Core Courses - 44 credits. No substitution. All courses must be taken at Cleary University.

ACC 401 Financial Accounting

ACC 402 Managerial Accounting

BAC 300 Business Research and Communication

ECO 320 Economics of Business

ECO 470 International Economics

FIN 400 Financial Management

LAW 320 Business Ethics and Legal Issues

MGT 407 Behavior of Organizations

MKT 411 Enterprise Marketing

MTH 444 Quantitative Business Analysis

OPM 400 Operations Management

Competency Core Courses - 8 credits. Courses may be taken at Cleary University. Substitution permitted by Transfer or Prior Learning documentation. 

General Education and Elective Courses - 100 credits. 

	Graduation Requirements
	180 Credit hours with a minimum cumulative GPA of 2.5.


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Entrepreneurship
	ENT400
	Entrepreneurship
	Students will study the importance of entrepreneurship in the U.S. economy and the steps for establishing the successful business start-up and for securing the necessary funding. To remain competitive, the start-up must operate more efficiently, while satisfying a constantly rising expectation of quality and service. This class explores strategic issues as the foundation for survival and prosperity of the start-up business.
	4

	Entrepreneurship
	ENT405
	Creativity and Innovation
	Creativity, innovation, and risk taking are essential to the success of the entrepreneur. This class will aid students in unlocking their inner potential and focus on “thinking outside the box”. Students will also learn strategies for dealing with rejection and negativity.
	4

	Entrepreneurship
	ENT410
	Marketing the New Business
	The class centers on designing an effective marketing plan for the start-up business. Students will isolate and create the written plan for the specific product, price, place and promotion, the 4Ps for their business. This course introduces the elements of marketing research: problem definition, survey design, and statistical analysis to aid decision making. Buyer behavior, motivation, and market potential estimating techniques are examined.
	4

	Entrepreneurship
	ENT430
	New Business Finance
	Financing the start-up business is a significant challenge. Students will receive foundation information regarding important concepts, issues, and tools needed to effectively finance and fiscally manage a business organization. Emphasis will be placed on establishing realistic start-up costs, financial planning and control, and cash flow analysis.
	4

	Entrepreneurship
	ENT490
	Business Plan
	Creating a comprehensive business plan is of three-fold importance: (1) It will enable better focus on the structure, strengths, weaknesses, opportunities, and threats to the business. This will allow for better planning and design. (2) The completed business plan will serve as a road map for guiding the business through the establishment of strategic objectives and appropriate measurement criteria. (3) When formalized, the business plan will be used as a "selling" document to attract potential investors, suppliers, and lending institutions. Students will present their business plan to faculty, business owners, and fellow students at a scheduled on-campus meeting.
	4

	Management
	MGT185
	Managing the Small Business
	With an emphasis on entrepreneurship, students will learn the essentials for successfully managing the small business. Areas covered include start-up challenges, focusing on customers, managing growth, and understanding financial measurables.
	4

	Management
	MGT475
	Principles of Entrepreneurship
	This class explores strategic issues as the foundation for survival and prosperity of the start-up business. With an emphasis on entrepreneurship, students will learn the essentials for successfully managing the small business. Areas covered include start-up challenges, focusing on customers, managing growth and understanding financial measurables. Students will create a comprehensive business plan which will serve as a road map for guiding the business through the establishment of strategic objectives and appropriate measurement criteria.
	4

	Directed Project
	PJT 251-4
	Directed Project I, II, III, and IV
	This is a directed study course that allows a student to complete an individualized project on a topic selected and planned with his/her faculty. Projects undertaken in this class take the form of either a feasibility study or a process improvement project. Students who complete the feasibility study learn project planning, management, and evaluation skills. Feasibility projects may develop a business plan for a new venture or a new initiative. Students who complete a process improvement project learn to map a process, construct process measures, identify root causes, and implement improvement theories guided by a PDSA (plan-do-study-act) method. Process improvement projects may be completed utilizing an improvement team lead by the student in cooperation with his/her employer.
	1-4


GRADUATE
Cleary does not offer a graduate degree in Entrepreneurship, nor were any courses with content focused on Entrepreneurship and/or Small Business identified through a review of the 2007-08 Graduate Course Catalog. 

Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  David Castlegrant

Rank:  Management/Marketing Faculty Chair/Associate Professor

Phone:  (517) 548-3313
Email:  dcastlegrant@cleary.edu
Bio:  Mr. Castlegrant, who has been on the faculty since 1991, is currently the Chair of the Marketing and Management Division with design responsibility for Cleary’s Management, Marketing and Entrepreneurship BBAs. In addition, he has designed and taught classes in Entrepreneurship, Organizational Behavior, International Business, Marketing, and Quality Management.


Student Characteristics

Because the Cleary program was established only a few years ago, the Integrated Postsecondary Education Data System (CIP Classification 2000) does not show any degrees awarded to first majors in Entrepreneurial and Small Business Operations through the most recent year available (2005-06).


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Lectures & Workshops
	Livingston Economic Club Luncheon Series Cleary University is proud to sponsor the Livingston Economic Club Speakers Luncheon Series as a service to our students and our community. The mission of the Livingston Economic Club is to enrich the Livingston County community by hosting speakers who can share a broad spectrum of social, political, intellectual, and cultural experiences. The 2007 series presents a great lineup of speakers that continues a great tradition established with our first LEC Speakers Luncheon Series in 2004.



	In-Depth Experiential Learning Opportunities

	Internships
	No internships are required for completion of the Entrepreneurship degree.

	Scholarship
	Entrepreneurship Scholarship

Two $2,400 competitive scholarships awarded to students planning to open a new business enter into management of an existing family business, or currently managing a small business.

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	Cleary currently has articulation agreements with the following schools: Hartland High School, Kensington Woods High School, LATEC, Lansing Community College, Mott Community College, Oakland Community College, and Schoolcraft College.

Website: http://www.cleary.edu/Partnerships/default.shtm
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Concordia University
4090 Geddes Road, Ann Arbor, MI  48105-2797 • (734) 995-7300
www.cuaa.edu
Academic Programs

No formal undergraduate or graduate programs are offered in Entrepreneurship. Concordia’s Haab School of Business is currently developing a series of electives intended to enhance entrepreneur-related skills and mindsets, titled “Multipreneurial and Problem-Solving Electives.” The multipreneurial and problem solving electives will prepare students to be problem-solvers with analytical experience; team players with a master of interpersonal skills; and graduates who are equipped and motivated to succeed and lead by becoming change agents within their departments, across departments in their organization and within the community.

The sequence is anticipated to consist of 9 elective credits and 9 credits tailored toward developing students’ problem-solving capacities.

Elective Courses: 

BUE262   Planning New Ventures 

BUE313   International Business Problems 

BUS370   Applied Business Lab 

In the future, the best organizations will have experts prepared to draw people and resources together from throughout their organizations to solve problems. The three-course sequence will provide that expertise (note: these courses are currently being developed)

BUE2XX  Problems & The Future 

BUE3XX   Finding the Best Solutions  

BUE3XX   Making Solutions Work 

Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. No graduate level courses were found.

	Discipline
	Number
	Name
	Description
	Credits

	Management
	BUS4xx*
	Entrepreneurship
	Course under development.
	3

	Business
	BUE 262
	Planning New Ventures
	This course is for students interested in starting their own business or non-profit enterprise, or acting as entrepreneurs within an existing organization. Students learn how to write a business plan, from market analysis to financial projections to operating plans. During the course, students will get hands-on experience developing and presenting their own business plans. This course is open to all Concordia University students.
	3

	Business
	BUS370
	Applied Business Laboratory
	Students will find solutions to business management questions presented by congregations, service organizations and businesses. Students will learn leadership, teamwork, problem-solving, and project management while integrating course work and academic research with business project experience.
	2


*xx denotes course under development.

Institution Contacts
	Entrepreneurship Faculty
	

	Full-time faculty in HAAB School of Business
	Name:  Dr. F.K. Marsh

Rank:  Dean  for the HAAB School of Business

Office:  OSC 2F

Phone:  (734) 995-7418

Email:  marshf@cuaa.edu

	
	Name:  John Bean

Rank:  Special Assistant to the President of Concordia for the HAAB School of Business

Office:  
Phone:  (734) 995-7315

Email:  beanj@cuaa.edu
Bio:  He has served as Special Assistant to the President of Concordia for the HAAB School of Business since October 2005. He is very active professionally and civically, both in the Columbus, Ohio and Ann Arbor, Michigan areas.
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 Cornerstone University
1001 East Beltline NE, Grand Rapids, MI  49525 • (616) 949-5300
www.cornerstone.edu
Academic Programs

Cornerstone University’s Certificate in Entrepreneurship provides foundational management skills for those who desire to lead a new business operation. The program focuses on the entrepreneur and the development of business and marketing plans. Courses examine the importance of technology, ethics/values, research, marketing, and available financing options.

	Certificate(s)
	Yes.

	Admissions Requirements
	1. Graduation from high school or GED 

2. No more than three credit hours may be transferred for credit in the certificate program

3. Two years full-time work experience

	Required Courses
	Courses (30 weeks/18 credit hours)

IDS302 Principles of Self-Management

BUS217 Global Business

MGT232 Entrepreneurship

BUS401 Business Ethics and Values

ACC338 Accounting and Finance for the Non-Financial Manager

MKT251 Principles of Marketing

	Graduation Requirements
	Completion of at least 18 credit hours with a grade in each course of at least C-


Undergraduate Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog.  Courses for the Certificate in Entrepreneurship program are offered both onsite and online.

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 337
	Small Business Management
	Fundamental principles of management in a small business environment. Emphasis on

the managerial considerations involved in establishing, planning, and financing a new business, as well as operating a going concern.
	3

	Management
	MGT 232
	Entrepreneurship
	A survey of fundamental management principles, problems and procedures unique to small businesses. Topics include ownership, competition, financing, marketing, personnel, long- and short-term planning and governmental regulations.
	3


Graduate Entrepreneurship & Small Business Courses
A graduate degree in Entrepreneurship is not offered at Cornerstone, but one graduate-level business course was identified through a review of the 2007-08 Graduate Course Catalog. 
	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 539
	Entrepreneurship and Innovation
	This course focuses on the tools needed in identifying and capitalizing on entrepreneurial business opportunities, methods for managing those opportunities, and critical thinking skills needed for innovation and growth. Students will have opportunity to work with a team to design an entrepreneurial venture. Additional topics will include: how to stimulate new ideas; managing innovative ideas; adapting to change; and, the individual’s and group’s role in the creative process.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty in School of Business
	Name:  Brad Stamm, Ph.D.

Rank:  Division Chair, Professor of Business

Phone:  (616) 949-5300 x 1364
Email:  brad_stamm@cornerstone.edu

Bio:  Teaches Macroeonomics, Microecnomics, International Trade and Finance, Entertainment Industry Economics, Principles of Finance.


Student Characteristics

Because the Cornerstone program was established only a few years ago, the Integrated Postsecondary Education Data System (CIP Classification 2000) does not show any certificates awarded in Entrepreneurial and Small Business Operations through the most recent year available (2005-06).

Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Outreach Initiatives & Partnerships

	Local Community Partnerships & Outreach
	Cornerstone offers a number of Professional Development Seminars. These sessions – many of which develop skills related to entrepreneurship and/or small business management – are designed to train, equip and empower educators, business men and women and ministry leaders in the West Michigan area through non-credit/ non-degree seminars.   Each seminar is four hours long and costs $75. 

PDP41 Business Plan Creation and Execution Professional Development Seminar

This seminar will help businesses identify their operational and strategic strengths and review current business weaknesses. Identification of these issues will allow strategies to be formulated and implemented to allow the business organization to become more successful in a global operating environment.

Website: http://pgs.cornerstone.edu/lead
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Davenport University
6191 Kraft Avenue S.E., Grand Rapids, MI 49512 • (616) 698-0333
www.davenport.edu
Academic Programs

Davenport does not offer a dedicated major, certificate program, or graduate degree in Entrepreneurship and/or Small Business.  However, undergraduate students in the Marketing and Management bachelor’s or associate’s degree programs may opt to specialize in Entrepreneurship through their elective courses. Davenport offers an elective specialty in Entrepreneurship to both undergraduate Management and Marketing students at the Dearborn, Warren, and Grand Rapids – Lettinga campuses as well as through DU online.  Management students at the Traverse City campus may also enroll in the specialty. 

UNDERGRADUATE 
	Entrepreneurship Major(s)
	No.

	Elective Specialties
	Graduates earn a Bachelor of Business Administration degree, with a major in Management or Marketing and an elective specialty in Entrepreneurship

	Management – Entrepreneurship Specialty Required Courses
	Foundations of Excellence Courses – 39 credits

Foundations of Business Courses – 32 credits

Management Major Courses – 34-37 credits

Entrepreneurship specialty Courses – 12 credits

BUSN 425 New Venture Planning

FINC223 Entrepreneurial Finance

MKTG320 Marketing of Services

MKTG322 Internet Marketing

	Marketing – Entrepreneurship Specialty Required Courses
	Foundations of Excellence Courses – 39 credits

Foundations of Business Courses – 32 credits

Marketing Major Courses – 34-37 credits

Entrepreneurship specialty Courses – 12 credits

BUSN425 New Venture Planning

FINC223 Entrepreneurial Finance

MKTG320 Marketing of Services

MKTG322 Internet Marketing


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. Courses offered in other disciplines are also listed below.
	Discipline
	Number
	Name
	Description
	Credits

	Business
	BUSN425
	New Venture Planning
	This course examines the essential elements of starting and growing a new business venture within the context of the 21st century’s emerging “entrepreneurial era.” Students acquire skills in opportunity screening, crafting of entrepreneurial strategies, development of comprehensive business plans, funding of start-up operations and management of rapid growth, all in preparation to launch and manage successful new ventures.  Case analysis enables students to practice strategic decision-making for a variety of start-up scenarios, and course learning is applied through creation of a detailed business plan for a new venture.
	3

	Finance
	FINC223
	Entrepreneurial Finance
	This applied approach course focuses on the financial life-cycle of a new business venture.  Students become familiar with the primary financial activities associated with launching, managing and exiting a business.  Application activities involve students in financial goal setting, financial report preparation and analysis, forecasting, financial management (including raising capital and proper cash management) as well as business valuation and exit strategies.
	3

	Massage
	MSTH285
	Massage Entrepreneur
	This course will prepare students to set up and market his/her business.  Students will develop a business plan for their practice, create marketing materials, and learn principles involved in practice expansion.  Students will walk out the door with materials they can use for their business.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Kojo A. Quartey, Ph.D.

Rank:  Dean of the Donald W. Maine School of Business

Phone:  616-698-7111

Email:  kojo.quartey@davenport.edu  


Student Characteristics

Bachelor’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Certificates Awarded Below Bachelor’s
	Associate’s Degrees Awarded
	Bachelor’s Degrees Awarded

	2005-06
	1
	10
	19

	2004-05
	2
	8
	13

	2003-04
	12
	8
	13

	2002-03
	18
	-
	-


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Entrepreneurship Clubs
	Business Professionals of America (BPA)

The Business Professionals of America organization is dedicated to preparing a world-class workforce by advancing students' leadership, citizenship, academic and technical skills. Davenport's BPA club competes regularly at state and national competitions every year.
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Finlandia University
601 Quincy Street, Hancock, MI 49930 • (906) 487-7274
www.finlandia.edu
Academic Programs

UNDERGRADUATE 
Finlandia offers two undergraduate degree options in Entrepreneurship through its International School of Business:  Entrepreneurial Studies & Small Business Management or Entrepreneurial Studies & Small Business Management “2+2” Program (geared towards persons already holding an Associate degree). Upon completion of the Entrepreneurial Studies & Small Business Management Concentration graduates will be able to assess one’s capabilities to be an entrepreneur, explore and research entrepreneurial business ventures that one will eventually launch, do thorough analysis of business ideas by creating comprehensive business plans, and receive feedback on plans and ideas from internal and external constituents.  The 2+2 program is a version of the Entrepreneurial Studies & Small Business Management Concentration, but the specific course of study is developed on an individual basis, taking into account the student’s academic background and program requisites. 

Finlandia also promotes Entrepreneurship in its School of Art & Design. In 1995, Underwritten by a grant from the Fund for the Improvement of Post-Secondary Education (FIPSE), Finlandia participated in a pilot program to integrate courses in entrepreneurship into the Art and Design curriculum. The program proved valuable, and Art & Design graduates now are required to complete 6 entrepreneurship credits in courses co-taught by business and art school faculty.  The Lily I. Jutila Center for Global Design & Business was opened in 2005 to ease the transition from graduation to entrepreneurship.

	Entrepreneurial Studies & Small Business Management

	Degree
	Bachelor of Business Administration with a concentration in Entrepreneurial Studies & Small Business Management

	Required Courses
	General Education Requirements (45 credits)

Business Program Requirements (38 credits)

Concentration Requirements (21 credits)

BUS 205 Accounting with Computers

BUS 240 E-Commerce

BUS 388 International Business

BUS 391 Entrepreneur & Small Business Management

BUS 411 Risk, Utilities & Financial Management

BUS 435 Entrepreneurial Leadership

BUS 447 Marketing for Small Business

	Graduation Requirements
	A minimum of 120 credits are required for graduation.

	Entrepreneurial Studies & Small Business Management “2+2” 

	Degree
	Bachelor of Business Administration with a concentration in Entrepreneurial Studies & Small Business Management

	Admissions Requirements
	Students bring in a “professional concentration” of 32-45 credit hours.  This represents the studies from an Associate’s degree or similar program in a specialized or professional area. Students take 32-38 required business credit hours and complete the General Education requirements at Finlandia University. 

	Required Courses
	Courses of study are developed on an individual basis, taking into account the student’s academic background and the requisites of the program. A total 

General Education Requirements (45 credits)

Entrepreneurial Studies & Small Business Management 2+2 Program Requirements (38 credits):

BUS 138 Foundations of Business, Economics & Entrepreneurship

BUS 201 Principles of Accounting I

BUS 202 Principles of Accounting II

BUS 240 E-Commerce

BUS 332 Business Finance

BUS 345 Principles of Marketing

BUS 371 Principles of Management

BUS 388 International Business

BUS 391 Entrepreneurial & Small Business Management

BUS 411 Risk, Utilities & Financial Management

BUS 435 Entrepreneurial Leadership

BUS 447 Marketing for Small Business

	Graduation Requirements
	A total of 122 course credits are required for the degree with a minimum of 30 credits at the 300/400 level at Finlandia.


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. Courses offered in other disciplines are also listed below.
	Discipline
	Number
	Name
	Description
	Credits

	Business
	BUS 125
	Entrepreneurial & Management Practices
	The student will develop a basic understanding of the following:  the process of creating and growing a new venture, the operational components of a small business, and the functioning of a micro enterprise.  The role, nature, and characteristics of the successful entrepreneur will be covered.  Videos and interviews with entrepreneurs will prepare students for success.  Students will also study the essentials of small business management and how these techniques, correctly employed, will enhance the probability of entrepreneurial success.  Topics include leadership roles, using outside vendors as consultants, growth and general management strategies, decision- making and planning, legalities, and human resource management.
	3

	Business
	BUS 138
	Fundamentals of Business, Economics, & Entrepreneurship
	This course provides an introduction to business, management, and entrepreneurship.  The student will gain a basic understanding of the process of establishing a new business, the operational components and functions of a business, and the essentials of small business.
	3

	Business
	BUS 225
	Business Practices
	The course prepares students to develop a marketing, advertising, and public relations strategy for their business endeavors or for a small business where they may work.  Students will develop a conversational knowledge of why and how a small business with limited resources can benefit from developing and implementing a plan.  Practical techniques, as opposed to theory, will be presented and discussed.  This pragmatic approach will enable students to understand fundamentals as they immediately apply to new or existing small-scale business ventures.
	3

	Business
	BUS 332
	Business Finance
	The basic principles of the acquisition, management, and distribution of financial resources are presented.  The emphasis is on small businesses.
	3

	Business
	BUS 345
	Principles of Marketing
	Marketing principles including classification of goods, retailing, wholesaling, physical distribution, personal selling, advertising, pricing, market forecasting and research, and the economics and legal environment in which a business enterprise functions are covered.  The emphasis is on small business.
	3

	Business
	BUS 388
	International Business
	This class studies the effective management of a multi-national small business.  It studies how operating in foreign environments with differing cultures and philosophies influences entrepreneurs and small business managers.
	3

	Business
	BUS 391
	Entrepreneur & Small Business Management
	This class focuses on problems and policies unique to small businesses.  Concepts, processes, and techniques for starting and managing small businesses, the analysis of the importance of small businesses to the American economy, and how small businesses most effectively operate under the American government and legal system are covered.
	3

	Business
	BUS 411
	Risk, Utilities & Financial Management for Small Business
	This class presents a basic “nuts and bolts” background in developing and maintaining vendor relationships in securing essential services for the entrepreneurial or small business venture.  Comprehensive exposure of key relationships in the areas of risk and insurance, real estate and investments, professional services, such as accounting and legal telecommunications and energy providers and financial services are covered.
	3

	Business
	BUS 435
	Entrepreneurial Leadership
	This is a capstone course where students will compare and summarize their personal and professional development and maturity near the completion of their degree program.  Changes in students’ competencies should be reflected in increased skills in shaping organizational strategy, competitiveness of organizational capability, and a demonstrated efficient and effective performance of entrepreneurial leadership for business success.
	3

	Business
	BUS 447
	Marketing for Small Business
	The course studies the development and implementation of a marketing strategy in a global village setting.  It studies how to create a mission, utilize limited resources, and design and measure the effectiveness of an international marketing plan
	3

	Business
	BUS 449
	Media Mgmt. for Small Business
	This class provides students with an opportunity to learn about advertising and integrated brand promotions.  Also studied are public relations, message strategy and analysis, performance and measurement, promotion, history of the advertising industry, and various forms of small business marketing.
	3

	Art & Design
	ARD 329
	Art & Design Project Management
	This class focuses on learning project management skills required in Art and Design professions.  During the class, students have an opportunity to develop their personal focus linked to the concentration they have chosen.  Students learn how to identify an objective for an art or design project, make a project plan and a budget, negotiate with clients and partners, establish the timetable, and complete the project.  Students can also choose a more demanding project and learn how to develop a business idea, create a business plan, make a marketing analysis, and start an entrepreneurial venture.
	3

	Art & Design
	ARD 425
	Studio Pract. Fiber & Fashion Design
	Professional practices in design development and presentation for individual artists, small businesses, and industry are emphasized.
	3


GRADUATE
No graduate level courses with content focused on Entrepreneurship and/or Small Business or degree programs were identified through a review of the 2007-08 Graduate Course Catalog. 

Institution Contacts

	Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Joseph Monahan

Rank:  Dean of School of Business

Office:  302 Mannerheim

Phone:  (906) 487-7262

Email:  joseph.monahan@finlandia.edu


Student Characteristics

No degrees or certificates in Entrepreneurial and Small Business Operations are reported through the Integrated Postsecondary Education Data System (CIP Classification 2000). While the Art & Design students do not major in Entrepreneurship, all – approximately 90 students –  are required to take 2 courses focused on basic business skills and  how to be entrepreneurs. 

Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	Lily I. Jutila Center for Global Design & Business (CGDB). 

At the CGDB, design and business interact to create thriving innovative companies. Patterned after the Finnish education model and established in 2005, the CGDB begins by providing a cross-disciplinary design & business curriculum then engages students with real-life design problems that require innovation in their problem-solving approach.  The on-site incubator eases the transition from college to business by providing a supportive environment in which to design and develop business start-ups. Regional companies can also benefit from services provided by the CGDB including design and business consulting, rapid prototyping (converting a 2 dimensional image into a 3 dimensional product), and training. 

The CGDB and its incubator facility are housed in a former hospital, along with Finlandia’s Art & Design Department and Michigan Tech’s Enterprise SmartZone.  As the building’s renovations continue, the Business department may move into the facility as well. According to the CGDB’s Executive Director, the close physical location has enhanced the working relationships between the academic departments and companies housed in the on-site incubator.  For example, Finlandia graphic design students are providing marketing assistance to a technology company in the incubator that is currently taking its software products to market.  The company is attending trade shows, and the students designed materials for these presentations, such as brochures, a website, t-shirts, a slogan, photos, etc.  Art and graphic design students also learn how to use the CGDB’s rapid prototype technology in their sophomore y ear project management course, then during their junior and senior years they are able to assist local companies who approach the CGDB for this service.

Website: http://www.globaldesignandbusiness.org/

	Contact Information
	Bonnie Holland, Executive Director, Center for Global Design and Business

Telephone: 906-487-7344

Email: Bonnie.holland@finlandia.edu

	Key Activities & Services
	Major CGDB services include: 

· Provide on-site incubation support to entrepreneurs and innovators

· Provide guidance to designers in the process of bringing new product designs and innovations to market

· Provide training in business skills to artists, designers and other entrepreneurs

· Assist manufacturers and business owners in the utilization of design to develop more competitive products and businesses

· Connect businesses with students

· Provide rapid prototyping services

· Promote the economic value of design

	Sponsors
	Economic Development Administration (EDA)

Lily I. Jutila

City of Hancock

Keweenaw Economic Development Alliance (KEDA)

 U.S. Chambers of Commerce

Coleman Foundation

	Outreach Initiatives & Partnerships

	Venture Incubators
	The Center for Global Design and Business has its own incubator, which currently houses 17 companies. Some are in the technology sector, while others offer marketing, graphics, or artistic produces.  Services available through the incubator include all-inclusive facility leases, inclusion in a community of start-up businesses, mentoring relationships, a Biz Resource Center for business plan assistance, and training/consulting services.  The business services are often helping with business plans and financial management, including determining how to stabilize/expand the organization), planning to purchase equipment or other capital, planning for personnel expansion or finding professional services. 

Finlandia students may secure space in the incubator if they want to be involved in the marketplace.  While no graduates or students are currently housed there, the CGDB still offers consulting services and other assistance to them.  For example, the office is working with a Fiber instructor in the School of Art & Design who has graduates selling products online or through consignment stores to plan a trade show for these artists to showcase their wares. 

The Michigan Tech Enterprise SmartZone is located in the CGDB’s facility and currently houses 9 high-tech companies.  
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 Hillsdale College
33 East College St. Hillsdale, MI 49242  • 517-437-7341
http://www.hillsdale.edu

Academic Programs

Hillsdale College does not currently offer a major, minor or a certificate in Entrepreneurship for undergraduates or graduates. However, the College's Department of Economics and Business Administration offers an annual student seminar detailing the essential steps in planning, operating and managing a small business. The seminar is held for one week during the Christmas recess. Participants successfully completing the seminar earn three credit hours and receive a $400.00 scholarship from a generous donor. Areas of Seminar Instruction Include: Leadership and Management (Keys to Success, Strategy and Structure, Preparation of a Business Plan for Your Business), Marketing Your Business (Developing a Marketing Plan for Your Business), Legal and Tax Strategies (Legal Structures, Tax Planning), the Financial Plan for Your Business (How and Where to Fund Your Business), and the Human Resource Function of Your Business (Recruiting, Staffing and Personnel Skills). Hillsdale faculty members and invited business professionals teach the classes. Students select a company and learn to develop and implement a business plan.

Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of Hillsdale’s online course descriptions (these are separate from the Small Business Seminar).

	Discipline
	Number
	Name
	Description
	Credits

	Business Administration
	BUS 304
	Entrepreneurship
	A study of entrepreneurs and the creation of new ventures. Emphasis is on the characteristics of successful entrepreneurs, the identification and analysis of new ventures, and the traditional requirements for continued success of a venture after its founding. 

There is no Business or Economics prerequisite for this course. It is open to all Hillsdale College students with Junior standing.
	3

	Business Administration
	BUS 448
	Small Business Management
	Effective processes for managing small businesses in today's global economy will be studied. Research available resources for small businesses and effective management structures and developing a plan for managing a small business comprise the basic content of this course. Small business owners might be invited as speakers.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur/Small Business teaching or research interests
	Name:  Dr. Charles Davies 

Rank: Stranahan Professor of Family Business and Associate Professor of Business

Phone:  (517) 607-2433
Email:  charles.davies@hillsdale.edu.

Bio:  Small Business Seminar contact


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Entrepreneurship Clubs
	Students in Free Enterprise (SIFE) chapter established at Hillsdale in Spring 2006. Students In Free Enterprise (SIFE). The organization promotes its mission through team-oriented projects that focus on success skills, business ethics, financial literacy, market economics and entrepreneurial skills.

	Lectures & Speakers
	Hillsdale’s Executive Speakers Program brings executives in business and industry to the Hillsdale campus and gives students and faculty the opportunity to hear first-hand the lessons of these business leaders and entrepreneurs. For example, a recent speaker was JoAnne Shaw, founder and president of The Coffee Beanery who has received a number of honors and awards for her work on behalf of The Coffee Beanery and as a trailblazing female entrepreneur.

Website: http://www.hillsdale.edu/support/corporate/speakers.asp
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Kalamazoo College
1200 Academy Street, Kalamazoo, MI 49006-3295 • (269) 337-7000
www.kzoo.edu

Academic Programs

No graduate or undergraduate programs are offered in Entrepreneurship. 

Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. Courses offered in other disciplines are also listed below.
	Discipline
	Number
	Name
	Description
	Credits

	Theatre
	THEA 270
	The Theatre of Illusionism:  Western Theatre from the Renaissance to Early Film
	Study of Western theatre history from the Italian Renaissance to the evolution of early film, emphasizing the trend of the theatre to simulate the details of everyday life and the growth of the theatre as an entrepreneurial institution that informed developments in audience, playwriting, acting and design.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name:  Patrik Hultburg  
Rank:  Chair of Economics and Business Department, Associate Professor of Economics

Phone:  (269) 337-7027
Email:  hultburg@kzoo.edu
Bio:  Teaches Principles of Economics, International Business, International Economics.
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Kettering University
1700 W Third Avenue Flint, MI 48504 • (800) 955-4464
www.kettering.edu
Academic Programs

Kettering currently does not offer a major, minor, or certificate in Entrepreneurship for graduate or undergraduate students.  However, in 2006, the University began developing the “e-Kettering initiative,” a program intended to develop innovation and entrepreneurship among students.  A $50,000 fellowship from the National Collegiate Inventors & Innovators Alliance (NCIIA)/Kern Family Foundation was awarded to support the early stages of the initiative, which is planned to span over three phases: 

· The Kern Fellowship Period (April 2006-October 2007): activities include developing a mindset for entrepreneurial education at Kettering and begin making funding appeals as part of a capital campaign. Goal: affect 10 percent (or 14) of the faculty and 25 percent (or 625) of students. 

· The Tactical Period (2008-2012): broaden activities to include more students and faculty while attracting major gifts and launch new programs such as a minor in entrepreneurship. Goal: affect 50 (or 70) of faculty and 75 percent (or 1875) of students. 

· The Strategic Period (2013-2019): fulfill long-term vision with demonstrated success in educating young entrepreneurs and helping to build a new economy in Flint. 

Some of the proposed deliverables for all three periods include the addition of courses in entrepreneurship; extra-curricular activities such as the development of "Society for Entrepreneurial Mind Set," an infrastructure comprised of faculty, alumni and industry mentors who can positively impact more than 40 students each year; faculty development opportunities at NCIIA and American Society of Engineering Education (ASEE) entrepreneurship conferences; and assessment activities to evaluate the progress of the project. Furthermore, the project calls for the development of a campus speaker series which will reach approximately 160 students each year. 

Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name: Massoud Tavakoli

Rank: Professor of Mechanical Engineering

Phone: (810)762-7922

Email: mtavakol@kettering.edu

	
	Name: Andrew S. Borchers 
Rank:  Professor of Management

Phone:  (810) 762-7983

Email:  aborcher@kettering.edu

	Adjunct faculty with Entrepreneur teaching interests
	Name: Peter Scott 

Rank:  Director of Fuel Cell and Advanced Technology Incubator

Office:  C.S. Mott Engineering and Science Center

Phone:  (810) 762-9729

Email:  pscott@kettering.edu


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Entrepreneurship Clubs
	Kettering Entrepreneur Society

The vision of the KES is to promote an entrepreneurial culture at Kettering University based on innovation and social value. The organization fulfills this mission by providing resources for successful implementation of an entrepreneurial venture and by stimulating regional and global economic development. In January 2007, the group held its first informational meeting and more than 40 students attended to learn more about how they can put their entrepreneurial ideas into action. 

The KES can offer students who wish to develop their entrepreneurial skills many instructional and practical resources, including the following: technical and business mentorship; leadership opportunities;  short courses in Business and related subjects; networking opportunities; access to labs for product development work; 

small group speaker discussions with industry experts; and contest seed money for business plan competitions. In addition, the KES will raise funds to send students to short courses, seminars and conferences. Other activities planned for the group and students include a speaker series with business owners/entrepreneurs, access to Kettering labs to work on product development and leadership opportunities. 

Two levels of membership are available to students. General members are able to attend all meetings and functions of the society, connect with an associate member as a mentor, attend entrepreneurial education presentations by associate members and develop a network of like-minded individuals. Associate membership requires applicants to have an entrepreneurial idea that they wish to pursue while in college. The applicant must also submit a general description of their idea and an explanation of how the society can assist in developing the idea. There are many benefits for becoming an associate member, including faculty and/or business mentors, interaction with invited speakers, access to labs and equipment and participation in business plan competitions and opportunities to earn seed money.

Website: http://www.KESociety.com

	Lectures & Workshops
	The Kettering Entrepreneur Society is sponsoring a number of speakers this coming semester.  Currently scheduled are: 

~ Mike Cleary ’98, Co-founder and CEO of Beacon Media, LLC - “Don’t Do what I Did! Reflections of a Young Entrepreneur”

~ Business Plan Seminar - Offered by SBTDC for Kettering students

	In-Depth Experiential Learning Opportunities

	Business Plan Competitions
	e-Kettering Business Planning Competition Inaugural competition held in Fall 2007 and is open to all current Kettering students and recent graduates (September 2006 and later).  In this competition students will propose a new business venture that brings superior value to customers, owners and/or society. Students can compete in teams of up three persons. The competition runs in two rounds. The first round will run in A and B section during Spring and Summer term. Teams will electronically submit a five page executive plan for a new business venture that the eKettering panel of entrepreneurs evaluates. In the second round the two top teams from A and B sections will come to campus early in November for a final presentation and award ceremony.

Cash prizes are awarded for first place ($ 2,000), second place ($ 1,500), third / fourth Place ($500 each), and for Special Mention—Environmental / Social Responsibility ($500).

Website: http://webtech.kettering.edu/~aborcher/BPC/

	Internships
	The Co-op Program

The Kettering Professional Cooperative Education Program is designed to achieve the educational and career goals of our students in conjunction with meeting the future human resource needs of our co-op employers. Because it is an academic program, Kettering students are expected to remain with the same employer throughout the entire program.

	Outreach Initiatives & Partnerships

	Local Community Partnerships
	Michigan Small Business & Technology Development Center (MI-SBTDC)

Formerly located at the University of Michigan-Flint, the SBTDC begin offering regional services to small businesses in Genesee and Lapeer counties from the fifth floor of the Campus Center. The MI-SBTDC regional office will be staffed with an intake administrator, regional director and traditional business consultant. It will provide office space for one of 10 statewide technology business consultants. The technology consultants specialize in helping tech-minded entrepreneurs develop and commercialize products or services that involve intellectual property or patented technology.

	Venture Incubators
	Kettering's Fuel Cell and Advanced Technology Incubator

The center will house specialized equipment, instrumentation and infrastructure required to meet the vision, mission and goals of the center, Berry said. The goals include: excellence in fuel cell research, testing and evaluation, attracting the world's leading fuel cell developers, manufacturers and suppliers to the region, and developing companies for the emerging fuel cell industry.
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Academic Programs

A 12-credit undergraduate certificate in Entrepreneurial Strategy is offered by the Business Management program.  The program is new and constructed so that it can be a stand-alone academic certificate or attached to any of the undergraduate management degrees.  Emphasis is on application; students will follow either their own new business throughout the four required courses or will work on a product team in the College of Engineering.

Additionally, Lawrence Tech’s Mechanical Engineering, Civil Engineering, and Electrical and Computer Engineering undergraduate students may choose to pursue an Entrepreneurship Certificate, which addresses entrepreneurial management in start-up ventures and new business development in existing companies. The program provides a vehicle for sharpening skills in business process and teamwork as well as specific industry technical skills. These skills are designed for students to start their own companies, work in small businesses, or initiate jobs in larger companies.

The curriculum is two pronged and consists of participation in the operation of a company (7 credits) and completion of nine instructional modules (10 credits). The former is referred to as the “Engineering Enterprise”. Groups of students form companies for the purpose of commercializing a product/project. All enterprise employees (students) will have appropriate responsibilities corresponding to their level of maturity, abilities, and technical education. Students participate as interns during 2nd semester sophomore year and start forming companies in 2nd semester junior year. Each company (student team) has one or more faculty advisors. The advisors meet with the team as a group on a regular basis. The faculty advisors monitor progress, offer advice, and help troubleshoot. Each enterprise is required to address and partially or entirely complete at least one major product/project per year. Students make presentations to their industry mentors and faculty advisors twice every semester and submit a midterm report and a final report every semester.  The other element of the curriculum is the instructional modules. Each module is equivalent to 1 semester credit hour and provides students with the critical information necessary to support their work. The philosophy behind this dual approach is that students will better master the subject matter through its immediate application. Further development and understanding of the material will come through both student investigation and industry support.

UNDERGRADUATE 
	Certificate(s)
	 Certificate in Entrepreneurial Strategy offered through the College of Arts & Sciences

	Required Courses
	MGT 3013 Starting New Ventures and Managing Entrepreneurial Operations 

MGT 3023 Entrepreneurial Management and Communication 

MGT 3033 Entrepreneurial Marketing 

FIN 3203 Finance for Entrepreneurs

	Certificate(s)
	Entrepreneurial Certificate in Engineering offered through the College of Engineering

	Required Courses
	COM 2103 Technical & Professional Communication (3) 

EGE 2201 Finance for Engineers (1)

EGE 2211 Marketing for Engineers (1)

EME 2221 Engineering Enterprise 1 (1)

EGE 3301 Business Law for Engineers (1)

EGE 3311 Strategic Management for Engineers (1)

EME 3321 Engineering Enterprise 2 (1)

EGE 3341 Business Plan Development (1)

EME 3331 Engineering Enterprise 3 (1)

EGE 4XX1 Entrepreneurship Elective (1)

EGE 4XX1 Entrepreneurship Elective (1)

EME 4212 Capstone 1 (2)

EME 4222 Capstone 2 (2)

	Graduation Requirements
	A minimum of 17 credits is required for completion of the certificate


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. Courses offered in other disciplines are also listed below.
	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 3013
	Starting New Ventures and Managing Entrepreneurial Operations
	This class consists of study and application in two areas. One area focuses on the skills necessary to design and launch a new venture. A second area explores issues and problems facing the entrepreneur in daily business operation. Development of a Business Opportunity Analysis (BOA) Plan will be required.
	3

	Management
	MGT 3023
	Entrepreneurial Management and Communication
	This class covers four main ideas: developing an entrepreneurial idea, maximizing creative potential, sustaining motivation and vision, and finally developing team building skills.
	3

	Marketing
	MKT 3033
	Entrepreneurial Marketing
	This class focuses on executing marketing and sales tactics in addition to selling and using e-commerce. All of this will be taught from an entrepreneurial perspective.
	3

	Finance
	FIN 3203
	Finance for Entrepreneurs
	This course is developed around two modules. The first module provides general understanding of financial / accounting concepts. A second module provides a description of how to obtain appropriate financing for a start-up business. A funding plan for a business will be developed.
	3

	Engineering
	EGE 2201
	Finance for Engineers
	Entrepreneurial Finance is intended as an introduction to the concepts in and around financing entrepreneurial companies. The purpose of the course is to teach future general managers how to use the financial perspective to make better decisions in entrepreneurial settings. Concepts and materials that will be covered include the following: basic principles of financing, stock capitalization, company valuation, equity versus debt, evaluating financing providers staged financings, initial public offering, and others. A combination of teaching and learning techniques will be used. They include lecture/discussion sessions, readings from articles and company prospectus, case studies, and guest lectures, This course is intended for only undergraduate engineering students.
	1

	Engineering
	EGE 2231
	Project Management for Entrepr. Engrs.
	Project Management is a basic course for the entrepreneurial engineer. Basic concepts are project management tools, fundamentals of team building, project risk analysis, tracking, measuring, and controlling projects, project closeout, budgets, and business cultural issues. The course concentrates on the information required to identify project participants, goals, objectives, activities, and constraints. Quantitative methods include network diagrams, Gantt charts, CPM scheduling, activity duration compression, project activity optimization, activity analysis, cost and schedule performance indices, and cost estimating. Active learning is utilizing with a combination of teaching and learning techniques, including lecture, discussions, reading, case studies, guest lectures, and hands-on projects. This course is intended for only undergraduate engineering students.
	1

	Engineering
	EGE 3341
	Corporate Entrepreneurship for Engineers
	This course studies the nature of entrepreneurship and the effective implementation of entrepreneurial strategies in large engineering enterprises. The course focuses on the identification, development, and exploitation of technical and organizational innovations to meet enterprise goals, the management of new product/process developments, and effective new venture management in a corporate context.
	1

	Engineering
	EGE 4232
	Enterprise Design 1
	This course is a continuation of the Engineering Enterprise sequence during which students begin the implementation of the student enterprise proposed in the Engineering Enterprise 3. Student teams: Fabricate and evaluate a working prototype; Generate proposals and business plans for submission into student entrepreneurial project team competitions; Work closely with a faculty advisor and prepare and present progress reports, oral presentations, and a written interim report.
	2

	Engineering
	EGE 4242
	Enterprise Design 2
	This course is the final course in the Engineering Enterprise sequence during which students complete the implementation of the student enterprise. Student teams: Produce a final working product; Participate in advanced competitions for student entrepreneurial project teams; Work closely with a faculty advisor and prepare and present progress reports, oral presentations, and a written final report.
	1

	Engineering
	EGE 4321
	Structured Approaches to Innovation
	This course will be offered in a classroom format with the ability to be expanded to include hands-on lab work. The course will cover the innovation process and the innovation management process and provide instruction in structured innovation skills and knowledge that will enhance the problem solving capabilities of the students in entrepreneurial or entrepreneurial environments. Topics will include an introduction to systems thinking, the process for structured innovation, working with the tools of structured innovation, inventive principles, evolution of systems, and applying evolutionary patterns.
	1

	
	
	Understanding the World of Entrepreneurship
	Lawrence Tech’s Entrepreneurial Program is developing a short course to be offered this August titled “Understanding the World of Entrepreneurship.” This short course will incorporate a group of specially selected entrepreneurs who will share their experiences and secrets with you. These successful business owners will provide a link between theory and practice.  The instructor, Donald M. Reimer, has over thirty-five years of “hands-on” entrepreneurial experience. He will share his experience and those of the many clients he has served over the years. The instructor has published numerous articles, conducted workshops and seminars and is a Certified Management Consultant.
	


GRADUATE
Lawrence Tech does not currently offer a graduate degree or certificate in Entrepreneurship.  

Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Graduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Finance
	FIN 6113
	International Finance Management
	Financial Management in Nonprofit Organizations, Commercial Bank Management, Entrepreneurial Finance, Mergers and Acquisitions, Portfolio Management, Valuation.
	3

	Management
	MGT 7056
	CI-5 Strategic Planning Cap 
	This capstone module is designed to integrate concepts of strategic planning such as visioning and adapting to internal and external environmental changes. In an organization setting ranging from a small business to a global corporation, students develop goals, strategies, and timetables to implement a strategic planning process.
	6

	Management
	OPM 6153
	Entrepreneurial Venture Management
	Characteristic behavior, skills and functions of the entrepreneur. Approaches to creating, evaluating, and launching, new ventures. Cases, field studies, and self-assessment used extensively.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Benjamin B. Benson, PhD
Rank:  Professor, College of Management

Email:  sjgconsult@earthlink.net

	
	Name:  Greg Feierfeil
Rank:  Professor of Engineering

Email:  feierfeil@ltu.edu
Office:  Engineering Building E40

Phone:  248.204.2569

	Adjunct faculty with Entrepreneur teaching interests
	Name:  Leonard Gingerella

Rank:  Professor, College of Management 

Email:  leonardgingerella@comcast.net 


Student Characteristics

Bachelor’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Certificates Awarded

	2005-06
	4

	2004-05
	-

	2003-04
	-

	2002-03
	-


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	Lear Entrepreneurial Center (Located in the College of Engineering) 
The Center’s goal is to promote a learning atmosphere in which faculty serve as mentors and coaches; that is, they move from simply imparting knowledge to helping students discover knowledge. The Lear Entrepreneurial Center programs promote such concepts as innovation, creativity, business processes, as well as communication sustainability, ethics, and safety. The programs teach inquiry and innovation as the norm. Theory and Practice go hand-in-hand, and students and faculty work in a team environment on problems of significance to industry.

Website: http://www.ltu.edu/engineering/lec.asp

	Leadership
	Professor Greg Feierfeil

Coordinator, Lear Entrepreneurial Center

248.204.2569 or feierfeil@ltu.edu

In order to ensure success and promote mutual benefit between the colleges, an Entrepreneurial Council comprised of representatives from all colleges oversees the programs and provides direction and guidance.

The advisory board provides strategic direction and advice for the Entrepreneurial Program. It is composed of representatives form the LTU faculty, the venture capital industry, successful technology entrepreneurs, participation foundations, students, and alumni.  See http://www.ltu.edu/engineering/lec_governance.asp

	Exploratory Learning Opportunities
	

	Entrepreneurship Clubs
	Collegiate Entrepreneurs’ Organization (CEO). The Lawrence Tech chapter of the CEO was established to foster scientific study and research in the field of entrepreneurial studies at Lawrence Tech. The purpose of the CEO is to develop sound thinking in entrepreneurial theory and more exact knowledge and definition of entrepreneurial principles. Two of the main goals of the CEO are to improve the methods and techniques of business management and to develop better public understanding and appreciation of entrepreneurial ventures among the faculty and students of Lawrence Tech and the general public.

	Lectures & Workshops
	Lear Entrepreneurial Center periodically brings in guest speakers on the subject of entrepreneurship. In the past, these have included:

1. Gifford Pinchot, Author and Entrapreneuer

2.  Dean DeGalan, President of Automotion, Inc.

3.  Dr. Patricia Shamamy, LTU Mechanical Engineering

4.  "Persuasion Strategies" by Dr. Laird Johnston, Dean - College of Engineering & Professor Kenneth Cook, Chair - Engineering Technology

5.  The Michigan Entrepreneurship Score Card by Mark Clevey

6. Automotive Business Strategy by Ron Muccioli, Director of Business Development, Rousch, Inc.

7. “Incubation, Validation, and Evaluation”  by Raymond Gunn, Managing Partner, Wingspan Capital Partners

8. " Developing the P-Tech Production Process" by Tad Machrowicz, CEO, Pullman Industries

9. "Sales - Not A Four Letter Word" by a panel of sales professionals

Website: http://www.ltu.edu/engineering/mechanical/learpresentations.asp

	Stand-Alone Courses
	Lawrence Tech’s Entrepreneurial Program  developed a short course to be offered in August 2007 titled “Understanding the World of Entrepreneurship.”  This course is designed to give the student an overview of the world of the entrepreneur and to create an awareness and understanding of entrepreneurship as well as the challenges and rewards.  The course will also provide insights into whether “business ownership is for you,” and if the answer is “yes”, it will begin the process of preparing for this exciting and rewarding journey. 

This short course incorporates a group of specially selected entrepreneurs who share their experiences and secrets. These successful business owners provide a link between theory and practice.  The instructor, Donald M. Reimer, has over thirty-five years of  “hands-on” entrepreneurial experience. He offers his experience and those of the many clients he has served over the years. The instructor has published numerous articles, conducted workshops and seminars and is a Certified Management Consultant.

The Understanding the World of Entrepreneurship course includes 32 hours of contact (the equivalent of a two credit hour regular course) and costs $100 per attendee. The National Collegiate Inventors and Innovators Association (NCIIA) through a KEEN Fellowship Grant is sponsoring the course.  However, this course does NOT count as college credit.  The course is being offered as an outstanding enrichment opportunity for students who want to learn more about being an entrepreneur and attendance is limited to the first 30 Lawrence Tech undergraduates who register.

	Outreach Initiatives & Partnerships

	Local Community Partnerships & Outreach
	Lawrence Tech’s Professional Development Center Entrepreneurship Program is devoted to the development of innovators, business owners, and entrepreneurs. The PDC's Entrepreneurship program is a way for businesses, professionals, and students to get closer to their dreams of opening a new market, commercializing a product, starting a business, and more.
Consultation occurs at the individual (rather than workshop/classroom) level, so that your business coaching is customized as well as confidential.  First consultations are free of charge.  Typical consultation sessions include: 

~ SECURING MY FUTURE: STARTING A BUSINESS.  Two-day sessions cost $699 (Up to 3 LTU Continuing Education Credits).

~ CAPTURING MY "GREAT IDEA".  Three individualized sessions cost  $799 (Up to 3 LTU Continuing Education Credits) 

~ ENTREPRENEURSHIP ONE-ON-ONE. Four individualized sessions cost $899. 

For those looking for continuing education credit and/or deeper review of key topics, a wide range of offerings is available, including the PDC's Custom Entrepreneurship Curriculum.  Some course topics are:  Business Plan Development, Cash Flow Management, Corporate Entrepreneurship, Entrepreneurship for Artists (Theater, Music, other Liberal Arts), Entrepreneurial Marketing, Entrepreneurship and New Ventures, Entrepreneurship Strategy, Entrepreneurship Shadowing, Family Business  Management, Field Based Entrepreneurship Consulting, Financing New Ventures, Innovation and Creativity, Intellectual Property and Innovation. Law for Entrepreneurs, Managing Growth, New Venture Lab, Opportunity Recognition and Evaluation, Private Equity Development, Small Business Management, and Social Enterprise Entrepreneurship.

Website: http://www.ltu.edu/pdc/entrepreneure.asp

	
	

	Venture Incubators
	Lawrence Tech is a partner in the Oakland Automation Alley SmartZone, one of 11 Michigan SmartZones created by the state's Michigan Economic Development Corporation. The Oakland Automation Alley SmartZone is a partnership of Lawrence Technological University and Oakland University, the Cities of Southfield, Troy, and Rochester Hills, as well as Oakland County and Automation Alley.

Lawrence Tech supports SmartZone activities by providing access to training, research, and conference, information technology, and recreation facilities to SmartZone tenants. The University provides opportunities for applied research and technology transfer using faculty and students. Customized cooperative education programs link Lawrence Tech students with SmartZone tenants for their mutual benefit as well as strengthening workforce capacity in the region.
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Madonna UniversityHYPERLINK "http://www.nmu.edu/"
36600 Schoolcraft Road, Livonia, MI  48150-1173 • (734) 432-5300
www.madonna.edu
Academic Programs

No undergraduate or graduate degree programs are offered in Entrepreneurship. 

Undergraduate Entrepreneurship & Small Business Courses
The following course with content focused on Entrepreneurship and/or Small Business was identified through a review of the 2007-08 Undergraduate Course Catalog. Courses offered in other disciplines are also listed below.
	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 3690
	Entrepreneurship
	A study of the entrepreneur and the entrepreneurial spirit in business and the financial, organizational, and personal influences which combine to create a flow of new ideas, new markets, new products, and new technology. Applications of business research techniques for assisting local business owners and operators in analyzing their operations and practices.
	3


Graduate Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Graduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 6110
	Entrepreneurial Leadership in Non-Profits
	Decreasing financial resources have demanded that non-profit leaders approach the marketplace with a competitive perspective. Donors are required non-profit organizations to operate in the spirit of business carefully planning for competitive advantage, marshaling limited financial, material and human resources and evaluating their performance against stringent criteria. All these characteristics describe the entrepreneurial leader. This course is designed especially to help students launch, re-invent their organizations and help them grow through competitive, strategic processes. The course will primarily be facilitated around case studies, live case studies brought to class by practicing non-profit entrepreneurs. Visits to location to examine and assess how entrepreneurial leaders stimulate and sustain productivity, efficiency, capacity building and innovation will help students make application of theory to reality.
	3

	Accounting
	ACC 7030
	Accounting, Finance, and Taxation for Health Care Entrepreneurs
	Using the case study approach, Fellows study and apply the basic principles and concepts of accounting, finance and taxation, including financial statement interpretation and analysis, and tax issues affecting entity selection. Content areas include: capital and incentive budgeting; lease/buy analysis; entity capitalization issues; personal financial planning; contemporary issues in taxation; fringe benefits planning; and financial aspects of the business plan.
	6

	Business Law
	BL 6060
	The Legal and Risk Aspects of Health Care

Entrepreneurship
	An overview of the law and its impact on the health care entrepreneurial practice. An assessment of risk management factors and action to employ in managing insurance issues.
	3

	Business Law
	BL 7060
	The Legal and Risk Aspects of Entrepreneurship
	An overview of the law and its impact on the professional practice. An assessment of risk management factors and actions to employ in managing insurance issues. Content areas include: contracts, agency, secured transactions and debtor-creditor relations, the legal implications of business decisions and the assessment of related risk, and practices to implement in reducing liabilities.
	3

	Management
	MGT 7020
	The Principle Medical and Dental Entrepreneur
	The personal, social, technological and organizational aspects of entrepreneurial actions which initiate and sustain the practice. Self-assessment and key developmental understandings are created in this seminar and used throughout the Program which help the practitioner sustain and entrepreneurial environment in the practice.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Stuart R. Arends, Ph.D.

Rank:  Dean, School of Business

Phone:  (734) 432-5366

Email:  sarends@madonna.edu
Bio:  Professor of Management and Accounting


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Local Community Partnerships & Outreach
	Power Lunch Program Designed for self-empowerment through education and advice from industry leaders, 

these lunches, which are held on the third Wednesday of each month at a cost of $15 per person, offer a great networking opportunity.  Anyone interested in continuing education may attend. Luncheons will feature a leading expert and many topics will be beneficial to entrepreneurs or small business owners. 
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Marygrove CollegeHYPERLINK "http://www.nmu.edu/"
8425 W. McNichols, Detroit, MI  48221 • 866.313.1927
www.marygrove.edu
Academic Programs

No graduate or undergraduate degree programs are offered in Entrepreneurship. One course with content focused on Entrepreneurship and/or Small Business was identified through a review of the 2005-07 Undergraduate Course Catalog; no graduate-level courses were found.

	Discipline
	Number
	Name
	Description
	Credits

	Business
	BUS 333
	Small Business Management
	Integrative course focusing on the management of a small business enterprise. Organizational, financial, managerial and legal aspects are explored. Specific areas will be related to the starting and operating of a small business.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name: JANE HAMMANG-BUH

Rank: Associate Professor of Business and Chair of the Business and Computer Science Department.

Email: jhammangbuhl@marygrove.edu
Name:  Gerald W. Haas

Rank:  Associate Professor of Business

Email:  ghaas@marygrove.edu

Bio:  Specializes in the areas of multinational business and business law.


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Outreach Initiatives & Partnerships

	Community Partnerships & Outreach
	The Division of Continuing Education offers courses in starting your own business, including:  Creating a Successful Business Plan, Learn to Buy and Sell on eBay, Marketing Your Business on the Internet, Start and Operate your own Home-Based Business, Publish It Yourself:  How to Start and Operate Your Own Publishing Business, Secrets of the Caterer, Growing Plants for Fun and Proft, Wow, What a great event!, Start Your Own Consulting Practice, Caring for Children, Beginning Braille, and Intermediate Braille Transcription.

www.ed2go.com
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Northwood University
4000 Whiting Drive, Midland, MI  48640-2398 • (989) 837-4490
www.northwood.edu/mi
Academic Programs

Northwood University offers an Associate’s degree program in Entrepreneurship as well as a Bachelor’s of Business Administration with a dual major in Entrepreneurship/Management. Many Northwood alumni earn their livelihoods in enterprises they own in whole or in part. According to their website, 25% of Northwood University graduates are business owners within a few years of graduation.  Beyond the formal Entrepreneurship program, Northwood’s entire curriculum is focused on enterprise models and entrepreneurial achievements. Enterprise is a key tenet of the institution’s Mission.

UNDERGRADUATE 
The dual major in Entrepreneurship/Management focuses on business enterprise models and entrepreneurial bases and combines a rigorous academic curriculum, leadership development, experiential learning, and relationships with industry leaders.

	Entrepreneurship Major(s)
	Yes.

	Name of Degree 
	Bachelor’s of Business Administration with a dual major in Entrepreneurship/Management

	Required Courses
	The following is the appropriate sequence of classes for students pursuing an associate’s degree (AA) in Entrepreneurship and/or those preparing to pursue a bachelor’s degree (BBA) in Entrepreneurship/ Management (dual major).

First Year Credit Hours

First Term – Fall (17 credits)

PSY 110 Introduction to College Studies 1 cr

ETR 101 Introduction to Entrepreneurship 2 crs

MIS 100 Computer Introduction with Applications 2 crs

MTH 209 or MTH 310 Algebra Requirement 4 crs

PHL 110 Philosophy of American Life & Business 4 crs

ENG 121 Composition I 4 crs

Second Term – Winter (16 credits)

MKT 208 Principles of Marketing 4 crs

ENG 122 Composition II 4 crs

ECN 221 Principles of Microeconomics 4 crs

PSC 201 Introduction to American Government 4 crs

Third Term – Spring (16 credits)

ETR 103 Market Niche Analysis 4 crs

ECN 222 Principles of Macroeconomics 4 crs

MIS 105 Spreadsheet & Database Principles 4 crs

ENG 123 Composition III 4 crs

Second Year Credit Hours

Fourth Term – Fall (16 credits)

ETR 201 New Enterprise Management 4 crs

ACC 241 Principles of Accounting I 4 crs

MKT 201 Principles of Selling 4 crs

SPC 205 Speech Communication 4 crs

Fifth Term – Winter (16 credits)

ECN 351 Development of Economic Thought 4 crs

ACC 242 Principles of Accounting II 4 crs

PSY 103 or PSY 106 Psychology (choice) 4 crs

SOC 301 World Culture & Customs 4 crs

Sixth Term – Spring (17 credits)

ETR 203 Philosophy of New Enterprise and Family Business 4 crs

ACC 243 Principles of Accounting III 4 crs

MGT 230 Principles of Management 4 crs

ENG 260 Applied Communications 4 crs

EXF Executive Fitness Elective 1 cr

17 crs

ETR 299 Internship Required 2 crs

Third Year Credit Hours

Seventh Term – Fall (16 credits)

MGT 310 Human Resource Management 4 crs

FIN 301 Financial Management 4 crs

LAW 300 Business Law I 4 crs

PHL 301 Ethics 4 crs

Eighth Term – Winter (17 credits)

ETR 302 Risk Analysis and Sources of Capital 4 crs

MGT 312 Applied Management 4 crs

MTH 333 Statistics 4 crs

Literature Elective 4 crs

MGT 340 Employment Research & Planning 1 cr

Ninth Term – Spring (19 credits)

ETR 303 Cases & Topics in Entrepreneurship and Family Business 4 crs

MTH 335 Quantitative Methods 4 crs

HUM 310 Creativity 4 crs

MGT 436 Risk Management 4 crs

SPC 440 Employment Presentation Techniques 1 cr

ETR 399 Internship Required 2 crs

Fourth Year Credit Hours

Tenth Term – Fall (17 credits)

ETR 401 Organizing & Controlling New Venture Resources 4 crs

ECN 400 International Trade 4 crs

MKT 450 e-Commerce & Value Chain Integration 4 crs

ENG 301 Communication & Interpersonal Relations 4 crs

EXF Executive Fitness Elective 1 cr

Eleventh Term – Winter (16 credits)

ETR 402 Strategic Management of a New Venture 4 crs

ETR 403 Seminar in Family Business Growth and Succession 4 crs

MGT 479 Current Topics in Management 4 crs

ECN 401 Economics of Public Policies 4 crs

Twelfth Term – Spring (16 credits)

ETR 404 Venture Capital Proposal 4 crs

MGT 480 Strategic Planning 4 crs

Natural Science Elective 4 crs

Cultural Elective 4 crs

	Graduation Requirements
	For the Bachelor’s degree, a minimum of 202 Credit hours are required for completion. 

	Associate’s Degree
	Yes. Coursework is the same as the first two years of the Bachelor’s.

A minimum of 100 credit hours are required for completion. 


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. Courses offered in other disciplines are also listed below.
	Discipline
	Number
	Name
	Description
	Credits

	Economics
	ECN 425
	Cases and Problems in Global Entrepreneurship
	The case study method is used to analyze the global environment confronting the entrepreneur

engaged in cross border enterprise. Important course components include public

policy, markets, labor, and financial forces.
	4

	Entrepreneurship
	ETR 101
	Introduction to Entrepreneurship
	In this course the student studies the characteristics and approaches used by people and

companies who have embraced an entrepreneurial way of living, thinking and working.  They

learn the entrepreneurial fundamentals required to create successful enterprises and

societies. Class discussions also review how entrepreneurship dynamics affect the entrepreneur’s family and businesses.
	2

	Entrepreneurship
	ETR 103
	Entrepreneurial Marketing:  Niche Market Analysis
	In this course the student learns to research industry sector trends, identify emerging needs, develop new product and service ideas and evaluate their feasibility and profitability.

They will present the results of their work by applying entrepreneurial marketing approaches used by successful entrepreneurs to acquire financing.
	4

	Entrepreneurship
	ETR 201
	New Enterprise Management
	In this course the student learns to identify and understand the personal, leadership and managerial challenges that Entrepreneurs face when: starting-up new ventures, launching new products or revitalizing troubled companies.
	4

	Entrepreneurship
	ETR 203
	Philosophy of New Enterprise and Family Business
	Students study the history, philosophy and empirical data associated with the entrepreneurial process while working in a participatory and team learning environment. They will integrate the practical with the theoretical by performing research that helps them learn how to complete a business plan using software and Internet based tools. Student teams will also research and present to the class, common family business management issues affecting new enterprise creation and business growth.
	4

	Entrepreneurship
	ETR 299
	Internship Required
	In this course the student works with the owner of a new business or a start-up and learns the complexities of the business venture.
	2

	Entrepreneurship
	ETR 302
	Risk Analysis and Sources of Capital
	In this course the student uses economic and financial tools to evaluate the sources of new venture capital and the risks associated with using them in a new business venture.
	4

	Entrepreneurship
	ETR 303
	Cases and Topics in Entrepreneurship and Family Business
	In this course the student studies a variety of cases as well as current research on entrepreneurship and the entrepreneurial process.  This course has a special focus on process management as well as family business.
	4

	Entrepreneurship
	ETR 310
	International Entrepreneurship Process
	In this course the student focuses upon identifying opportunities and learning the processes required to create new venture opportunities with internationally. Students will learn

about: the entrepreneurial and practical aspects of importing, exporting and offshore

outsourcing as well as the business climate, cultures and market trends in American’s

NAFTA partners, Canada and Mexico.
	4

	Entrepreneurship
	ETR 385
	Special Topics in Entrepreneurship
	Topics relating to the department’s field of study are explored. Topics may vary from term to term.
	4

	Entrepreneurship
	ETR 399
	Internship Required
	In this course a group of students arranges for the financing, creation, operation, and liquidation of a small business venture.
	2

	Entrepreneurship
	ETR 401
	Organizing & Controlling New Venture Resources
	In this course the student focuses on the human resource and financial issues associated with organizing and controlling a new business venture.
	4

	Entrepreneurship
	ETR 402
	Strategic Management of a New Venture
	In this course the student focuses on the development, design, and implementation of a new venture business strategy. Heavy emphasis is placed on core competencies, competitors, customer needs, and congruency.
	4

	Entrepreneurship
	ETR 403
	Seminar in Family Business Growth and Succession
	In this course the student explores the issues associated with business growth, estate planning, and succession planning within family business leadership. Special attention is paid to intergenerational changes.
	4

	Entrepreneurship
	ETR 404
	Venture Capital Proposal
	In this course the student researches and prepares an extensive business plan, marketing

plan, and proposal for the financing and capitalization of a new business venture of his or her design. Extensive market research and complex financial analysis are required.
	4

	Management
	MGT 312
	Applied Management
	This applications course utilizes the principles developed in MGT 230 and applies current entrepreneurial and “intrapreneurial” concepts and management techniques to actual situations.  A project is developed in which each student analyzes the management structure of a different enterprise. Attention is also paid to creativity, innovation, and ad hoc teams.
	4

	Marketing
	MKT 322
	Advertising Management
	An in-depth study of management of the advertising function. Explores how advertising fits

into the marketing communication areas of American and multi-national enterprise; also

explores the management of advertising agencies and small business advertising.
	4


GRADUATE
Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Graduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Business
	MBA 568
	Entrepreneurship
	This course is the precursor to the Entrepreneurial Project (MBA 570). The course explores the phenomenon of entrepreneurship and the instincts of the entrepreneur from both established organization and the start-up venture perspectives. The start-up process is also analyzed as teams prepare to create the framework that will assist in developing and launching their respective new ventures.
	4

	Business
	MBA 570
	Entrepreneurial Project
	This course is a team-based project requiring the development of a start-up venture of the team’s choice, from inception through implementation. The project is structured in an independent nature between the team and a designated faculty member. Final completion requires the team to formulate a complete business plan and prepare and present a formal presentation to a finance committee.
	4


Institution Contacts

	Entrepreneurship Faculty
	

	Endowed Faculty Chair
	Name:  Joseph B. Rousseau

Rank:  Chair,  Professor of Entrepreneurship

Email:  rousseau@northwood.edu

	Full-time faculty with Entrepreneur teaching or research interests
	 Name:  Ron Sekerak

Rank:  Instructor and Chair, Entrepreneurship Instructor

Phone:  

Email:  ronaldm@northwood.edu


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Entrepreneurship Clubs
	Entrepreneurship Society

Business Professionals of America - A business organization focused on helping the community competing in business related activities building networking skills.

	Lectures & Workshops
	Cultural Arts Events - Cultural Arts Events provide opportunities for Northwood students to understand and appreciate the importance of the arts and humanities in their personal lives, and their value as a business tool. Programs are guided by Northwood’s principle, “The Arts Make Good Business Partners,” and focus on exposing students to various art forms while relating their experiences to creativity and entrepreneurship. Guests from business, industry, the arts, and government provide campus activities throughout the year.
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Rochester College
800 West Avon Road, Rochester Hills, MI  48307 • (248) 218-2000
www.rc.edu

Academic Programs

Rochester College does not currently offer an undergraduate or graduate degree in Entrepreneurship and/or Small Business Management.

Entrepreneurship & Small Business Courses
One course with content focused on Entrepreneurship and/or Small Business was identified through a review of the 2007-08 Undergraduate Course Catalog; no courses were found for graduate students.

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 3683
	Small Business Management
	This course focuses on the basic principle of small business management.  Key areas of focus will include:  entrepreneurship, legal structure, start-up strategies, creating a business plan and operational issues.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name:  Dr. Jeffrey Simmons

Rank:  Dean, College of Business and Professional Studies

Phone:  248-218-2119

Email:  jsimmons@rc.edu
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Siena Heights University
1247 E. Siena Heights Dr., Adrian, MI  49221 • (800) 521-0009
www.sienaheights.edu

Academic Programs


Siena Heights does not currently offer an undergraduate or graduate degree in Entrepreneurship and/or Small Business Management.


Entrepreneurship & Small Business Courses
One undergraduate course with content focused on Entrepreneurship and/or Small Business was identified through a review of the 2006-08 Undergraduate Course Catalog; no graduate level courses were found. 

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 440
	Small Business Management
	This course will provide an appropriate body of knowledge to individuals who are interested in owning and operating a small business.  Topics covered include a procedural system for establishing a new business, providing physical facilities, financing, organizing, and the management of the small business.  The course will require the student to develop a small business plan.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Claudia Blanchard

Rank:  Associate Professor of Marketing; Chair, Business and Administration Program

Office:  407 D

Phone:  (517) 264-7621

Email:  cblancha@sienaheights.edu
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Spring Arbor University
106 E. Main, Spring Arbor, MI  49283 • (800) 968-0011
www.arbor.edu

Academic Programs

No programs are offered in Entrepreneurship. 

UNDERGRADUATE 

Entrepreneurship & Small Business Courses
The following course with content focused on Entrepreneurship and/or Small Business was identified through a review of the 2007-09 Undergraduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Hospitality Services Management
	HOS 311
	Entrepreneurship and Customer Service
	This course will focus on the key components of effective customer service as an essential element for entrepreneurial success in hospitality services.  Issues such as dealing with problem customers, the importance of repeat business, and preventing customer service problems will be primary course themes.

Note: HOS 311 is taught online
	3


GRADUATE
Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2004-06 Graduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 515
	Entrepreneurial Management
	Students learn about launching new ventures through readings and interaction with experienced and successful entrepreneurs.  They study the structure and function of business plans.
	3

	Management
	MGT  617
	Entrepreneurial Leadership
	This course, intended as an opening and central one in the MBA curriculum, leads the students to study the practices of great leaders so that they might become great leaders themselves. Here we provide the students with an appreciation for the central significance of Christian ethics in the corporate arena. Ethics are portrayed as a guiding mission rather than a set of obligations and constraints. The course draws material from a diversity of sources including the Bible, historical accounts of great Christian business leaders and case studies involving ethical issues. Here, we seek to provide students with an appreciation for the mastery of fundamental management skills in the corporate arena. Topics such as self-awareness, supportive communication, motivation, conflict management, empowerment and delegation, and building effective teams will be included. Theories and principles in management will be surveyed in this course, but we will also seek to help students develop the ability to live up to the credo they develop early in the course. Learning is premised on the notion that leadership involves all realms of our lives, and that in order to lead effectively one must have a clear understanding of their own motivation and goals. The course helps students master the skills of goal setting, planning, and tracking in their own lives in several realms including: career, family, finances, mental, physical, social, and spiritual.
	3

	Management
	MGT 670
	Entrepreneurial Practicum
	Students explore entrepreneurship by researching a business opportunity and developing a business plan.  They benefit from the coaching and assessment of guest professional entrepreneurs.
	2


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  James Coe, Ph.D.

Rank: Dean, Associate Professor of Business and Management 

Phone:  517.750.6569

Email: jcoe@arbor.edu


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	Hosmer Center for Entrepreneurship Slated to open in December of 2007.

	Exploratory Learning Opportunities
	

	Lectures & Workshops 
	Entrepreneurship and Innovation Symposium held in 2005 for businesspeople and future entrepreneurs from Jackson and surrounding communities including Kalamazoo, Lansing and Hillsdale. SAU graduate and undergraduate students, faculty and staff were also in attendance. The symposium was the inaugural event to launch the Center for Entrepreneurship and Innovation. Featured speakers included: Steve Forbes of Forbes magazine; Rich DeVos of Amway and the NBA Orlando Magic; Dick DeVos of the Windquest Group; John Beckett of Beckett Corporation; and Randall Pittman of Forest Capital.


[image: image39.png]



University of Detroit Mercy
4001 W. McNichols Road, Detroit, MI  48221-3038 • Phone
www.udmercy.edu

Academic Programs

No academic degree programs are currently offered in Entrepreneurship for graduate or undergraduate students. In Fall 2006 and Spring 2007, UDM piloted elements of an entrepreneurship program, involving a mix of students from diverse disciplines and taught by faculty from both Engineering and Business. UDM has not previously offered students the opportunity to have minors, but the University plans to formally create a cross-disciplinary minor in Entrepreneurship sometime during the 2007-08 academic year. Likely the minor will have two parallel tracks, one for engineers and one for business and liberal arts students.  This decision is driven by several factors. Approximately three years ago, the College of Engineering conducted a self-study and identified innovation and entrepreneurship as one of four areas for future focus. At the same time, one of the College’s industry partners, Ford Motor Company, also began to discuss ways in which to improve innovation. Finally, UDM noted that Engineering graduates were joining smaller companies and start-ups in larger numbers than in the past, and many were not completely equipped to work in these environments. 

The goal of UDM’s new entrepreneurship effort is to instill in all students an entrepreneurial mindset and competencies aimed at making a difference in the workplace and in society.  A cornerstone of the program is the IDEAS (interdisciplinary design, entrepreneurship and service) studio-based design course in which a team of junior-year students from architecture, business administration, digital media, psychology and engineering will work on projects that address critical needs of the Detroit community. IDEAS is being developed through a grant from the National Collegiate Inventors and Innovators Alliance (NCIIA). A second grant from the Kern Foundation (also through NCIIA) provides support to develop the overall Entrepreneurship Program at UDM. Other financial supporters include Ford Motor Company and the Jesuit 100 alumni group. Collaborative partners include the Small Business Association of Michigan; NEXT Energy, a research incubator focused on alternative energy, and the Engineering Society of Detroit. In addition to IDEAS, offerings eventually will include an "entrepreneurship for engineers" course and a joint engineering and business senior product design course. For their projects, students will employ UDM's Denso Team Design Center, the Visteon Prototype Center and a new "design studio" in the Engineering Annex.

Student reaction to the pilot courses, according to Engineering professor Jonathan Weaver, has been extremely positive and even stronger than expected. Enrollment in all of the courses is growing as student awareness and dialogue increases.  Six were enrolled in the first course, eight to nine in the second, and the most recent pilot in Summer of 2007 enrolled approximately 22 students. 

Undergraduate Entrepreneurship & Small Business Courses
One course with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Business
	BUS 326
	Introduction to Entrepreneurship
	This course is composed of lectures, case analysis, the development of a business plan by each student and classroom visits by entrepreneurs. Student teams act as consultants for existing businesses. Key course topics include: developing skills needed to initiate and sustain a business venture, conceptual aspects of building a business, financing alternatives, government regulations, management, customer relations, human resources and planning. The importance of individual leadership in developing and maintaining innovations in larger organizations is also addressed. Students majoring in business, engineering, liberal arts, health, education and architecture may consider this as an elective.
	3


Several courses are currently being piloted as part of the new cross-disciplinary Entrepreneurship program:

	Course Name
	Semester Piloted
	Faculty Instructors
	Information

	"Innovation and Creativity" (ENT 450/ 550)
	Winter 2007
	Jonathan Weaver (Engineering) and Oswald Mascarenhas, S.J. (Business Administration)
	The course is an upper level undergraduate/graduate course being taken by combined teams of engineering and business students. It focuses on the creative process using exercises, case studies and examples.  It also provides students with an understanding of the innovation landscape, including processes to recognize new market opportunities and generate innovative ideas; pathways to market; and tools for innovation. Students present a term-long project in which they develop a new product concept using tools and techniques covered in the course. 

* Seven engineering students in the pilot course (6 undergrads & 1 graduate)

	“New Product Entrepreneurship”

(ENT 493)
	Winter 2007
	Dr. Nassif Rayess (Mechanical Engineering) and Mary Higby (Business Administration)
	Course is an Entrepreneurship-specific version of the undergraduate Engineering capstone requirement. Project will involved energy conservation technologies.

* Six students in the pilot course (3 business/3 engineering)

	“Interdisciplinary Design, Entrepreneurship, and Service – IDEAS” 

(ENT 300/500)
	Fall 2006

Will be offered again in Fall 2007 


	Dr. Nassif Rayess – lead instructor – as well as participation of six other faculty from four different colleges
	Studio-based design course in which a team of junior-year students from architecture, business administration, digital media, psychology and engineering will work on projects that address critical needs of the Detroit community.  The pilot project involved working with a Detroit non-profit organization committed to ensuring that residents have access to heat and electricity.
* Six students in the pilot course (2 engineering, 2 architecture, 1 business, & 1 psychology)

* Future enrollment will be capped at 3 teams of six, for a total of 18 students


Graduate Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Graduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	MBA
	MBA 562
	Entrepreneurship
	This course covers the entrepreneurial process from conception to birth to adolescence of a new venture. It concentrates on attributes of entrepreneurs/intrapreneurs searching for opportunities, and gathering resources to convert opportunities into businesses. Students learn to evaluate new ventures and develop a business plan to pursue those ventures. It is stressed throughout that new venture development can happen both within and outside an existing organization.
	3

	Product Development
	MPD 580
	Entrepreneurship & E-Commerce
	Study the concept, theory, process, and strategies of intrapreneurship, particularly as evidence in some of the most efficient and innovatively organized start-ups, small, medium and large businesses of the world. Gain an understanding of the dynamics of the new world of e-business by studying the concepts, techniques, strategies and results of E-Business applications in most successful Net Companies. Assess entrepreneurship and intrapreneurship as witnessed in the auto industry; explore new innovation possibilities; and assess the ethics of entrepreneurship, intrapreneurship and E-Business.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name: Oswald A. J. Mascarenhas, S.J., Ph.D.

Rank: Chair, Department of Marketing

Email: mascao@udmercy.edu

Bio: Professor Mascarehas teaches marketing strategy, new product development and global marketing strategies. His research deals with ethics of domestic and global marketing strategies, internet marketing and consumer/computer privacy. He has published in the Journal of Marketing,Journal of the Academy of Marketing Science, Journal of Health Care Marketing, Journal of Consumer Affairs.  He is one of the two “KEEN Scholars” designated to lead UDM’s Entrepreneurship efforts.

	
	Name: Nassif E. Rayess

Rank: Assistant Professor, Mechanical Engineering

Phone: (313) 993-1402
Email: rayesna@udmercy.edu
Bio: Dr. Rayess received his bachelor's and Ph.D. in Mechanical Engineering form Wayne State University and joined UDM as an Assistant Professor in 2001. His areas of interest are Noise, Vibration and Acoustics (NVH), Solid Mechanics and Design, Numerical Techniques such as FEM and BEM, and Optics. He teaches Statics, Dynamics, Senior Design, Mechanical Measurements, and NVH. His current research is focused on experimental work in the area of Noise and Acoustics. He is the principle investigator for the IDEAS course development in the new Entrepreneurship program.

	
	Name: Jonathan M. Weaver

Rank: Department Chair, Mechanical Engineering

Phone: (313) 993-3372

Email: weaverjm@udmercy.edu

Bio: Dr. Weaver teaches statistics, dynamics, vehicle dynamics, robotics, machine design, design of experiments, mechanical measurements laboratory, computer aided engineering, and systems architecture. Industrial and research experience prior to joining the University included developing numerous analytical models of Naval shipboard systems and power plant systems as well as developing path planning algorithms for assembly of space trusses. His research interests and publications relate to robotics, vehicle dynamics, design of experiments, robust design, multimedia based engineering education, and the product development process. He has worked with a big three auto maker on several design of experiments/robustness projects and also as a CAD (I-DEAS) curriculum developer/instructor. He holds a BS degree from Virginia Tech, and MS and Ph.D. degrees from Rensselaer Polytechnic Institute. He joined the University in 1993.  Dr. Weaver is one of the two “KEEN Scholars” designated to lead UDM’s Entrepreneurship efforts.


Activities to Support & Develop Entrepreneurship

Existing programs relating to business and entrepreneurship include K-12 Ford Partnership for Advanced Studies modules, the Detroit Area Pre-College Engineering Program for minority students and Markets Without Borders, which focuses on the global economy.  

Long-term, UMD would like to add a business plan competition to its co-curricular offerings and perhaps a venture fund; funding for these types of initiatives is not in place currently however. The faculty do work with promising student ventures on a case-to-case basis to assist in obtaining funding but are cautious about balancing the potential tradeoffs to undergraduate student learning with actually taking a product to market during their time at the institution. 

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Speakers & Workshops
	UDM Ford Innovation Symposium is an annual event held for the first time in Fall 2006. The title of last year’s event was "How Detroit and the Auto Industry Can Innovate Themselves to Prosperous Futures," featuring Larry Keeley, Co-founder & President, Doblin, Inc. The symposium had a total of 168 in attendance, including 85 engineering undergraduate students.

	In-Depth Experiential Learning Opportunities

	Internships
	UDM does not currently have a dedicated internship program placing students with entrepreneurs or start-ups, but individual opportunities do arise for students to do so. For example, five UDM students worked with Detroit entrepreneur Robert Porcher III and his company, the Southern Hospitality Restaurant Group LLC (SHRG), which owns and operates five restaurants in Detroit: Seldom Blues, the Detroit Breakfast House & Grill, Grand City Grille, Sweet Georgia Brown and The Woodward. Porcher is a former Detroit Lions star who contacted UDM Associate Vice President of Enrollment Management Denise Williams about an opportunity to mentor UDM students through his business.  Each student works one day a week in SHRG's West Congress headquarters and has the opportunity to learn business in Detroit

	Outreach Initiatives & Partnerships

	Youth Entrepreneurship
	Detroit Area Pre-College Engineering Program (DAPCEP) is a non-profit organization that sponsors pre-college educational programs. Through UDM’s College of Engineering, eight classes are offered on Saturdays in the fall and spring for over 1,200 students (4th through 12th grade) who take engineering, science, computer, math and writing classes. In the summer, three programs (Paper Vehicle, UNITE and Watershed Investigators), two to four weeks in duration, served 125 students in the 6th through 10th grade. UDM continues to offer half of all DAPCEP classes offered to Detroit Area Pre-college students during the academic year.

The Entrepreneurship-Venture Creation course, one of DAPCEP’s new programs at UDM, introduces its pre-college participants to the basics of entrepreneurship.  Topics include identifying market opportunity and customer needs, concept generation and selection (including benchmarking and patent/intellectual property concerns), detailed design, manufacturing, testing and refinement, launch, distribution/sales, service and after-market considerations. Teams of 6-8 students developed and presented a business plan for a proposed new venture.  The instructor and student course materials are now being packaged as part of the Ford Partnership for Advanced Studies (PAS) program that is taught in high schools across the nation.

Website: http://eng-sci.udmercy.edu/precol/dapcep.html

	Technology Transfer

	Dedicated Technology Transfer Office
	The Office for Sponsored Projects and Research Administration is dedicated to facilitating the process of attracting funding for research and special projects to the University of Detroit Mercy.

Website:  http://www.udmercy.edu/ospra/index.php


Walsh College of Accountancy and Business
P.O. Box 7006, 3838 Livernois Road Troy, MI 48007-7006 • 1-800-WALSH-01
www.walshcollege.edu

Academic Programs

Walsh does not currently offer a degree program or certificate in Entrepreneurship for undergraduate or graduate students, although one of the core competencies that the college seeks to promote in each student is “entrepreneurial initiatives,” defined as “projecting opportunities in various business scenarios while estimating the effort and risk involved in satisfying those opportunities.”

Undergraduate Entrepreneurship & Small Business Courses
One course with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Undergraduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 471
	Small Business Management
	This course focuses on the general concepts of small businesses.  Students examine credit practices, franchising, location, inventory, and other topics particularly crucial in a small business setting.  The case method approach is emphasized in this course.
	3


Graduate Entrepreneurship & Small Business Courses

One course with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Graduate Course Catalog. 

	Discipline
	Number
	Name
	Description
	Credits

	International Business
	IB 577
	International Entrepreneurship
	This course develops the student’s skills and knowledge useful for developing new global business.  Using the perspective of a startup entrepreneur, the course examines the key success factors in creating a new business with an international market focus.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Adjunct faculty with Entrepreneur teaching interests
	Name:  Matthew Wirgau

Rank:  Adjust Assistant Professor of Economics, Finance

Phone:  (248) 689-8282

Email: mwirgau@mail.walshcollege.edu

Bio:  Since 1995, Mr. Wirgau has been a successful entrepreneur acquiring, managing, growing and selling privately held companies.  He had owned and operated a manufacturing company and a financial services firm.  Currently teaches FIN 310 and FIN/ECN 587.


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	In-Depth Experiential Learning Opportunities

	Fellowships
	Adams Entrepreneur Fellowship at Walsh College

Walsh College received a generous grant from The Community Foundation for Southeastern Michigan through the Ann and Carman Adams Fund for “The Walsh College Adams Entrepreneurial Fellowship” to develop the entrepreneurial skills of promising business students.  The Adams Entrepreneur Fellowship encourages promising scholars to become successful entrepreneurs through a mentoring program that links them with local entrepreneur mentors.  Selected fellows are matched with committed CEOs and decision makers from entrepreneurial companies with the goal of facilitating a life-changing, real-world experience that will propel participating fellows into groundbreaking entrepreneurial careers.

	Outreach Initiatives & Partnerships

	Local Community Partnerships & Outreach 
	Michigan Small Business and Technology Development Center

Walsh College in Troy has opened a Michigan Small Business and Technology development Center satellite office to provide counseling, training and research services to businesses in Oakland County.  The Michigan SBTDC is a state wide small business assistance program supported by the U.S. Small Business Administration and local host organizations.  The program’s counseling services are offered at no cost.

	
	Business Leadership Institute’s Small Business Conference 

Walsh Business Leadership Institute extends learning beyond the classroom with educational programs featuring successful Michigan-based business leaders who share their entrepreneurial wisdom and business success stories. In addition to the first Annual Small Business Conference and Michigan Business Success Stories, BLI members participate in affinity groups and hot topics workshops. 

One current program is the Small Business makeover Competition.  Beginning in September 2007, two Michigan small businesses will receive a number of valuable support services free of charge, including

Derderian, Kann, Seyferth & Salucci, P.C.  20 hours of professional consultation including a business, tax and financial systems overview and a business benchmarking analysis, 5 hours of legal consultation, two Microsoft networks (one per company) up to 10 workstations included, an HR Audit, a one day productivity training session which includes techniques on improving communication and implementing best practices, two coaching sessions per month for eight months, a comprehensive financial and operational assessment with recommendations and 5 to 7 days of implementation assistance, and marketing and brand advice. 

Website: http://www.walshcollege.edu/?id=281&sid=1
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Alpena Community College
666 Johnson St Alpena, MI 49707 • 989-356-9021
http://www.alpena.cc.mi.us

Academic Programs

Alpena Community College offers an Associate’s and Certificate in Small Business Management.  The program has a traditional small business focus, with coursework that touches on entrepreneurial content.  Entrepreneurship is not a primary focus, however. The small business management program, both Associate’s and Certificate, is specifically designed to prepare people to manage a small firm. Coursework provides a general business background with specific emphasis on salesmanship, applied accounting, management, business law, marketing and retailing. Although the program of study is designed to prepare students for employment after graduation, some students may transfer to four-year institutions to complete a bachelor’s degree. Small Business Management program courses are regularly offered at Alpena’s main campus as well as the satellite campus in Huron Shores.

	Associate’s Degree in Entrepreneurship
	Small Business Management degree

	Name of Degree 
	Associate in Applied Science

	Required Courses
	First Year/First Semester

BUS 121 Introduction to Business 

BUS 122 Personal Selling 

BUS 128 Small Business Management 

BUS 221 Business Law 

CIS 151 Word Processing I 

CIS 152 Word Processing II 

CIS 153 Word Processing III 

ECN 231 Economics (Micro)

First Year/Second Semester

BUS 131 Applied Accounting 

BUS 125 Business Math 

Computer Elective:

• BUS 257 Computerized Accounting Systems 

• CIS 120 Introduction to Microcomputers 

• MTH 119 Introduction to Computers - Programming 

Recommended electives: 

• BUS 123 Principles of Accounting I 

• BUS 234 Office Management 

• BUS 241 Principles of Marketing 

• BUS 242 Principles of Retailing 

• BUS 248 Business Communications 

• CIS 171, CIS 172, CIS 173 Spreadsheets I, II, III  

Additional requirements: ENG 111, 112 English and PLS221 Political Science, plus electives to total 62 hours.

	Graduation Requirements
	All candidates for an Associate in Applied Science degree must satisfactorily complete all courses listed in the curriculum developed for a specific occupational program. Variations from the courses listed must be recommended in writing to the appropriate department chairperson via the student's academic advisor. The variations will be effective when authorized by the Instructional Dean. 

Course work more than seven years old will not apply towards the occupational specialty. This includes course work completed at Alpena Community College or transferred. Exceptions will be by departmental recommendation and based on departmental proficiency standards. A grade point average of 2.0 or higher must be maintained in the area of occupational specialty.

	Certificate(s)
	Certificate of Achievement in Small Business Management. Certificate of Achievement programs are one- or two-year courses of study which provide specialized occupational training. Successful students develop essential skills and gain technical background which prepares them to enter the world of work. 

	Required Courses
	First Year/First Semester

BUS 121 Introduction to Business 

BUS 122 Personal Selling 

BUS 128 Small Business Management 

BUS 221 Business Law 

CIS 151 Word Processing I 

CIS 152 Word Processing II 

CIS 153 Word Processing III 

ECN 231 Economics (Micro)

First Year/Second Semester

BUS 131 Applied Accounting 

BUS 125 Business Math 

Computer Elective:

• BUS 257 Computerized Accounting Systems 

• CIS 120 Introduction to Microcomputers 

• MTH 119 Introduction to Computers - Programming 

Recommended electives: 

• BUS 123 Principles of Accounting I 

• BUS 234 Office Management 

• BUS 241 Principles of Marketing 

• BUS 242 Principles of Retailing 

• BUS 248 Business Communications 

• CIS 171, CIS 172, CIS 173 Spreadsheets I, II, III  


Entrepreneurship & Small Business Courses
One course with content focused on Entrepreneurship and/or Small Business were identified through a review of the Alpena Course Catalog, although it is not offered in the Fall 2007 or Spring 2008 semesters.

	Discipline
	Number
	Name
	Description
	Credits

	Business
	BUS 128
	Small Business Management
	Examines the significant problems encountered by those who wish to manage their own small business. Solutions are offered to general, financial and personnel management problems, capital needs and sources, advertising and markets, credit and inventory contracts, pricing and accounting problems.

Pre-req: None.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	No faculty teaching Small Business course in 2007-08 


Student Characteristics

Associate’s degrees and certificates awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Associate’s Degrees
	Certificates Below Bachelor’s 

	2005-06
	0
	0

	2004-05
	0
	1

	2003-04
	1
	0

	2002-03
	0
	1


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	In addition to traditional arts and science transfer programs described under the various associate degrees, Alpena Community College has special agreements with several institutions that expand opportunities for students interested in specialized programs not available in their entirety at ACC. For these cooperative programs, students complete specified courses at ACC and then transfer seamlessly to finish the requirements at another college. 

ACC has specific cooperative programs with:

Bay de Noc Community College 

Delta College 

Ferris State University 

Lake Superior State University 

Mid Michigan Community College 

Northwood University 

Saginaw Valley State University 

Spring Arbor University 

University of Detroit Mercy 

Western Michigan University
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Bay de Noc Community College
2001 North Lincoln Road Escanaba, MI 49829 • 906-786-5802
http://www.baydenoc.cc.mi.us/

Academic Programs

Bay de Noc Community College offers Certificate in Entrepreneurial Small Business.  The Certificate is designed to provide students with a practical approach to learning the basics of running a business. General business theory, business operations, and communicating effectively within a business environment are the main focus.  

Bay also offers a Marketing-Small Business Associate’s in Applied Science Degree, which covers basic working knowledge of general business theory and practice, the use of current technology, effective communication, general activities involved in marketing, and the opportunities/constraints relative to operating a small business. 

	Associate’s Degree in Entrepreneurship
	Yes, a degree is offered in Marketing-Small Business 

	Name of Degree 
	Associate’s in Applied Science Degree

	Required Courses
	General Courses: 19 credits

Program Requirements:

AC 100 Practical Accounting OR AC 101 Accounting Principles I

B 151 Introduction to Business

BU 156 Mathematics of Business

BU 192 Business Communications

BU 200 Business Law I

BU 206 Small Business Management

BU 205 Principles of Management

BU 255 Marketing

BU 266 Principles of Selling

CA 101 Computer Concepts and Applications

CA 121 Microsoft Excel

CA 123 Microsoft PowerPoint

CA 125 Business Tech Tools

CA 140 Database Applications

XX Business Elective or Co-op (7 credits)

Additional Electives: 4 credits

	Graduation Requirements
	66-67 credits

	Certificate(s)
	Entrepreneurial Small Business Certificate

	Required Courses
	34 Total Credits Required:

AC 100 Practical Accounting OR AC 101 Accounting Principles I

B 151 Introduction to Business

CA 101 Computer Concepts and Applications

BU 192 Business Communications

BU 206 Small Business Management

BU 205 Principles of Management

BU 255 Marketing

BU 266 Principles of Selling

CA 125 Business Tech Tools


Entrepreneurship & Small Business Courses
Two courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2005-07 Bay de Noc Course Catalog.

	Discipline
	Number
	Name
	Description
	Credits

	Business
	BU206
	Small Business Management
	This course is designed to cover the areas of small business and management. The emphasis of the course is on selection, start-up, and operation of a small business. Students develop a comprehensive business plan for opening a new business or purchasing an existing business. Areas of concentration include the decision to choose self employment, factors necessary for personal success in a small business, evaluating the potential for business success, options for establishing a small business, organization, financing site selection, layout, operations, and control.
	4


Student Characteristics

Associate’s degrees and certificates awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Associate’s Degrees
	Certificates Below Bachelor’s 

	2005-06
	5
	0

	2004-05
	5
	0

	2003-04
	0
	0

	2002-03
	0
	0


Delta Community College
1961 Delta Rd. • University Center, MI 48710 • 989-686-9000
http://www.delta.edu/

Academic Programs

Delta College offers a specialized management degree option in Entrepreneurship/Small Business Management, which is designed for students who plan to own and manage their own businesses, work in a small business, or currently own a business and want to become more proficient. Students may choose to pursue either an Associate’s degree or an Advanced Certificate.

	Associate’s Degree in Entrepreneurship
	Yes.  Entrepreneurship/Small Business Management.

	Name of Degree 
	Associate in Business Studies

	Required Courses
	Entrepreneurship/Small Business Management Advanced Certificate  25 credits 

ACC 111    Introductory Accounting OR  ACC 211    Principles of Accounting I  

CST 134    Micro Computers in Business Using MS Office     

MGT 131    Entrepreneurship/Small Business Management I     

MGT 132    Entrepreneurship/Small Business Management II     

MGT 145    Principles of Sales  

MGT 243    Principles of Marketing  

MGT 251    Business Law I     

MGT 252    Business Law II  

General Education Courses   9/10 credits  

Business Core Courses  19 credits

MGT 255    Conflict Management  3 credits

General Electives  6 credits

	Graduation Requirements
	62-63 credits

	Certificate(s)
	Yes.  Entrepreneurship/Small Business Management Advanced Certificate.

	Required Courses
	25 credits:

ACC 111    Introductory Accounting OR  ACC 211    Principles of Accounting I  

CST 134    Micro Computers in Business Using MS Office     

MGT 131    Entrepreneurship/Small Business Management I     

MGT 132    Entrepreneurship/Small Business Management II     

MGT 145    Principles of Sales  

MGT 243    Principles of Marketing  

MGT 251    Business Law I     

MGT 252    Business Law II  


Entrepreneurship & Small Business Courses
Two course with content focused on Entrepreneurship and/or Small Business were identified through a review of the Delta Course Catalog. 

In Fall 2007, MGT 131 will be offered as an online course. Course content, assignments, and interactive discussions are all delivered over the Internet through Delta's course management system, Educator.

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 131
	Entrepreneurship/ Small Business Management I     


	Provides overview of small business, what is necessary to start a small business, including: small business in free enterprise, the entrepreneur, opportunities and trends, business plan, legal aspects, location, financing, organizational planning and marketing. Assists those who are currently operating a small business. Uses case studies throughout the course. Credit may be earned in GB 131 or MGT 131 but not in both. (45-0)

Outcomes and Objectives/ upon successful completion of this course, the student will be able to: 

Outcome 1:      

~ Discuss the availability of entrepreneurial opportunities and give examples of highly successful businesses started by entrepreneurs. 

~ Identify three rewards and three drawbacks of entrepreneurial careers. 

~ Identify personal characteristics often found in entrepreneurs. 

~ Discuss factors that indicate a readiness for entrepreneurship. 

~ Describe the various types of entrepreneurs, entrepreneurial leadership, and entrepreneurial firms. 

Outcome 2:      

~ Define small business and identify criteria that may be used to measure the size of business firms. 

~ Compare the relative importance of small business in the eight major industries and explain the trend in small business activity. 

~ Identify five special contributions of small business to society. 

~ Discuss rate of small business failure and the cost associated with such failure. 

~ Describe the causes of business failure. 

Outcome 3:      

~ Discuss three reasons for starting a new business rather than buying an existing firm or acquiring a franchise. 

~ Distinguish the different types and sources of startup ideas. 

~ Identify five factors that determine whether an idea is good investment opportunity. 

~ List some reasons for buying an existing business. 

~ Summarize four basic approaches for determining a fair value for a business. 

~ Describe the characteristics of highly successful startup companies. 

Outcome 4:      

~ Describe the basic concept of franchising and some of the important approaches. 

~ Identify the major advantages and disadvantages of franchising. 

~ Discuss the process for evaluating a franchise. 

~ Explain the benefits derived from becoming a franchisor. 

~ Describe the critical franchisor/franchisee relationship. 

Outcome 5:      

~ Discuss the factors that make the family business unique. 

~ Explain the cultural context of the family business 

~ Outline the complex roles and relationships involve in a family business. 

~ Identify management practices that enable a family business to function effectively. 

~ Describe the process of managerial succession in a family firm. 

~ Analyze the major issues involved in the transfer of ownership to a succeeding generation. 

Outcome 6:      

~ Answer the question "what is a business plan?" 

~ Explain the need for a business plan from the perspective of the entrepreneur and the investor. 

~ Describe what determines how much planning an entrepreneur and a management team are likely to do 

~ List practical suggestions to follow in writing a business plan, and outline the key components of a business plan. 

~ Identify available sources of assistance in preparing a business plan  
	3

	Management
	MGT 132
	Entrepreneurship/ Small Business Management II  


	Strengthens the entrepreneurial and management skills of those who are already in (or who may enter) business for themselves. Uses small business case studies extensively. Credit may be earned in GB 132 or MGT 132 but not in both. (45-0)

Upon successful completion of this course, the student will be able to: 

~ Demonstrate an understanding of how to develop the proper foundation for a business. 

~ Demonstrate an understanding of how to create a competitive advantage. 

~ Demonstrate an understanding of how to analyze the market and formulate a marketing plan. 

~ Demonstrate an understanding of how to select a management team and form an organization. 

~ Demonstrate an understanding of how to choose the location and physical facilities. 

~ Demonstrate an understanding of accounting statements and financial requirements. 

~ Demonstrate an understanding of how to find sources of financing. 

~ Demonstrate an understanding of pricing and credit strategies. 

~ Demonstrate an understanding of professional management in the growing firm. 

~ Demonstrate an understanding of quality management and the operations process. 

~ Demonstrate an understanding of purchasing and managing inventory. 

~ Demonstrate an understanding of computer-based technology for small business. 

~ Demonstrate an understanding of how to evaluate financial performance. 

~ Demonstrate an understanding of working-capital management and capital budgeting. 

~ Demonstrate an understanding of risk and insurance management. 
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name: Dustin Rayburn

Email: dustinrayburn@delta.edu
Bio: Teaching the MGT 131 Entrepreneurship/Small Business I course online E-learning section in Fall 2007 semester


Student Characteristics

Associate’s degrees and certificates awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Associate’s Degrees
	Certificates Below Bachelor’s 

	2005-06
	15
	2

	2004-05
	14
	2

	2003-04
	9
	0

	2002-03
	7
	1


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	Delta has a number of articulation agreements with high schools, technical career centers, and  four-year institutions in Michigan.  A comprehensive description of these are available online at  

Website: http://www.delta.edu/artic/ 

For the MGT 131 Entrepreneurship/Small Business Management I course , Delta has agreements for transfer credit with the following: 

~ Dow High School  

~ Holly High School  

~ Huron Area Tech Center  

~ Lapeer County ISD Education & Technology Center  

~ Midland High School  

~ Sanilac Career Center  

~Tuscola Technology Center  

	Local Community Partnerships/Activities
	The Business & Information Technology Division’s Business & Technology Competition (BTC) (formerly known as Skill Day) prepares high school student for national competitions, such as DECA, BPA, and Skills USA.  Delta’s BTC includes 28 competitions: accounting, business English, business law, business math, computer programming, C++ programming, desktop publishing, document processing, interior design, internet scavenger hunt, management, merchandising display, PowerPoint, sales representative, spelling, web design, PC hardware, business ethics, dreamweaver, entrepreneurship, excel, extemporaneous speech, human resources, interview skills, java, marketing, networking, and prepared speech. 

For the Entrepreneurship competition, students develop a business plan for a start-up business in their community. They are sent a packet that includes a list of criteria and a statement of originality. On the day of BTC, students give an oral presentation.  Judging is based both on the plan and the presentation.

Awards include trophies, as well as Delta scholarships to students interested in pursuing a business degree at the institution. In 2007, 15 high schools registered with a total of 321 students participating.

Website: http://www.delta.edu/skillday

	Venture Incubators / 

Smart Zone Partnerships
	The Michigan Small Business and Technology Development Center is hosted by Delta College. This federally funded and locally supported program provides assistance to existing, new and potential businesses in Arenac, Bay, Midland and Saginaw counties.

Certified consultants work with individuals to assess and assist in the planning and implementation of small business activities through counseling, training and research services. Clients are generally entrepreneurs who are considering starting a new business or existing organizations who wish to improve their business performance.

Website: http://www.gvsu.edu/misbtdc/region5/
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Glen Oaks Community College
62249 Shimmel Road Centreville, MI 49032-9719 • 269-467-9945
http://www.glenoaks.cc.mi.us/

Academic Programs

Glen Oaks has a certificate in Management/Entrepreneurship, which teaches principles related to the creation and growth of small business and the fosters in students an entrepreneurial spirit.  The program will introduce the concepts and theories of entrepreneurship, provide background for business ownership, and teach students about the uncertainty of achieving profits and potential growth in a rapidly changing business environment. 

Students who successfully complete the Management/Entrepreneurship certificate as well as 30 hours of general coursework will be granted an Associate of Applied Science in Business Degree. 
	Entrepreneurship Certificate

	Year of Inception
	2006

	Required Courses
	Requirements:

BAA 100 Fundamentals of Accounting OR BAA 111 Principles of Accounting

BAM 103 Business Math OR NSM 117 Finite Math

BAM 100 Introduction to Business

BAM 110 Fundamentals of Entrepreneurship

BAM 200 Principles of Entrepreneurship

COM 111 Business/Technical Communications

EDP 101 Introduction to Computers & Software

Electives (9 credit hours from the following):

BAA 109 Payroll Accounting

BAD 151 Fundamentals of Selling

BAM 101 College Skills & Portfolio Writing

BAM 245 E-Commerce

BAM 251 Organizational Behavior

BAM 253 Supervision

	Graduation Requirements
	Successful completion of at least 32 credit hours of coursework


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the Glen Oaks Course Catalog.  

	Discipline
	Number
	Name
	Description
	Credits

	Business
	BAM110
	Foundations of Entrepreneurship
	This course is designed to provide an overview of small business and what is necessary to start a small business: including small business in free enterprise, the entrepreneur, opportunities and trends, business plan, legal aspects, financing, organizational planning and marketing. No prerequisites
	2

	Business
	BAM200
	Principles of Entrepreneurship
	This course is designed to strengthen the entrepreneurial and management skills of those who are already in (or who may enter) business for themselves. This course uses small business case studies extensively. Prerequisite: BAM110 Foundations of Entrepreneurship
	3

	Accounting
	BAA204
	Small Business Tax Accounting
	An introductory tax course with emphasis placed on tax return preparation for small businesses. Accounting for taxable revenues and tax-deductible expenses will be emphasized. No prerequisites.
	2

	Business
	BAM260
	Small Business Management
	Designed for small business managers, this course utilizes an analytical approach that embodies sound business principles. The course deals with sales, production, purchasing, personnel and finance. Also covered are the managerial functions of planning, organizing, leading and controlling. Case problems and business plan writing as related to small business will be discussed. Prerequisites: BAA 100 Fundamentals of Accounting or high school accounting
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name: Larry Hass, Professor of Business

Phone: (269) 467-9945 Ext. 263

Email: lhass@glenoaks.edu
Bio: Teaching BAM110 and BAM200 in Fall 2007.


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	Glen Oaks has a number of articulation agreements with high schools in Michigan.  A comprehensive description of these are available online at  

Website: http://www.glenoaks.cc.mi.us/articulation/index.html

	Local Community Partnerships/Activities
	The Business Services office was established in 1986 and serves business and industry customers in the college’s area. The office administers State of Michigan Economic Development Job Training (EDJT) grants, administers the UAW/AAM Skill Center and is an affiliate site of the Michigan Small Business Development Center (SBDC). Business Services provides on-site customized training, free business counseling and grant writing/grant administration. The office publishes a quarterly report on the status of the local economy called the “St. Joseph County Economic Outlook” and sponsors and annual “Economic Outlook for Southwest Michigan” conference. 

In cooperation with the regional SBDTC, Business Services provides up to 100 free counseling hours for people considering starting a business and for small business owners on a variety of topics such as business plan development, marketing research, government regulations and record keeping. 

Website: http://www.glenoaks.edu/business/index.html


Gogebic Community College
E-4946 Jackson Road, Ironwood, MI 49938 • 906-932-4231
http://www.gogebic.cc.mi.us/

Academic Programs

Gogebic does not currently offer a degree or certificate in Entrepreneurship or Small Business, however the following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the Gogebic Course Catalog.  
	Discipline
	Number
	Name
	Description
	Credits

	Business
	BUS175
	Small Business Marketing Applications
	This course introduces various marketing techniques aimed at producing a marketing plan. Specific emphasis is on market research to test for market, market demands, competition, pricing and product fit-to-market (niche). The use of promotional tools (personal sales, advertising, sales promotion, and demonstration) will be applied to real or simulated research results
	2

	Business
	BUS180
	Small Business Management
	This course introduces a variety of business issues to students on a practical level including: entrepreneurship, risk and rewards of business ownership, relative economic impact of small businesses, new starts and buying a going concern, franchising, legal forms of ownership, marketing, site selection, financing a small business, risk management, organizational design & behavior record keeping, credit and pricing, personnel issues, inventory control, government and regulation.
	3

	Business
	BUS185
	Starting a Small Business
	In this applications course, students evaluate a real business concept from the point of view of an entrepreneur/investor. Students define their business, select and defend election of a legal entity, identify and quality their markets, prepare a one year (simple) cash flow statement, personal financial statement, and project structure (sources & uses) – complete with identified sources of funding.
	1

	Business
	BUS190
	Small Business Finance
	This course walks students through the thought process and mechanical procedures involved in securing financing for various small business needs. The course is centered on identifying the sources of financing (lease, trade, equity, commercial debt, public debt and tax incentives, and venture) and matching them to appropriate business needs. The mechanics of a formal commercial loan application will be used to construct a simulated transaction.
	2

	Business 
	BUS 195
	Risk Management for Small Businesses
	Focuses on two principle areas of risk abatement: insurance coverage and contingency planning (for operations, finance and marketing). The principle goal of the course is for students to recognize common risk factors within a small business and to address those factors with appropriate business related insurance or risk reduction tools and techniques
	2


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name: James Dahlin

Rank: Business Division faculty

Email: jim.dahlin@gogebic.edu
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Grand Rapids Community College
143 Bostwick Avenue, NE Grand Rapids, Michigan 49503 • 616-234-GRCC 
http://www.grcc.edu

Academic Programs

Grand Rapids is in the process of creating a certificate program in Entrepreneurship, which will be fully in place for the 2008-09 academic year. 

	Entrepreneurship Certificate

	Year of Inception
	2008-09

	Required Courses
	Requirements:

BA 105 Entrepreneurship

BA 106 Starting a Business

BA 172 Sales

BA 183 Supervision

BA 201 Business Communications

BA 204 Intro to E-Commerce

BA 205 Internet Marketing

BA 207 Business Law

BA 158 Accounting for Entrepreneurs

BA 270 Marketing

BA 286 Small Business Management

	Graduation Requirements
	Successful completion of at least 34 credit hours of coursework


The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.  All are offered in the traditional classroom instructional format, and BA158 (Accounting for Entrepreneurs), BA 106 (Starting a Business), and BA 286 (Small Business management) are also available online.

	Discipline
	Number
	Name
	Description
	Credits

	Business Administration
	BA105
	Entrepreneurship
	This course introduces the student to the exciting world of entrepreneurs and the entrepreneurial process from both a historical and a research perspective. The role and nature of entrepreneurship as a mechanism for creating new ventures and affecting economic development are presented. This course will introduce important concepts in entrepreneurship and help the student see the entrepreneurial process through the eyes of the entrepreneur. Students will delve into the financial and psychological characteristics of entrepreneurs. In this course students will also investigate viable new ventures.
	3

	Business Administration
	BA106
	Starting a Business
	The course centers on the business planning process, opportunity recognition, business concept development, feasibility testing and the Business Plan. The Business Plan for a new venture includes four major sections: Management and Organization Plan, Product/Service Plan, Marketing Plan, and Financial Plan. Students gain the knowledge, skills, concepts, and strategies relevant for start-up and early-stage entrepreneurs. A practical hands-on approach encourages students to immerse themselves in the vision, research, and planning aspects of a new venture.
	3

	Business Administration
	BA158
	Accounting for Entrepreneurs
	An introduction to accounting for entrepreneurs/small business owners. The course will emphasize the use of financial and managerial accounting information in the decision making process and will include a computerized accounting lab component using Quickbooks. This course is required for the Entrepreneurship Certificate
	4

	Business Administration
	BA286
	Small Business Management
	This course emphasizes the managerial considerations involved in establishing a small business and the challenges confronting the entrepreneur. Students will be able to identify entrepreneurial and managerial skills needed to become a successful business manager and/or business owner.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name: Felix Pereiro
Phone: 234-4504
Email: FPereiro@grcc.edu

Bio: Coordinating the new Entrepreneurship certificate program.
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Henry Ford Community College
5101 Evergreen Rd. Dearborn, MI. 48128 • 1-800-585-HFCC
http://www.hfcc.edu /

Academic Programs

Henry Ford Community College’s certificate in Small Business Management & Entrepreneurship assists in preparing students who are contemplating starting their own business or who currently own and operate their own business. This certificate focuses on accounting and finance, customer service and sales, marketing, and management. Students will prepare a business plan for a business of their choice. The Small Business Management & Entrepreneurship certificate may be used as a building block towards earning an Associate in Business degree in Management.

	Entrepreneurship Certificate

	Required Courses
	BAC 110 Practical Accounting   OR  BAC 131 Principles of Accounting    

BAC 141 Computerized Accounting-QuickBooks   OR  BAC 146 Computerized Accounting-Peachtree      

BBA 131 Introduction to Business    

BBA 155 Customer Service & Salesmanship     

BCA 140 Software Applications    

BFN 141 Personal Finance  

MGT 230 Principles of Management    

MGT 231 Supervision and Teambuilding      

MGT 241 Small Business Management & Entrepreneurship    

	Graduation Requirements
	A minimum of 28 credits


Entrepreneurship & Small Business Courses
The following course with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT241
	Small Business Management and Entrepreneurship
	Examines the role of small business and entrepreneurship in the economy. The role and need for a business plan when starting a business is examined. Financial, marketing, management, and location considerations are examined. Internet and online businesses are discussed. Students prepare a business plan for a start-up business of their choosing.
	3


Student Characteristics

Associate’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Entrepreneurship Certificates 

	2005-06
	3

	2004-05
	0

	2003-04
	0

	2002-03
	0


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Entrepreneurship Clubs
	No.

	Lectures & Workshops
	Henry Ford’s Center for Lifelong Learning (CL2) & Michigan Technical Education Center (M-TEC) have joined to offer a series of minimal to no-cost seminars (some online)  to assist community members in developing the skill sets needed in the small business arena. 

Examples of workshops from Fall 2007:

~ Cash in with a Successful Home Business

~ Starting My Own Business: Do I Have What It Takes?

~ Bring Your Dream to Life: Plan Your Business for Success

~ Profit from Your Dream: Understand Your Small Business Finances

~ Small Business Bookkeeping Using Quickbooks

~ How to Supervise People and Lead a Team

~ Lower Your Small Business Taxes Now

~ Create a Successful Business Plan 

~ Start Your Own Consulting Practice

Website: http://www.hfcc.edu/cl2/

	Outreach Initiatives & Partnerships

	Local Community Partnerships & Outreach
	The M-TEC at Henry Ford Community College is a 30,000-square-foot specialized facility built entirely with a $5 million state grant for training, retraining and updating job skills of Ford Motor company workers, the workers of other Michigan companies and the general public. The center targets manufacturing, health care, information technology and education. Services include: available high tech space  for meetings, seminars, retreats, etc.; trainers & HFCC faculty to develop and deliver educational packages and  traditional business skill development courses; administration of standardized tests; workplace Skills Assessment and Training  

Website: http://www.hfcc.edu/mtec/


Jackson Community College
2111 Emmons Road - Jackson, MI 49201-8399 • 517-787-0800
http://www.jccmi.edu/
 Academic Programs

Jackson Community College offers six certificate programs that combine Entrepreneurship with another area: an Automotive Entrepreneur Certificate, Electrician Entrepreneur Certificate, Graphic Design Entrepreneur Certificate, Marketing Entrepreneur Certificate, Medical Insurance Biller Entrepreneur Certificate, and PC Technician Entrepreneur Certificate.  For each, students enroll in thirteen credit hours of core Entrepreneurship requirements (see requirements in table below) in addition to the requirements of the other program. Students may also choose to earn a certificate in Entrepreneurship alone. 

Jackson offers the opportunity to achieve a Concentration in Entrepreneurship. Concentrations are a coordinated set of courses whose purpose is to enable students to quickly achieve a specific occupational goal.  The credential requires between 16-29 credit hours, serves as a building block toward associate or certificate degrees, and provide a coherent set of skills and knowledge to benefit students within a specific career area.
	Entrepreneurship Certificate

	Required Courses
	General Education Requirements (6 credits)

ENG 131 Writing Experience

ENG 232 Technical & Business Writing

Entrepreneurship Related Requirements (7 credits)

BUA 120 Human Relations in Business

CIS 021 Excel Workshop

CIS 101 Introduction to Computer Systems

Entrepreneurship Core Requirements (13 credits)

ENT 160 Introduction to Entrepreneurship

ENT 161 Opportunity Analysis

ENT 162 Legal Issues for Small Business

ENT 163 Financial Management for Small Business

ENT 164 Entrepreneurial Marketing

ENT 169 Business Plan

Electives (4 credits) – any courses from ACC or BUA to meet degree requirements

	Graduation Requirements
	Minimum of 30 credits, at least 12 of which must be taken at JCC

Minimum cumulative GPA of 2.0 overall and in each course that applies toward degree.

	Entrepreneurship Combination Certificate(s)
	Automotive Entrepreneur Certificate 

Electrician Entrepreneur Certificate

Graphic Design Entrepreneur Certificate

Marketing Entrepreneur Certificate

Medical Insurance Biller Entrepreneur Certificate

PC Technician Entrepreneur Certificate

	Required Courses
	Program Core Requirements (vary between 15-25 credits)

Entrepreneurship Related Requirements (13 credits)

ENT 160 Introduction to Entrepreneurship

ENT 161 Opportunity Analysis

ENT 162 Legal Issues for Small Business

ENT 163 Financial Management for Small Business

ENT 164 Entrepreneurial Marketing

ENT 169 Business Plan

Some of the certificates require general education courses as well.

	Graduation Requirements
	36-45 credits completed

Minimum cumulative GPA of 2.0 overall and in each course that applies toward degree.

	Entrepreneurship Concentration

	Required Courses
	Entrepreneurship Related Requirements (16 credits)

ENT 160 Introduction to Entrepreneurship

ENT 161 Opportunity Analysis

ENT 162 Legal Issues for Small Business

ENT 163 Financial Management for Small Business

ENT 164 Entrepreneurial Marketing

ENT 169 Business Plan

CIS 101 Introduction to Computer Systems


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.

	Discipline
	Number
	Name
	Description
	Credits

	Entrepreneurship
	ENT 160*
	Introduction to Entrepreneurship
	Students will understand the role of entrepreneurial businesses in the United States and the impact on our local, regional, national, and global economy. The student will evaluate the skills and commitment necessary to successfully operate an entrepreneurial venture. Additionally the student will review the challenges and rewards of entrepreneurship as a career choice as well as entrance strategies to accomplish such a choice.
	2

	Entrepreneurship
	ENT 161*
	Opportunity Analysis 
	The student will assess his/her personal readiness for an entrepreneurial venture by evaluating their skills, experience, and academic preparation. The student will assess the current economic, social and political climate for their entrepreneurial ideas. Additionally, the student will be able to analyze and determine whether or not their business concept fits or doesn’t fit into the current business environment. 
	2

	Entrepreneurship
	ENT 162*
	Legal Issues for Small Businesses 
	The student will be able to identify the forms of business ownership and the legal and tax implications for each. In addition, the student will be able to explain laws covering issues such as personnel, contracts and protection of intellectual property. The student will also be able to explain the reporting requirements for local, state and federal agencies.
	2

	Entrepreneurship
	ENT 163*
	Financial management for Small Businesses
	The student will be able to identify and evaluate the various sources available for funding a small business; demonstrate an understanding of financial terminology; read, prepare and analyze a financial statement; and write a loan proposal. In addition, the student will be able to identify financing needs, establish credit policies, and prepare sales forecasts.
	2

	Entrepreneurship
	ENT 164*
	Entrepreneurial Marketing
	In this course, the student will gain insight essential for marketing their entrepreneurial venture utilizing innovative and financially responsible marketing strategies. The student will analyze marketing philosophies implemented by key successful entrepreneurs. Additionally the student will prepare a marketing plan to launch their entrepreneurial venture and a marketing plan to implement during the first two years of business operation.
	2

	Entrepreneurship
	ENT 169*
	Business Plan
	The student will be able to evaluate their business plan concept and write a sound business plan for their entrepreneurial venture. In the process of doing so, the student will be able to assess the strengths and weaknesses of a business concept; collect and organize market research data into a marketing plan; and prepare the financial projects for their business venture. In addition, students will be able to identify and evaluate various resources available for funding the entrepreneurial venture. To be successful in the course, basic computer skills are required
	3

	Business Administration
	BUA 122
	Successful Small Business
	Do you have what it takes to own your own business? Discover that, as well as sources of financing, forms of legal ownership, niche marketing, and most importantly how to avoid business failure.
	3


*Denotes courses that are part of the Entrepreneurship Core for Certificate & Concentration programs.

Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Barbara Van Syckle

Rank:  Department Chair of Business and Accounting and Professor of Business

Office:  Bert Walker Room 223

Phone:  (517) 796-8547
Email:  vansyckbarbara@jccmi.edu 


Student Characteristics

Associate’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Associate’s Degrees
	Entrepreneurship Certificates 

	2005-06
	1
	9

	2004-05
	0
	12

	2003-04
	0
	0

	2002-03
	0
	0
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Academic Programs

The Entrepreneurship Certificate at Kellogg Community College is designed to provide individuals who are interested in starting their own business with the basic tools and knowledge they need to succeed. The curriculum is designed to encompass a variety of practical information that can be utilized by students who have selected or are considering a new business venture.

	Entrepreneurship Certificate

	Required Courses
	BUEN 100 Introduction to Entrepreneurship

BUEN 101 Entrepreneurship – Developing a Business Plan

BUEN 102 Entrepreneurship – Business Management

BUEN 103 Applying Technology to Business Needs

BUEN 104 Presentation Skills

BUEN 107 Entrepreneurial Finance

BUEN 108 Legal Issues & Ethics

BUEN 109 Basic Economic Concepts

BUEN 100 Risk Management for Entrepreneurs

	Graduation Requirements
	Completion of a  minimum of 23 credits


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.  In Fall 2007, BUEN 100, 101, 102, 103, 107, and 110 will all be taught online. 

	Discipline
	Number
	Name
	Description
	Credits

	Business Entrepreneurship
	BUEN 100
	Introduction to Entrepreneurship
	This course is designed to provide an introduction to the process of turning an idea into a successful start-up business. A primary focus is for the student to explore the potential of being a successful entrepreneur. The course introduces the student to the processes for creating a potentially successful business plan. The student will use entrepreneurial discovery processes, assess opportunities for venture creation, and develop presentation skills to convince others of the potential success to implement the business entity.
	1

	Business Entrepreneurship
	BUEN 101
	Entrepreneurship – Developing a Business Plan
	This course is a continuation of BUEN 100 and designed to assist the student in the processes for creating a potentially successful business plan, utilizing business plan software. Each student is expected to identify a feasible idea suited to their needs and interests for a business. The student will apply a design and development process to the idea, produce a solid business plan for implementation, and identify and establish an action plan for acquiring the resources (including funding) needed to implement their business plan.
	2

	Business Entrepreneurship
	BUEN 102
	Entrepreneurship – Business Management
	This course covers concepts, processes, and techniques for managing a small business. It focuses on aspects that are unique to small business management and small business ownership. An emphasis is placed on the use of quality improvement techniques and ethical management practices
	3

	Business Entrepreneurship
	BUEN 105
	Entrepreneurship Marketing/Advertising
	This course is designed to explore marketing for small business, identification of a product and /or service potential, advertising plans, marketing strategy and budgeting, determining store location, purchasing procedures, and inventory control.
	2

	Business Entrepreneurship
	BUEN 107
	Entrepreneurial Finance
	This course will provide a practical application of basic financial management principles that apply to entrepreneurs. Specifically this will be accomplished by providing the tools necessary to maintain proper financial records to make budgetary decisions related to cash and financing needs, pricing of products or services, the payment of taxes and loans, and determining profitability to help you become a successful entrepreneur. This course is required in the Entrepreneurship program and is available only to students enrolled in the program.
	3

	Business Entrepreneurship
	BUEN 108
	Legal Issues and Ethics
	This course introduces future entrepreneurs to the legal requirements for forming and operating a business. Students will follow the progression of a start-up business and anticipate its legal concerns through the stages of growth up to an initial public offering. It presents the substantive and practical legal guidance necessary to excel in business. The course also includes a review of the ethical issues that small business owners frequently confront.
	1

	Business Entrepreneurship
	BUEN 109
	Basic Economic Concepts
	This course is an introduction to the economic way of thinking and its applications to decision making in the business world. An emphasis is placed on understanding and applying economic concepts to small businesses. In addition, the impact of a global economy is discussed as it relates to economic concepts and its impact on small businesses. This course is a required course in the Entrepreneurship program and is available only to students enrolled in the program.
	3

	Business Entrepreneurship
	BUEN 110
	Risk Management for Entrepreneurs
	This course provides a basic review of the nature of risk management and how to protect a business from preventable and insurable losses. Topics covered include liability and property insurance, data record security, protection of company assets from loss or theft, and establishing a safe working environment through the proactive use of risk management techniques.
	1


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name:  Ken Weimer 

Rank:  CIS Instructor/Co-op Coordinator

Office:  OITC 201D

Phone: 269-965-3931 x2518

Email:  weimerk@kellogg.edu

Bio:  Teaching BUEN 100, BUEN 101, and BUEN 103 courses in Fall 2007

	
	Name: Eugene McKay

Rank:  Business/Economics Instructor

Office:  C 259 Classroom Building

Phone:  269-965-3931 x2517

Email:  mckayg@kellogg.edu

Bio: Teaching BUEN 107 and BUEN 110 courses in Fall 2007

	
	Name: Kimberley Montney

Rank:  Business Administration Instructor

Office:  C 251 Classroom Building

Phone:  269-965-3931 x2505

Email:  montneyk@kellogg.edu

Bio: Teaching BUEN 102 course in Fall 2007


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Outreach Initiatives & Partnerships

	Local Community Partnerships & Outreach
	Kellogg’s Lifelong Learning Department offers low-cost classes to all local community members.  In the past, several courses designed to provide important tools and support to prospective entrepreneurs have been offered (e.g., creating a business plan, marketing for new businesses, financing a business idea)

Website: http://www.kellogg.edu/lifelong/index.html
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Academic Programs

Kirtland's certificate in Entrepreneurship offers the student a broad exposure to the business world through a select set of courses, which may be completed in one year. This program is ideal for the small-business owner, manager, or those opting to get into small business for the first time. It also works well for those who have technical degrees and want to incorporate knowledge of business with their technical expertise. Students may also elect to pursue the Associate in Applied Science – Business Management degree at any point in this program.  

	Entrepreneurship Certificate

	Year of Inception
	The program has been in place for approximately five years

	Required Courses
	ACC-12100 Accounting Principles I

ACC-12200 Accounting Principles II

ACC-12500 Computer Accounting/Quickbooks

BUS-10100 Introduction to Business

BUS-20101 Internship in Business & Marketing

BUS-21000 Principles of Management

BUS-21500 Legal Environment of Business

BUS-24500 Personnel Management

MKT-20000 Principles of Marketing

OIS-10500 Business Correspondence 

	Graduation Requirements
	A minimum of 33 credits are required for completion.


Entrepreneurship & Small Business Courses
No courses with content focused on Entrepreneurship and/or Small Business were identified through a search of the 2007-08 Course Catalog using these two terms as keywords.

Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	The primary contact for Kirtland’s Entrepreneurship program is Dr. Judith Grenkowicz.  Dr. Grenkowicz is a member of the state’s microenterprise committee and has presented at the annual conference of the international entrepreneurship education association, held last year in Orlando, FL.

Phone: (989) 275-5000,  ext. 219

Email: grenkowj@kirtland.edu


Student Characteristics

Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Entrepreneurship Clubs
	No students clubs, however, Kirtland is a member of the international entrepreneurship education association and faculty are active in the organization’s meetings and activities.

	In-Depth Experiential Learning Opportunities

	Internships
	BUS-20101 Internship in Business & Marketing is required for the Entrepreneurship certificate.

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	Kirtland has partnership articulation agreements with the following four-year programs: 

~ Bachelor of Business Administration in Management - Partnership with Northwood University 

~ Bachelor of Science in Applied Management - Partnership with Franklin University 

~ Bachelor of Science in Business Administration - Partnerships with Franklin University and Central Michigan ~ University 

~ Bachelor of Science in Business Administration-Management - Partnership with Lake Superior State University 

~ Bachelor of Science in Business Administration-Marketing- Partnership with Lake Superior State University 

	Local Community Partnerships & Outreach
	The M-TEC program at Kirtland-Gaylord includes several educational opportunities useful for local entrepreneurs, including Computer Classes (Microsoft Office XP, Microsoft Excel, Microsoft Access, and Microsoft PowerPoint, and QuickBooks accounting software) and Management and Leadership Classes (Leadership Training Series, Customer Relations, and Human Resources). 

Website: http://mtec.kirtland.edu/
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Academic Programs

Lake Michigan does not currently offer a degree or certificate in Entrepreneurship or Small Business, however the following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2005-07 Course Catalog.  In Fall 2007, each of these courses will be offered at off-campus sites throughout the region to be more accessible to community members. They still apply for credit and also qualify for transfer credit to most four-year colleges and universities.  The specific site(s) where each will be taught during Fall 2007 is noted in the table below.
	Discipline
	Number
	Name
	Description
	Credits
	Location Taught in Fall 2007

	Business Administration
	BUSA 207
	Small Business Management
	For small business managers and entrepreneurs. Analytical approach embodies sound basic principles of good management. Business functions of sales, production, procurement, personnel, finances, and managerial functions of planning, organizing, actuating, and controlling. Actual case problems related to small business management. 
	3
	Niles High School

	Business Administration
	BUSA 207A
	Entrepreneurship A
	This course provides an examination of an individual’s opportunity to achieve their entrepreneurial goals through understanding entrepreneurship and its relation to small business in the economy. Examination of business opportunities as they relate to small business success factors and their place within the local and global markets will be evaluated. The process of understanding and developing a business plan will be analyzed in respect ot the goal of obtaining financial assistance. Types of business ownership will be studied as well as their place in the economy as determined by market analysis. 
	1
	Bridgman High School; Coloma High School; Niles High School

	Business Administration
	BUA 207B
	Entrepreneurship B
	This course continues evaluating the entrepreneurial opportunities discussed in track A by exploring family business, franchising and business startup or purchase. Further development of the business plan including financial data and how it is delivered will be discussed. Continued examination of selection of the organizational format and the management team will be included. The marketing plan will be refined so that the financial issues will be understood within the parameters of selection of funding sources and facilities location. Customer loyalty and product strategies such as pricing, promotion, distribution will be examined.
	1
	N/A

	Business Administration
	BUA 207C
	Entrepreneurship C
	This course continues evaluating the entrepreneurial opportunities discussed in tracks A & B by exploring the ethical issues faced by new business owners and their implications concerning success. Growth and its management will be examined regarding the aspects of human resources, information technology, quality, and operations. This class will provide an analysis of assessing performance through financial evaluation, risk, and asset management. Opportunities for the future including the sale of the business entity will be discussed.
	1
	N/A


Institution Contacts

	Entrepreneurship Faculty
	The courses listed above will be taught by part-time adjunct faculty in Fall 2007.


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Outreach Initiatives & Partnerships

	Local Community Partnerships/Activities
	Lake Michigan College Workforce Training Institute's programs promote career enhancement for individuals from LMC and the local community. The instructor-led, non-credit programs are offered in a relaxed setting with no tests or grades.  Content occasionally includes speakers or workshops related to entrepreneurship; for example, in the 2006-07 academic year, the Institute, along with the Greater South Haven Area Chamber of Commerce, Lake Michigan College South Haven Campus, Michigan State University Extension and the Lowe Foundation,  sponsored a presentation titled: “Energizing the Economy through Entrepreneurship”.  International speaker and author Ernesto Sirolli explored why entrepreneurism is key to economic prosperity in the 21st Century and how a supportive environment of small business development can inspire unprecedented success for local communities.  The program was held at LMC’s campus and served as a launching pad to Michigan State University Extension's state-wide initiative, Creating Entrepreneurial Communities Program, a regional initiative to spur economic diversification.  
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In 2006, MMIT was the recipient of a $15 million U.S. Department of Labor Workforce Innovation in Regional Economic Development (WIRED) grant. This $15 million grant has been allocated to nine subcontractors throughout Mid-Michigan representing programs in biomass, healthcare, advanced manufacturing, building and construction, and entrepreneurship.

With the support of this grant, Lansing Community College has launched an entrepreneurship curriculum designed to prepare students to own businesses by helping them to identify: a specialty area coupled with entrepreneurship; the steps to developing a business plan; financing, launching the business; and managing a new business. Academic course work, seminars for current and potential small business owners, and business incubator services will provide emerging small businesses with services including advice, counseling and mentoring. Lansing Community College is working with the Mid-Michigan Intermediate School Districts, the Michigan Small Business & Technology Development Center, and Saginaw Valley State University in the implementation of this initiative. At the end of the 3-year grant period, the anticipated results are:

• 40 new businesses launched 

• 20 completers of the Entrepreneurship Studies Certificate and/or Associates Degree program 

• 240 small business and potential small business owners trained through contracted seminars 

• 240 occupational program students completed entrepreneurial studies courses

Academic Programs

Lansing Community College offers a Certificate of Completion in Entrepreneurial Studies. This program consists of practical hands-on courses that provide students with the basic business knowledge and skills necessary to consider when starting a small business.

	Certificate(s)
	

	Year of Inception
	2006-07

	Required Courses
	Requirements (13 credits)

ACCG161 Accounting with Quickbooks 

BUSN160 Starting a Business

BUSN161 Writing a Business Plan

BUSN 295 Small Business Management Capstone

LEGL150 Legal Issues for Small Business

MKTG200 Principles of Marketing

Limited Choice Requirements
Accounting: ACCG100 Practical Accounting for Non-Majors OR ACCG101 Accounting Information for Management OR ACCG210 Principles of Accounting I

Management: MGMT150 Managing Customer Relations OR MGMT223 Developing Supervisory Skills OR MGMT225 Principles of Management OR MGMT290 TIME Series Topics

Computer: CITA110 Introduction to Microsoft Office OR CITW150 Internet Literacy OR MKTG210 Marketing on the Internet

	Graduation Requirements
	A minimum of 22 credit hours are required for completion of the certificate.


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.

	Discipline
	Number
	Name
	Description
	Credits

	Business
	BUSN160
	Starting a Business
	This course will introduce students to the world of entrepreneurs and their role in small business.  There will be an emphasis on building a "business" which will include the elements of entrepreneurship, management, marketing and finance.  The Internet will be used as a resource and many real-life cases will be studied.  

Prerequisite: Reading Level 5 and Writing Level 4
	2

	Business
	BUSN161
	Writing a Business Plan
	The focus of this course is on writing a business plan.  Students will develop a realistic business plan which includes the marketing plan and financial plan.  The successful plan will be clear and concise and incorporate the mission, goals, objectives and implementation strategies of the business as outlined and presented in the course text.               

Prerequisite: Minimum 2.0 in BUSN160 or concurrently and Reading Level 5 and Writing Level 6
	2

	Business
	BUSN295
	Small Business Management Capstone     
	This capstone course offers practical work on small business operations, including business and managerial functions, environment, financial, marketing, legal and governmental relationships.  Editing, revising, and finalizing the business plan prepares the student for seeking funding, obtaining credit from suppliers, and achieving goals and objectives. 

Prerequisite: None
	2


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name:  Yvette Swint-Blakely 
Rank:  Professor, Business and Marketing

Phone:  (517)483-1179

Email:  swinty@lcc.edu


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Lectures & Workshops
	The “Own a Business” initiative, supported by the WIRED grant, is holding a series of workshops open to Mid-Michigan community members who want to gain basic skills necessary to implement an enterprise. 

Late Summer/Fall 2007 Workshops:

Information Session for Entrepreneurs For individuals who have a product or service idea that they would like to market, or for those who need help maintaining market position. The 2-hour session provides a variety of activities designed to help budding entrepreneurs find their way toward successful business ownership.
Pick Your Enterprise will explore hot markets and examine business competition and current industry trends.

The 3-hour session will explore common pitfalls and access personal and professional skills to develop a profitable business.

Entrepreneurship Academy This 2 or 3-day, 15-hour workshop will help individuals describe the structure of their own business venture, including legal, financial, and management considerations.  Upon completion, they  will have the skills and information required to write a formal business plan.

	Outreach Initiatives & Partnerships

	Local Community Partnerships & Outreach
	LCC’s Business & Community Institute offers a full spectrum of Lansing Community College services, including credit and non-credit customized programs, some of which are targeted toward small businesses and entrepreneurs.  The BCI administers the extra-curricular programmatic aspects of the Mid-Michigan WIRED grant.

In addition, the BCI houses the Region 8 Michigan Small Business and Technology Development Center (SBTDC) which provides small business counseling or specific small business seminars on topics including  marketing, finance, legal issues,  e-commerce, business plans, taxes, employees, legal entity (i.e. corporation or LLC), licensing, and other business startup issues. 

  Website:  http://www.gvsu.edu/misbtdc/region8/

	Youth Entrepreneurship
	The WIRED grant includes a K through 12 youth entrepreneurship piece, which is coordinated through LCC. 

The specific outcomes include introducing 250 K12 students to entrepreneurship over course of the three-year grant.  With two years remaining, there are 80 graduating high school seniors (40 in 2007/40 in 2008) who have or will complete a credit bearing or non-credit bearing workshop or seminar sponsored by LCC, and other programs are planned to broaden the reach of LCC’s programs. 

To achieve these goals, the program has leveraged LCC’s adult entrepreneurship programs/workshops as well as high school entrepreneurial initiatives already in place throughout the local three county school districts.  For example, the Lansing school district has a flower shop and a coffee shop is operated by the Clinton County district.  Also, some high schools – primarily those with a career and technical education focus – have business courses with articulation credit at the college level. In Clinton County, for example, the high school’s Career Connections program has a “how to start a business” component. The youth entrepreneurship program has targeted these districts for partnership opportunities, which are useful avenues to gain entrée into successful programs already in place and will increase the probability of sustainability beyond the grant’s short-term goals.  The program provides the high school students with the opportunity to participate in the “Own a Business” workshops; the first series was offered in Fall 2007 and the next will begin in January 2008.  

Recently, the program has broadened its reach to middle school students.  A teacher brought several students who had previously been exposed to entrepreneurship content to the first two levels of the “Own a Business” adult non-credit courses.   They plan to attend the October Entrepreneurship Academy, and the feedback has been extremely positive – the students are especially attracted to the hands-on, engaged activities that are part of the curriculum.  

In addition, a Department of Labor and Economic growth grant three years ago provided Junior Achievement curriculum to local high school programs interested in infusing entrepreneurship in their current programs. LCC’s WIRED youth entrepreneurship efforts are continuing to use the JA curriculum in programs offered directly at the high schools, especially those who have articulation agreements with LCC’s Entrepreneurship certificate program.  JA has several curriculum appropriate for elementary and middle school students, which the WIRED program also plans to purchase and offer to local schools as well

Program representatives are planning to partner the high school students with Central Michigan University’s Students in Free Enterprise chapter.  In the future, this would enable them to participate in CMU’s business plan and pitch competitions.
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Academic Programs

Lewis College does not currently offer a degree or certificate in Entrepreneurship. 

One course with content focused on Entrepreneurship and/or Small Business were identified through a review of Lewis College’s website.

	Discipline
	Number
	Name
	Description
	Credits

	Business Administration
	BUS 280
	Small Business Management
	This course presents an examination of entrepreneurship in a private enterprise structure. It examines the problems and opportunities of managing a small business. Topics covered are establishing and operating a small business, personal business factors, sources of financing, financial and administrative control, and organization of human resources. Emphasis will be placed on entrepreneurship.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Business Program Chair: Deolis Allen, MBA

Office: White Hall, Rm. 206

Phone: (313) 862-6300 x252

Email: dallen@lewiscollege.edu
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Macomb Community College
14500 E. 12 Mile Road Warren, MI 48088  • 866-622-6621
http://www.macomb.edu

Academic Programs

Macomb’s Entrepreneurship program is designed for students who desire to develop their own businesses or for those planning to pursue a career in a mid- to large-size business or corporation that requires continuous innovation.  Macomb offers both an Associate’s degree and a Certificate in Entrepreneurship, and students pursuing a General Business Associate’s degree may also complete the Entrepreneurship Certificate (similar to the idea of a minor).   All courses are available on the college’s physical campus as well as on-line, which has enabled the program to serve students from the surrounding area (i.e., Macomb & Oakland counties) as well as across the entire state. Both the Associate’s degree and the Certificate have proven popular with former automotive industry employees interested in retraining or starting their own business.  The program also has a relationship with Macomb’s Continuing Education program, whereby individuals (mainly those who already own a small business) may take Entrepreneurship courses for credit. The certificate may be earned in one semester, making it especially useful for those seeking to re-train or acquire skills quickly.

The Entrepreneurship program was established with funding from a state grant, through collaboration with the Continuing Education program and with research assistance through the SBDTC in Mount Clemens.   Macomb initially created a Summer Academy for local high school students, offering instruction in basic entrepreneurship principles and skills.  This program enabled the college to build a pipeline of students, as well as test their curriculum.  Several Entrepreneurship courses are also offered in local high schools, which transfer credit to Macomb.  Macomb’s Entrepreneurship Certificate and Associate’s programs are in their first semester of full course offerings and, while enrollment numbers are not yet available, all Fall courses are full. Content-wise, the Certificate and Associate’s degree provide a comprehensive knowledge of accounting, management, globalization, marketing, and computer information systems as these areas relate to entrepreneurial business. This includes an understanding of how to develop a new business plan, conduct marketing research to determine the feasibility of a new business, obtain capital resources for a new business enterprise, pursue global opportunities, manage the cash flow of a new business, and understand the legal issues related to entrepreneurial endeavors. 

	Associate’s Degree in Entrepreneurship

	Year of Inception
	Spring semester 2007

	Name of Degree 
	Associate of Business Administration

	Required Courses
	Common Core Required Courses (24-25 hours)

BUSN-1010  Business Enterprise 

ACCT-1070  Accounting for Entrepreneurs  OR    ACCT-1080  Principles of Accounting  

ITCS-1010  Computer & Information Processing Principles   

MGMT-1010  Principles of Management 

MKTG-1010  Principles of Marketing 

BUSN-1080  Business Law 1  

BCOM-2050  Business Communications  

Required Program Core Courses (20 hours):

BUSN-1210  Entrepreneurship Fundamentals  

MGMT-1210  Entrepreneurship & Small Business Management 

MKTG-1210  Small Business Marketing  

ITBS-1240  Creating a Web Page for Business 

ITBS-2150  E-Commerce  

BUSN-2030  Global Purchasing & Supply Chain Management 

BUSN-2000  Global Entrepreneurship 

Arts & Sciences Courses (22-23 hours)

	Graduation Requirements
	A minimum of  65 semester hours is required for graduation.

	Certificate in Entrepreneurship and Small Business

	Year of Inception
	Spring semester 2007

	Required Courses 
	The courses for Associate of Business Administration degree that are the Common Core and Required Program Core Courses for Entrepreneurship and Small Business components (see above in table)

	Graduation Requirements
	A minimum of 44-45 semester hours is required for completion

	Skill-Specific Certificate in General Business – Entrepreneurship

	Year of Inception
	Spring semester 2007

	Required Courses
	The following courses required for the Skill Specific Certificate in Entrepreneurship and Small Business are offered either on-line or on-ground and can be completed in one year:

ACCT-1070 Accounting for Entrepreneurs 

BUSN-1210 Entrepreneurship Fundamentals   

MGMT-1210 Entrepreneurship & Small Business Management 

MKTG-1210 Small Business Marketing  

	Graduation Requirements
	A minimum of 12 semester hours is required for completion


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.

	Discipline
	Number
	Name
	Description
	Credits

	Accounting
	ACCT-1070
	Accounting for Entrepreneurs
	This course will focus on reading and understanding financial statements. Students will learn how to analyze financial statements and how financial information can be used effectively to plan, control operations, and to make the right business decisions.
	3

	Business Administration
	BUSN-1210
	Entrepreneurship Fundamentals
	This course focuses on the fundamentals of creating a new business venture from an entrepreneurial point of view. Emphasis will be placed on the entrepreneurial perspectives, the creation, financing, and growth of a new business opportunity. This is achieved through the completion of case studies, web exercises, current application assignments, and computer simulation exercises.
	3

	Management
	MGMT-1210
	Entrepreneurship & Small Business Management 
	Fundamental aspects of entrepreneurship are explored including creativity, initial funding, organizing, marketing, financially controlling and supervising a small business. Also covered are alternative methods of starting a business and legal forms. The concept of “intrapreneuership” (the ability to think like a small business while still employed at a larger company) will also be considered. Students will develop a business plan.
	3

	Marketing
	MKTG-1210
	Small Business Marketing
	This course introduces key marketing concepts and then focuses on how entrepreneurs and small businesses with limited budgets can apply these concepts. Topics include taking a product/service from the idea stage through product testing, promotion, pricing, and finally commercialization. Student entrepreneurs will develop a practical marketing plan that includes budget-appropriate marketing strategies build on analysis of customer needs, business opportunities, competitors, and implementation requirements. 
	3


Institution Contacts

	Faculty with Entrepreneur teaching or research interests
	Name:  Patrick Greek

Rank:  Instructor

Office:  Center Campus A-217
Phone:  586-286-2253.
Email:  greekp@macomb.edu


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	Course transfer information is available from most of the colleges and universities in Michigan and more information is available on Macomb’s website at http://www.macomb.edu/ArticulationTransfer/default.asp

	Local Community Partnerships & Outreach
	Macomb Community College’s Center for Continuing Education is part of the Macomb Community Growth Alliance’s Small Business Assistance Center Network.  The Center provides training for small business owners as well as potential entrepreneurs who require practical up-to-date information about small business operations, as well as agencies and individuals involved in economic development and job growth in the community. The Center plans and develops short courses/seminars/workshops that focus on practical information about small business operations.

Current courses related to entrepreneurship include:

~ Creating a Successful Business Plan

~ Grantwriting Made Easy

The Center has held workshops for local entrepreneurs and small business owners in the past.  In 2006, along with Michigan Small Business Technology Development Center; the Sterling Heights, Utica and Shelby Township Chamber of Commerce; Macomb Schools & Government Credit Union and Automation Alley, the Center held a half-day conference on hiring, marketing, financing and exploring new markets for small business entrepreneurs called “Doing Business in the 21st Century: Survival Skills for Today's Small Business.” 

	Small Business & Technology Development Center
	Macomb has partnered with the Region 10 Michigan SBTDC regional office, hosted by the Macomb County Department of Planning & Economic Development for assistance with creating the Entrepreneurship program. The regional center is located in the County Administration Building, in downtown Mt. Clemens, and there are satellite offices in Port Huron and Sterling Heights.  
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Academic Programs

Mid Michigan Community College offers an Associate’s degree in Entrepreneurship and an Associate’s degree in Small Business Management.

	Associate’s Degree in Entrepreneurship

	Name of Degree 
	Associate in Business Degree

	Required Courses
	Level I General Education Requirements

Level II General Education Requirements – Humanities, Science, Social Sciences

ENG 111 Freshman English Composition

ENG 222 Expository Writing & Research

SPE 101 Fundamentals of Communication OR SPE 257 Public Speaking

Mat 104 Basic Algebra

MAT 212 Introduction to Probability and Statistics

SCI 200 Science, Technology & Society

ECO 201 Principles of Economics (Macro)

6 credits of Social Sciences Electives

9 credits of Humanities & Fine Arts Electives

Applied Arts & Sciences (16 credits)

CIS 100 Introduction to Information Processing Systems

BUS 151 Introduction to Business Issues

ENT 200 Business Law for Entrepreneurs

ENT 221 Marketing for Entrepreneurs

ACC 201 Financial Accounting

Electives (10 credits)

Suggested Electives: BUS 250 Entrepreneurial Management and BUS 255 Entrepreneurial Finance

	Graduation Requirements
	A minimum of 62 credits, with at least 12 credit hours taken at MMCC

	
	

	Associate’s Degree in Small Business Management

	Name of Degree 
	Associate in Business Degree

	Required Courses
	Level I General Education Requirements

Level II General Education Requirements – Humanities, Science, Social Sciences

ENG 111 Freshman English Composition

MAT 116 Business Mathematics I

HUM 200 Modernity & Culture

SCI 200 Science, Technology & Society

PSY 101 Introduction to General Psychology

SPE 101 Fundamentals of Communication OR SPE 257 Public Speaking

OIS 264 Business Communications II

SSC 200 The Social Sciences & Contemporary America

Applied Arts & Sciences

BUS 250 Entrepreneurial Management

CIS 100 Introduction to Information Processing Systems

CIS 130 Applications with microcomputers

ECO 201 Principles of Economics (Macro) OR ECO 202 Principles of Economics (Micro)

ACC 201 Financial Accounting

ACC 211 Managerial Accounting

ACC 251 Tax Accounting I

ACC 252 Tax Accounting II

BUS 153 Business Law

BUS 162 Principles of Marketing

BUS 231 Principles of Advertising

BUS 255 Entrepreneurial Finance

BUS 291 Business Internship

	Graduation Requirements
	A minimum of 65 credits is required to complete this program; at least 12 must be taken at MMCC.


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.

	Discipline
	Number
	Name
	Description
	Credits

	Business Administration
	BUS 250
	Entrepreneurial Management
	A course for those persons interested in operating a small business. Course content includes financial, marketing, production management, and legal and governmental considerations which the proprietor of a successful business must manage. The course places emphasis on analysis of actual small business case studies.
	3

	Business Administration
	BUS 255
	Entrepreneurial Finance
	A course designed for persons desiring to operate or presently operating a small business. Course content includes the study of acquiring business ownership, initial financial planning, and on-going financing requirements. The course emphasizes actual case studies
	3

	Business Administration
	BUS 258
	Profit Motive: Entrepreneurship
	The understanding of the various managerial, financial, and marketing methods used in the pursuit of profit in business. The exploration of the problems and opportunities for self-employment in the current economic environment. This course taken in combination with two additional courses selected from BUS 259, 260 and 261 will substitute for BUS 250
	1

	Business Administration
	BUS 259
	Taxes/Accounting
	Various accounting and record-keeping systems are explored as well as the current tax structures as applied to small businesses. This course taken in combination with two additional courses selected from BUS 258, 260 and 261 will substitute for BUS 250
	1

	Business Administration
	BUS 260
	Management
	Current supervisory, leadership and time study management theories are studied as applied to small businesses. This course taken in combination with two additional courses selected from BUS 258, 259 and 261 will substitute for BUS 250
	1

	Entrepreneurship
	ENT 200
	Intro to Entrepreneurship Law
	A course to introduce future entrepreneurs to the legal requirements for forming a business in Michigan
	3

	Entrepreneurship
	ENT 221 
	Marketing Strategies for Entrepreneurs
	This course provides methods of identification of a product and/or service potential, advertising plans, marketing strategies, store location, purchasing procedures, and inventory control.
	3

	Business Administration
	BUS 291
	Business Internship
	Students will work in part-time jobs directly related to their degree programs. Training sessions are held with the employer, instructor, and student. The internship will be limited to students within one semester of graduation and will be used as a capstone course for Management & Marketing, Hospitality Management, and Small Business Management majors only.
	


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name:  Bruce Yuille, Advisor for Marketing & Management

Rank:  

Office:  
Phone:  

Email:  byuille@midmich.edu

Bio:  


Student Characteristics

Associate’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Associate’s Degrees
	Certificates below Bachelor’s

	2005-06
	4
	N/A

	2004-05
	2
	N/A

	2003-04
	1
	N/A

	2002-03
	3
	N/A


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	In-Depth Experiential Learning Opportunities

	Internships
	BUS 291 course Students work in part-time jobs directly related to their degree programs. Training sessions are held with the employer, instructor, and student. The internship is limited to students within one semester of graduation and is used as a capstone course for Small Business Management majors.

	Outreach Initiatives & Partnerships

	Local Community Partnerships
	Michigan Small Business and Technology Development Center, Region 4 is located on Mid Michigan Community College’s Harrison Campus in the M-TEC building.  The center serves Clare, Gladwin, Gratiot, Isabella, Lake, Mason, Mecosta, Montcalm, Newaygo, Oceana, and Osceola counties.

All services are low- or no-cost, and include:

~ Counseling. One on one meetings with experienced business consultants to assist small business owners with business plan for financing guidance, defining and quantifying marketing initiatives, and developing sales strategies.

~ Training.  Workshops, seminars, and full training programs on topics such as how to start a small business, cost effective marketing and sales techniques, business plan development, financial, marketing, legal aspects, etc.

~ Research. In partnership with LaBelle Entrepreneurial Center at Central Michigan University, Mid Michigan has the capability of offering its clients a team of students who perform in-depth research and analysis for small businesses.

Website: http://www.gvsu.edu/misbtdc/region4/
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Academic Programs

Montcalm Community College offers an Associate’s degree in Entrepreneurship and an Associate’s degree in Small Business Management. 

The programs lead to associate of applied science degrees and provide the skills necessary for an entry-level job in the field of small business management, as well as a foundation for continued study at the bachelor-degree level including the Franklin University online BS in Business Administration and Davenport University's bachelor's in human resource management, management and marketing degrees.  Montcalm also offers an Associate’s degree in Small Business Development and Management – Residential Construction. This applied science degree includes residential construction, business, technical, and general education courses that may assist in transfer to a university.  This degree also prepares students to start and manage a new business venture in the residential construction field.


Montcalm students may also obtain a certificate in Small Business Development and Management, which prepares students to handle bookkeeping, determine prices, deal with customers, employ some computer applications, and assist in new business development. Specialized certificates are offered in Small Business Development and Management – Automotive Technology and Small Business Development and Management –  Residential Construction. In addition to technical courses pertaining to the specialization, students in these two programs take six small business courses (13 credits): Accounting for Small Business, Legal Environment of Business, Customer Relations, Computer Literacy/Intro to Computer Systems, and Small Business Management. Those in the Automotive Technology certificate program also complete Technical Writing for Business & Industry. 

A job training certificate in Entrepreneurship is available, which is a program that gives the student many of the tools necessary to start and run a new business. Courses focus on steps to start a new business, techniques for managing the business, skills for dealing with customers, and proper bookkeeping techniques for a small business.

	Associate’s Degree with concentration in Small Business Development and Management

	Name of Degree 
	Associate of Applied Science

	Required Courses
	GENERAL EDUCATION REQUIREMENTS 

Written Communications:  3 credits 

Oral Communications: 3 credits

Laboratory Science: 3-4 credits    

Mathematics:  3-4 credits 

Social Science: 4 credits 

Humanities: 4 credits 

Computer Literacy:  3 credits 

PROGRAM REQUIREMENTS     

ACCT105 Accounting for Small Business  

ACCT246 Tax Accounting 

BUSN200 Legal Environment of Business 

BUSN251 Customer Relations  

CMIS175 Microcomputer Applications  

ECON215 Principles of Macroeconomics 

MGMT235 Small Business Management  

MGMT245 Human Resource Management  

MGMT275 Strategic Management    

MRKT233 Principles of Marketing 

MRKT234 Retailing 

MRKT248 Advertising 

SUGGESTED ELECTIVES     

ACCT115 Principles of Accounting I 

ACCT116 Principles of Accounting II  

ACCT212 Computerized Accounting 

BUSN135 Introduction to Business  

BUSN260 International Business  

BUSN283 International Business Practice Firm  

BUSN292 Field Experience 

	Graduation Requirements
	60 credit hours

	Associate’s Degree with concentration in Entrepreneurship

	
	GENERAL EDUCATION REQUIREMENTS 

Written Communications:  3 credits 

Oral Communications: 3 credits

Laboratory Science: 3-4 credits    

Mathematics:  3-4 credits 

Social Science: 4 credits 

Humanities: 4 credits 

Computer Literacy:  3 credits 

PROGRAM REQUIREMENTS     

ACCT105 Accounting for Small Business  

ACCT246 Tax Accounting 

BUSN200 Legal Environment of Business 

BUSN251 Customer Relations  

CMIS175 Microcomputer Applications  

ECON215 Principles of Macroeconomics 

MGMT235 Small Business Management  

MGMT245 Human Resource Management  

MGMT275 Strategic Management    

MRKT233 Principles of Marketing 

MRKT234 Retailing 

MRKT248 Advertising 

SUGGESTED ELECTIVES     

ACCT115 Principles of Accounting I 

ACCT116 Principles of Accounting II  

ACCT212 Computerized Accounting 

BUSN135 Introduction to Business  

BUSN260 International Business  

BUSN283 International Business Practice Firm  

BUSN292 Field Experience

	Certificate in Small Business Development and Management

	Year of Inception
	

	Required Courses
	ACCT 105 Accounting for Small Business 

BUSN 200 Legal Environment of Business 

BUSN 251 Customer Relations 

BUSN 260 International Business 

CMIS 115 Introduction to Computer Information Systems 

BUSN 155 Business Mathematics 

CMIS 175 Microcomputer Applications  

MGMT 235 Small Business Management 

MRKT 233 Principles of Marketing  

MRKT 234 Retailing 

Elective

	Graduation Requirements
	30 credits

	Job Training Certificate in Entrepreneurship

	
	BUSN 135 Introduction to Business  

BUSN 200 Legal Environment of Business 

BUSN 251 Customer Relations 

ACCT 105 Accounting for Small Business 

MGMT 235 Small Business Management 

	Graduation Requirements
	13 credits


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-09 Course Catalog.  In Fall 2007, two sections of MGMT 235 will be taught, and both are offered as online courses.

	Discipline
	Number
	Name
	Description
	Credits

	Business Administration
	BUSN 137
	Topics in Entrepreneurship
	This introduction to entrepreneurship allows the student to contribute to the creation of a business plan. It will expose the student to teambuilding, mission statements, problem solving, the nature of products and services, marketing, retailing, and international issues.  
	2

	Management
	MGMT 235
	Small Business Management
	This course covers the problems of starting and managing a business venture and will include contemporary management practices used by successful businesses.
	3

	Accounting
	ACCT 105
	Accounting for Small Business
	This course provides basic accounting principles and practices from a theoretical and practical approach, with emphasis on the small business.
	3


Student Characteristics

Associate’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Associate’s Degrees
	Certificates below Bachelor’s

	2005-06
	6
	0

	2004-05
	5
	1

	2003-04
	2
	0

	2002-03
	3
	0


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	In-Depth Experiential Learning Opportunities

	Internships
	BUSN292 Field Experience is a suggested elective for the Associate’s degree in Small Business Management and Entrepreneurship. Enrolled students hold jobs related to their business field of study. Performance on the job is monitored and guided by the employer and college personnel. Attendance at one-hour weekly seminars, four hours per credit per week of work experience, and submission of a final report are required.  

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	K-12 Articulation

Montcalm has established articulation agreements to earn credit for courses in the Associate’s degree programs for Accounting for Small Business, Business Administration, and Small Business / Residential Construction with the following high schools and Career Centers:

~ Alma High School

~ Belding High School

~ Breckenridge High School

~ Central Montcalm High School

~ Fulton High School

~ Greenville High School

~ Heartlands Institute of Technology

~ Kent Career Technical Center

~ Lakeview High School

~ Montcalm Area Career Center

~ Mt. Pleasant Area Technological Center

~ St. Louis High School

Website: http://www.montcalm.edu/highschool/html/articulation/about.html
Postsecondary Articulation

The Small Business Development/Landscape and Lawn certificate is an inter-institutional program that combines general education and business courses from Montcalm Community College and horticulture courses from Michigan State University for a 54-credit certificate from MSU.

Articulation agreements to facilitate credit towards a bachelor’s degree have been established with a number of Michigan four-year institutions; a full list is provided on Montcalm’s website.

Website: http://www.montcalm.edu/degree/Transfer%20Articulations.htm
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Mott’s Certificate of Achievement in Entrepreneurship is designed for students who are seeking job entry skills and for those who wish to improve their performance on their present jobs or qualify for advancement. Specifically, it meets the basic educational requirements for those individuals who wish to start or operate their own business, and the curriculum is based on feedback from successful local business owners. Among the specific courses required for the Entrepreneurship Certificate is a new course in 2007, Introduction to Entrepreneurship (Management 184), in which students have an opportunity to write their own business plans. Students also learn how to articulate their vision regarding the size and nature of their prospective businesses, troubleshoot barriers to small business success, manage business cash flow, conduct market research and create a plan to market their product or service internationally. Certificate of Achievements represent the equivalent of at least one year of college study (31 or more credits) but are shorter than Associate Degree programs and do not include as extensive general education requirements.  Courses included in this certificate may be applied toward an Associate of Applied Science degree.

Mott also offers an Associate’s degree program in Small Business Management. The program helps students meet the demands of small business operations, and also offers students the opportunity to improve and prepare for the rapidly changing nature of the work environment in the business world.  

Academic Programs

	Associate’s Degree in Small Business Management

	Name of Degree 
	Associate in Applied Science

	Admissions Requirements
	Admission to Mott Community College is open to all high school graduates and those with a GED, non-high school graduates 18 years of age and older, and applicants under 18 who are not high school graduates or students but have satisfactorily completed the GED. Students still in high school may attend with permission from their high school and parents.

	Required Courses
	Occupational Specialty Courses (28 credits)

BUSN 253 Advertising

BUSN 255 Principles of Marketing

BUSN 257 Consumer Behavior

ECON 221 Principles of Economics (macro)

MKT 151 Retail Management

MKT 153 Sales Promotion Methods

MGMT 181 Principles of Management

MGMT 183 Small Business Management

MGMT 286 Human Resources Management

Related Requirement Courses (16-17 credits)

ACTG 101 Applied Accounting

BUSN 104 Introduction to Business

BUSN 106 Business Math

BUSN 251 Business Law I

COMG 153 Computers-A Practical Approach OR OISY 120 Principles of Office Information Process

Recommended Elective Courses  44-45 credits)

ACT 201 Principles of Accounting I

ACT 202 Principles of Accounting II

BUSN 108 Business Sales

BUSN 180 Microsoft Excel 

BUSN 206 Business Communications

COMI 160 Introduction to Computer Info Systems

COMM 131 Fundamentals of Communication

ECON 222 Principles of Economics (micro)

MKT 159 Management Co-Op I

MKT 258 Management Co-Op II

MKT 259 Management Co-Op III

PSYC 281 General Psychology

SOCY 191 Introductory Sociology

	Graduation Requirements
	Completion of a minimum of 62 credits

	Entrepreneurship Certificate

	Year of Inception
	January 2007

	Required Courses
	General Requirement Courses (3 credits)

ENGL 101 English Composition I

Occupational Specialty Courses (19-20 credits)

BUSN 255 Principles of Marketing

MGMT 183 Small Business Management

MGMT 184 Introduction to Entrepreneurship

MGMT 186 Business Leadership Supervision

ACTG 101 Applied Accounting OR ACT 201 Principles of Accounting I

Related Requirement Courses (16 credits)

BUSN 104 Introduction to Business

BUSN 108 Business Sales

BUSN 206 Business Communications

BUSN 245 Purchasing Applications

BUSN 251 Business Law I

COMM 131 Fundamentals of Communication

	Graduation Requirements
	Completion of a minimum of 30 credits


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2006-08 Course Catalog. In Fall 2007, MGMT 183, Small Business Management, is offered in Distance Learning format as an Internet-based course.

	Discipline
	Number
	Name
	Description
	Credits

	Fine Arts
	ART 246
	Self-Promotion & Portfolio Design
	The focus of this course is on the examination of the artist and graphic designer as entrepreneur and the preparation for a career in related fields. The student will develop a creative strategy for self-promotion, including (but not limited to) logo design, stationery, and a self-promotional ad campaign. Legal, copyright and business practices will be discussed. In addition, students will develop both a traditional and an alternate digital porfolio as well as designing and writing a resume in preparation for entering the job market. Students will have access to the Art Area computer lab. Internet access is necessary for some aspects of project research and development. (CAC, SAC, WAC)
	3

	Business
	MGMT 184
	Introduction to Entrepreneurship
	This course will enable students to execute their ideas, grow their business and tap into a greater power-the ability to use their ideas and energy to achieve social and political goals that will help empower their communities. Fundamentals of being an entrepreneur will be addressed. (WAC)
	3

	Business
	MGMT 183
	Small Business Management
	This course is intended for students interested in establishing and/or operating their own small business. This course will spend time in entrepreneurship and what is needed to be successful in today’s world and is designed to look at the service, retail, and manufacturing types of business (WAC)
	3

	Business
	MGMT 186
	Business Leadership Supervision
	This course is intended to assist the current or prospective supervisor in the day-to-day operation of a department or small business operation. Particular emphasis is given to process improvement and employee relations issues such as discipline, grievance, contracts, health and safety.
	3

	Business
	BUSN 255
	Principles of Marketing
	This course is designed as an introduction to the marketing environment and the role marketing plays in that environment.  The course is intended to cover the marketing mix, entrepreneurship, consumer behavior, and ethics in the business world of today and tomorrow. 
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name:  Ken Anderson

Rank:  Business Division Faculty/Advisor

Office:  Curtice-Mott Complex CM2133H

Phone:  (810) 232-7931

Email:  Ken.Anderson@mcc.edu

Bio:  Teaches MGMT 183 Small Business Management course in Fall 2007


Student Characteristics

Associate’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000):

	Academic Year
	Associate’s Degrees
	Certificates below Bachelor’s

	2005-06
	5
	N/A

	2004-05
	1
	N/A

	2003-04
	3
	N/A

	2002-03
	1
	N/A


Note: Certificate program began in 2007 and IPEDS completion numbers are unavailable. 
Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	In-Depth Experiential Learning Opportunities

	Internships
	BUSN 280 Business Co-Op/Internship/Externship (2 credits) is an elective course that allows students the opportunity to practice classroom theories and employment skills at a business. On-the-job work experience and performance appraisal evaluations measure the application of individual and group projects. The business co-op coordinator will help students secure employment. Students may be provided a stipend and should spend a minimum of 150 hours at the organization.

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	Mott’s transfer guide is available online at http://www.mcc.edu/9_casd/casd_trans_counseling.shtml

For the Associate’s in Small Business degree, Mott has an agreement with Cleary College’s BBA in Entrepreneurship program for transfer credit.

In addition, Mott has agreements with a number of area high schools to apply high school course credit to the Associate’s in Small Business degree:

~ Genesee Area Skill Center – Entrepreneur Business & Marketing / Sales & Advertising Design 

~ Carman-Ainsworth High School – Business Marketing

~ Clio Area High School – Marketing/Management 

~ Davison High School – Marketing

~ Flushing High School – Marketing/Management

~ Goodrich High School – Business Management/Marketing

~ Grand Blanc Community High School – Finance & Financial Management Services

~ Holly High School – Marketing 

~ Kearsley High School – Marketing Management

~ Southwestern Academy – Marketing Management

	Local Community Partnerships/ Outreach
	Community Technology Centers. Mott Community College offers free computer use and training at four Flint area Community Technology Centers.  The CTCs have skill training that includes information technology careers, careers in the Health Care industry, Business and Industry careers, and Entrepreneurial Business Ventures, including Internet & PC basics.
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Academic Programs

The purpose of the Entrepreneurship Program Certificate is to enable students to apply processes, procedures, strategies, and tactics utilized in small-business creations. Students will generate product ideas that will satisfy customer needs, utilize research strategies to determine enterprise and target market viability, implement business start-up activities, and develop a comprehensive business plan for the business opportunity. Students will implement their business plans in a second-year course.

	Entrepreneurship Program Certificate

	Required Courses
	BCOM 101 Business and Technical Communications (3 cr. hours) 
BUS 123 Business Law I (3 cr. hours)

BUS 260 Principles of Marketing (3 cr. hours)

BUS 166 Quality Customer Service (3 cr. hours)

BUS 221 Small Business Management (3 cr. hours)

CIS 100 Introduction to Personal Computers (1 cr. hour)

BUS 290 CI Cooperative Internship Program (1-4 cr. hours)

*BUS 297 EN Introduction to Entrepreneurship (3 cr. hours)

*BUS 297 AE Accounting for Business Owners (3 cr. hours)

*BUS 297 QB Quickbooks (1 cr. hour)

*Courses Currently Under Development


Entrepreneurship & Small Business Courses
One course with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.  Several courses listed as part of the Entrepreneurship Program Certificate (e.g., Introduction to Entrepreneurship) are not yet offered.

	Discipline
	Number
	Name
	Description
	Credits

	Business 
	BUS 221
	Small Business Management
	This course is designed for those who wish to begin a small business as well as those already engaged in small business management. It deals with the nature of small business, the challenges and procedures of beginning a new business and analysis of the problems faced by ongoing small businesses. Emphasis will be placed on the practical problems and solutions facing small businesses in today’s highly competitive society.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name:  Dan Bialas

Rank:  Chair of Business Department

Phone: 231-777-0372 
E-mail: Dan.Bialas@muskegoncc.edu  
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Academic Programs

North Central Michigan’s Entrepreneurship certificate will help an entrepreneur to start and manage their own business successfully. North Central has worked with the local entrepreneur community in putting together a program that offers current business topics, excellent instruction and a very hands-on, practical approach. While this program results in an academic certificate, many of the courses being offered can be taken on a non-credit basis. Many such courses are offered as brief, 3-6 hour seminars and workshops.

The Small Business Management certificate program prepares the student for management positions in a small business, retail sales or corporate, governmental or institutional settings. Whether the student intends to manage a store, restaurant, hotel, financial operation or other type of small business, this program will help maximize opportunities for success.

	Entrepreneurship Certificate

	Required Courses
	B 104 Business Math 

B 111 OR B 211 Accounting Procedures or Accounting Principles I 

B 113 Computerized Accounting 

COM 111 OR 170 Speech or Interpersonal Communication 

M 200 Introduction to Marketing  

OAS 101 Customer Service 

ENG 111 English Composition I 

ENT 110 Essentials of Entrepreneurship 

ENT 120 Financing an Entrepreneurial Business  

ENT 125 Legal Issues for Entrepreneurs 

ENT 130 Tax Law and Policy 

ENT 135 Human Resource Issues in Entrepreneurship 

ENT 140 Technology and Entrepreneurship 

ENT 145 Advertising and the Entrepreneur

ENT 170 Creative Blockbusting and Problem Solving

	Graduation Requirements
	A minimum of 31 credit hours are required for completion.

	Small Business Management Certificate

	Required Courses
	B 104 Business Math 

B 162 Strategic Planning in Small Business

B 163 Management Practices in Small Business

B 200 Principles of Management

B 111 OR B 211 Accounting Procedures or Accounting Principles I 

B 290 Business Law I OR B 291 Business Law II

M 200 Introduction to Marketing 

M 204 E-Commerce, Retailing and Services Management

OAS 252 Microsoft Office for Windows 

ENG 111 English Composition I 

	Graduation Requirements
	A minimum of 30 credit hours are required for completion.


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.

	Discipline
	Number
	Name
	Description
	Credits

	Business
	B 162
	Strategic Planning in Small Business
	A course designed for those who have an interest in beginning, purchasing or managing a small business. Major topics include the entrepreneurial personality, strategic and tactical planning, forms of ownership, whether to buy an existing business or start your own, finances and financial record keeping, building and maintaining the business plan, potential sources of funds and taxes. 
	3

	Business
	B 163
	Management Practices in Small Business
	Major topics include marketing fundamentals (advertising, promotions, personal selling, pricing, location), human resource management, purchasing, inventory control, risk management, globalization, and a management and marketing approach to information technology.
	3

	Entrepreneurship
	ENT110
	Essentials of Entrepreneurship
	Provides future entrepreneurs with the tools, skills and knowledge they require to master the most important issues involved in starting and managing a successful new business venture. Major topics include the entrepreneurial profile, creative thought processes, strategic management, development of financial and business plans, financing and sources of funds, and building a competitive business
	3

	Entrepreneurship
	ENT120
	Financing an Entrepreneurial Business
	Examines financing methods and options for the entrepreneur. Topics include bank and private debt financing, equity financing, both public and private, venture capital opportunities and public and private grant opportunities. Students are encouraged to work on their own business plans and ideas in this course.
	1

	Entrepreneurship
	ENT125
	Legal Issues for Entrepreneurs
	Examines legal issues facing businesses, with an emphasis on small businesses and entrepreneurs. Topics include business formation, including types of business structure, labor law, tax law, product and personal liability, professional liability protection/coverage, business insurance and investor fraud and patent law. 
	1

	Entrepreneurship
	ENT130
	Tax Law & Policy
	Examines tax law as it affects the entrepreneur. Topics will include personal and company tax liability stemming from different business structures, payroll and withholding policies and procedures, tax treatment of capital investments and expenses, current tax law and upcoming changes, estate and succession planning.
	1

	Entrepreneurship
	ENT135
	Human Resources Issues – Entrepreneurs
	Reviews human resource policy as it affects the entrepreneur. Topics will include labor contracts, at-will employment, interviewing techniques, Michigan and federal labor law and policy, performance evaluations and equal opportunity practices.
	1

	Entrepreneurship
	ENT140
	Technology and Entrepreneurship
	An introduction to productivity technology and how it can work for the entrepreneur. Topics include brief introduction to information technology terminology and usage, uses and applications of technology in a business, the System Development Life Cycle and how it pertains to the entrepreneur, and current and future trends in technology. 
	1

	Entrepreneurship
	ENT145
	Advertising and the Entrepreneur
	An introduction to advertising methods and techniques for the entrepreneur, with an emphasis on cost effective ways to build awareness of a firm and its products and services. Topics include the four Ps (product, price, place, promotion), various advertising media and their advantages, basic copywriting and layout, dealing with the media and designing an effective advertising campaign.
	1

	Entrepreneurship
	ENT170
	Creative Blockbusting & Problem Solving
	An introduction to the creative process with an emphasis on developing practical marketable ideas. Topics include conceptual blockbusting, thinking differently, examination through case studies of past new product and market developments, finding and harnessing creativity and channeling creativity into worthwhile business ventures.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name:  Robert Marsh

Rank:  Associate Dean of Occupational Programs

Phone:  231.439.6353

Email:  rmars@ncmich.edu


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No

	Outreach Initiatives & Partnerships

	Local Community Partnerships & Outreach
	North Central’s Community & Corporate Education program offers classes at low or no cost to community members, including several on entrepreneurship-related topics. Workshops are held on the NCMC Petoskey Campus, Charlevoix Public Library and East Jordan Lake Street Center locations, and this fall a Business Development & Entrepreneurship class will be held in Petoskey and in East Jordan. 
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Northwestern Michigan College
1701 East Front Street Traverse City, MI 49686 • 231-995-1135
http://www.nmc.edu

Academic Programs

Northwestern Michigan offers three choices for those interested in pursuing postsecondary entrepreneurship education: an associate’s degree with a concentration in Entrepreneurship and two different certificates.  Classes required for the Level I certificate include Principles of Entrepreneurship, Small Business Management, Essentials of Customer Service, Principles of Selling, Accounting Principles I and Computerized Accounting Systems. The Level II certificate is offered to students who have completed the Level I curriculum. It includes Business Law, Business Math, Principles of Marketing, Principles of Advertising, and e-commerce. Students in the certificate and Associate’s programs are also involved with projects at businesses run by local entrepreneurs.
In addition, a certificate in Small Business Management is offered through Northwestern Michigan’s Extended Educational Services with support from the SBDTC.

	Associate in Applied Science with Concentration in Entrepreneurship

	Required Courses
	General Education Requirements – 17 credits

Occupational Specialty Requirements – 35 credits

ACC 121 Accounting Principles I

ACC 122 Accounting Principles II

BUS 101 Introduction to Business

BUS 105 Business Math

BUS 150 Interpersonal Relations

BUS 156 Essentials of Customer Service

BUS 261 Business Law I

CIT 100 Computers in Business – An Intro

CIT 210 Electronic Spreadsheets

MGT 241 Principles of Management

MGT 251 Human Resources Management

MKT 201 Principles of Marketing

Entrepreneur
BUS 262 Business Law II

CIT 216 Computerized Accounting Systems

CIT 233 Project Management

MGT 245 Principles of Entrepreneurship

MGT 255 Small Business Management

MKT 210 Principles of Selling

MKT 220 E-Commerce 

	Graduation Requirements
	A minimum of 64 credits is required for the Associate’s degree

	Entrepreneurship Certificate – Level I

	Year of Inception
	Fall 2007

	Required Courses
	ACC 121 Accounting Principles I

BUS 101 Introduction to Business

BUS 156 Essentials of Customer Service

CIT 216 Computerized Accounting Systems

MGT 245 Entrepreneurship Fundamentals

MGT 255 Small Business Management

MKT 210 Principles of Selling

	Graduation Requirements
	A minimum of 19 credits is required for completion

	Entrepreneurship Certificate – Level II

	Year of Inception
	Fall 2007

	Required Courses
	ACC 121 Accounting Principles I

BUS 101 Introduction to Business

BUS 156 Essentials of Customer Service

CIT 216 Computerized Accounting Systems

MGT 245 Entrepreneurship Fundamentals

MGT 255 Small Business Management

MKT 210 Principles of Selling

BUS 105 Business Math

BUS 261 Business Law I

BUS 295 Entrepreneurship Internship

MKT 201 Principles of Marketing

One additional Business/Management elective

	Graduation Requirements
	A minimum of 33 credits is required for completion


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-09 Course Catalog.

	Discipline
	Number
	Name
	Description
	Credits

	Management
	MGT 245
	Principles of Entrepreneurship
	This course provides practical knowledge needed for entrepreneurs with special attention focusing on creativity, opportunity, and feasibility of a new start-up. Sources of funding and resources for small ventures are addressed in depth in this course to prepare the learner for practical application. This course primarily focuses on idea generation and start-up of the business including risk, funding sources, cash flow, and awareness of external environmental factors that impact the business. The course project is the development of a feasibility study. Feasibility studies include the extent to which an idea is viable, realistic and the extent to which the entrepreneur is aware of internal and external forces that could affect the business
	3

	Management
	MGT 255
	Small Business Management
	This course focuses on the challenges of starting, growing, and managing the business from an entrepreneurial perspective. Essential management skills that  are necessary for success of new entrepreneurs are taught in this course. The role of the Internet and e-commerce in forming business models is addressed. Emphasis is placed on the role and need for a business plan and how to select strategy options that capture opportunities. The hallmark of this course is the development of a written business plan.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name:  John Fitzpatrick 

Phone: 231-995-1169 (main office)

Email:  jfitzpatrick@nmu.edu

Bio: Teaching  the core course, Principles of Entrepreneurship. Previously taught New Venture Management in the University of Dayton (Ohio) MBA program for five years and taught travel and tourism courses at Sinclair Community College in Dayton. Has an MBA from Stanford University and owned his own travel company for 25 years ago. He continues to consult with the company that bought it. 


Student Characteristics

Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No

	Outreach Initiatives & Partnerships

	Local Community Partnerships & Outreach
	Extended Educational Services is the community and continuing education arm of NMC providing a broad array of learning options. Areas of classroom and online learning opportunities include small business development topics.   Individuals may also pursue a Small Business Management Certificate from the EES, which requires completion of a minimum of six courses consisting of 40 contact hours. Costs for the program vary depending on the courses selected, which range from $49-$149 each.

Courses that may be taken as part of the certificate or independently include:

~ Starting a Business in Northern Michigan - This workshop helps you to determine if business ownership is right for you. You will learn essential strategies for starting and managing a successful business, including how to develop a business plan, reach your market potential, and access start-up capital. Find out about local, state, and federal financing programs, hear guest business owners, and discover resources available to help you start and grow a successful business. This course is partially underwritten by SBTDC.

~ Business Plan in a Day - Having a solid business plan is a key element for success in obtaining financing through a bank or investor and in thinking through the various aspects of a viable business endeavor. You’ll give yourself an advantage with this one-day, quick-paced seminar where you will work through the essential elements of a usable, comprehensive, and professional plan. Topics include your target market, competition, marketing and sales, operation, management, development, financial projections, and key descriptions and summaries. 

~ Bookkeeping for Small Business - Learn accounting principles and record keeping for the preparation of essential financial statements. In this age of computerization, we’ll work with the basics that do not change—whether you use a computer or not (yet it is excellent preparation for beginning a computer accounting program). You will learn to summarize the activities of a business through journal entries and understand and prepare income statements and balance sheets. This course is partially underwritten by SBTDC.

~ Payroll Taxes, Record Keeping, and Reporting - Designed for small business owners and bookkeepers and those who have never prepared payroll tax returns or need assistance with the process. Learn to prepare all the required federal and state quarterly and annual payroll tax forms, payroll tax registrations, deposit requirements, and record keeping systems. The cost of this course is partially underwritten by SBTDC.

~ Get Known Now—5 Winning Steps for the One-Person Business - Are you a “solo”-preneur? Chances are you are great at your profession or trade, but may be a little lost when it comes to marketing and selling your product or service. Learn five simple and effective marketing solutions to increase visibility and improve sales. Discover how to create top-of-mind awareness for your business, become a known expert, learn how to network in groups you have an interest in, create powerful press releases and build a referral-based business. 

~ Survival for the Up North Retailer - Retail has changed dramatically in the past few years. Gone are the days of opening a store, buying merchandise wholesale, and hoping enough people come through your doors to make you successful. Greg Williams, Manager of Business Solutions for Safety Net, Inc., provides ways small retailers can attract customers and contend against big box rivals. Explore inventory control and marketing strategies and learn how to compete in a seasonal retail economy. Invest this small amount of time and realize big returns. This course is partially underwritten by SBTDC.
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Oakland Community College
2480 Opdyke Road, Bloomfield Hills, MI 48304 • 248-341-2000
http://www.oaklandcc.edu

Academic Programs

One of the four Business Management program options offered by Oakland Community College is an Associate’s degree in Management Development – Entrepreneurship. This program is designed to develop the skill set required to successfully launch and manage a small business enterprise. Small businesses are the backbone of the American economy and provide many job opportunities for those seeking employment. The program provides flexibility for students desiring to acquire cognitive and technical skills required to manage a business.

A number of other Associate’s programs at Oakland (e.g., Exercise Science, Cosmetology) either require or recommend coursework that includes Small Business and/or Entrepreneurship content. 

	Associate’s Degree in Entrepreneurship

	Name of Degree 
	Associate of Applied Science

	Admissions Requirements
	Admission is open to all high school graduates, GED recipients, college transfer students and persons 18 years of age or older. Prospective students under 18 may apply for admission if their high school class has graduated

	Required Courses
	General Education Requirements (minimum of 19 credits)

Major Requirements Credits 

ACC 2200 Taxation 

BUS 1210 Starting & Operating a Small Business 

BUS 2030 Business Law I 

BUS 2540 Small Business Finance 

MKT 2520 Fundamentals of Marketing Theory & Practice 

Required Supportive Courses Students choose a minimum of 14 credits from the following:
ACC 1820 Managerial Accounting 

ACC 2210 Computerized Accounting 

BUS 1400 Investment Fundamentals  

BUS 2040 Business Law II  

BUS 2530 Principles of Management  

BUS 2700 Business and Labor Relations 

BUS 2800 Human Resource Management  

CIS 1060 Personal Computer Spreadsheet Concepts  

CIS 1080 Personal Computer Database Concepts 

CIS 1510 The Internet and Web Page Design 

ECO 2610 Economics I 

MKT 1020 Salesmanship 

MKT 2010 Advertising 

PER 1300 Stress Management: Neuromuscular Relaxation 

RET 1010 Principles of Retailing 

	Graduation Requirements
	Complete a minimum of 62 credit hours for a degree with a minimum cumulative 2.00 grade point average (GPA) overall.

	Certificate(s)
	No.


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.  In many cases the courses are offered at several campuses; for example in Fall 2007, the BUS 1210 Starting & Operating a Small Business may be taken at the Highland Lakes, Royal Oak, Auburn Hills, and Orchard Ridge locations.

	Discipline
	Number
	Name
	Description
	Credits

	Business
	BUS 1210
	Starting & Operating a Small Business
	This course examines the role of small businesses in the economy. It covers the factors necessary to start a small business, such as the preparation and methods needed to begin, and the management functions needed to keep it operating on a sound basis. That will include assessment of the entrepreneurial personality and the suitability of small business as a career, management, sales promotion, purchasing, pricing, personnel management, credit, insurance, inventory control, regulations and taxes, and a simplified record system. Students will develop an individual or groups business plan. This course is basically designed for the occupational student.
	3

	Accounting
	ACC 1500
	Accounting for the Small Business Owner
	This course is designed for the non-accountant business owner. The student will study accounting procedures and applications for small businesses. Topics include bookkeeping for the small business, accounting systems for the small business, understanding of financial statements, overview of inventory management, survey of small business owner tax concerns and accounting concepts relating to financing the small business.
	3

	Business
	BUS 2540
	Small Business Finance
	This course is specifically designed for the small business owner, the person looking to start a small business, and the accountant working in a small business. The course covers the financial requirements of starting, operating, and expanding a small business. Some of the topics included in the course are Profit Planning, Forecasting Cash Requirements, the Capital Budgeting Process, and taking the business public.
	3

	Computer Information Systems
	CIS 1002
	Computing Tools for Small Business
	This course focuses on the practical realities of applying basic computer operations to any small business process, organization or project. Students will be introduced to several current computing tools that are commonly used in the small business environment. The students will be required to complete computer-based assignments inside/outside of class.
	4


Student Characteristics

Associate’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Associate’s Degrees
	Certificates Awarded

	2005-06
	1
	N/A

	2004-05
	0
	N/A

	2003-04
	0
	N/A

	2002-03
	3
	N/A


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	Exploratory Learning Opportunities
	

	Workshops & Conferences
	Seminars for Entrepreneurs Oakland Community College, in collaboration with the Oakland County Tech Prep Consortium, the Pontiac Business Development Center and the Pontiac Growth Group offered three seminars for entrepreneurs in the summer of 2005. The topics of the sessions were Financial Management Techniques – Interpreting Your Numbers, How to Increase Sales and Raise Profits, and Market Research Tools for Business Owners. This series was supported and partially funded by the Oakland County Tech Prep Consortium through an entrepreneurship grant from the State of Michigan Office of Career and Technical Information.

	In-Depth Experiential Learning Opportunities

	Internships
	BUS 1450 – Internship/Co-op I. The internship student will be employed in a position of responsibility as a supervisor or management trainee in a specific business within the student’s career field.
BUS 2450 – Internship/Co-op II. The advanced internship student will continue his or her employment in a position of responsibility as a supervisory or management trainee in a specific business within the student’s career field.

	Outreach Initiatives & Partnerships

	Local Community Partnerships
	Science Technology and Engineering Preview Summer camp (STEPS) held in Summer 2007. STEPS is a camp for high school students, minimum age 15, entering the 10th, 11th or 12th grades.  Over the camp’s nine days participants engage in activities such as building and programming robots, operating computer numerical control machinery, and learning computer aided design.  They are introduced to team-building and other work-related skills, as well as compete for college scholarships. The STEPS program also features some of the region’s top engineers, entrepreneurs, educators and other professionals to provide networking information and mentoring opportunities.

Classes are held daily from 9:30 a.m. to 8:00 p.m. at OCC’s Auburn Hills Campus.  Participants are provided with dormitory housing and breakfasts by Oakland University, then transported by bus to and from the Auburn Hills Campus.  Lunches and dinners are provided by OCC.

STEPS is sponsored by the Society of Manufacturing Engineers Education Foundation, a non-profit organization dedicated to advancing manufacturing education through grants, scholarships, awards, and student outreach programs.  Major corporate support comes from Caterpillar, Inc., The Ford Motor Company Fund, Eaton Corporation, and DaimlerChrysler.
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  Schoolcraft College
18600 Haggerty Road - Livonia, MI 48152 • 734-462-4400
http://www.schoolcraft.edu

Academic Programs

Schoolcraft College currently offers an Associate’s degree as well as a Certificate in Small Business for Entrepreneurs.  The curriculum is designed for those who already own and operate a small business, who are contemplating starting their own small business, or who seek employment opportunities as managers in small business.  The Certificate has been in place for approximately two to three years and does not include the general education courses that are part of the Associate’s degree; it consists only of that content directly applicable to small business operation.  Driven by student demand and labor market changes in the surrounding communities, Schoolcraft is working to develop “skill certificates” targeted to an already educated population needing to gain specific skillsets. The certificates will be clusters of content courses that give individuals looking to broaden their skills (e.g., an artist who wants to sell their wares) or seeking to enter a new job sector (e.g., a laid-off auto plant worker who wants to begin a mechanic business) additional knowledge in areas such as billings, contracts, taxes, etc. that have practical applicability.  These individuals are now served through the College’s Business Development Center (see below).  For the skill certificates, the College is currently identifying logical clusters that will be congruent with shifting employment market needs, and several clusters will lend themselves to entrepreneurs (e.g., tax accounting/business plan development/supervision cluster). 
In addition, Schoolcraft takes a cross-disciplinary perspective to cultivating entrepreneur and small business knowledge.  A two-credit course, with basic business content such as accounting, writing a business plan, etc., is required of all students in the manufacturing and technical programs.  The course was added because Schoolcraft recognized that many of their graduates eventually became small business owners/entrepreneurs, and these skills are necessary in the long-run.  

	Associate’s Degree in Entrepreneurship

	Name of Degree 
	Associate’s in Applied Science

	Required Courses
	BUS 101 Introduction to Business

BUS 103 Organizing a Small Business

BUS 104 Operating a Small Business

BUS 105 Business Mathematics

BUS 204 Personal Finance

BUS 207 Business Law I

BUS 215 Business on the Web

BUS 217 Business Management

BUS 220 Supervision

BUS 226 Principles of Marketing

BUS 230 Human Resource Management

ACCT 103 Introduction to Accounting OR ACC 201 Principles of Accounting I

CIS 120 Software Applications

ENG 101 English Composition

ENG 106 Business English

POLS 105 Survey of American Government

COMA 103 Fundamentals of Speech

HUM 106 Introduction to Art and Music

PSYCH 153 Human Relations OR PSYCH 201 General Psychology

Electives (Select at least two):

ACCT 263 Computerized Accounting for Small Business

BUS 120 Principles of Salesmanship

BUS 122 Advertising

BUS 161 Retail Principles and Practices

BUS 162 Retail Merchandising

BUS 205 Personal Investing

BUS 208 Business Law 2

CIS 215 Advanced Software Applications

ENG 116 Technical Writing

	Graduation Requirements
	A minimum of 62 credits are required for graduation.

	Certificate(s)
	Yes

	Required Courses
	BUS 101 Introduction to Business

BUS 103 Organizing a Small Business

BUS 104 Operating a Small Business

BUS 105 Business Mathematics

BUS 204 Personal Finance

BUS 207 Business Law I

BUS 215 Business on the Web

BUS 217 Business Management

BUS 220 Supervision

BUS 226 Principles of Marketing

BUS 230 Human Resource Management

ACCT 103 Introduction to Accounting OR ACC 201 Principles of Accounting I

	Graduation Requirements
	The certificate is designed to be completed in 1 year


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.

	Discipline
	Number
	Name
	Description
	Credits

	
	BUS 103
	Organizing a Small Business
	This course is designed to explore the advantages and disadvantages of entrepreneurship for those who may be considering starting, operating, or seeking employment in a small business. The course will emphasize the organization of a small business including the various forms of business ownership, business planning, starting the business, location, cash flow, and marketing concepts.
	3

	
	BUS 104
	Operating a Small Business
	This course is designed to explore the many considerations involved in owning and operating a small business The course will emphasize the operation fo a small business including insurance, employee relations, inventory control, pricing strategies, advertising, purchasing, E-commerce, succession planning, financing and legal issues. 
	3

	Culinary Management
	CM 203
	Restaurant Concepts & Design
	This course will explore new concepts for the entrepreneur in the restaurant industry. New trends and restaurant décor, along with facility layout and design, will be emphasized
	3


Institutional Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Bruce Sweet

Rank:  Associate Dean

Phone:  (734) 462-4400 x4530

Email:  bsweet@schoolcraft.edu


Student Characteristics

Schoolcraft reports high demand for individual courses and entrepreneurship content.  The single biggest group of Schoolcraft’s Entrepreneurship students are in the labor force and returning for additional skills.  The Associate’s degrees awarded annually to first majors in Entrepreneurial and Small Business Operations, as reported through the Integrated Postsecondary Education Data System (CIP Classification 2000): 

	Academic Year
	Associate’s Degrees
	Certificates Awarded

	2005-06
	9
	N/A

	2004-05
	8
	N/A

	2003-04
	5
	N/A

	2002-03
	8
	N/A


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	
	While not solely dedicated to Entrepreneurship, Schoolcraft’s Business Development Center has helped companies in southwest Michigan since 1985 build strong organizational strategies, develop new markets (overseas, government contracts, etc.), obtain patents, create successful products, find and keep new customers, and incorporate new technologies. Since its inception, Schoolcraft has documented that local companies have gained millions of dollars in new business attributed to the BDC’s services.  Currently, a number of the BDC’s clients are professionals in areas such as healthcare and engineering who have become self-employed consultants and are seeking business skills such as billings, contracts, taxes, etc.

The Center’s services include:

~ Market Development Services, which helps local firms identify new markets, locate bidding opportunities, and navigate through the government contracting process

~ Small Business and Technology Development Center, which provides counseling, training, and research to start-ups, existing small businesses and innovative technology companies to explore new product opportunities and develop new markets. The Center’s training programs help clients write business plans, develop growth strategies, and create marketing plans.

~ Entrepreneur Support, which in addition to the above services, acts as a portal to other entrepreneur support services available at the college. 

The BDC publishes a quarterly newsletter, “FYI” on business start-up, government contracting and export assistance and sponsors regular SBTDC and PTAC seminars.

Website: www.schoolcraft.edu/bdc

	Exploratory Learning Opportunities
	

	Entrepreneurship Clubs
	No.

	Lectures & Workshops
	The Business Development Center sponsors periodic seminars open to students and the public at minimal to no cost. Recent topics included: 

~ How to Start a Small Business: From Vision to Reality

~ How to Write a Business Plan: Your Road Map to Success

~ How to Grow Your Business: Effective Marketing Techniques for Small Businesses

~ Managing Your Bottom Line: Small changes to the Income Statement means big changes to your bottom line

~ QuickBooks: Basics 2004: A Fast Start to Setting up Your Accounting System

~ Certified: Woman Business Enterprise

~ EAM SBA (Small Business Administration) Financing Roundtables

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	Schoolcraft has formalized transfer and articulation agreements with many of the two- and four-year institutions in Michigan. A guide is available online.

Website: https://webadvisor.schoolcraft.edu/my/way?TOKENIDX=3282944926&SS=1&APP=ST&CONSTITUENCY=WBAP

	Community Outreach
	Schoolcraft College’s Business Development Center (see above) is the home of the Small Business and Technology Development Center and Procurement Technical Assistance Center. The Center was created in 1985 to serve the specials needs of the business community and to provide a single point of contact for local companies seeking assistance.

	Venture Incubators
	Prior to the gubernatorial administration of John Engler, Schoolcraft ran the state’s not-for-profit incubators.  The incubators had offices for start-ups and weekly seminars on different topics appropriate for entrepreneurs and small business owners.  Currently, however, Schoolcraft does not have a direct partner relationship with a specific incubator.


St. Clair Community College
Workforce Training Institute
P.O. Box 5051 M-TEC Building Port Huron, MI 48061-5015   • 810-989-5788
http://www.sc4.edu

Activities to Support & Develop Entrepreneurship

While St. Clair Community College does not offer any postsecondary degree or certificate options, those interested in entrepreneurship education may enroll in a number of Entrepreneur Workshops through the College’s Workforce Training Institute.  The Workshops are designed to assist current and potential business owners and are sponsored by Cargill, Schefenacker, the U.S. SBA, and Michigan SBDTC.  Most are single day seminars that last between one to two hours. The cost is typically $29 for the shorter seminars and $35 for those that last longer. 

Entrepreneurship Seminars and Workshops include:

ZPSB 097 Introduction to Foreign Language At Home Study Program (Orientation) 

ZPSB 098 Introduction to Notary Public At Home Study Program 

ZPSB 099 Introduction to Medical Insurance Billing At Home Study Program 

ZPSB 100 A Beginner’s Guide to Getting Published 

ZPSB 101 How to Cash in With a Successful Home Based Business 

ZPSB 102 How to Make Money With a Home Based Typing or Word Processing Business 

ZPSB 121 Legal Issues of Starting a Small Business 

ZPSB 122 How Do You Find Customers? 

ZPSB 123 Why Do You Need Business Insurance? 

ZPSB 125 Where Do I Get Money to Start? 

ZPSB 126 Your Silent Business Partner, the IRS 

ZPSB 127 Business Plan Your Roadmap to Success 

ZPSB 128 Accounting Overview for Small Business Owners 
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Washtenaw Community College
4800 E Huron River Dr, PO Box 1610, Ann Arbor MI  48106-1610 • 734-973-3300
http://www.wccnet.edu

Academic Programs

Washtenaw Community College offers a Certificate in Entrepreneurship (renamed in Fall 2007 from “Small Business and Entrepreneurship”).  The program provides students with the business knowledge, skills, and attitudes that are needed to start and operate a small business. Students learn to recognize market opportunities within an industry of their choice, plan a business initiative to develop that opportunity and evaluate its profit potential. This certificate is appropriate for students who wish to start their own business or improve their chances for finding employment at a small business enterprise. 

	Entrepreneurship Certificate 

	Required Courses
	BMG 101 The Business of Your Career

BMG 102 The Student Enterprise Zone

BMG 109 Entrepreneurship I – The Essentials

BMG 201 Entrepreneurship II – Market Planning

	Graduation Requirements
	A minimum of 12 credits are required for completion.


Entrepreneurship & Small Business Courses
The following courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.

	Discipline
	Number
	Name
	Description
	Credits

	Management
	BMG 102
	The Student Enterprise Zone
	Students obtain hands-on experience in planning and running a small business by participating in the strategic planning and management of the Student Enterprise Zone’s web-based directory listing and showcase event. The Zone’s listing is open to all WCC students with a product or service to sell.
	3

	Management
	BMG 109
	Entrepreneurship I – The Essentials
	Students examine the nature of a small business and the factors that contribute to the success of a business.
	3

	Management
	BMG 201 
	Entrepreneurship II – Market Planning
	Students learn how to identify a target market that provides a continuous competitive advantage to the small business owner by performing market research.
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Full-time faculty with Entrepreneur teaching or research interests
	Name:  Cheryl Gracie
Rank:  Advisor & Faculty member: E-Commerce, Small Business & Entrepreneur

Office:  Business Education Building Room 214

Phone:  (734) 973-3481
Email:  cdgracie@wccnet.edu


Activities to Support & Develop Entrepreneurship

	Dedicated Entrepreneurship Center
	No.

	In-Depth Experiential Learning Opportunities

	Internships
	None required.  However, BMG102 is an experientially based course developed in connection with a Tech-Prep grant for Entrepreneurship designed for students who have already acquired basic entrepreneurial and entry level business skills to apply what they have learned in running a small business. The course is designed also to interest students in the occupational areas of the college in pursuing entrepreneurial endeavors on their own and/or bring an entrepreneurial attitude to traditional jobs in their chosen field. 

In the course, students plan and implement the marketing and operational strategies for running a web-based directory listing of WCC students who are offering products and/or services to sell. The directory is marketed to the WCC community only and not the general public so as to preserve the college’s 501(c)(3) status. Students also plan and host a showcase event to celebrate those listed in the directory. 

	Outreach Initiatives & Partnerships

	Primary Articulation Agreements
	See “Youth Entrepreneurship” – Tech Prep Entrepreneurship Program – below 

	Local Community Partnerships & Outreach
	The Michigan Small Business & Technology Development Center at Washtenaw Community College is one of the 12 regional offices statewide, providing services and support to the Michigan small business community in Hillsdale, Jackson, Lenawee and Washtenaw counties.

Website: http://www.gvsu.edu/misbtdc/region12/

	
	WCC offers LifeLong Learning (formerly LiveWorkLearn) personal interest classes on a variety of topics, including computers, health, humanities, finance, entrepreneurship, and enrichment.

Courses offered in Fall 2007 include:

~ Starting a Consulting Practice 

~ Start and Operate Your Own Home-Based Business  

~ Creating a Successful Business Plan

Website: http://www.wccnet.edu/academicinfo/continuingeducation/

	Youth Entrepreneurship
	Tech Prep Entrepreneurship Program is a collaborative effort between WCC, EMU, Ann Arbor Public Schools and Livingston County Schools.  Students take career/technical courses in combination with entrepreneurship courses during their junior and/or senior year of high school, to develop the foundation that will lead them into intrapreneurship or entrepreneurship. Each of the courses has been aligned to meet the curriculum standards of Washtenaw Community College (WCC) and students can receive 3 or more college credits per course. 

The second year (often the senior year), students are eligible to dual enroll in an additional entrepreneur course at WCC where they receive experience of managing the day-to-day operations of business in the BMG102 class. 

Website: http://www.wccnet.edu/departments/techprep/entrepreneurship.php
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Westshore Community College
3000 N. Stiles Rd. Scottville, MI 49454 • 231-845-6211
http://www.westshore.edu

Academic Programs

Westshore does not currently offer an Associate’s or Certificate program in Entrepreneurship or Small Business Management.

Entrepreneurship & Small Business Courses
Two courses with content focused on Entrepreneurship and/or Small Business were identified through a review of the 2007-08 Course Catalog.  Fundamentals of Entrepreneurship is taught as needed and not listed as an offering for the upcoming academic year; Small Business Management will be taught in the Spring as an online course.

	Discipline
	Number
	Name
	Description
	Credits

	Entrepreneur
	BENT  115
	Fundamentals of Entrepreneurship
	The entire process of originating a business will be studied from identifying of opportunities to completing a business plan to get you started. Key topics will include: start-up options, forms of business ownership, financing a new venture, financial management, selecting a location, marketing, regulatory compliance, and understanding fundamental principles of business.
	3

	Management
	BMGT 205
	Small Business Management
	For students who may ultimately own or manage a small business. Elements of entrepreneurial opportunities, creation of  a business plan, marketing, managing, and financial management
	3


Institution Contacts

	Entrepreneurship Faculty
	

	Faculty with Entrepreneur teaching or research interests
	Name:  Amy Wojciechowski

Rank:  Professor of Business Studies

Phone:  (231)845-0859 
Email:  ajwojciechowski@westshore.edu

Bio:  Teaching the BGT 205 Small Business Management course in Spring 2008

















Profiles of Michigan Entrepreneurship


Education Programs, 2008











February, 2008








� An extremely small number of institutions choose not to accept this funding, including Hillsdale College in Michigan. While Hillsdale is excluded from the IPEDS figures, Entrepreneurship is emphasized in the business school curriculum, so a profile was created for Hillsdale in this report.


� Entrepreneurial and Small Business Operations are classified by the National Center for Education Statistics as CIP code 52.07.  The class is further divided into four categories: Entrepreneurship/Entrepreneurial Studies, Franchising and Franchise Operations, Small Business Administration/Management, and Entrepreneurial and Small Business Operations, Other. More information may be found online at � HYPERLINK "http://nces.ed.gov/pubs2002/cip2000/ciplist.asp?CIP2=52" ��http://nces.ed.gov/pubs2002/cip2000/ciplist.asp?CIP2=52�
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